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Abstract: We are living in 21% century. It is called as ‘The century of development’. Every
individual has his/her own comfortable zone. Some persons like to read the printed material
written on a particular thing. Printing technology is day by day improving and also proving
itself. Now 3D prints are in fashion and also paintings, printed material are in demand. So this

paper will discuss the 3D printing technology.

Keyword: 3D printing technology

Harvard Business School professor Clayton Christensen identified 3D printing as a traditional
disturbing technology according to the interference pattern. This is simpler, cheaper, smaller and
more suitable using rather than traditional manufacturing technology. Contemporary 3D
technology is acceptable to serve markets which formerly had no producing capacities. However,
the technology isn't expected to flourish in ancient producing markets for variety of years, thus
it's unlikely that a complete industrial rider plane is going to be 3D—printed any time shortly.
Still, ancient makers ought to take notice; there are a unit several samples of “good enough”
technologies that eventually non continuous and dominated their trade, together with junction
transistor radios and private computers.

All disruptive technologies start out inferior to the dominant technology of the time. When the
first experimental 3D printers emerged 20 years ago, they were nowhere near the production
quality of traditional manufacturing processes. However, as Christensen observed in his research,
the new technologies find a market that is underserved by the current technology (which is often
focused on the higher end of the market). 3D printing found rapid prototyping, which was an
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extremely costly and labor-intensive process using traditional manufacturing techniques. 3D
printing enabled cheap, high-quality, one-off prototypes that sped product development.

As 3D printing technology evolved, it began to be accustomed directly manufacture niche or
custom product in low volumes. Consistent with Christensen, a turbulent technology continues to
evolve to the purpose wherever it will serve the requirements of the higher-end market at a lower
price, at that purpose it takes over the dominant players. This is often the trail 3D printing is on
nowadays. 3D printing is evolving swiftly, with sensible examples in varied industries together
with defense, aerospace, automotive and tending. Though 3D printing has been applied within
the main to low-volume production, the merchandise are going to be method superior (lighter,
stronger, customized, already assembled) and cheaper than if created with ancient manufacturing
processes. That’s as a results of 3D printing can management specifically but materials square
measure deposited (built up), making it getable to create structures that cannot be created
victimization typical suggests that.

Another unquiet a part of 3D printing is that the undeniable fact that one machine can turn out
vastly entirely totally different merchandise. Compare this to ancient producing ways, wherever
the assembly line should be bespoke and tailored if the merchandise line is modified, and
requiring overpriced investment in tooling and long manufacturing plant down-time. It’s not
arduous to imagine a future manufacturing plant which will manufacture tea cups, automotive
elements and tailored medical merchandise tired a similar facility via rows of 3D printers.
Flexibility to make a good vary of merchandise, let alone the actual fact that 3D printing will be
done close to the purpose of consumption, implies a heavy amendment to produce chains and
business models. Several steps within the provide chain will probably be eliminated, as well as
distribution, deposition and retail. The economics for producing conjointly amended. producing
is a smaller amount labor intensive, uses less material, produces less waste, and might use new
materials that square measure light-weight and robust.

Depending on the fabric used, product created with 3D printing techniques is up to sixty five%
lighter however even as tough as historically factory-made product. Customization becomes
terribly simple, triggering new product methods and client relationships through collaboration
with customers to make product (“co-creation”). It’s simple to dismiss the impact of 3D printing

if you focus solely on the capabilities of today’s 3D printers compared to the capabilities of
2
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recent, extremely machine-controlled factories. Today, and for the near future, 3D printing
cannot manufacture entirely finished product on degree industrial scale. However, to dismiss 3D
printing’s impact is to ignore the approaching disruption, a trifle just like the computing device
makers did once personal computers appeared. That said, just like the laptop, the primary
semiconductor unit radios and different riotous technologies, 3D printing can take time to evolve
and challenge the incumbents.

Today’s technical barriers like materials price, quality, size limitations and output capability
ought to be overcome. As well, business and economic barriers like retooling a whole trade and
redesigning business ways, processes and roles ought to be addressed. Initially, then, 3D printing
can specialize in new instead of established markets. There square measure already several
samples of this, like prosthetic limb coverings and vintage replacement components. Over time,
opportunities to enhance existing producing can emerge. This might be through throw strategies,
hybrid machines, or changes to the availability chain or style method. Because the history of
riotous technologies has shown, 3D printing won't be stopped. Competition can drive the market
forward, and over time barriers can come back down. History has conjointly shown that when an
interruption starts, adoption happens abundant quicker than anyone imagines attainable. 3D
printing is providing a platform for collaboration that's fast innovation and disruption within the
material world, even as the net fostered collaboration, innovation and disruption within the
digital world.

In Makers: The New age, Chris Anderson, author and editor in chief of Wired, writes: “The plan
of a ‘factory’ is, in a word, changing. Ancient markets might not nevertheless acknowledge or
need the advantages of 3D printing, however that's expected to vary because the producing sector
feels the impact of this radically totally different production technique.

As the processes evolved, they became called additive producing (AM). As a result of several
AM strategies were supported dot printer printing technology, the term “3D printing” (while
generally misleading) has been broadly speaking adopted by the trade and mass media to talk
over with any AM method. For simplicity this report uses the term “3D printing” to explain the
creation of physical objects, layer by layer, from information delivered to a 3D printer. The
distinction between ancient producing and 3D printing is however the objects are shaped.

Ancient producing processes usually use a reductive approach that has a mix of grinding,
3
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forging, bending, molding, cutting, welding, gluing and grouping. Take the assembly of a on the
face of it straightforward object like associate adjustable spanner. Production involves formation
elements, grinding, edge and grouping. A number of the staple is wasted on the approach, and
huge quantities of energy are gone in heating and reheating the metal. Specialist tools and
machines, optimized to supply wrenches of 1 size and zilch else, are needed. Most everyday
objects are created during a similar (but typically even a lot of complex) manner.

The distinction between ancient producing and 3D printing is however the objects are created.
Ancient producing processes usually use a subtractive approach that features a mix of grinding,
forging, bending, molding, cutting, welding, gluing and collection. Take the assembly of an
apparently straightforward object like associate adjustable spanner. Production involves shaping
parts, grinding, edge and collection. A number of the staple is wasted on the method, and huge
quantities of energy are exhausted in heating and reheating the metal. Specialist tools and
machines, optimized to supply wrenches of 1 size and zip else, are needed. Most everyday
objects are created in an exceedingly similar (but typically even a lot of complex) manner. In
contrast, a 3D printer will turn out associate adjustable spanner in an exceedingly single
operation, layer by layer. The wrench comes out of the printer totally assembled, together with
all its moving elements. Once some post-production works like cleansing and baking, counting
on the fabric, the wrench is prepared to be used (though presently it's not as sturdy as its drop-
forged metal counterpart).

In the meanwhile, for low volumes, 3D printing already provides important worth. Development
value and time may be cut by eliminating the necessity for tooling utilized in ancient producing.
As a result of 3D printing allows precise management of the fabric being employed, the designer
will recreate the inner structure of a product for optimum impact. For instance, making a lattice
or honeycomb interior rather than a solid block lightens the merchandise while not sacrificing
strength. Having the ability to 3D print the inner structure may be a key feature.

There is conjointly reduced waste compared to some ancient producing processes, which might
leave up to ninety p.c of the material on the industrial unit floor. Thogus product, a custom
plastic injection rot, found that for certain specialty part, 3D printing (the amalgamated
Deposition Modeling or FDM method) reduced the price of producing from $10,000 to $600, the

build time from four weeks to twenty four hours, and therefore the weight of the thing by 70-90
4
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p.c. 3D printing started with plastics, however nowadays there's associate astounding and
growing series of printable materials that has ceramics, food, glass and even human tissue.
Commercially accessible machines print during a series of plastics or metals.

These printers typically add one in all 2 ways: a cloth (e.g., numerous plastics) is unfrozen and
extruded through a small nozzle onto the build space, wherever the fabric solidifies and builds
the article up layer by layer; or a bed of pulverized material (e.g., plastic, numerous metals) is set
down, layer by layer, and by selection amalgamated solid. Typically some post-production work
is needed, like improvement the surplus powder, baking to realize strength or hardness, or
dissolving support structures during a answer.

Researchers, organizations and hobbyists have changed the underlying ways to dramatically
broaden the variety of potentialities. For instance, researchers at the University of Exeter
changed a 3D printer to print chocolate. University, operating with the French preparation
Institute in the big apple, took the thought additional by making a spread of 3D-printed food
things like miniature house shuttles made from ground scallops and cheese.

Still, the worth of materials may be a vital barrier to 3D printing. for instance, the price of plastic
feed material employed in 3D printing ranges from $60-$425/kilogram (2.2 pounds), whereas the
equivalent quantity of fabric employed in ancient injection molding is merely $2.40-$3.30.20
though the upper price isn't a tangle for prototyping or little volumes, it's not economical for
giant volumes.
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Abstract: Credibility is an important element of communication. Each communication in any
contexts depends highly on credibility. Although there are various aspects of credibility but
the two main elements of credibility are: trustworthiness and believability. Further these two
includes many. This paper aimed to know the credibility perceptions of User-generated
content on Facebook. The study employed survey method. The data was collected through
personally administered printed questionnaires. The paper included mainly three questions:
what do users understand about credibility; how often users believe user-generated content
and how do they believe on user-generated content on Facebook. The results revealed that
majority of the surveyed youth think credibility means factual and believe the user generated
content on Facebook. Their credibility assessments are based mainly on the audio-visual
content and very less of the surveyed youth reported cross checking of UGC for credibility

evaluations.

Keywords: User-generated content, Credibility, Facebook.

Introduction: The web 2.0 has created prod-users instead of users. In the starting web 1.0
gave only static information to the Internet users. That is to say users could read or view the
information. The web 2.0 empowered the users to give feedback, write their views on the
Internet. It was called user-created content and later on the term was revised to User-
generated content.

Then the development of social media further empowered the individuals to generate and
disseminate their view, comments, and opinion on various social media sites. The OECD

(Organisation for Economic Cooperation and Development) defined UGC as the content
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which fulfils three basic conditions; 1. The work should be published, 2. Must have creative
inputs or added value to the existing or new content, and 3. Shall be created out of
professional routines & practices.
In today’s time everyone is using social media. The most important part is every social media
user is actively participating on social media that leads to large amount of user-generated
content on the Internet. The present study aims to study the perception of social media users
about credibility. To give precise results the study has been focused on Facebook only. Mark
Zukerberg propounded Facebook. Although, the Facebook started before 2004 but actually it
was common in 2004. From its invention to till date, it has marked histories. Today Facebook
is the top leading SNS all over world. The Facebook is not growing only in the number of
Facebook users but also in its features and technicalities. It started with basic feature of
online social network. But with time it developed itself very fast. Facebook is playing
important role in society in terms of usage, social networks, social revolutions, education or
information etc. The present study aimed to investigate what are the perceptions of Facebook
users about credibility.
The social media sites are providing more and more interaction and participation by the users
to express themselves. The social media has also been referred to people’s media where the
users are the owner of user generated media in the form of their SNS profiles on Internet. All
this is leading to vast amounts of user generated content on Internet that leads to a major
concern for credibility. The credibility is an essential component of communication and it is a
perceived phenomenon. It depends on the source, content, medium but is more dependent on
the receiver just like beauty lies in the eyes of beholder. How does one perceive credibility is
different in different situation & contexts? The earlier researches have studied credibility in
terms of site features and online content credibility. The present study aims to know how do
Facebook users trust the content generated on their Facebook network by the users in the
form of user generated content.
Literature Review
Metzger & Flanagin (2013) explained the use of heuristics cues in credibility judgements in
online environment based on their earlier study (2010). The article emphasizes that online
users use heuristic cues for making credibility perceptions of information available online.

The authors concluded that reputation, endorsement, consistency, self-confirmation,
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expectancy violation and persuasive intent heuristics play important role in online credibility
judgements.

Canini, Suh, & Pirolli (2011) studied the users’ problem of source selection in social
networks to increase the credibility, relevance and quality of subscribed updates. The study
found that domain expertise affect the credibility judgements utmost followed by social status
and visualisation. The users profile characteristics also play important role in credibility
evaluation. The study concludes that both the topical content and social network structure
affects credibility perceptions.

Flanagin & Metzger (2007) investigated the perceptions of message, site, and sponsor
credibility of four genres of websites and found that sites’ credibility is primarily assessed
through website attributes i.e. design features, content’s depth, and site complexity. All
genres of websites had different credibility perceptions and the news sites are considered

most credible followed by e-commerce, special interest sites, and personal websites.

Objectives:
1. To know what do Facebook users understand by credibility
2. To know the basis of assessing credibility of user-generated content on Facebook by

the Facebook users.

Research Methodology

In the present research survey method has been employed. The data has been collected
through 100 students of Kurukshetra University, Kurukshetra. In the present research only
the post graduation students were surveyed. The respondents were selected randomly. The
only basic requirement was the respondent must be Facebook user. The data was collected in
the month of April, 2017 through personally administered printed questionnaires. The data
has been analysed through SPSS. The results are presented in count & percentage through
tables.

Results

Table 1. Demographic details

Variable Description Count & Percent
Discipline Arts 36
Commerce 27
Science 25
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Others 12

Total=100

Gender Male 47
Female 53

Total=100

Age (In Years) 20-22 53
22-24 34

25 & above 13

Total=100

Area Rural 36
Urban 64

Total=100

The above table 1 presents the demographic details of the surveyed students. The data shows
that majority of the respondents were 20-22 years old. The survey resulted major
participation of female students although just a little higher than male students. More than
two third of the respondents belonged to urban area. Although, one third of the participants
represented rural youth.

Table 2. Facebook Use

Variable Description Count &

Percent

Have account on 0-1 Year 0
Facebook from

0-2 Years 8

0-3 Years 10

0-4 Years 24

5 Years & more 58

Total=100

Access Facebook | Occasionally 3

Once in a week 7

Twice in a Day 15

Once in a day 12

Several times in a day 63

Total=100

The table 2 shows use of Facebook by the surveyed students. The data shows that 58%
respondents are using Facebook from more than five years and rest all the students reported
they are using Facebook from one to five years. None of the students was found to be new
user to Facebook. It shows that today’s youth is having long affiliation with popular SNS
Facebook. 63% of the total surveyed respondents reported they use Facebook several times in

a day and only three respondents said they occasionally use Facebook.
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Table 3. I think Credibility means

Variable Response | Response Percent
Trustworthy | 10 7.35
Believable |21 15.44
Accurate 32 23.53
Factual 43 31.62
Unbiased 27 19.85
Any others | 3 2.21
Total 136 100

The table 3 represents the responses to the multiple-choice question about users’ perceptions
of credibility i.e. what does credibility means for them. The results show that the highest
responses i.e. 31.62% believe that credibility means factual. Second majority of responses
reflect that users believe credibility means for them accurate. Almost 20% think that

credibility means unbiased.

Table 4. Believe on User-generated content on Facebook

Variable Count & Percent
Most of the time 46
Sometimes 31
Seldom 16
Never 7
Total 100

The next question was asked how often the surveyed youth believes on User-generated
content on Facebook. The results are presented in the above table 4. The data shows that

majority believes the User-generated content on Facebook for most of the time.

Table 5. Basis for assessing credibility of User-Generated Content on Facebook

Variable Response | Percent
Post Communicator 27 11.49
Content 31 13.19

10
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Audio & Video content available within the UGC 41 17.45
Original source shown in the post 38 16.17
Reactions over UGC (Like, Comment, and Share) 23 9.79
My prior knowledge 37 15.74
If have already been reflected in mass media 24 10.21
Cross-check of content 12 51
Any others 2 0.85
Total 235 100

The respondents were asked in the questionnaire that what is their basis to assess credibility
of User-generated content on Facebook. The respondents were given closed ended options in
multiple-choice question. The survey data showed that majority of the respondents UGC
credibility is based on audio-video contents within UGC. The second majority reported that
theirs UGC credibility assessment basis are original source of the content shown in the UGC
Facebook post. Although various other factors were also mentioned by the respondents as
their basis for assessing credibility of User-generated content on Facebook are: users’ prior
knowledge, content of the post, Post communicator i.e. who has created the User-generated
content in Facebook post, if the content is also presented by mass media, reaction received,
cross checking. The data shows that audio visual content provides ease of forming
believability so is preferred most and cross checking is timely and effortful process so is
preferred by the least of the surveyed youth.

Conclusion

The social media has brought various advancements in Internet usage. The one way passive
consumer’s role is totally shifted to active Internet users. This has led to various opportunities
and benefits but has also led to credibility assessments on the part of audience. The Social
media is whole sustained mainly by user-generated content. This content leads not only to
self-expression, interactivity, and social networking but also leads to opinion formation and
bringing societal changes. The present study aimed what do social network users understand
by credibility and on what basis they assess credibility of user generated content on such user
generated media platforms. The very obvious social media site to be studied was Facebook as
it has become an online world in today’s times. The data was collected through questionnaire
to know users perceptions. The study concluded that Facebook users consider the meaning of
credibility is factual. Majority believes the UGC on Facebook and very few reported they

11
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never believe UGC on Facebook. Their credibility perceptions and assessment of user
generated content on Facebook are dependent on the audio visual content in the UGC posts,
post communicator, original source reflected in the post and their own knowledge and
knowledge from mass media. Although very less users reported that they cross check the
content for assessing credibility of user generated content on Facebook.
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Abstract: India is a developing country and development communication is very important for
awareness and capacity building of the population. Television can play a vital role in spreading
developmental messages, so Doordarshan established Developmental Communication Division
(DCD). This division designs the developmental messages of government and broadcast on
various television channels. This study is about the perception of audience towards the
developmental campaigns derived by DCD. Result shows that most of the developmental
campaigns are beneficial for people. Respondents agreed that they watch developmental
campaigns and incorporates the messages in their daily life. According to the respondents, these

developmental campaigns are useful for them.

Key Words: Development Communication, Doordarshan, Developmental Campaigns

Introduction: Firstly let us know, what is “Development Communication” and who has coined
this term? The definition of development communication is given by Nora C Quebral, the
professor of University of Philippines. Who defines the field as “the art and science of human
communication linked to a society’s planned transformation from a state of poverty to one of

dynamic socio-economic growth that makes for greater equity and the larger unfolding of
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individual potential?” These two terms are related to each other. In simple words we can say
development means ‘Growth or Advancement’” and communication means ‘sharing of
information’ . When this two terms comes together this refers to the development through
communication.

Communication helps in advancement or growth of a society or economy for progress.
In development communication different types of messages are made to make change in
outward appearance of people for making their life better. Therefore, development
communication is referred as the communication for the promotion of development. It is
communication with social conscience. Development communication was basically associated
with rural problems in primarily but now it is also concerned with urban problems. It is a
purposive communication and it is pragmatic. It is a goal oriented communication. The ultimate
goal of development communication is a higher quality of life for the people of a society by
social and political change.

We cannot see the goal of development communication only in terms of economics but also in
terms of cultural, political, social and moral that helps to develop the person’s whole life.
Development communication programmes are made for the development of society in which
Doordarshan plays a vital role. These programmes are meant to provide important information to
the society. And enhance the knowledge of the society which is shown in Doordarshan. Varieties
of campaigns and programmes are made keeping in mind that those information should help the
society and help in development of the society.

The development communication in India is since the rural radio broadcasts during the
year 1940’s That time the programmes were made in the language or dialects used by
the people of respective area. The programmes were basically made for the farmers
related to the farming. Experts give suggestions for better farming in these programmes and
also weather report, folk songs, market rates, information were given through the programmes.
After the government of India started huge development programmes in the country during the
year 1950’s. Then Doordarshan started a programme in the year 1967 which focused on
agriculture named ‘Krishi Darshan’. It is longest running program of Doordarshan that are

broadcasting.
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After that in 1975, Indian launched SITE (Satellite Instructional television experiment) the
programme which was based on education and development. This programme was available to
2400 villages in the state of Andhra Pradesh, Karnataka, Madhya Pradesh, Rajasthan, Orissa and
Bihar. The main purpose of this experiment was to educate poor peoples on various issues
through satellite. The programs were produced by All India Radio and telecasted by NASA. This
project was held by many international agencies like UNDP, UNESCO, UNICEF and ITU. This
experiment became the very good example for development communication.

Doordarshan: Doordarshan is a division of Prasar Bharti and an Indian public service
broadcaster. It is known as one of the largest broadcasting organisation in the world in terms of
transmitter and studios. Doordarshan was established in the year on 15 September 1959, with
small transmitter and a make shift studio. It has a modest beginning with an experimental telecast
starting in Delhi. The daily regular transmission started in 1965 as a part of All India Radio. It
began with a five minutes news bulletin in the same year in 1965. Doordarshan as national
broadcaster came into existence in the year 1982. Krishi Darshan was the first agriculture based
program telecasted on Doordarshan. It started on 26 January 1967 and is one of the longest
running programs on Indian television. The only channel for farmers known as DD Kisan on 26"
May 2015 was launched by honourable Prime Minister Narendra Modi which would provide
information about agricultural practice, farming techniques, organic farming and water
conservation etc. It has also established a division called DCD (Development Communication
Division) which popularises the schemes of government and Ministry.

Development Communication Division (DCD): DCD is a division or a part of Doordarshan.
As in today’s scenario Doordarshan is among the largest broadcasters in India with widest
audience reach through its terrestrial networks and satellite. As Doordarshan is a medium
through which we get information, it has established a division called DCD or Development
Communication Division which popularise the schemes of government and ministries. DCD was
established in the year 2001. It look after the matters of public interests, basically to the areas of
agriculture, Education, Literacy, woman, rural development, health and family welfare, adult
education, science and technology, public awareness, civic sense, youth , epidemics, natural

calamities.
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DCD does different campaigns also to understand the ground level realities of the audiences and
try to gather ideas to make programmes. The programmes are both fictional and non-fictional as
per the demand of ministry. Doordarshan produces varieties of programmes from fictional as
well as non-fictional category. Some of the important projects of DCD are investor’s protection,
tribal affairs, rural development, consumer affairs, adult education, petroleum conservation,
environment, postal life insurance, corporate affairs etc. It has also collaborative projects such as
HIV/AIDS campaign with NACO campaigns with BBC World Trust Service.

Apart from above programme campaigns mentioned, Doordarshan as a public service
broadcaster becomes the only choice of various ministries for the dissemination of information

on a large range of public interest matters and issues:

a) Health campaigns like Deafness, Avian Flu, Blindness, cardio vascular diseases HIV/AIDS,

H1N1, Epidemics and other seasonal fevers.

b) One of the successful campaigns titled, ‘Do Boond Zindagi Ki’ is one of the very popular
polio campaign led by Amitabh Bachchan as the brand ambassador.

c) Other social awareness campaigns like Jago Grahak Jago (consumer awareness), Beti
Bachao - Beti Padhao (save girl child & promoting education for girl child), Swatch Bharat
Campaign (cleanliness), Bell Bajao (against domestic violence) and so on have been telecast
through the DD Network.

d) Rural development campaigns on MNREGA, Pradhan Mantri Gram, Sadak Yojana
prominent rural welfare schemes, and Indira Awas Yojana are also been promoted on DD

platform.

e) The finance ministry campaigns on Income Tax, Advance Tax, Customs Tax and many more
have been given a platform on DD Network.

f) The Ministry of Women and Child Development’s campaign on nutrition and Road safety
campaigns have also been promoted through the DD platform.

g) The agriculture campaigns like Kisan Call Centre, Kisan Vikas Patra, Usage of fertilizers,

Usage of Pesticides and Kisan Credit Card.
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Till now DCD has worked with the government to produce programmes on different types of
subjects including our flagship programmes under the banner of health and family welfare,
drinking water and sanitation, HRD, rural development, power etc.. It has also done campaigns
of HIV/AIDS with NACO, campaigns with UNICEF and BBC world trust service.
The aim of this study is to know the perception of the audience about developmental campaigns
which are broadcast in Doordarshan.
Objectives

1. To find out perception of audience towards developmental campaigns.

2. To know the media using habit of audience for developmental message.

3. To find out the implementation of developmental messages.

Methodology

Survey is the method for conducting this research. By survey it has been easy to know the
perception of the audiences towards the developmental campaigns which are being broadcast on
Doordarshan channel or the campaigns which are made by developmental communication
division. The sampling was purposive sampling. Total 100 samples, 50 from rural and 50 from
urban are, were taken from Ranchi district. 50 male and 50 female respondents were taken as
sample for this research. Questionnaire is used for urban and literate respondent and schedule is
used for rural and illiterate respondent. There are three major sections of the data collection.
Data Presentation and Interpretation

Researcher has taken 100 respondent in which 50 were males and 50 were females. Data are
interpreted in the form of percentage which can easily understand by the readers.The gender of
the respondent was pre decided because the researcher want the equal participation of male and
female both.

Respondent come under every age group, for this study. The respondents were divided to know
the perception of different categories or age group. Age group of 21 to 30 covers 52 per cent
which is a very big data, then comes under the age below 20 it covers 31 per cent. The age of 31

to 40 covers 7 per cent and the age of 41 to 50 and above 50 covers 5- 5 per cent.
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Television watching habit

Television Percentage
Doordarshan 29

serial channels 11
discovery 2

cartoon channels 1

news channels 19

others 6

movies channels 29

This table shows the different television channels which are seen by the respondents. Every
channel has different percentage according to their habit of watching that particular television
channel. Doordarshan channel is watched by 29 percent of respondents, serial channels are
watched by 11 percent of the respondents, discovery is watched by 2 percent of the respondents,
cartoon channels are watched by 1 percent of respondents, 19 percent of respondents watch news
channels, movies channels are watched by 29 percent of the respondents and other channels are

watched by 6 percent of the respondents.

Television watching duration

more than 4,
5

3to4,17

1to 2,27

Television usage is shown in this graph. The categories are divided into four sections to know

the usage of television of the respondents. 1 to 2 hour is watched by 27 percent of the
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respondent, 3 to 4 hour is watched by 17 percent of the respondents, 17 percent watched less

than 1 hour and 5 percent of respondents watch more than four hours.

Content watched on television

1111

SERIALS MOVIES NEWS SPORTS OTHERS

To know what kind of content respondents likes to watch, this graph is shown. 17 percent of
respondents watch serials, 1 percent of respondent’s watch movies, 34 percent of respondents
watch news, 6 percent of respondents watch sports and other contents are watched by 2 percent

of the respondents.

Developmental Campaigns watched by the respondents

Rural
dev.camapign,
75

Ayushman
bharat, 23

Akshay Urja
campaign, 41

Kalyani
dev.campaigns,
27

Swasth Bharat
mission, 69

Nirmal bharat
campaign, 38

\ Swachh Bharat
abhiyan, 90

s
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This graph shows the watching percent of developmental campaigns. Every campaign has got

different percentage, 75 percent of respondents watch rural developmental campaign, kalyani

developmental campaign is watched 27 percent, 23 percent of respondents watch Ayushman
bharat, akshay urja is watched 41 percent, 38 percent respondent watch nirmal bharat campaign
and with the highest data swachh bharat is watched 90 percent by the respondents.

Graph- 02

Usefulness of developmental campaigns
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Usefulness of developmental campaign has been categorized into five categories which are
highly not useful, not useful, normal, highly useful and useful. According to respondents rural
developmental campaign is 44 percent useful, kalyani developmental campaign is 73 percent
highly not useful , swasth bharat campaign is 34 percent useful, nirmal abhiyan is 62 percent
highly not useful, swachh bharat abhiyan is 44 percent useful, akshay urja is 60 percent highly
not useful and lastly Ayushman bharat is 76 percent highly not useful.
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Usefulness of Developmental messages

highly
useful, 14

ot useful,
3

normal, 13

The graph shows the usefulness of developmental messages. 39 per cent of respondents say it is
useful 14 per cent of respondents say it is highly useful, 13 per cent of respondents say it is
normal and 3 per cent of respondents says the developmental messages are not useful. These
were the categories which show the usefulness of developmental messages among the
respondents.

This study is all about the perception of audience towards the impact of developmental
campaigns of developmental communication division (DCD). For this research researcher
distributed 50 questionnaires and 50 schedule among the male and female of Ranchi district.
Everyone filled the questionnaire and got the 100 percent response from the sample taken by the
researcher.

Suggestion for improvement in developmental campaign

Maximum number of respondent did not react and gave no suggestions but some respondent
gave suggestions that the campaigns should be more promoted and everybody should participate
actively and fulfil the agenda of government by making it success.

Conclusion

Objective 1: To find out perception of audience towards developmental campaigns

Conclusion 1: The main objective of this research is to know the perception of audience towards
developmental campaigns among the male and female of Ranchi district and the researcher find
that among the seven developmental campaigns every campaigns has got different percentage
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but the highest watched campaign was Swachh Bharat Abhiyan which is 90 percent and also
most popular campaign among the respondents. This research also find the usefulness of the
campaigns which were divide into different categories highly useful, useful, normal, highly not
useful, not useful and the researcher got the result as rural developmental campaigns were 44
percent useful, Kalyani developmental campaign were 73 percent highly not useful, Swasth
Bharat campaign were 34 percent useful, Nirmal abhiyan campaign were 62 percent highly not
useful, Swachh Bharat Abhiyan were 44 percent useful , Akshay urja were 60 percent highly not
useful and Ayushman campaign were 76 percent highly not useful.

Objective 2: To find out the media using habit of audience for developmental message
Conclusion 2: This objective was to find the media using habit of audience for developmental
messages. The researcher find that the television and internet both were the most used media

among the respondents. Traditional media was the less used media.

Objective 3: To find out the implementation of developmental messages

Conclusion 3: The objective was to find out the implementation of developmental message.
Every respondent gave their own perception about the campaigns and the media habit. One of the
interesting study came out from the study that maximum number of respondent do not implement
it in their life but some of the respondent apply it to their life , discusses it with other people and

also adopt it in their life.
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INTRODUCTION

Agriculture is primary activity of human being from ancient time. It is still a major
activity throughout the world. Agricultural situation from ancient time to present has
changed a lot. Agriculture is main demanding occupation because the food demand of
world is increasing with increase in population. Agriculture not only provides work to
farmers, but also supply raw material for many industries. Every year thousands of
studies are being done on agricultural situation that how an area is good in
agricultural production, how an area can be converted in good agricultural site
and how its productivity can be increased. After the emergence of Green Revolution,
agricultural situation has changed world over and it greatly influenced The India
especially Haryana, Punjab and western U.P. states. Agricultural situation in any
village, region or country depends on various factors such as land surface, soils
type and condition, water availability, drainage pattern. irrigation, agricultural
practices, level of mechanization. uses of chemical fertilizers, insecticides, pesticides
etc. All these factors deteiinine the growth of agricultural situation at any place. On the
basis of these factors a case study has been carried out to find out the situation of
agriculture in Umedpura village.

STUDY AREA

Umedpura is situated in the north western corner of Haryana state. It lies in Elenabad
Mandal in Sirsa district. Geographically, the village is located at 29° 25'north latitude
and 74 50' east longitude. It is located on the State Highway No. 23. A network of
roads provides the village good connectivity. The climatic condition of the Umedpura
village can be classified as tropical desert and arid and hot transition period from
September to October form the post-monsoon season. The maximum temperature
during May and June (41.5°C to 46.7°C) .The average annual rainfall is 32 cm to 53 cm.
About 72% rainfall is received during the south east monsoon period, July to
September. The topography of Umedpura village includes flat and sandy terrain. It is a
small village with listed 332 households. The social set up of village as seen in terms
of caste background suggests that it is dominated by upper caste. The village economy is
based on agriculture.
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Umedpura

Fig. 1: Location of Umedpura village in Sirsa District of Haryana.
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Fig. 2: Layout of Umedpura village in Sirsa District of Haryana.
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STATEMENT OF THE PROBLEM

Agriculture is mainstay of the economy of Umedpura village and well developed. The
residents are well aware about High Yielding Variety seeds, chemical fertilizers.
Irrigation facility is well developed. Water availability in village is adequate. The
present study aims to analysis the status of agricultural situation in the village with
respect to size of holdings and social status of farmers. It also aims to study that
how bio-chemical inputs, HYV seeds, pesticides, and irrigation influence the pattern
of land productivity.

OBJECTIVES
The following are the main objective of the present study-
e To study the agricultural pattern in village in term of irrigation and use of
bio-chemical inputs.
e To evaluate the level of agricultural productivity by size of land holding and
social status of farmers.
e To analyze the influence of technological factors i.e. mechanization,
irrigation and harvesting practices.

HYPOTHESES
An attempt has been made to examine the following hypotheses in the present study:
e Level of use of bio-chemical inputs in farming increases with the increase in
the size of landholdings and social status of farmers.
e Agricultural productivity increases with increase in the size of landholdings
and social status of farmers.
e The level of agricultural productivity is higher among households having high
proportion of irrigated area.
e Agricultural productivity is positively correlated with the diffusion of modern
techno- scientific innovations.

MATERIALS AND METHODS

The present study is based on the primary survey of households. The survey was
conducted from October 11, 2011 to October17, 2011. The structured questionnaire
was designed before preceding the field and 332 households were surveyed. The
census technique was employed during survey. The data were also collected from
different secondary sources like patwari, schools etc. The collected information has
been analyzed and interpreted with the help of simple statistical techniques and
presented with tables.

Table I:Classification of households under social group

Social Status Name of caste % of households

Dominant caste  Jaat, Brahmin. Jatt Sikh , Panjabi 38.85

Intermediary caste Suthar, Nai, Swami, Khati, Kumhar, Goswami [23.19

Lower caste Nayak, Chamar, Valmiki, Megwal, Dhanak 37.96
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Total 100.00

CLASSIFICATION OF DIFFERENT SOCIAL GROUPS
The households of Umedpura village were classified in different social groups by
dopting the procedure outlined in Table 1.

CLASSSIFICATION OF DIFFERENT ECONOMIC GROUPS
The households of village Umedpura has been classified by adopting the principle of
occupation and size of land holding and has been demonstrated in Table 2.

Table 2: Classification of households under different economic classes
Economic Groups No of households (%)
Landless agricultural 36.14

Small cultivators 22.89

Medium cultivators 13.85

Large cultivators 14.45

Self-employed 9.33

Service 3.31

Total 100.00

RESULTS AND DISCUSSION

CONSUMPTION OF FERTILISER IN RABI SEASON ACCORDING TO
SOCIAL STATUS

Table 3 reveals that upper caste farmers consume more fertilizers than intermediary and
lower caste. The analysis demonstrates that 7.92% farmers use bio-chemical fertilizers
less than 100 kg per acre per crop and followed by 46.64% farmers use bio-chemical
fertilizers between 100-150 kg per acre per crop, 32.67% farmers use bio-chemical
fertilizer between 150-200 per acre per crop and 13.37% farmers use bio-chemical
fertilizers more than 200 kg per acre per crop. Moreover, the analysis revealed that
intermediary and lower caste use less bio-chemical fertilizers than upper caste. Since the
soil of the village is deficient in organic matter and nitrogen; chemical fertilizers are
essential for increasing crop yields.

Table 3: Consumption of fertilizer in rabi season according to social status
Consumption of chemical fertilizers (kg)
<100 100-200 150-200 >200 Total
Upper caste 5.44 20.30 8.32 5.94 50.00
Intermediary  0.99 15.35 8.91 4.95 30.19
caste
Lower caste 1.48 10.40 5.44 2.47 19.81
Total 7.92 46.64 32.67 13.36 100
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CONSUMPTION OF FERTILISER IN RABI SEASON ACCORDING TO
ECONOMIC STATUS

Table 4 reveals that small cultivators consume more fertilizers in comparison to large
cultivators. This is attributed to their thirst for high production. The analysis demonstrates
that 7.92% farmers use bio-chemical fertilizers less than 100 kg per acre per crop and
46.64% farmers use bio-chemical fertilizers between 100-150 kg per acre per crop,
32.67% farmers use bio-chemical fertilizer between 150-200 kg per acre per crop and
13.37% farmers use bio-chemical fertilizers more than 200 kg per acre per crop.
Moreover, the analysis revealed that small and medium cultivators use more bio-
chemical fertilizers than large cultivators. Since the soil of the village is deficient in
organic matter and nitrogen; chemical fertilizers are essential for increasing crop yields.
These are used alone or in combination with organic manures.

Table 4: Consumption of fertilizer in rabi season according to economic status

Consumption of chemical fertilizers

<100 100-150 150-200  >200 Total
Landless Agricultural  o.99 10.40 5.94 148 18.81
Small Cultivators 1.98 18.32 9.40 2.96 32.68
Medium Cultivators  1.98 6.93 7.92 3.96 20.79
Large Cultivators 1.48 8.41 6.93 3.46 20.29
Self Employed 1.48 1.48 0.99 0.49 4.45
Services - 0.49 1.48 0.99 2.98
Total 7.92 46.64 32.68 13.37 100

DISTRIBUTION OF FERTILIZER CONSUMPTION IN KHARIF SEASON
ACCORDING TO SOCIAL STATUS

Table 5 reveals that small cultivators consume more fertilizers in comparison to large
cultivators. This is attributed to their thirst for high production. The analysis
demonstrates that 21.29% farmers use bio-chemical fertilizers less than 100k.g per
acre per crop, followed by 38.61% farmers use bio-chemical fertilizers between 100-
150K. g, per acre per crop, 28.71% farmers use bio-chemical fertilizer between 150-
200 per acre per crop and 11.39% farmers use bio-chemical fertilizers more than
200k.g per acre per crop. Moreover, the analysis revealed that small and medium
cultivators use more biochemical fertilizers than large cultivators. Since the soil of
the village is deficient in organic matter and nitrogen; chemical fertilizers are
essential for increasing crop yields. These are used alone or in combination with
organic manures.
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Table 5: Consumption of fertilizer in kharif season according to social status

Consumption of Chemical Fertilizers (kg)
<100 100-200 150-200 >200 Total
5.94 50.00
Upper caste 11.39 18.81 13.86
Intermediary caste  3.46 13.96 9.40 3.46 30.19
Lower caste 6.43 5.94 5.44 1.98 19.81
Total 21.29 38.61 28.71 11.39 100

CONSUMPTION OF FERTILISER IN KHARIF SEASON ACCORDING TO
ECONOMIC STATUS

Table 6 reveals that small cultivators consume more fertilizers in comparison to large
cultivators. This is attributed to their thirst for high production. The analysis demonstrates
that 21.29% farmers use bio-chemical fertilizers less than 100 kg per acre per season and
38.61% farmers use bio-chemical fertilizers between 100-150 kg per acre per season,
28.71% farmers use bio-chemical fertilizer between 150-200 kg per acre per crop and
11.39% farmers use bio-chemical fertilizers more than 200 kg per acre per crop. .
Moreover, the analysis revealed that small and medium cultivators use more bio-
chemical fertilizers than large cultivators. Since the soil of the village is deficient in
organic matter and nitrogen, chemical fertilizers are essential for increasing crop yields.
These are used alone or in combination with organic manures.

Table 6: Consumption of fertilizer in kharif season according to economic status
Consumption of chemical fertilizers (kg)
<100 100-150 [150-200 >200 Total
Landless Agricultural 2.97 10.40 4.95 1.98 20.29
Small Cultivators 4.45 9.90 9.90 4.45 28.71
Medium Cultivators  6.43 8.91 4.45 1.48 21.28
Large Cultivators 3.96 7.42 5.94 2.47 19.80
Self Employed 1.48 0.99 198 0.49 4.95
Services 1.98 0.99 148 0.49 4.95
Total 21.29 38.61 28.71 11.39 100
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DISTRIBUTION OF AGRICULTURAL IMPLEMENTS ACCORDING TO
SOCIAL GROUPS

There are 712 agricultural implements available in the surveyed households. The farmers
Of upper caste have more agricultural implements. These farmers have about 62.08%
of the total implements. Intermediate castes have about 25.56% of total
agricultural implements (Table 7). The lower caste households have about 12.36% of
agricultural implements. The upper caste farmers are most mechanized in the village. It is
evident from the analysis that the farmers of upper caste are most mechanized while
the farmers of lower caste are least mechanized studied.

DISTRIBUTION OF AGRICULTURAL IMPLEMENTS ACCORDING TO
ECONOMIC STATUS

Table 8 reveals that landless agricultural labourer have about 11.38% of
agricultural implements. The small cultivators have about 29.92% of total agricultural
implements, whereas medium cultivators have about 25.28% of agricultural
implements.

Table 7: Distributof agricultural implements according to social groups
ion

. . Diese Electri \Woode [Improve Chaff
gc;glual 'rl'racto E:ultlvatoI :’hresheC TroIIeyn q Cart lCutte SDer?ﬁ rSpraye Otherl Total

P Pump Pump | Plough [Plough r
Upper
Caste 7.44 16.32 2.67 [0.70 @866 @351 [1.26 [0.98 5.33[12.35[3.519.13 [0.28 [62.08
Inten
nediary [2.39 |1..68 140 0.14 @3.09 [1.26 1(0.14 1|0.56 2.11(7.16 [1.543.93 [0.14 25.56
Caste
éi":fé 042 042 028 - 014 |- P14 28 |1.83/6.74 0.28[1.82 |- [12.36
Total 10.25 8.43 435 0.84 |11.80 4.17 [1.54 [1.82 0.27 23.26 5.34 [14.89 (0.42 |100

Table 8: Distribution of agricultural implements according to economic status

Economic groups No. of agricultural implements % households
Landless agricultural 81 11.38
Small cultivators 213 29.92
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Medium cultivators 180 25.28
Large cultivators 193 27.11
Self employed 21 3.37
Services 24 2.95
Total 712 100

The large cultivators have about 27.11% of agricultural implements. Self employed
have about 3.37% of agricultural implements. Service has about 2.95% of
agricultural implements. So that all the -cultivators has more agricultural
implements than other groups. g,roups. Thus the level of mechanization in Umedpura
village is satisfactory. Most of farmers had their own implements, but costly
implements are only bought by large farmers. Marginal and small farmers hire the
costly implements.

DISTRIBUTION OF LIVESTOCK STRUCTURE ACCORDING TO SOCIAL
STATUS OF HOUSEHOLDS

It has been analyzed that buffaloes and buffalo's calves constitute about 58% of total
livestock, whereas cows and cows calves, bullocks/oxen and sheep/goats constitute
about 42% of the total livestock. It has been analyzed from the Table 9 that about 80 % of
households have livestock in the village. This indicates that buffaloes are a major
livestock of the Umedpura village economy. It was also observed that cows
constitute about 31% of total livestock in the village. Bullocks, camels and oxen
constitute about 6% and are used for different agriculture operations. Sheep and goats
constitute5% of livestock and this reflects the pastoral economy of the village.
Table 9 indicates that about 40% households of upper caste, 25 % household of
intermediary caste and 35 % households of lower caste rear arjmals. The upper
caste, intermediary caste has 12%,

10% and lower caste have 8% buffaloes. The concentration of cows is more among
the upper caste and it is observed to be about 9%. Bullocks and oxen percentage is
more among upper caste and minimum in the lower caste. Sheep and goats are
mostly reared by lower caste households. The analysis also revealed that about 46%
livestock of village are reared by upper caste and 25% livestock are reared by
Intermediary caste.

LIVESTOCK STRUCTURE UNDER DIFFERENT ECONOMIC STATUS

It was observed from Table 10 that highest numbers of milch buffaloes were reared
by medium cultivators (26%). Similarly, buffalo calves were also found to be reared
in large number (31%) in this category of farmers. It was also revealed from the table
that bovines are equally important for all the economic class of farmers. This is
attributed to their food habit as milk is a major ingredient of their diet. Landless
agricultural labourer reared the draught animals in large numbers (5%) and it is mainly
due to their economic standard as these farmers are unable to buy costly agricultural
implements. Sheep and goats are mostly reared by landless households.

DISTRIBUTION OF SEEDS EXPENDITURE ACCORDING TO SOCIAL
STATUS OF HOUSEHOLDS

The examination of Table no. 11 reveals that about 48.03% of total seeds
expenditure incurred by upper caste annually, followed by 28.71% household of
intermediary caste. The lower caste expends only 23.26% of total seeds expenditure
of the village annually. The maximum expenditure on seed is between 2000-3000
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which is 43.56% followed by 1000-2000 which is about 30.20%.The lowest
expenditure on seed is less than 1000 which is about 11.88%.

Table 9: Distribution of livestock structure according to social status of households

Buffalo Cows
Milch/  Calves |Milch/ Calves
Dry Dry
Upper caste  39.63 15.12 13.80 6.07 2.54 2.98 011 45.58
Intermediary [24.90 8.94 31.66 3.42 2.98 1.32 0.44 |1.88 29.58
caste
Lower caste 35.47 7.62 16.25 3.09 2.65 0.99 0.44 2.65 24.84
Total 100 31.68 26.49 [12.58 [7.84 5.30 0.99 452 100
Table 10: Distribution of livestock under different economic status (%)
Buffaloes Cow
Mulch/  (Calves |Milch/ |Calves
Dry Dry
Landless 36.14 29.82 6.4 4.52 5.41 3.09 0.88 0.22 3.53 24.06
agricultural labourer
Small cultivators [22.89 26.41 22.77 8.50 5.07 231 |1.54 0.22  0.99 27.92
Medium cultivators {13.85 16.23 7.07 5.85 2.87 121  [1.32 0.33 18.54
Large cultivators  14.46 16.60 23.36  5.52 3.97 2.87 0.99 011 - 19.42
Self employed 9.33 7.92 1.76 1.10 2.42 0.77 0.33 011 6.52
Service 3.31 13.02 1.32 0.99 0.66 0.33 0.22 - - 3.53
Total 100 100 31.68 2649 2041 10.60 .30 0.99 452 100
Table 11: Distribution of seeds expenditure according to social status (%)
Social groups <Rs.1000 Rs.1000-2000 |Rs. 2000-3000 > Rs.3000 Total
Upper caste 4.95 14.85 20.79 7.42 48.03
Intermediary caste 2.97 6.93 13.86 4.95 28.71
Lower caste 4.88 8.41 8.91 1.98 23.26
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Total 11.88 30.20 43.56 14.36 99.98 |

DISTRIBUTION OF SEEDS EXPENDITURE ACCORDING TO ECONOMIC
STATUS OF HOUSEHOLDS

The examination of Table 12 reveals that about 43.56% household in Umedpura village
expend 2000-3000 Rs on the seeds annually followed by 30.20% household which
expend Rs 1000-2000 annually, 14.36% household expend more than 3000 Rs annually
on high yielding variety seeds and 11.88% household expend less than 1000 Rs annually.
Moreover, higher expenditure on seeds was incurred by large cultivators and landless
agricultural labourer. Higher expenditure on seed by large cultivator's household, is
attributed to good economic condition.

Table 12: Distribution of seeds expenditure according to economic status (%)
Economic status <Rs.1000 |Rs.1000-2000 |Rs.2000-3000 >Rs. 3000 [Total
Landless agricultural 2.47 6.43 8.41 3.46 20.79
Small cultivators 3.96 5.94 15.84 5.94 31.68
Medium cultivators  1.48 9.40 8.41 1.98 21.28
Large cultivators 1.98 5.99 6.93 2.48 17.35
Self employed 0.99 0.99 1.98 0.49 4.45
Service 0.99 1.48 1.98 -- 4.44
Total . 11.88 30.20 43.56 14.36 99.97

LOAN DETIAL OF FARMERS

In general, the economic condition of farmers in the study village is good. It is
largely due to sound agricultural practices adopted by the farmers. However, it was
observed from the analysis that most of the farmers from marginal to large obtain
loans from private as well government banks. It was observed from the study that
farmers receive this loan for agricultural purpose whereas some farmers seek loan
from banks for other allied agricultural practices namely, bee keeping, poultry etc.
It is also analyzed that farmers obtain loans for a period of six months. Majority of
the fanners seek these loans for buying seeds and fertilizers. It was also found that
farmers deposit their loans with interest after the crop is harvested. However,
farmers obtain these loans for the next cropping season and hence this vicious circle
continues. Landless agricultural labourer constitutes about 22% of total from 140
loan obtaining farmers. Small cultivators contribute about 18% of total loan.
Medium and large cultivators contribute about 23% and 25 of total loan. Self
employed and service constitutes about 8% and 4% of total loan holders, respectively
households of the village. If the loan details observed on the basis of amount, it reveals
that, out of 140 loan holders, about 81% obtain loans below two lakhs. This amount of
loan is consumed in buying seeds, fertilizers etc. After six months, they return this
amount with interest. Only about 5% of total loan holders take loans above 6 lakhs.
These are mainly from large farmers besides small and medium cultivators also
obtain loan for installation of tube wells and electric pumps. . It is summed up that 50%
agriculture practices of village is assisted by loans provided by banks. If the loan
facility of farmers is checked, then it can influence the agricultural production.

DISTRIBUTION OF BANK LOAN ACCORDING TO SOCIAL STATUS
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It is observed during the survey that the economic condition of many household in
Umedpura village is good but they have availed the loan facility for carrying agricultural
activity and other domestic purpose. Table 13 reveals that upper caste obtain loan about
57.86% from nationalized bank, co-operative bank and other sources. Intermediary caste and
lower caste obtain loan about 20% and 20.14% from nationalized bank, co-operative bank
and other sources. It concludes that upper caste obtain more loan than others caste.

Table 13: Distribution of bank loan according to social status.

Social Groups Nationalized  |Co-operative [Others Sources (% age
Bank Bank

Upper Caste 31.43 12.86 13.57 57.86

Intermediary Caste 7.86 5 7.14 20

Lower Caste 2.47 6.43 12.14 20.14

Total 42.86 24.28 32.86 100.0

DISTRIBUTION OF BANK LOAN ACCORDING TO ECONOMIC STATUS

Table 14 reveals that landless agricultural labourer obtain loan about 22.14% from
nationalized bank, co-operative bank and other sources. small , medium and large
cultivators obtain loan about 17.85%,22.85% and 25% from nationalized bank, co-
operative bank and other sources .self employed and service obtain loan about 7.86%
and 4.29% from nationalized bank, co-operative bank and other sources. Large
cultivators obtain more loan than others.

Table 14: Distribution of bank loan according to economic status

Economic status Nationalized |Co-operative  |Others sources % age
Landless agricultural labourer ~ 2.86 8.57 10.71 22.14
Small cultivators 3.57 7.14 7.14 17.85
Medium cultivators 14.28 2.86 5.71 22.85
Large cultivators 17.86 1.43 5.71 25
Self employed 1.43 2.86 - 7.86
Service 2.86 1.43 3.57 4.29
Total 42.86 24.28 32.86 100

CONCLUSIONS AND SUGGESTIONS

The present study shows that there is no significant variation in the use of chemical
fertilizers among different ownership holding size. It was also analyzed from the study
that modern agriculture technology is well accepted by Umedpura village households.
They are well aware about all bio-chemical inputs, High Yielding Variety seeds,
insecticides, pesticides etc. The irrigation condition of the village is also good and fields
are irrigated both by canals and tube wells. The livestock condition in Umedpura village is
also good. The mechanization level in village is satisfactory and farmers use modern
techno-scientific innovations in agriculture like harvesters, combiners etc. The farmers of
Umedpura village should adopt crop diversification practices. Households should make the
judicious use of irrigation water so that land may not suffer from water logging. The judicious
use of bio-chemical fertilizers should be encouraged. Organic farming practices should
also be adopted by the farmers of the village for the sustainable development of this
resource.
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