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i=dkfjrk f'k{kk & dqN u, igyw 

 

Mk- ;ksxs'k dqekj xqIrk 

foHkkxk/;{k] i=dkfjrk ,oa tulapkj foHkkx 

fuEl fo'ofo|ky;] t;iqj 

 

MkWå f'k[kk 'kqDyk ¼iwoZ 'kks/k Nk=k½ 

eåeåekså ekyoh; fgUnh i=dkfjrk laLFkku] 

egkRek xk¡/kh dk'kh fo|kihB] okjk.klh 

 

;g dguk vfr'k;ksfDr ugha gksxh fd vf/kdka'k fLFkfr;ksa esa ifjorZu vkSj ifjorZu dh lksp rFkk 

oSpkfjd ifjos'k dks ehfM;k us izHkkfor fd;k gSA orZeku esa lekt dk tks Lo:i mHkjdj lkeus vk 

jgk gS mlesa Li"Vr% ehfM;k dk izHkko izfrfcafcr gks jgk gSA lwpuk vkSj fopkjksa ds laokgd vkSj 

laizs"k.k dh Hkwfedk ds nk;js dks foLrkfjr dj vkt ehfM;k lwpuk vkSj fopkjksa ds mRizsjd dh 

Hkwfedk fuHkk jgk gSA ifjorZu vkSj izHkko dk ;gh nkSj ;fn blh xfr ls dk;e jgk rks og le; nwj 

ugha tc mRizsjd dh Hkwfedk ifjofrZr gksdj tud dh gks tk,xhA 

ftl izdkj fiNys dqN o"kks± esa i=dkfjrk dh Hkwfedk esa Økafrdkjh ifjorZu gq, gSa] mlh rjg 

i=dkfjrk f'k{kk ds {ks= esa Hkh O;kid ifjorZu gq, gSaA ;g ifjorZu ikB~;Øeksa ds izdkjksa ls ysdj 

izf'k{k.k laLFkkuksa ds izdkj rd foLrr̀ vkSj foLrkfjr gSaA ehfM;k f'k{k.k dh vko';drk dks gesa 

vkt blh ifjizs{; esa ns[kuk gksxkA ehfM;k f'k{kk orZeku esa nks rjg ds oSpkfjd }anksa ds chp >wy 

jgh gS] ,d gS uSlfxZd izfrHkk cuke fof/kor f'k{kk] nwljk gS fe'ku cuke izksQs'kuyA bu nksuksa gh 

}anksa ds chp esa jkLrk [kkstdj ehfM;k f'k{kk dh lEHkkoukvksa] vko';drkvksa] fo'ks"krkvksa vkSj lanHkks± 

dks ns[kuk gksxkA 

Hkkjr vkSj nqfu;k Hkj esa tSls&tSls tulapkj ek/;eksa dh ekax cM+h rsth ls c<+ jgh gS vkSj ehfM;k 

laxBuksa dk foLrkj gks jgk gS rFkk os fujUrj izxfr dj jgs gSa] rc ,sls laxBuksa esa dke djus ds 

bPNqd yksxksa dks fl[kkus vkSj mUgsa rS;kj djus ds fy, dbZ f'k{k.k laLFkku [kqy x, gSaA Hkkjr esa 

,sls lHkh laLFkkuksa dks ^^f'k{k.k laLFkku** dguk mfpr ugha gksxkA ehfM;k ds fy, is'ksoj yksx rS;kj 

djus dk nkok djus okys bu laLFkkuksa esa ls dqN rks ^f'k{kk dh nqdkusa* gh gSA rsth ls gks jgs 

izkS|ksfxdh cnykoksa us fizaV] jsfM;ks] Vsyhfotu] flusek tSls fofHké ek/;eksa ds dke djus ds rjhdksa 
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dks Hkh cny Mkyk gSA ehfM;k laxBuksa ds fy, ;k muesa dke djus okys vf/kdka'k yksxksa dks vius 

dkS'ky dks c<+kus ds fy, dSfj;j ds nkSjku dkslZ djus ;k dke ds nkSjku izf'k{k.k dk;ZØeksa dh 

t:jr eglwl gksus yxh gSA bu fnuksa Hkkjr esa i=dkjksa ds lkFk&lkFk nwljs ehfM;k is'ksoj rS;kj 

djus okys f'k{k.k vkSj izf'k{k.k laLFkku dqdqjeqÙkksa dh rjg mx vk, gSaA ehfM;k ds fodkl vkSj 

blesa c<+rs tk jgs vkfFkZd fuos'k ij ;fn ge xkSj djsa rks gesa eglwl gksxk fd vkus okys le; esa 

ehfM;k m|ksx vxz.kh m|ksxksa dh Js.kh esa [kM+k gksxkA ,slk m|ksx tks ns'k dh fn'kk r; djs vkSj 

n'kk lq/kkjsA ,sls m|ksxksa ds fy, lgh Kku ,oa n`f"Vdks.k j[kus okys O;fDr;ksa dks fodflr djus dk 

dk;Z ehfM;k izf'k{k.k laLFkkuksa dks gh djuk gSA ;g dk;Z pqukSrhiw.kZ gS ysfdu vR;ar vko';d Hkh 

gSA  

ftruh pqukSfr;k¡ ehfM;k ds lkeus gS] mruh gh pqukSfr;k¡ ehfM;k f'k{kk ds lkeus Hkh gSA ;g Hkh 

mruk gh lp gS fd ehfM;k f'k{kk ds {ks= esa O;kid vkSj nwjxkeh lEHkkouk,¡ gSaA ehfM;k f'k{kk ij 

xEHkhj fpUru t:jh gS] ftlls ,d Bksl vkSj dkjxj dk;Z;kstuk cukbZ tk ldsA ,d ,slh ;kstuk 

tks iwjs ns'k esa ehfM;k f'k{kk dk ,d ekSfyd ekWMy [kM+k djsa] ftlds ek/;e ls ehfM;k ds {ks= esa 

dke djus ds fy, l{ke] n{k vkSj ewY;fu"B is'ksojksa dh ,d ubZ ikS/k rS;kj gks ldsaA 

izLrkouk& 

Hkkjr esa tuek/;eksa dk u dsoy rsth ls foLrkj gks jgk gS] cfYd fudV Hkfo"; esa budk rsth ls 

fodflr gksuk r; gSA ehfM;k foLrkj ds lkFk gh fujUrj vljnkj vkSj loZO;kih gksrk tk jgk gSA 

thou ds gj igyw esa bldk n[ky gSA ;fn Hkkjr esa ,d Lora= ehfM;k u gksrk rks ge vius 

vkidks nqfu;k dk lcls cM+k yksdra= dgykus esa dke;kc u gq, gksrsA
1
 i=dkfjrk ds fy, yksdra= 

ds pkSFks LrEHk ds :i esa viuh mifLFkfr dks larq"V vkSj laLFkkfir djus dk blls csgrj volj 

vkSj dksbZ ugha gks ldrk gSA i=dkfjrk us bl volj dk Hkjiwj ykHk Hkh mBk;k gSA  

;g og ,sfrgkfld {k.k gS] tc ehfM;k dh [kksth jiVksa vkSj fo'ys"k.kksa dks yksdra= ds vU; rhuksa 

LrEHkksa us laKku esa fy;k vkSj mu ij iwjh xEHkhjrk ls ;Fkksfpr dk;Zokgh Hkh dhA ifj.kkeLo:i 

lekt dh vis{kk,a ehfM;k ls fujUrj c<+h gSA lekt esa ehfM;k dks uSfrd ewY;ksa dh j[kokyh ds 

fy, ,dek= vk'kk dh fdj.k ds :i esa ns[kk tk jgk gSA
2
 gkykafd ns'k esa dkWjiksjsV ehfM;k dk ,d 

cM+k oxZ cM+s gh vifjiDo rFkk vKkuh rjhds ls dkjksckjh :i ys pqdk gS] tks foKkiuksa ls viuh 

dekbZ dks c<+kus esa gh yxk gqvk gS vkSj tks NksVs rFkk lEié rcds dh t:jrksa dks gh /;ku esa j[k 

jgk gS fQj Hkh ehfM;k dh ,d cM+h rLohj mruh /kw¡/kyh Hkh ugha gSA  

Hkkjr esa eq[; /kkjk ds vf/kdka'k ehfM;k }kjk vius ikBdksa] Jksrkvksa vkSj n'kZdksa dks cq)w gh cuk;k 

tk jgk gS] ckotwn blds vHkh Hkh ,d oxZ ;g ekurk gS fd Hkys gh i=dkfjrk dks ,d fe'ku u 

ekuk tkrk jgk gks fQj Hkh v[kckjksa] if=dkvksa] iqLrdksa] jsfM;ks] Vsyhfotu] MkWD;wes aVªh vkSj Qhpj 

fQYeksa esa u dsoy euksjatu djus vkSj lwpuk nsus dh rkdr gS] cfYd buesa f'k{kk dks vkSj l'kDr 
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cukus dh Hkh 'kfDr gSA
3
 o"kks± ls i=dkfjrk dks ,d fe'ku ekudj mls lkekftd vko';drkvksa vkSj 

ifjfLFkfr;ksa ds vk/kkj ij lapkfyr djus dk iz;kl gks jgk gSA vkt O;kolkf;d Li/kkZ ds nkSj esa 

ubZ&ubZ o`fÙk;k¡ fodflr gks jgh gSA ,sls esa ehfM;k dks flQZ fe'ku rd lhfer dj nsuk ehfM;k 

o`fÙk ds lkFk vU;k; gksxkA ehfM;k esa fe'ku ds lkFk izksQs'kufyTe tksM+uk orZeku dh vko';drk 

gSA i=dkfjrk ,d ukscsy izksQs'kuy gS] tks ewY;ksa vkSj fl)kUrksa ij vk/kkfjr gSA  

,d ^fe'kujh izksQs'ku* gksus ds dkj.k bldk fof/kor vkSj 'kkL=h; f'k{k.k Hkh t:jh gSA ,slk f'k{k.k 

tks u flQZ bl o`fÙk ds xq.k ,oa ckjhfd;k¡ fl[kk,a vfirq bl o`fÙk ls tqM+s ewY;ksa vkSj vkn'kks± dh Hkh 

ckras djsA ns'k ds lkFk izfrc)rk vkSj lekt ls rknRE; dh Hkh ckr djsaA
4
 dgus dh t:jr ugha gS 

fd vxj ehfM;k laLFkku bZekunkj i=dkjh; ewY;ksa] vkpkj lafgrkvksa vkSj yksdrkaf=d ewY;ksa ds izfr 

izfrc) gks rks ogk¡ bl ckr dh lEHkkouk cgqr de gksxh fd dksbZ Hkz"V] vuSfrd vkSj ew[kZ i=dkj 

?kql ik, ;k yEcs le; rd fVd ik,A  

,sls Hkz"V vkSj vuSfrd i=dkjksa ds fy, ogk¡ euekuh djus dh Hkh xqatkb'k de gksxh] D;ksafd 

laLFkkfud rkSj ij ogk¡ tk¡p&iM+rky dh O;oLFkk ,d vadq'k dh rjg dke djsxhA fdUrq ;fn 

laLFkku [kqn Hkz"V gS rks ogk¡ oSls gh i=dkjksa dks vkxs c<+k;k tk,xk ;k c<+k;k tkrk gSA vk'k; gS 

fd vkt U;wt ehfM;k dh fod`fr;ksa] fopyuksa vkSj Hkz"Vkpkj dk nk;jk O;fDrxr i=dkjksa a ls cgqr 

vkxs c<+dj laLFkkfud Lo:i ys pqdk gS vkSj mldk bykt Hkh O;fDrxr ugha cfYd laLFkkfud gh 

gksuk pkfg,A fu'p; gh i=dkfjrk esa izfrHkk'kkyh] i<s+&fy[ks] fofHké fo"k;ksa ds fo'ks"kK laosnu'khy 

vkSj xEHkhj yksxksa dh t:jr gSA ysfdu ;gk¡ Hkh leL;k laLFkkfud gh gS] D;ksafd U;wt ehfM;k esa 

euksjatu ds c<+rs cksy&ckys vkSj mlds ncko esa i=dkfjrk dks gYdk&QqYdk cukus dk laLFkkfud 

ncko bl dnj c<+rk tk jgk gS fd dkiksZjsV ehfM;k dks cgqr izfrHkk'kkyh] i<++s&fy[ks vkSj fo'ks"kK 

i=dkjksa dh t:jr gh ugha gSA
5
 

Hkkjrh; ehfM;k ifjn`'; ^ehfM;kLdsi*& 

^ehfM;kLdsi* 'kCn dk igys igy iz;ksx Hkkjrh; ewy ds f'k{kkfon~] vtqZu vIiknqjS us 1990 esa fd;k 

FkkA bl 'kCn dk vk'k; ;g Fkk fd n`';ksa dk fo'o ij fdl izdkj ls izHkko iM+rk gS vkSj bldk 

iz;ksx ^fo'o lkaLd`frd izokgksa* esa bysDVªkWfud vkSj fizaV ehfM;k dh Hkwfedk dks le>kus vkSj 

lqfuf'pr djus ds fy, fd;k x;k FkkA
6
 Hkkjr esa ehfM;k dh Hkwfedk ds ckjs esa lcls Li"V ckr ;gh 

gS fd dHkh lekpkj vkSj fopkj nsus dk izHkkoh ek/;e vkt [kqn [kcjksa esa gSA  

vkt ehfM;k ds fofHké Lo:iksa& fizaV U;wt] bysDVªkWfud U;wt vkSj oscU;wt iksVZy esa ls izR;sd ds 

mÌs'; dh rqyuk Hkkjr esa igys lekpkj i= ^caxky&xtV* ;k ^dydÙkk tujy ,MojVkbtj* 29 

tuojh 1780 dks dksydkrk ls izdkf'kr djus okys vkbZfj'k vaxzst tsEl vkWxLVl fgDdh ds mÌs'; 

ls djs rks Kkr gksrk gS fd ehfM;k dk lkoZtfud y{; ,d gh gS& ikBdksa] n'kZdksa] Jksrkvksa ds ikl 

ubZ lwpuk] tkudkjh] lekpkj ;k fopkj lcls igys igq¡pkukA ikBdksa] n'kZdksa rd fu"i{krk ls 
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lwpuk,¡] tkudkjh igq¡pkuk] mldk euksjatu djuk vkSj mUgsa fdlh Hkh fopkj] ?kVuk] leL;k] dFku] 

fu.kZ;] dk;Zokgh vkSj izfrfØ;k ds izR;sd i{k ls ifjfpr djkus ds fy, gh izsl vfLrRo esa vk;kA 

izsl us jk"Vªksa ds 'kk'or thou&ewY;ksa] muds ewy HkkSxksfyd vkSj lkaLd`frd Lo:i ds laj{k.k rFkk 

mudh o`f) esa egRoiw.kZ Hkwfedk fuHkkbZ gSA  

ehfM;k okLro esa dbZ jk"Vªksa ds gh ugha] cfYd gj rjg ds U;k;ksfpr la?k"kks± dk l'kDr ek/;e jgk 

gSA vktknh ds i'pkr~ ns'k ds iqufuekZ.k vkSj yksdrkaf=d lekt dh lkewfgd psruk dks txk, 

j[kuk izsl dk fe'ku cuk jgkA izkS|ksfxdh ds fodkl us fe'ku dks izksQs'ku esa ifjofrZr dj fn;kA 

fiNys 10&15 o"kks± esa fizaV ehfM;k dks bysDVªkWfud ehfM;k ls vkSj baVjusV ls dM+h pqukSrh dk 

lkeuk djuk iM+ jgk gSA ysfdu 45 o"kZ igys vkbZ baVjusV izkS|ksfxdh vkSj yxHkx 25 cjl igys 

cus oYMZ okbM osc ls ikBdksa] n'kZdksa vkSj Jksrkvksa ds lkeus ,d ,slk fodYi vk x;k] ftl ij 

fdlh dk ,dkf/kdkj ugha Fkk vkSj ;g bruk ekjd lkfcr gqvk fd vesfjdk] ;wjksi ds yxHkx lHkh 

ns'kksa rFkk vkWLVªsfy;k vkSj tkiku esa i=&if=dk,¡ 6 ls 15 izfr'kr rd udkjkRed o`f) ntZ djkus 

yxh gSA vesfjdk esa osc 2010 esa fizaV dks iNkM+ pqdk gSA vuqeku gS fd fiNys nks <kbZ n'kd esa 

fodflr ns'kksa ds 8]000 ls vf/kd i=ksa us ;k rks ne rksM+ fn;k ;k xqeukeh esa [kks x,A
7
 

blds foijhr Hkkjr esa ehfM;k dk ekgkSy ,dne vyx gS vkSj ;g ,slk cuk gh jgsxkA fizaV] jsfM;ks] 

Vh-oh-] flusek vkSj baVjusV lHkh c<+ jgs gSa vkSj mEehn gS fd gj lky blesa o`f) gksxhA
8
 vuqeku gS 

fd Hkkjr esa bl o"kZ ds vUr rd baVjusV dk mi;ksx djus okyksa dh la[;k ds ekeys esa vesfjdk 

dks ihNs NksM+ nsxkA fnlEcj 2015 rd ns'k esa baVjusV miHkksDrkvksa dh la[;k 40-2 djksM+ gksus dk 

vanktk FkkA ,d losZ ds eqrkfcd 2016 ds var rd Hkkjr esa okbZQkbZ bUVjusV mi;ksxdrkZvksa dh 

la[;k 546 fefy;u rd igqap tk,xhA xzkeh.k {ks=ksa esa ;g o`f) 39 izfr'kr rks 'kgjh Hkkjr esa 29  

izfr'kr Fkh vkSj nwjlapkj fu;ked vk;ksx ¼VªkbZ½ ds vk¡dM+s ns'k esa 89 djksM+ lfØ; eksckby 

dusD'kuksa dh xokgh nsrs gSa tcfd dqy vkcknh ds 13 izfr'kr yksx LekVZQksu dk mi;ksx dj jgs 

gSaA eksckby ij c<+rs baVjusV mi;ksx dk vankt blh ls yxk;k tk ldrk gS fd vDVwcj 2014 esa 

15-9 djksM+ yksx bldk mi;ksx dj jgs Fks ogh 2017 rd ;g la[;k 40-2 djksM+ gksus dk vanktk 

yxk;k tk jgk gSA fjiksVZ&vkbZ,,e,vkbZ&dsih,eth  

^n bdksukWfeLV* dk dguk gS fd Hkkjr esa nSfud lekpkj&i=ksa dh 11 djksM+ izfr;k¡ izfrfnu [kjhnh 

tkrh gS vkSj Hkkjr ds lekpkj&i=ksa ds egkiath;d dh 2013&14 ds fy, rktk fjiksVZ rks fgUnh 

izdk'kdksa dh 22-64 djksM+ izfr;k¡ fcdus dh ckr dgrh gSA Hkkjr esa lk{kjrk vHkh 74 izfr'kr gS] 

fdUrq lk{kjrk lkS Qhlnh gks tkus vkSj fMftVy dusfDVfoVh lc rjQ igq¡p tkus ds ckn ikBd 

D;k djsaxs dguk dfBu gS] gkykafd Hkkjr esa fiNys dqN o"kks± esa ehfM;k dk miHkksx 3 ls 5 izfr'kr 

rd c<+k gS] ysfdu ;g eq[; :i ls fMftVy ehfM;k gSA
9
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if'peh ns'kksa ls vyx Hkkjr esa jsfM;ks cM+h rsth ls foLrkfjr gksus okyk ek/;e gSA 1990 ds n'kd 

ds vfUre lky esa Hkkjr esa jsfM;ks m|ksx dk futhdj.k fd;k x;k] ysfdu blds fodkl dk vlyh 

;qx rc vk;k tc futh jsfM;ks ds ykblsal nsus dk nwljk pj.k 'kq: gqvkA izkjEHk esa jsfM;ks dk;ZØe 

jsfM;ks lsVksa rd lhfer FksA vc eksckby Qksu ds ek/;e ls ,Q,e jsfM;ks lquk tkus yxk gSA 2012 

ds vkadMksa ds vuqlkj ns'k esa 245 ,Q,e jsfM;ks LVs'ku [kqy pqds FksA mEehn dh tk jgh gS fd 

futhdj.k ds vxys nkSj esa 294 'kgjksa esa 839 u;s ,Q,e jsfM;ks LVs'ku dke djus yxsaxsA
10
 orZeku 

esa iwjs Hkkjr esa vkdk'kok.kh ds 419 LVs'ku dke dj jgs gSaA 

Vsyhfotu dk Hkkjr dk vuqHko ,dne vyx gh gSA tgk¡ lekpkj vkSj lelkef;d ekeyksa ij 

dsfUnzr dqy 397 pSuy gS vkSj ns'k ds 12-6 djksM+ ?kjksa esa dscy vkSj lSVsykbV dusD'ku gSA 

Vsyhfotu dk Hkkjrh; cktkj rsth ls c<+ jgk gSA vusd mPp xq.koÙkk;qDr pSuy yksxksa esa viuh iSB 

cukrs tk jgs gSaA vc ljdkj viuk iwjk /;ku fMftVykbts'ku ij ns jgh gSA fMftVykbts'ku ds 

i'pkr~ iwjs ra= esa ikjnf'kZrk vk,xh vkSj jktLo esa vusd xq.kk o`f) gksxhA
11
 njvly fMftVy 

ØkfUr us lekpkj txr~ dk yksdra=hdj.k dj fn;k gSA  

gkyk¡fd ;g yksdra= jktuSfrd yksdra= dh rjg gh vjktdrk rFkk fopyu ls cjh ugha gSA ;g 

ehfM;k dh iquZifjHkk"kk dk ;qx gS vkSj lekt ds lax mlds laca/kksa dk iqujkfo"dkj Hkh] Hkkjr dh 

ctk; vf/kd ls vf/kd ^bafM;k* ls laokn djus okys ehfM;k dh ;g n'kk pkSadkrh ughaA
12
 Hkkjrh; 

^ehfM;kLdksi* ds bl ifjn'̀; ls ;g Li"V gks tkrk gS fd vkus okys lkyksa esa is'ksoj ehfM;kdfeZ;ksa 

dh ekax fuf'pr :i ls cM+h rsth ls c<+sxhA bu fLFkfr;ksa esa ehfM;k esa dke djus okys is'ksojksa dks 

i<+kus vkSj izf'kf{kr djus okys f'k{k.k laLFkkuksa dh la[;k esa Hkh rsth ls o`f) gksxhA 

ehfM;k f'k{kk dk oSf'od bfrgkl &  

orZeku esa ehfM;k f'k{kk O;olk; ds :i esa vius pje ij gSA lekpkj] lwpuk vkSj euksjatu ds {ks= 

esa bl fojkV ifjorZu dk izHkko i=dkfjrk ds izf'k{k.k ij Hkh iM+uk gh FkkA i=dkfjrk tc 

cktkjksUeq[k gks xbZ rks mldh f'k{kk dsoy lS)kfUrd dSls jg ldrh FkhA i=dkfjrk rsth ls ,d 

m|ksx cu xbZ Fkh rks mlesa dke djus okyksa dks cktkj dh le> iSnk djuh gh FkhA ;g og nkSj gS 

tgk¡ 'kq) lwpuk ;k [kkfyl rF; dk mruk egÙo ugha jgk ftruk lwpuk dh iSdsftax dk mls 

fcØh yk;d cukus dkA blfy, i=dkfjrk dh O;kogkfjd vko';drkvksa ds vuq:i f'k{kk ugha nh 

tkrh rks og cktkj esa ugha fVd ik,xhA
13
 ehfM;k f'k{kk ds bfrgkl dks dky Øekuqlkj bl izdkj 

ck¡/kk tk ldrk gSA 

1- vkjfEHkd dky ¼1700&1860½ 

igys&igy 1860 rd ehfM;k f'k{kk dks izf'k{kqrk ;k xq#&f'k"; ijEijk ds :i esa gh ekU;rk nh 

xbZA ;g izf'k{k.k ml le; izpfyr eqfær ek/;eksa rd gh lhfer FkkA 
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2- nwljk dky ¼1861&1910½ 

vesfjdh fo'ofo|ky;ksa esa ehfM;k f'k{kk dh vkSipkfjd 'kq#vkr i=dkfjrk izf'k{k.k ds :i esa gqbZA 

ehfM;k f'k{kk dks fo'o esa igyh ckj fu;fer ikB~;Øe ds :i esa vkSipkfjd f'k{kk esa 'kkfey fd;k 

x;kA rc rd ;g f'k{kk Hkk"kk foHkkxksa] Hkk"kk ls tqM+s eqfær ek/;eksa esa izf'k{k.k] izf'k{kqrk dk;ZØeksa rd 

lhfer gksdj jg xbZA bls u rks iw.kZ ikB~;Øe ds :i esa vdknfed ekU;rk feyh vkSj u gh 

O;kolkf;d izf'k{k.k ds :i esaA 

3- rhljk dky ¼1910&1960½ 

ehfM;k f'k{kk dh igyh vkSipkfjd 'kq#vkr ds :i esa 1910 esa foLdksZflu fo'ofo|ky; ds foykMZ 

MSMh Cys;j vkSj felqjh&fo'ofo|ky; ds okYVj fofy;e us i=dkfjrk ds fof'k"V f'k{k.k ikB~;Øe 

dh 'kq#vkr dhA ;g izf'k{k.k vR;Ur izkFkfed vkSj vukSipkfjd izd`fr dk FkkA bls vkSipkfjd 

cukus ds iz;Ru fd, x,] ysfdu ;g iz;kl vf/kd lQy ugha gks ik;kA  

lu~ 1912 esa dksyfEc;k fo'ofo|ky; esa tkslsQ iqfyRtj us i=dkfjrk ds vyx foHkkx dh LFkkiuk 

dk fopkj j[kk] bldk fojks/k gqvk vkSj fojks/k djus okyksa esa i=dkj Hkh 'kkfey FksA blls iwoZ Hkh 

iqfyRtj viuk ;g fopkj ^uksFkZ vesfjdu fjO;w* ds ebZ 1904 ds vad esa ^i=dkfjrk fo|ky; dh 

LFkkiuk* ys[k esa j[k pqds FksA mudk ;g fopkj Fkk fd i=dkfjrk ls tqM+s O;fDr;ksa dks bl izdkj 

dh f'k{kk nh tkuh pkfg,A lekt esa i=dkj Hkh f'k{kd] vkykspd& lekykspd ds :i esa viuh 

vge Hkwfedk fuHkkrk gSA ;g f'k{kk mls O;olk;xr] ckSf)d vkSj ewY;xr tkudkjh iznku dj ldrh 

gSA mudk ;g Hkh fopkj Fkk fd ,d ehfM;k f'k{kkFkhZ dks lkfgR;] vkpkj lafgrk] vFkZO;oLFkk] 

bfrgkl] lekt'kkL= vkSj vU; fo"k;ksa dk Kku Hkh gksuk pkfg,A blds lkFk mls rqyukRed v/;;uksa] 

U;wt dslst] dsl v/;;u] vkykspukRed 'kks/k Hkh gksuk pkfg,A mUgha ds iz;klksa ds QyLo:i 

dkykUrj eas ,d i=dkfjrk fo'ofo|ky; dh LFkkiuk dh xbZA  

rhljs nkSj ds nqfo/kkHkklksa ds lkFk Cys;j vkSj fofy;e us felwjh eas igyk ehfM;k f'k{kk foHkkx 

LFkkfir fd;kA ,d rjQ tgk¡ Cys;j us viuk laLFkku fycjy egkfo|ky; esa LFkkfir fd;k ogha 

nwljh vksj fcYoj Jsse us lEizs"k.k 'kks/k fo"k;ksa ds lkFk bldh 'kq#vkr dh vkSj vius 'kks/ki= fo'o 

ds lkeus j[ksA  

4- pkSFkk dky ¼1950 & orZeku rd½  

pkSFks nkSj esa 1950 ds ckn ls ehfM;k f'k{kk ,oa 'kks/k dh vkSipkfjd 'kq#vkr gqbZA blds ckn rks 

ehfM;k ds fofHké {ks= lkeus vk, vkSj 'kks/k dks Hkh ehfM;k f'k{kk esa ekU;rk fey xbZA ;|fi 

1970&80 ds n'kd esa i=dkfjrk vkSj ehfM;k fo|ky; dk laØsUæ.k lkexzh lap; ij vf/kd jgkA 

tcfd 1980&90 vkSj blds ckn ds n'kdksa esa 'kks/k us uohu lwpuk vk;keksa dks tUe fn;kA blh 

fopkj us u, lwpuk ;qx dh 'kq#vkr dh ftlus] uohu lEizs"k.k fl)kUrksa vkSj ubZ ladYiukvksa dks 

tUe fn;kA orZeku esa ehfM;k 'kks/k ,d u;s igyw ds :i esa mHkjk gSA  
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Hkkjr esa ehfM;k f'k{kk& 

Hkkjrh; ehfM;k f'k{kk ds igys fo|ky; dh LFkkiuk 1920 esa enzkl esa Jherh ,uh cslsUV ds iz;klksa 

ls gqbZA bldk mÌs'; jk"Vªh;rk ,oa Lora=rk dh vy[k txkuk FkkA 1930 esa vyhx<+ eqfLye 

fo'ofo|ky; us ehfM;k f'k{kk dh 'kq#vkr izek.k&i= ikB~;Øe ds :i esa jger vyh ds usr`Ro esa 

dhA lu~ 1940 esa ;g ikB~;Øe cUn dj fn;k x;kA 

lu~ 1941 esa ihŒihŒ flag ubZ vk'kk dh fdj.k ysdj vk, vkSj la;qDr Hkkjr ds iatkc fo'ofo|ky;] 

ykgkSj esa i=dkfjrk foHkkx LFkkfir fd;k x;kA ns'k ds foHkktu ds ckn ihŒihŒ flag ds lkFk ;g 

fo|ky; Hkh fnYyh esa vk x;kA lu~ 1962 ds ckn iatkc fo'ofo|ky;] p.Mhx<+ esa LFkkfir fd;k 

x;k A blh chp 1952 esa ukxiqj fo'ofo|ky; us ikjEifjd rkSj ij ehfM;k f'k{kk dk;ZØe dh 

'kq#vkr dhA lu~ 1965 esa Hkkjrh; tulapkj laLFkku esa ehfM;k f'k{kk ,oa tulapkj izf'k{k.k dh 

'kq#vkr dh xbZA 

Hkkjr esa ehfM;k f'k{kk dk orZeku Lo:i& 

Hkkjr esa vkt ehfM;k f'k{kk viuh r:.kkoLFkk esa gSA ehfM;k f'k{kk dh t:jrsa vkSj y{; og ugha gS 

tks vkt ls dsoy 12&13 o"kZ iwoZ FksA ml le; dsoy eqæ.k dks gh i=dkfjrk eku fy;k tkrk FkkA 

vkt Hkkjrh; ehfM;k dk Lo:i cny pqdk gSA ehfM;k f'k{kk esa osc i=dkfjrk] Oykfxax i=dkfjrk] 

baVjusV] eksckby] jsfM;ks] Vsyhfotu] fofM;ks] bZ&isij lc dqN 'kkfey gSA ;fn fizaV igyk pj.k gS] 

rks jsfM;ks&Vsyhfotu nwljk vkSj U;w ehfM;k rhljh iafDr gS] ftlus dUotsZUl dh ladYiuk dks tUe 

fn;k gSA bl le; 100 ls vf/kd fo'ofo|ky;ksa esa i=dkfjrk ,oa tulapkj foHkkx LFkkfir dj 

muesa fofHké ikB~;Øeksa dk v/;;u djk;k tk jgk gSA dgha izf'k{k.k dk tksj gS rks dgha lS)kfUrd 

f'k{k.k dkA 'kks/k ds uke ij [kkukiwfrZ txtkfgj gSA gkVZys us ehfM;k f'k{kk ds rhu igyqvksa dks 

ekU;rk nh gS& 1- lS)kfUrd f'k{kk  2- izf'k{k.k   3- 'kks/kA  

'kks/k dks Hkh ehfM;k f'k{kk dk gh ,d vo;o ekuk x;k gSA ehfM;k 'kks/k esa u, fl)kUrksa dh 'kks/k 

djuk] u, fl)kUr fodflr djuk ,oa iqjkus fl)kUrksa dh tk¡p djus ;k uohu vuqla/kku iz.kkyh] 

u, ek/;eksa esa vUrlZEcU/k <w¡<+us ls Hkh lEcfU/kr gSA ehfM;k f'k{k.k laLFkkuksa ds rsth ls izlkj ds 

ckotwn ,d vPNh [kklh rknkn esa izf'k{k.kkfFkZ;ksa] izkscs'kujksa vkSj ehfM;k laxBuksa ds u, jax:Vksa dks 

i=dkfjrk ;k tulapkj ek/;eksa dh dksbZ vkSipkfjd f'k{kk izkIr ugha gSA i=dkfjrk fo"k;d izf'k{k.k 

dh cgqr lh leL;k,¡ Hkh gSaA lqfo/kkvksa rFkk izksRlkgu dk vHkko blesa izeq[k gSA
14
 

ehfM;k f'k{kk dk orZeku ekWMy&    

le; ds vuqlkj ifjorZu vko';d gSA ehfM;k f'k{kk ds orZeku ekWMy esa Hkh ifjorZu dh 

vko';drk gSA vkt i=dkfjrk ds lkeus mHkj jgh pqukSfr;ksa dks ns[krs gq, ehfM;k f'k{k.k laLFkkuksa 

}kjk rS;kj fd, tkus okys Nk=ksa dks vkSj vf/kd lkoZf=d ,oa O;kogkfjd Kku dh vko';drk gSA 

flQZ d{kk esa nh tkus okyh f'k{kk vkt ehfM;k esa tkus okys ;qok ds fy, i;kZIr ugha gSA O;kogkfjd 
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Kku ds uohure ekWMy [kkstdj muds vuqlkj ehfM;k f'k{k.k dh O;oLFkk dh tkuh pkfg,A ftl 

rjg dh pqukSfr;ksa dk lkeuk dke ds nkSjku djuk iMrk gS] muls ;fn f'k{kkFkhZ igys ls voxr gks 

tk,a rks og csgrj <ax ls rS;kj gksdj O;kogkfjd {ks= esa inkiZ.k djsaxsA vkilh izfrLi/kkZ vkSj 

laLFkkxr ncko ds vkxs laLFkkuksa esa dk;Zjr ofj"B ehfM;k dehZ izkscs'kuj dks fl[kkus esa #fp ugha 

ysrsA blfy, vc lh[ks gq, izksQs'kuy dh gh vko';drk gSA  

ehfM;k  ikB~;Øeksa esa ,d:irk& 

ehfM;k f'k{kk dh c<+rh yksdfiz;rk ,oa O;olk; esa c<+rs ekuo lalk/ku dh vko';drk dks ns[krs gq, 

ljdkjh laLFkkuksa ds lkFk&lkFk dbZ futh laLFkkuksa us Hkh ehfM;k ls lacaf/kr fMxzh ,oa fMIyksek 

ikB~;Øe izkjEHk dj fn, gSaA vc rks izfr"Br ehfM;k laLFkkuksa us Hkh vius izf'k{k.k laLFkku izkjEHk 

dj fn, gSa] ftuds ek/;e ls os viuh vko';drkuqlkj ekuo lalk/ku izf'kf{kr dj jgs gSaA bu 

laLFkkuksa esa fMIyksek ;k lfVZfQdsV ds lkFk gh vius laaLFkku esa jkstxkj dh xkjaVh Hkh nh tkrh gSA 

,sls laLFkkuksa ls fo|kFkhZ izf'k{k.k rks ik tkrs gSa] ijUrq i=dkfjrk ds {ks= esa xgu ,oa mÌs';ijd 

f'k{kk izkIr ugha dj ikrsA ehfM;k ds {ks= esa nh tkus okyh mikf/k;ksa rFkk i=ksikf/k;ksa esa O;kid 

fHkérk ifjyf{kr gksrh gSA lHkh fo'ofo|ky; vius Lrj ij mikf/k;k¡ iznku djus ds fy, Lora= gSa] 

ijUrq bu fHkérkvksa ds dkj.k nh tkus okyh mikf/k;ksa ds ekudhdj.k ,oa izek.khdj.k dks ysdj dbZ 

foHksn gSaA 

ehfM;k ikB~;Øeksa esa ,d:irk ykus dk xEHkhj iz;kl ugha fd;k tk jgk gSA ;gh dkj.k gS fd 

ehfM;k ds {ks= esa feyus okyh mikf/k;ksa dks og lEeku ugha fey ik jgk gS] tks vU; O;kolkf;d 

mikf/k;ksa dks fn;k tkrk gSA 'kkldh; Lrj ij Hkh ,sls iz;kl ux.; gSaA
15
 ;wthlh }kjk ukedj.k] 

ikB~;Øe vof/k rFkk ikB~;Øe dh fo"k; oLrq dks ysdj ,d:irk ykus dk iz;kl fd;k Fkk ysfdu 

os Hkh xEHkhjrk ls ykxw ugha fd, x, gSaA ;|fi ikB~;Øeksa esa ,d:irk ykuk Hkh mfpr ugha gksxkA 

Hkkjr ,d fo'kky ns'k gS tgk¡ HkkSxksfyd] lkaLd`frd] vkfFkZd rFkk lkekftd vk/kkj ij dkQh 

fHkérk,¡ gSaA  

,slh fLFkfr esa i=dkfjrk ikB~;Øeksa dks rS;kj djrs le; LFkkuh; ifjos'k dks vk/kkj cukuk gh 

gksxkA ikB~;Øeksa dk ;fn LFkkuh; vko';drkvksa ds lkFk tqM+ko ugha gksxk rks os viuh izklafxdrk 

[kks nsaxsA mu ikB~;Øeksa esa u flQZ LFkkuh;rk dk iqV gks oju~ os cktkj dh vko';drkvksa ds 

vuq:i Lo;a dks <ky ldsaA dqN f'k{kkfonksa dk ekuuk gS fd ;fn leku ikB~;Øe ;kstuk ykxw djus 

dk iz;kl fd;k x;k rks ;g u flQZ fo'ofo|ky;ksa dh Lo;Ùkrk dh ewy vo/kkj.kk ij izgkj gksxk] 

cfYd jpukRed ,oa ltZukRed f'k{k.k dh i)fr ds Hkh izfrdwy gksxkA
16
 gkykafd vc le; vk x;k 

gS tc vkWy bf.M;k dkmafly vkWQ VsfDudy ,tqds'ku ;k us'kuy dkmafly vkWQ VhplZ ,tqds'ku 

dh rtZ ij ,d fu;ked laLFkk vf[ky Hkkjrh; ehfM;k dkmafly dk xBu gks tks] i=dkfjrk f'k{kk 

ds Lrj rFkk xq.koÙkk ij fu;a=.k j[k ldsA
17
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'kkldh; mnklhurk& 

ehfM;k f'k{kk ds ckjs esa 'kklu ra= dh mnklhurk Hkh ,d fpark dk izeq[k dkj.k gSA 'kklu ds Lrj 

ij xgu vkSj 'kkL=h; ehfM;k f'k{kk dk vkjfEHkd mRlkg rks fn[krk gS ij mlesa fujarjrk vkSj 

izksRlkgu dk vHkko jgrk gSA ns'k ds dbZ fo'ofo|ky;ksa esa i=dkfjrk vkSj tulapkj foHkkx vi;kZIr 

f'k{kdksa ds lgkjs lapkfyr gSA
18
 njvly Hkkjr esa ehfM;k f'k{kk eksVs rkSj ij pkj Lrjksa ij gksrh gS& 

ljdkjh fo'ofo|ky;ksa ;k dkystksa esa] nwljs futh fo'ofo|ky;] rhljs ljdkj ls Lok;Ùkrk izkIr 

laLFkku  vkSj pkSFkk fdlh futh pSuy ;k lekpkj i= ds [kksys x;s vius ehfM;k laLFkkuA  

buesa lcls de nkos ljdkjh laLFkku djrs gSa vkSj nkoksa dh jsl esa thrrs gSa& futh laLFkkuA ysfdu 

fo'oluh;rk ds ekeys esa ckr ,dne mYVh gSA Lok;Ùk laLFkkuksa esa vkbZvkbZ,elh tSls dk czkWM rks 

[kwc cM+k gS fdUrq ;gk¡ Hkh f'k{kdksa ds in [kkyh iM+s gSaA pw¡fd laLFkku dh Mksj lwpuk izlkj.k 

ea=ky; ds gkFkksa esa gksus dh otg ls bldh pky dNq, tSlh gh jgh gSA Hkkjr esa 125 MhEM 

fo'ofo|ky; gSA buesa ls 102 futh LokfeRo okys laLFkku gSA  

;gk¡ Hkh f'k{k.k laca/kh ewyHkwr fu;eksa dh vuns[kh dh f'kdk;rsa vkrh jgha gSA ns'k ds dbZ 

fo'ofo|ky;ksa esa i=dkfjrk vkSj tulapkj foHkkx vi;kZIr f'k{kdksa ds lgkjs lapkfyr gSA dqN LFkkuksa 

ij rks i=dkfjrk vkSj tulapkj ds ikB~;Øeksa ds fy, f'k{kdksa ds in Hkh Lohd`r ugha gSa vkSj 

'ksDlih;j ;k lwjnkl i<+kus okys gh i=dkfjrk i<+kus dks etcwj gSaA
19
 vf/kdka'k laLFkkuksa vkSj 

fo'ofo|ky;ksa esa ikB~;Øe ds O;kogkfjd iz;ksxksa ds fy, i;kZIr lalk/ku miyC/k ugha gSA ,sls esa 

ehfM;k f'k{kk flj [kqtykrh fn[krh gSA ,sls esa i=dkfjrk vkSj tulapkj dh f'k{kk nsus ds fy, [kqys 

fo'ks"kKrk ewyd laLFkku Hkh vius vfLrRo dks cpkus ds fy, la?k"kZjr jg tkrs gSaA
20
 

ehfM;k laLFkku cuke dksfpax dh nqdkusa& 

ehfM;k f'k{kk ds fy, ,d xEHkhj fopkj.kh; fcUnq fofHké dksfpax dh nqdkusa gSa] tks lkr fnu ls 

ysdj lkr g¶rs dh Vªsfuax esa fl)gLr ehfM;kdehZ cukus dk nkok djrh gSA ehfM;k vkSj i=dkfjrk 

ns'k ds mu fxus&pqus {ks=ksa esa ls gS] ftuesa fiNys nks n'kdksa esa Hkkjh ^mNky* vk;k gSA blh ds lkFk 

ns'k Hkj esa i=dkjksa vkSj ehfM;kdfeZ;ksa dks izf'kf{kr djus okys ljdkjh] xSj&ljdkjh vkSj 

v)Zljdkjh laLFkkuksa dh ,d iwjh tekr dqdqjeqÙkksa dh rjg mx vkbZ gSA  

,slh dksfpax nqdkuksa ds yqHkkous foKkiuksa dks xkSj ls ns[ksa rks irk pyrk gS fd os lius cspus dk 

dke c[kwch djrs gSaA ftl izdkj bathfu;fjax vkSj nwljs rduhdh laLFkkuksa dh ekU;rk ds fy, 

cdk;nk rduhdh f'k{kk ifj"kn gS] esfMdy dh i<+kbZ ij fuxkg j[kus ds fy, esfMdy dkSafly gSA 

ysfdu ehfM;k laLFkkuksa dh yxke dlus dks dksbZ fu;ked laLFkk ugha gSA vf/kdka'k laLFkkuksa ds ikl 

fdrkcksa vkSj ySc dk tcnZLr VksVk gS] ckotwn blds i<+kbZ py jgh gSA futh laLFkku eksVh Qhl ds 

cnys <sjksa lCtckx fn[kk jgs gSaA tkfgj gS tks ;qok fcuk fdlh izfrc)rk ds flQZ XySej dh pkg esa 

ehfM;k esa vkuk pkgrs gSa] ,slh nqdkuksa dh vksj vkd`"V gks tkrs gSaA  
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,slh nqdkuksa ds Qyus&Qwyus ls ehfM;k f'k{kk dk ifjn`"; izHkkfor gks jgk gSA 

rduhd vkSj oSpkfjdrk dk var}ZU}& 

orZeku esa i=dkfjrk f'k{k.k dk lcls cM+k ladV ;g gS fd ;g vc rd r; ugha gks ik;k gS fd 

i=dkfjrk izf'k{k.k rduhdh gS ;k oSpkfjdA ;g lR; gS fd mnkjhdj.k ds ckn vk, ehfM;k 

foLQksV ds bl nkSj esa ftl rjg rduhd ij i=dkfjrk voyfEcr gksrh xbZ gS] blls lkQ gS fd 

cktkj esa rduhdh dlkSVh ij [kjs mrjus okyh Hkkoh i=dkjksa dh ek¡x c<+ xbZ gSA blds ckn Hkh 

i=dkfjrk vU; rduhdh fo"k; ¼bathfu;fjax] esfMdy½ dh rjg dsoy rduhd Kku gh ugha gS] 

cfYd ;gk¡ oSpkfjdrk u flQZ iw¡th gS] cfYd ,d cM+k vkStkj Hkh gSA  

viuh oSpkfjdrk dh iw¡th ds ek/;e ls Hkkoh i=dkj ekStwnk ?kVukvksa ds izfr yksxkas dks lpsr ;k 

fQj mRlkfgr djrs gSaA ;s n`f"V fdlh fo'ofo|ky; ;k i=dkfjrk f'k{k.k&izf'k{k.k laLFkku dh 

d{kkvksa esa gkfly ugha dh tk ldrh gSA ;fn ,slk gksrk rks tsEl vkWxLVl fgDdh] vfEcdk izlkn 

cktis;h ;k fQj ckcw jko fo".kqjko ijkM+dj dks ;kn Hkh ugha fd;k tkrkA cgjgky orZeku nkSj esa 

fcuk [kkl f'k{k.k ;k izf'k{k.k ds fdlh i=dkj dh mEehn ugha dh tk ldrh gSA gdhdr esa vkt 

i=dkfjrk f'k{k.k vius mgkiksg ls eqDr ugha gks ik;k gS fd i=dkfjrk dk izf'k{k.k rduhdh gks ;k 

oSpkfjdA blds fy, i=dkfjrk laLFkku ds lkFk gh iz'kklu Hkh ftEesnkj gSA 

blh deh dks /;ku esa j[krs gq, izsl dkSafly vkWQ bf.M;k vkSj fo'ofo|ky; vuqnku vk;ksx ds 

lg;ksx ls i=dkfjrk ikB~;Øe esa ,d:irk ykus vkSj laLFkkuksa ds lkFk gh i<+kus okyksa vkSj laLFkkuksa 

ds ekudhdj.k dh fn'kk esa dne mBk;k gSA vko';drk bl ckr dh gS fd O;kolkf;d nqfu;k dh 

t:jrksa ds eqrkfcd i=dkfjrk f'k{kk <ys] ysfdu vdknfedrk dks Hkh utjvankt ugha fd;k tk,A 

;g utfj;k u rks vdknfed nqfu;k ds fy, eqQhn gksxk vkSj u gh v[kckjh vkSj Vhoh laLFkku dks 

gh Qk;nk igq¡pk ik,xkA i=dkfjrk dh es/kk dk tks uqdlku gksxk] mldk vkdyu rks vkus okyh 

i=dkjh; ihf<+;k¡ gh dj ik,¡xhA vc oDr vk x;k gS tc i=dkfjrk f'k{k.k dh O;kolkf;d 

t:jrksa ds fu"d"kZ dh ctk; rduhdh vuq'kklu ds lkFk gh oSpkfjd /kjkry ij Hkh ij[kk tk,A
22
 

i=dkfjrk dk Hkfo";& 

ns'k esa i=dkfjrk ds vkdnfed v/;;u ,oa izf'k{k.k dk dkslZ djus okys Nk=&Nk=kvksa dh la[;k 

gtkjksa esa gSA v/;;u ,oa izf'k{k.k nsus okys laLFkkuksa esa xSj&ljdkjh vkSj ljdkjh nksuksa 'kkfey gSA 

lkoZtfud {ks= ds laLFkku dsUnz ljdkj o jkT; ljdkjksa ds v/khu gSA dsUnz ljdkj ds v/khuLFk 

laLFkkuksa esa dsUnzh; fo'ofo|ky; vkSj lwpuk ,oa izlkj.k ea=ky; ds fu;a=.k okyk Hkkjrh; tulapkj 

laLFkku tSlh laLFkk,a gSaA jkT; ljdkj ds v/khuLFk jkT; fo'ofo|ky; o muls lEc) dkWystksa esa 

tulapkj] ehfM;k] i=dkfjrk tSls ukeksa ls foHkkx gSA  

dbZ laLFkku ,sls Hkh gSa tgk¡ i=dkfjrk ,oa tulapkj dk v/;;u fgUnh ,oa vaxzsth foHkkx ds 

vUrxZr gks jgk gSA blds vfrfjDr futh {ks= ds fo'ofo|ky; vkSj laLFkku gSa tgk¡ vdknfed 
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v/;;u o izf'k{k.k fn;k tkrk gSA futh {ks= ds vykok ehfM;k dkjksckj djus okys laxBuksa us Hkh 

vius izf'k{k.k dsUnz LFkkfir fd, gSaA futh {ks= ds izf'k{k.k laLFkkuksa us fMIyksek vkSj fMxzh ikB~;Øeksa 

ds fy, ljdkjh laLFkkvksa ls O;olk;h le>kSrs dj j[ks gSaA orZeku esa vf/kdrj ljdkjh laLFkkuksa esa 

lsYQ Qkbusal dkslZ ;kuh Nk=&Nk=ksa ds iSls ls dkslZ py jgs gSaA yksdra= ds fy, i=dkfjrk vkSj 

mlds fy, izf'k{k.k dk igyw izf'k{k.k laLFkkuksa ds foLrkj ds ckn xkS.k gksrk pyk x;k gSA 

ns'k esa  i=dkfjrk ds v/;;u vkSj O;kogkfjd izf'k{k.k dh bl i`"BHkwfe ls Li"V gS fd vleku 

fLFkfr;ksa vkSj fofHké izdkj ds vUrfoZjks/kksa ds chp i=dkfjrk dk Hkfo"; rS;kj gks jgk gSA i=dkfjrk 

dks O;olk; ds fy, v/;;u dk {ks= cukus ij T;knk tksj fn[krk gS u fd yksdra= ds fy, Hkfo"; 

dh i=dkfjrk dks ,d 'kDy nsus dh dksbZ Bksl ;kstuk gSA yksdrkaf=d ewY;ksa vkSj fopkjksa ds vkyksd 

esa uhfrxr Lrj ij i=dkfjrk dh dksbZ Bksl 'kDy lwjr ugha gksus dh fLFkfr esa ;g vko';d gks 

pyk gS fd ge Hkfo"; dh i=dkfjrk dk ,d vkdyu djsaA
23
 

fu"d"kZ& 

iz'u flQZ cnyrh i=dkfjrk dh rduhd dks le>us dk gh ugha gS] cfYd loky mu cqfu;knh eqÌksa 

dk Hkh gS] tks i=dkfjrk dks vFkZoku cukrs gSaA blfy, t:jh gS fd i=dkfjrk ds izf'k{k.k esa 

cnyrh rduhd vkSj cnyrs lanHkks± dks Hkh 'kkfey fd;k tk;sA blds lkFk&lkFk bfrgkl] 

lekt'kkL=] vFkZ'kkL= dh ckjhfd;ksa dks Hkh i<+k;k&le>k;k tk;sA rHkh ;qok ih<+h vius is'ks ds izfr 

bZekunkj gksxhA lekt esa vius nkf;Roksa ds izfr tkx:d gksxhA O;kolkf;drk dh t:jrksa dks 

le>us ds lkFk ;g Hkh le>s fd i=dkfjrk ,d fof'k"V O;olk; gSA ?kVukvksa dks iwjs lUnHkks± esa 

le>uk&le>kuk ,oa ekuoh; n`f"Vdks.k ls izLrqr djuk i=dkfjrk dh egrh vko';drk gSA ;g 

lHkh i=dkfjrk ds izf'k{k.k dk fgLlk gksuk pkfg,A rHkh izf'k{k.k lkFkZd fl) gksxk] i=dkfjrk 

lkFkZd cusxhA  

lUnHkZ& 

1- BkdqrkZ] ijat; xqgk dk ys[k] ^^i=dkfjrk dh f'k{kk % dqN ljksdkj*] fonqj] izsl baLVhV~;wV vkWQ bf.M;k dh 

if=dk] vizSy&twu 2007] vad&2] o"kZ 44] i`Œ 23- 

2- tks'kh] lfPpnkuUn dk ys[k ^^ehfM;k f'k{kk&dqN u, igyw*] fonqj] vizSy&twu 2006] o"kZ 43] vad&2] iŒ̀ 32- 

3- BkdqrkZ] ijat; xqgk dk ys[k] mi;qZDr] ìŒ 23- 

4- tks'kh] lfPpnkuUn dk ys[k] mi;qZDr] ìŒ 34- 

5- iz/kku] vkuUn ds CykWx ^rhljk jkLrk] dkWe*- 

6- BkdqrkZ] ijat; xqgk dk ys[k] mi;qZDr] ìŒ 26- 

7- miklus] txnh'k dk ys[k] ^;g nkSj ehfM;k ds dk;kdYi dk*] lkfgR; vèr] ehfM;k fo'ks"kkad] vxLr 2015] 

i`Œ 82- 

8- BkdqrkZ] ijat; xqgk dk ys[k] mi;qZDr] ìŒ 24- 
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9- miklus] txnh'k dk ys[k] ^mi;qZDr] iŒ̀ 83- 

10- dqekj] fou;] tulapkj ,oa i=dkfjrk] f}rh; laLdj.k % 2013] midkj izdk'ku] vkxjk] i`Œ 287- 

11- mi;qZDr] ìŒ 285] 286- 

12- miklus] txnh'k dk ys[k] mi;qZDr] iŒ̀ 83- 

13- dkSy] tokgjyky dk ys[k] ^^dSls vk, izf'k{k.k esa ekudrk\* ^ehfM;k ehekalk*] vDVwcj&fnlEcj] 2009] ìŒ 

11- 

14- n;ky] MkWŒ eukst ,oa dqekj iadt dk ys[k ^^ehfM;k f'k{kk esa 'kks/k dh t:jr*] ehfM;k&ehekalk] 

vDVwcj&fnlEcj] 2009] i`Œ 26] 27] 28- 

15- tks'kh] lfPpnkuUn dk ys[k] mi;qZDr] ìŒ 34] 35- 

16- Hkukor] latho dk ys[k ^^fdruh t:jh gS ikB~;Øeksa dh ,d:irk\** ehfM;k ehekalk] vDVwcj&fnlEcj] 

2009] iŒ̀ 14- 

17- tks'kh] lfPpnkuUn dk ys[k] mi;qZDr] ìŒ 35- 

18- mi;qZDr] 36- 

19- uUnk] ofrZdk dk ys[k ^^fcu f'k{kd lc lwu*] ehfM;k&ehekalk] vDVwcj&fnlEcj] 2009] ìŒ 33- 

20- tks'kh] lfPpnkuUn dk ys[k] mi;qZDr] ìŒ 36- 

21- mi;qZDr] ìŒ 35- 

22- prqosZnh] mes'k dk ys[k ^rduhd vkSj oSpkfjdk dk vUr}ZU}* ehfM;k&ehekalk] vDVwcj&fnlEcj 2009] iŒ̀ 35] 

36] 37- 

23- tu ehfM;k] o"kZ&4] vad&48] ekpZ 2016 }kjk djk;s x;s losZ ^^i=dkfjrk dk Hkfo"; % i=dkfjrk laLFkkuksa esa 

,d losZ{k.k* ds va'kA  
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f'k{kk vkSj ukVd 

  

fo'kky HkV~V] 'kks/k Nk=] ukV~; foHkkx 

jktLFkku fo'ofo|ky;] t;iqj] jktLFkku 

 

O;fDr vkSj lekt ds fy;s f'k{kk dk egRo mruk dHkh ugha le>k x;k ftruk vkt le>k tk jgk gSA 

vkt f'k{kk laLFkkvksa esa f'k{kk ls vf/kd ckyd dh vksj /;ku fn;k tkrk gSA vc rd ikB~; fo"k; ds 

Kku vkSj fo}rk dk gh egRo gqvk djrk Fkk] fdUrq vc lc ckr cny jgh gSA vkt ;g vko';d ugha 

fd fo}ku O;fDr gh f'k{kd gksA lk/kkj.k Kku okys Hkh egku f'k{kd gks ldrs gSA muds fy;s f'k{kk ugha 

oju~ ckyd iz/kku fo"k; gksrk gSA os ckydksa ds thou dk v/;;u djrs gSaA bl izdkj f'k{kk ds Lo:Ik 

esa fiNys dqN n'kdksa esa viwoZ ØkfUr gqbZ gS vkSj ;g ØkfUr vklUu Hkfo"; esa vkSj vf/kd rhozrj gksus 

okyh gSA 

eq[;r% f'k{kk ds rhu izeq[k dsUnz gS tgk¡ ls O;fDr f'k{kk izkIr djrk gS& 

1- ?kj 

2- Ldwy rFkk dkWyst 

3- lekt 

ckyd vius ?kj ,oa Ldwy ls f'k{kk izkIr djrk gS rFkk izkIr dh xbZ f'k{kk dk lekt esa iz;ksx djrk gS] 

ogka ls mls dqN vuqHko izkIr gksrs gSa ;gh vuqHko mldh okLrfod f'k{kk gksrh gSA dgrs gS fd vlyh 

f'k{kk ogh gS tks i<+h gqbZ ckrs Hkwy tkus ds ckn cp tkrh gSA f'k{kk ds izeq[kr% 7 mn~ns'; gksrs gS ftUgsa 

izkIr djus ds fy;s f'k{kk dh vko';drk gksrh gSaA 

1- thfodk iktZu dk mn~ns'; 

2- Kku izkfIr dk mn~ns'; 

3- lgh thou thus dk mn~ns'; 

4- pfj= cukus dk mn~ns'; 

5- laLd`fr dks le>us dk mn~ns'; 

6- lekt ls tqM+us dk mn~ns'; 
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f'k{kk dks ukVd ls tksM+us ij vuqHko gksrk gS fd ukV~;dyk ds Hkh izeq[k mn~ns'; ogha gS tks f'k{kk ds 

mn~ns'; gSA blh dkj.k ukVd }kjk f'k{kk nsus dh ckr vkt tksj 'kksj ls py jgh gSA 

ukVd D;k gS\ fo}kuksa us ukVd dk pk{kq"k ;K dgk gSA ;g n`'; dkO; gSA lHkh izdkj dh dykvksa esa 

yfyr dyk dks Js"B ekuk x;k gS rFkk yfyr dyk esa n`'; dkO; loZJs"B gS] D;ksafd blds vUrxZr 

ikap dyk;s ;Fkk laxhr] u`R;] fp=dyk] ewfrZdyk ,oa LFkkiR; dyk viuk LFkku j[krh gSaA 

;g n`'; dkO; vFkkZr~ ukVd vk¡[kksa ds ek/;e ls fny dks peRd`r djrk gSA ukVd esa gksus okyh 

okLrfodrk dk ,glkl bls dgkuh vFkok miU;kl ls fHkUu cukrk gSA 

ukV~; 'kkL= ds jfp;rk us ukVd dh ifjHkk"kk nsrs gq;s ^^voLFkkuqd̀fr ukV~;e** dgk gSaA mudk dguk 

Fkk ekuo thou dh fofHkUu ifjfLFkfr;ksa ds vuqdj.k vFkkZr~ mudh udy dk uke gh ukVd gSA ukVd 

ds vUrxZr rhuksa yksdksa ds Hkkoksa dk vuqdj.k jgrk gSA 

eksj dks ukprs ns[krs gSa rks gesa vPNk yxrk gSA vcks/k ckyd dks galrs gq;s ns[kdj eu izlUu gks mBrk 

gSA dks;y dh dwd eu esa fgyksjs Hkjus yxrh gSA dksbZ cPpk rqrykrk gS rks ge Hkh mlds lkFk rqrykus 

yx tkrs gSA ;gh rks ukVd dh 'kq:vkr gSA lq[k nq[k ls mRiUu Hkkoukvksa dk vuqdj.k ds :Ik esa 

lfØ; gks tkuk ukVd dh Hkkouk dks tUe nsrk gSA 

ukVd egRoiw.kZ D;wa\ ukVd thou ls lh/ks :i esa tqM+k gqvk gSA blds vUrxZr thou ds lq[k&nq%[k] 

vkuUn&foykl] Hkyk&cqjk lHkh dk ltho fp=.k gksrk gS] ;g jfldtuksa dks viukiu eglwl djkrk 

gSA ;g viukiu gh bls egRoiw.kZ cukrk gSA 

,d 'kks/k ds vuqlkj dgk tkrk gS fd ,d O;fDr dks vius thou esa lquh gqbZ ckrs 30 izfr'kr rd ;kn 

jgrh gSA tcfd ns[kh gqbZ ckrksa dks O;fDr 50 izfr'kr rd ;kn j[k ikrk gS] ysfdu vxj fdlh ckr dks 

ns[kk vkSj lquk ,d lkFk tk;s rks oks ckr 70&80 izfr'kr rd ;kn jg tkrh gS vFkkZr~ n`'; JO; 

¼Audio-Visual½ dk egRo c<+ tkrk gS vkSj ukVd ,d ǹ'; JO; ek/;e gSA 

;gk¡ ;g iz'u vo'; mBrk gS fd ukVd ;fn ǹ'; JO; ek/;e gS rks Vh-oh- Hkh n`'; JO; ek/;e gS 

vkSj flusek Hkh fQj Hkh ukVd T;knk egRoiw.kZ D;ksa gS\ oks blfy;s fd Vh- oh- okLrfodrk dks okLrfod 

:i ls NksVk djds fn[kkrk gS tcfd cM+k inkZ vFkkZr~ flusek okLrfodrk dks okLrfodrk ls cM+k djds 

fn[kkrk gS] tcfd ukVd okLrfodrk dks okLrfod :i esa fn[kkrk gSA ukVd esa izLrqr ik=ksa dks ge Nw 

ldrs gS mldh ?kVukvksa dks eglwl dj ldrs gSa] bl dkj.k ukVd vfregRoiw.kZ gks tkrk gSA 
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Li"V gS fd tgka f'k{kk ekuo thou esa fo'ks"k izHkko Mkyrh gS ogha ukVd Hkh ekuo thou dks Js"B 

cukus esa egRoiw.kZ Hkwfedk fuHkkrk gSA ;fn ge ukVd vkSj f'k{kk nksuksa ls iM+us okys lkekU; izHkko dh 

ckr djs rks gesa Kkr gksrk gS nksuksa ds }kjk vxzfyf[kr mn~ns';ksa dh iwfrZ gksrh gSaA 

1- Hkk"kk;h dkS'ky dk fodkl gksrk gSA 

2- lewg Hkkouk fodflr gksrh gSA 

3- ckr dks dE;qfudsV djuk vklku gksrk gSA 

4- Kku c<+rk gSA tkx:drk c<+rh gSA 

5- vkRefo'okl esa o`f) gksrh gSA 

6- ldkjkRed lksp mRiUu gksrh gSA 

7- Rofjr cqf) dk fodkl gksrk gSA 

8- ;knnk'r c<+rh gSA 

9- thou thus dh dyk dk fodkl gksrk gSA 

10- y{; ds izfr yyd c<+rh gSA 

11- /;ku ds Lrj esa o`f) gksrh gSA 

12- izn'kZu 'kfDr dk fodkl gksrk gSA 

13- eS=h Hkko c<+rk gSA 

14- pkfjf=d fuekZ.k esa lgk;rk feyrh gSA 

15- cksyus dh dyk esa lq/kkj gksrk gSA 

16- lgh xyr dk Hkku gksrk gSA 

17- vPNh vknrs Myuk 'kq: gksrh gSA 

18- euksHkkoksa ij vadq'k yxrk gSA 

mijksDr foospu ls ;g LIk"V gksrk gS fd ukVd ,oa f'k{kk nksuksa gh vius mn~ns'; vkSj izHkkoksa ds vk/kkj 

ij lekurk j[krh gSaA ;gh dkj.k gS fd vkt f'k{kk dh vc rd ftruh Hkh iz.kkfy;ka izpyu esa vkk;h 

gSa] pkgs og lqdjkrh; iz.kkyh gks tks Kkr ls vKkr dh ckr dgrh gS] pkgs gkWjckfVZax iz.kkyh gks ftlesa 

cgqqeq[kh vfHk:fp mRiuu djrs gq;s pfj= ds fuekZ.k dh ckr dgh tkrh gS] pkgs isLrksykWth ,oa 

tkuykWd dh LokuqHko ij vk/kkfjr iz.kkyh gks ;k fdUMjxkMZu] eksUVsljh ;k I;s os iz.kkyh gks tks [ksy] 

laxhr vkSj midj.kks ls f'k{kk nsus okyh iz.kkyh gk]s lHkh esa ukVd ds ek/;e ls f'k{kk nsus okyh iz.kkyh 
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lcls izHkkoh gSA bl iz.kkyh esa vU; lHkh iz.kkyh ds xq.k ekStwn gSaA ;g uk Hkwysa fd f'k{kk dk dsUnz 

fo|kFkhZ gS vkSj f'k{kd dk dk;Z gS fo|kFkhZ dh bPNk dks lgh fn'kk dh vkSj eksMuk A 

ukV~; iz.kkyh }kjk f'k{kk ls ;g dk;Z vklkuh ls fd;k tk ldrk gSA  

lanHk lwph& 

1 Hkjr vkSj Hkkjrh; ukV~; dyk & lqjsUnz ukFk nhf{kr 

2 ukV; iÎfr }kjk f'k{k.k & pUnz'ks[kj HkV~V 

3 jax izlax & cky jaxeax fo'ks"kkad 

4 ukVd dk jax fo/kku & fo'o ukFk feJ 

5 ukVd dh ij[k & ,l ih [k=h 

6 jax lk{kkRdkj & t;nso rustk 
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dgkuh fganh oSls rks x| ys[ku dh ,d fo/kk gS ftldk fodkl mUuhloha lnh esa ls gqvk ,slk ekuk tkrk gSaA 

bls caXyk esa xYi dgk tkrk gSA ekuo ds tUe ds lkFk gh dgkuh dk Hkh tUe gqvk vkSj dgkuh dguk rFkk 

lquuk ekuo dk LoHkko cu x;A blh dkj.k ls izR;sd lH; lekt esa dgkfu;ka ikbZ tkrh jgha gSA gekjs ns'k 

esa dgkfu;ksa dh cMh le`) ijaijk jgh gSA gekjs  lkekftd thou esa dgkfu;ksa dk cMk egRo jgk gSA gekjs 

ns'k esa ?kjksa esa cPpksa dks muds nknk nknh ]ekrk firk ;k fQj ifjokj ds vU; cMs lnL; jkr dks lksrs oDr ;k 

[kkyh le; esa dgkuh lquk;k djrs FksA tks fd cPpksa ds fy, euksjatu dk lk/ku rks gksrh gha Fkha lkFk gh 

cPPkksa dks mudh laLd`fr ls ifjfpr djkus esa Hkh bu dgkfu;ksa dk egRoiw.kZ LFkku gksrk FkkA dgkfu;ksa ds 

lapkj ds ek/;e ls cPpksa esa ,d vksj tgka lquus le>us dh {kerk dk fodkl gksrk  FkkA   

,d ih<h ls nwljh ih<h esa lkaLd`frd lapkj esa Hkh dgkfu;ksa dh dkQh egRoiw.kZ Hkwfedk gksrh FkhA cPpksa esa 

ftKklk tkxr̀ gksrh FkhA mudk Kkuo/kZu Hkh gksrk FkkA cnyrs le; ds lkFk VsDukykWth ds c<rs iz;ksx tc 

thou dk gj ,d igyw izHkkfor gqvk gS rks ;s {ks= Hkh mlls vNwrk ugha jgkA vkt cPpksa ds ikl euksjatu ds 

u, u, lk/ku ohfM;ks xse] xStsVl] eksckby] daI;wVj vkfn vk x, rks dgkfu;ksa dh ijaijk /khjs /khjs de gksrh 

xbZA cMs cqtqxksZ }kjk cPpksa dks dgkuh lqukuk de gksus ds ihNs ,d cgqr cMk lkekftd ifjorZu Hkh gSA vkt 

ds lkekftd <kaps esa la;qDr ifjokjksa dh izFkk /khjs /khsjs [kRe gksrh tk jgh gSa ftlds dkj.k ?kj esa ekrk firk 

vkSj cPps gh gSaA  

muds ikl “kk;n mruk le; ughaA dgkuh lqukus ls cPpksa dks euksjatu ds vykok Hkh vkSj dbZ ykHk gksrs gSaA 

blls  cPpksa dk 'kCndks'k c<rk gSA cPpksa esa ftKklq izòfr dk fodkl gksrk gSA cPpksa dh ,dkxz gksdj lquus 

dh izo`fRr Hkh c<rh gSA ,sls cPps d{kk esa vPNs Jksrk gksrs gSa ,oa dgkuh u lquus okys cPpksa dh rqyuk esa 

Dykl:e ysDpj dks vis{kkd`r T;knk vklkuh ls le> ldrs gSaA izLrqr 'kks/k ds ek/;e ls 'kks/kkFkhZ us orZeku 

vk/kqfud nkSj esa dgkuh lqukus dh ijaijk dh okLrfod fLFkfr dks tkuus dk iz;kl fd;k gSA Yks[kd jkeukFk o 

http://www.umrjournal.com/
mailto:abhiraj680@gmail.com
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jktssanz dqekj ‘kekZ Uks viuh iqLrd ‘kSf{kd lekt ‘kkL= esa dgkfu;ksa dks f’k{kk ls tksM+ bldk iz;ksx cPpksa dks 

fo”k;ks dks Hkyh izdkj o jkspd <ax ls le>k,  tkus ij cy fn;k gSA  

os dgrs gSa fd  ;fn dgkfu;ksa dks euksoSKkfud <ax ls  izLrqr fd;k tk;  rks bl dyk ds ek/;e ls cPpksa 

dks lacaf/kr fo”k;ksa dks vPNs rjhds ls le>k;k tk ldrk gSA panu ns'keq[k viuh iqLrd Dykl VkWi djus ds 

6 rjhdksa esa dgrs gSa fd dgkfu;ka fdlh Hkh balku ds fy, ;kn djus dk lcls csgrj rjhdk gksrk gSA gesa 

vkt Hkh cpiu esa vius eEeh ikik] nknk nknh }kjk lqukbZ xbZ dgkfu;ka eqag tqckuh ;kn  gSa D;ksafd os etsnkj 

o tknqbZ Fkha vkSj ge  mUgsa /;ku ls eu yxkdj lqurs FksA vxj ge viuh i<+kbz esaHkh mlh etsnkj rjhds dks 

'kkfey dj ysa rks ijh{kk 'kCn Hkh mlh izdkj [kq'kh nsus okyk cu tk,xkA  

oscnqfu;k MkWVdkWe ij Nis ,d vkfVZfdy tkfu, nknk nknh D;ksa lqukrs Fks  dgkfu;ka  ds eqrkfcd dgkfu;ksa 

ds ek/;e ls cPpksa dk 'kCndks'k c<+rk gS lkFk gh dgkfu;ka lquus ls cPpksa dh lquus dh {kerk fodflr gksrh 

gS ,d fjlpZ ea irk pyk gS fd tc cPps ekrk ds xHkZ esa gksrs gSa rHkh ls os vkokt dks igpkuus yxrs gSa os 

vkokt ds izfr lsalsfVo gksrs gsa vkSj 'kCnksa dks vkRelkr djus yxrs gSaA ftu cPpksa us vius cpiu esa dgkfu;ka 

lquh gksarh gSa  muesa vius vki gh  lquus dk dkS'ky isnk gks tkrk gS vkSj ;s muds O;ogkj esa lkQ fn[krk gSA 

fo'ks”k :i es  viuh d{kk esa os vPNs Jksrk dgykrs gSa D;ksafd ,d ckj dgh ckr mUgssa ;kn jg tkrh gSA blesa 

dgkfu;ksa dks lquus dh vknr dk cgqr cM+k ;ksxnku gSA  

 

“kks/k ds mn~ns”; ,oa egRo%   

1- ifjtuksa }kjk cPpksa es dgkuh lquk, tkus dh izo`fRr dk v/;;u  

2- cPpksa esa  dgkuh lquus dh  izo`fRr dk v/;;uA 

3- orZeku le; esa dgkfu;ksa  dh izklafxdrk dks tkuuk   

4- xzkeh.k o ‘kgjh {ks=ksa esa dgkuh lquk, tkus dh fLFkfr dks tkuukA 

5- dgkuh lquus o lquk, tkus dks izHkkfor djus okys dkjdksa dk irk yxkukA 

midYiuk% 

vkt ds lkekftd ifjn`'; esa dgkuh lqukus dh ijaijk /khjs /khjs de gksrh tk jgh gSA dgkuh lquus ls cPpksa 

dk thou ds dbZ egRoiw.kZ lcd lh[kus dks feyrs gksa tks mUgs vkt ds rduhfd euksjaatu ds lk/kuksa esa ugha 

feyrsA cPpksa dk 'kCndks”k c<kus esa gh dgkfu;ksa dh egRoiw.kZ Hkwfedk gSA dgkuh lqukus ls cPps vius dYpj 

ls tqMs jgrs gSaaaA cPpksa dks vius ns”k dh ,frgkfldrk o ikSjkf.kdrk dh tkudkjh ftrus lgh vkSj izHkkoh 

rjhds ls dgkfu;ksa ds ek/;e ls nh tk ldrh gS fdlh vU; rduhfd lk/ku ls ughaA dgkfu;ka baVjsDfVo 

gksrh gS tks cPpksa dh ftKklq izòfRr dks c<kus esa lgk;d gksrh gSaA 
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 orZeku ifjn`'; esa dgkuh lqukus dh ijaijk de gksrh tk jgh gSA 

 “kgjh {ks+=ksa esa bldk pyu dkQh de gks x;k gSA xzkeh.k {ks=ksa  esa vc Hkh dgha dgha ckdh gSA 

 ?kj ds cMksa ds ek/;e ls dgkuh lquus okys cPPkksa o dgkuh u lquus okys cPpksa ds vius ns”k dh 

laLd`fr o  

 ,sfrgkfld lkekU; Kku dh tkudkjh esa dkQh varj gSA ;s dgkuh lquus okys cPpksa esa dgkuh u lquus 

okys cPpksa dh rqyuk esa vis{kkd`r T;knk gSA 

 dgkuh lqukus dh izo`fRr de gksus ds ihNs dkj.k cPpksa ij u, rduhfd euksjatu ds lk/kuksa o cnyrk 

lkekftd ikfjokfjd ifjn`”; gSA 

“kks/k izfof/k 

f}rh;d vkadM+s  

fo”ks’kKksa }kjk fy[ks x, ys[k] iqLrdsa o igys gks pqds fo’k; ls lacaf/kr “kks/k dk;Z 

izkFkfed vkadMs  

“kks/k ds nkSjku cPpksa] cMksa o ifjokjksa ls vuwlwph o lk{kkRdkj ds ek/;e ls vkadMksa dks lax`ghr fd, x,A 

fun'kZu i)fr 

'kks/k ds fy, mRrjnkrkvksa ds :i esa dqy 60 mRrjnkrkvksa dk p;u nSo fun'kZu ds ek/;e ls fd;k x;kA 

ftlesa dqy 20 cPps] 20 ekrk&firk o 20 cqtqxZ nknk nknh o ukuk ukuh 'kkfey FksA blds vykok fo”k; 

fo'ks”kK ds :i esa  ds lk{kkRdkj Hkh fd, x, budk p;u ds fy, fo”k; ls lacaf/kr {ks= esa budh fo'ks”kKrk 

ds vk/kkj ij budk p;u fd;k x;kA 

fun”kZu vkdkj 

20&20 ds rhu lewgksa esa  dqy 60 yksxksa ls dk lk{kkRdkj o vuqlwph ds ek/;e ls ‘kks/k ds fy, 

tkudkjh ,d= dh xbZ ftlesa 20 cPps] 20 cqtqxZ o 20 ekrk firk 'kkfey FksA vuwlwph ds fy, fefJr 

iz'ukoyh dk iz;ksx fd;k x;kA ekrk firk ls dqy 8 oLrqfu”B o 3 foLrr̀ iz'u iwNs x, ogha cqtqxksZa ls 7 

oLrqfUk”B o 3 foLr̀r iz'u iwNs x, blds vykok cPPkksa ls 5 oLrqfu”B o 3 foLrr̀ iz'u iwNs x,A 

v/;;u dk {ks= o 'kks/k lhek,a% 

NRrhlx<+ jkT; dh cM+s Lo:i o “kks/k ds fy, fn, x, le; dks /;ku esa j[kdj jk;iqj xzkeh.k o “kgjh {ks+= 

dk p;u fd;k x;kA tgka fuokljr dqy 60 yksxksa ls vuwlwph ds ek/;e ls “kks/k lacaf/kr iz’uksa ds mRrj izkIr 

fd, x,A bu 60 yksxks dkssa 20&20 ds rhu lewgksa esa ckaVk x;k ftlesa 7 ls 15 lky dh vk;q ds 20 cPps 
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blds vykok 20 ekrk firk o] 20 cqtqxZ nknk nknh] ukuk ukuh “kkfey gSA izR;sd lewg esa 10 mRrjnkrk 

xzkeh.k {ks= o 10 mRrjnkrk 'kgjh {ks= ds 'kkfey fd, x,A 'kks/k ds fy, NRrhlx< ds 'kgjh {ks= ds :i esa 

jk;iqj 'kgj o NRrhlx< ds  xzkeh.k {ks++= ds :i esa ikVu ftyk nqxZ dks 'kkfey fd;k x;kA                

fu"d’kZ ,oa lq>ko 

mi;qDr “kks/k o mRrjnkrkvksa ls izkIr tkudkjh ls Hkjh xbZ vuqlwph ds ek/;e ls ‘kks/kkFkhZ bl fuEu fu”d”kksaZ 

ij igqapk fd  orZeku le; esa ?kjksa esa cPpksa dks dgkuh lqukus dh ijaijk [kRe gksrh tk jgh gS] bldk dkj.k 

pkgs vktdy ds ekrk firk ds ikl le; dk u gksuk gks] ‘kgjksa esa c<rs ,dy ifjokj ;k fQj vkt dy ds 

cPpksa dk rduhfd euksjatu ds lk/kuksa dh vksj c<+rk :>ku gksA lHkh ifjfLFkfr;ksa dk vlj bl ijaijk ij 

iM+k gSA igys ns”k ds dbZ fgLlksa esa cMs cqtqxZ fu;fer :i ls “kke dks ;k jkr dks eksgYys ;k xkao esa fdlh 

fu’fpr LFkku ij vkl ikl ds cPPkksa dks fdLLks dgkfu;ka lquk;k djrs FksA ij vkt ,slh fLFkfr dnkfpr gh 

fdlh xzkeh.k vapy esa Hkh ns[kus dks feyrh gSA 

 

“kgjh o xzkeh.k {ks=ksa ds ekrk firk 

 

“kgjh {ks= ds  30 izfr’kr ekrk firk us vius cPpksa dks fu;fer :i ls dgkfu;ka lqukuss o 30 izfr’kr us dHkh 

dHkh le; feyus ij cPpksa dks dgkuh lqukus dh ckr Lohdkj dhA 40 izfr’kr ‘kgjh {ks= ds ekrk firk us 

cPpksa dks dHkh dgkuh u lqukus o xzkeh.k {ks= ds 60 izfr’kr ekrk firk us cPpksa dks vDlj dgkuh lqukus o 

40 izfr’kr ekrk firk us dHkh dHkh dgkuh lqukus dh ckr Lohdkj dhA 80 izfr’kr ‘kgjh ekrk firk  dgkuh 

lqukus dh ijaijk de gksus ds ihNs vkt ds le; esa c<+rs ,dy ifjokjksa dks ftEesnkj ekurs gSaA ogha 90 

izfr’kr ‘kgjh ekrk firk ,dy ifjokjksa ds yxkrkj de gksus dks bldk dkj.k ekurs gSaA 90 izfr’kr ‘kgjh ekrk 

firk ekurs gSa fd dgkuh lqukus ls cPpksa dh ,dkxzrk o lkspus le>us dh ‘kfDr dk fodkl gksrk gSA ogha ‘kr 

izfr’kr xzkeh.k ekrk firk Hkh bl ckr ls lger gSaA 20 izfr’kr ‘kgjh ekrk firk dkVwZu dks dgkfu;ksa dh 

rqyuk esa Js”B ekurs gSa ogha 80 izfr’kr dgkfu;ksa dks dkVwZu ls vPNk ekurs gSa] ysfdu xzkeh.k bykdksa esa fLFkfr 

Bhd blds myV gS lHkh xkzeh.k ekrk firk dgkfu;ksa dks gh vPNk ekurs gSa u fd dkVwZu dks 

nknk nknh o ukuk ukuh 

 

1- 40 izfr”krr cM+s cqtqxksZ us cPpksa dks fu;fer :i ls dgkuh lqukus dh ckr Lohdkj dh ogha 40 izfr’kr us 

bls dHkh dHkh djus dh ckr dh 20 izfr’kr “kgjh cMs cqtqxksZ us dgk fd os cPpksa dks dHkh dgkuh ugha lqukrsA 

xzkeh.k bykdksa ds 70 izfr’kr nknk nknh us vDlj o fu;fer :Ik ls dgkuh lqukus dh ckr Lohdkj dh ogha 

30 izfr’kr us dHkh dHkh le; o lqfo/kkuqlkj dgkuh lqukus  dh ckr Lohdkj dh 
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2-“kgjh o xzkeh.k nksuksa gh {ks=ksa ds 90 izfr’kr cqtqxksZ us vius Lo;a ds cPpksa dks cpiu esa dgkuh lqukus dh 

ckr Lohdkj dhA ogha 10 izfr’kr ‘kgjh o xzkeh.k nknh us dHkh dHkh dgkuh lqukus dh ckr Lohdkj dh gSA 

3-“kr izfr”kr “kgjh cqtqxksZ dk ekuuk gS fd dgkfu;ak lqukus ls cPpksa dks Qk;nk gksrk gSA ogha xkaoks ds 90 

izfr’kr cqtqxksZ dk ekuuk gS fd dgkfu;ka lqukus ls cPpksa dks Qk;nk gksrk gSA 100 izfr’kr cqtqxksZa dk ekuuk gS 

fd dgkuh lqukus dh ijaijk /khjs /khjs [kRe gksrh tk jgh gSA xzkeh.k {ks=ksa esa ;s vkadMk 90 izfr’kr dk gSA 

4-“kgjh o xzkeh.k nksuks gh {ks+=ksa ds 100 izfr’kr cqtqxksZ dk ekuuk gS fd ‘kgjh o xzkeh.k cPPkksa dh rqyuk esa 

‘kgjh {ks=ksa ds cPps dgkfu;ka lquus ls T;knk nwj gksrs tk jgs gSaA 100 izfr’kr ‘kgjh cqtqxksZ us dgkuh lqukus dh 

ijaijk ds [kRe gksus ds ihNs yxkrkj c< jgs ,dy ifjokjksa dks ftEesnkj ekuk gS ogha xkaoks esa ;s vkdaM+k 70 

izfr’kr dk gSA xkoksa ds 30 izfr”kr cqtqxZ bl ckr ls lger ugha gS fd ,dy ifjokjksa ds dkj.k ;s ijaijk 

[kRe gks jgh gSA 

“kgjh o xzkeh.k {ks=ksa ds cPps 

 

1- 50 izfr”kr “kgjh cPpksa us fu;fer :Ik ls o 20 izfr’kr us dHkh dHkh ekrk firk ;k nknk nknh ls 

dgkfu;ka lquus dh ckr  Lohdkj dhA xzkeh.k {ks=ksa esa 30 izfr’kr cPpksa us fu;fer :Ik ls o 60 

izfr’kr us dHkh dHkh dgkuh lquus dh ckr Lohdkj dhA ogha nksuksa gh bykdksa ds 10 izfr’kr cPpksa us 

dgk fd os dHkh dgkuh ugha lqursA 

2- 50 izfr”kr “kgjh cPpksa us dgk fd mUgsa dgkuh lquuk vPNk yxrk gS ogha 20 izfr’kr us dgk fd 

ughaA 30 izfr’kr ‘kgjh cPpksa us dHkh&dHkh dgkuh lquuk lquus dh ckr Lohdkj dhA xzkeh.k {ks=ksa ds 

70 izfr’kr cPpksa us dgkuh lquuk vPNk yxus dh ckr Lohdkj dh ogha 20 izfr’kr us dHkh dHkh 

dgkuh  lquus dh ckr dh xkaoks ds 10 izfr’kr cPpksa us dgk fd mUgs dgkfu;ka vPNh ugha yxrhaA   

3- 20 izfr”kr “kgjh cPpksa dk ekuuk gS fd mUgsa Ldwyksa esa dgkfu;ka lqukbZ tkrh Fkha ;k lqukbZ tkrh gSaA 

ogha 80 izfr’kr us blls badkj fd;kA xzkeh.k {ks=ksa esa 80 izfr’kr cPpks us Ldwy esa dgkfu;ka lquk, 

tkus dh ckr Lohdkj dh o 20 izfr’kr us blls badkj fd;kA 

4- 40 izfr”kr “kgjh cPpksa us dgkuh dks o 60 izfr’kr “kgjh cPpksa us dkVwZu dks izkFkfedrk nhA ogha xkoksa 

esa ;s vkadM+k 50& 50 izfr”kr dk FkkA 

lq>ko 

'kks/k }kjk izkIr vkadMksa ds fo'ys”k.k o fo'ks”kKksa ds lk{kkRdkj ds ckn izkIr fu”d”kksZa ds vk/kkj ij 'kks/kkFkhZ 

fuEu lq>ko izLrqr djrk gSA 

1- ?kjksa esa ekrk firk dks cPpksa dks fu;fer :i ls dgkuh lqukus dk le; fudkyuk pkfg, 
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2- cPPksa dks lqukbZ xbZ dgkfu;ksa ls vxys fnu iz'u iwNus pkfg, blls muesa lquus ds ckn ;kn j[kus dh 

izo`fRr fodflr gksxh 

3- cPpksa dks muds Ldwyh ikB;dzekssa esa 'kkfey ikBksa dks  dgkfu;ksa ds ek/;e ls daVLFk djok;k tk; rks  

os tYnh xzg.k djsaxs rFkk yacs le; rd ;kn j[ksaxsA 

4- 'kks/k ds vk/kkj ij ;s fudy dj vk;k gS fd 'kgjh {ks=ksa ds cPps  xzkeh.k cPpksa dh rqyuk esa vius  

cqtqxksZ dk lkfu/; de ikrs gSa vr% ekrk firk dks ;s iz;Ru djuk pkfg, fd muds cPpksa dks ;fn 

laHko gks rks girs esa ,d ckj rks cM+s cqtqxksZa dk lkfu/; iznku djsa rkfd os muds vuqHkoksa ls vPNh 

ckrs lh[k ldsaA 

lanHkZ xzaFk%  

1- vKs;] dfo dk dEkZ ladV] fnYyh] fdrkc?kj izdk'ku] 2009 

2- Hkxor 'kj.k flag] ekuo vkSj e’khu] fnYyh] vkRekjke ,aM lal] 1987 

3- Jes'k mik/;k;] tuoknh dgkuh i`”BHkwfe ls iquZfopkj rd] fnYyh] +ok.kh izdk'ku] 2000  

4- jkeukFk ‘kekZ rFkk jktsanz dqekj 'kekZ] ‘kSf{kd lekt 'kkL=] fnYyh] 2009 

5- panu ns'keq[k] Dykl VkWi djus ds 6 rjhds] ubZ fnYyh] osLVySaM fyfeVsM] 2014 

6- dqcsj] NRrhlx<+h dFkk&daFkyh] jk;iqj] oSHko izdk’ku] 2013 

7- Indian folk tales: http://www-culturalindia-net/ indian&folktales/ MkW jkepazn frokjh 

8- http://www-ignca.nic.in MkW e`.kkfydk vks>k baVjO;w 
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jkepfjrekul esa deZ;ksx dk Lo:i 

t; izdk”k] ,e-fQy¼;ksx foKku½ 

c-m-fo-fo-Hkksiky¼e-iz-½ 

 

 

izLrkouk%& vf}rh; xzUFkksa esa Jhjkepfjrekul mi;qZDr LFkku ij lq’kksfHkr gksrk gSA ;g xzUFk Hkxoku~ 

f’ko dh izsj.kk ls fy[kk x;kA ;g xzUFk HkfDr iz/kku gSA blds vfrfjDr blesa Kku;ksx] deZ;ksx dk Hkh 

o.kZu gS ijUrq fo’kss"kr% ;fn ge deZ;ksx dh ckr djsa rks bl xzUFk esa izR;sd pfj= deZ;ksx dh izfrewfrZ 

gSaA ;|fi HkfDr ds fcuk deZ vkSj Kku nksuksa uhjl gSaA vr% vius drZO; dks fu"dke Hkko ls djrs gq, 

ml ijekRek dks Hktuk gh Jhjkepfjrekul dk deZ;ksx gSA  

fo"k;&izos’k%& Hkxoku~ Jhjke dks e;kZnk iq:"kksRre~ dgk tkrk gSA vFkkZr~ mUgksusa leLr lalkj ds lkeus 

'kkL= fufgr drZO; deksZa }kjk leLr lalkj ds fy, ,d vkn’kZ pfj= fuHkk;kA mUgksusa ekrk&firk dh 

vkKkdk ikyu djus ds fy, 14 o"kksZa rd ouokl fd;kA vius ekrk&firk o lEcfU/k;ksa lHkh dks larq"V 

fd;kA os ,d vPNs iztk&ikyd] ifr] Lokeh] l[kk] lsod] f’k";] xq: o Hkolkxj ds rkj.kgkj ds :Ik 

esa izLrqr gq,A blh rjg jkepfjrekul esa lHkh ik=ksa uss vius&vius o.kZ&vkJe /keksZa dk fu"dke Hkko ls 

ikyu fd;k blhfy, os lHkh ekuo lekt ds fy, vkn’kZ :Ik ls lnk fo|eku gaS vkSj lnk gh jgsaxsA 

deZ;ksx dk Lo:Ik%&Hkxoku~ Jhjke ds thou ij fogaxe n`f"V Mkysa rks gesa muesa dgha Hkh viw.kZrk 

n`f"Vxkspj ugha gksrhA ftl le; tSlk dk;Z djuk pkfg,] Hkxoku~ Jhjke us ml le; oSlk gh dk;Z 

fd;kA jke jhfr] uhfr] izhfr rFkk Hkhfr lHkh tkurs FksA mUgksaus fu;e o R;kx dk ,d vkn’kZZ LFkkfir 

fd;kA Jhjke us bZ’oj gksdj ekuo:Ik j[kdj ekuo tkfr dks ekuork dk ikB i<+k;k vkSj ekuork dk 

mRd`"V vkn’kZ LFkkfir fd;kA deZ;ksx esa lHkh dk;ksZa dks djrs gq, ml deZ dh rFkk Qy dh vklfDr 

dk R;kx djuk gksrk gS rFkk leLr deZ ijksidkj ds fy, fd, tkrs gSA okLro esa deZ;ksx dk vkpj.k 

dSls fd;k tkrk gS] ml lEcU/k esa Hkxoku~ Jhjke ,d vkn’kZ gSaA ek;krhr egs’k gksdj mUgksaus ek;k dk 

vkJ; ysdj ekuo yhyk,¡ dhA ;g yhyk,¡ mUgksaus dsoy /keZ dh LFkkiuk ds fy, dhA  

/keZ D;k gS\ ftlds v/khu gksdj izk.kh vius drZO; dq’kyrkiwoZd] mÙkerkiwoZd ikyudj ldsaA viuh 

vlhfer fo"k; oklukvksa dks lhfer djds fufoZ"k; cu ldsA Hkxoku~ dk vorkj lk/ku fl[kkus ds 

fufeÙk gqvk] D;ksafd euq"; lk/kd gSA /keZ lk/; ugha lk/ku gSA /keZ dh tkudkjh gesa 'kkL=ksa ls izkIr 
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gksrh gS vkSj 'kkL=ksa ls gh drZO; o vdrZO; deksZ dh Hkh tkudkjh izkIr gksrh gSA drZO; vkSj vdrZO; 

dh O;oLFkk esa 'kkL= gh izek.k gSA vr% 'kkL= fof/k ls fu;r deZ gh djus ;ksX; gSaA
1
 deZ ek= nks"ke;] 

viw.kZ vkSj cU/ku ds gsrq gSaA blhfy, fu"dE;Z&fLFkfr dks loZJs"B dgk gSA fu"dE;Z&fLFkfr deZ djds gh 

izkIr dh tk ldrh gSA vr% /keZ iwoZd deZ djuk mÙke lk/ku gSA bfUnz;ksa ds vuqdwy fo"k;ksa ds Hkksxus 

esa LokHkfod izo`fÙk gSaA bfUnz;k¡ vr̀Ir] bruh Hkw[kh gSa fd fo"k;ksa dks Hkksxrs&Hkksxrs r`Ir ugha gksrhA mudks 

fu;e esa j[kuk ;gh /keZ dk dk;Z gSA 

eqfu fo’okfe= ds ;K dh j{kk Hkxoku~ Jhjke us rRijrk ls dh rFkk jk{klksa ds Hk; ls mUgsa fuHkZ; 

fd;kA
2
 tc ge mudh >k¡Wdh Jhjkepfjrekul esa ikrs gS rks mudh ohjrk] /khjrk ,oa dk;Z&rRijrk dh 

vksj /;ku cjcl vkd`"V gks tkrk gS vkSj mUgsa /keZ ds ije~ vkn’kZ ds :Ik esa ikrs gSaA ou esa Hkxoku~ us 

eqfu;ksa dks fuHkZ; djds muds ;K dh j{kk dh rFkk ekjhp vkfn jk{klksa dks ekj fxjk;kA Hkxoku~ jke 

tgk¡&tgk¡ Hkh x;s rFkk tks&tks fØ;kdyki fd;k gSaA muesa drZO; vdrZO; dk /;ku j[kdj lHkh dks 

vkufUnr djrs gSaA
3
 Hkxoku~ Jhjke lokZ/kkj gksdj Hkh ftl izdkj J)k] fu"Bk ,oa HkfDr ls os xq:th dh 

lsok djrs FksA og ,d drZO;fu"Bk dk vkn’kZ gSA la/;k ds le; la/;koUnu vkSj osn] iqjk.k bfrgkl dh 

ppkZ mudk nSfud dk;ZØe FkkA 

la/;k dky gksrs gh la/;koUnu ds Ik’pkr~ nksuksa HkkbZ jke&y{e.k eqfu ds pj.k nckus yx tkrs gSaA 

ftuds pj.k deyksa ds n’kZu o Li’kZ ds fy, oSjkX;oku~ iq:"k Hkh Hkk¡fr&Hkk¡fr ds ti vkSj ;ksx djrs gSaA
4
 

os gh nksuksa HkkbZ tks lk{kkr~ ije czã gSA ekuks izse ls thrs gq, izseiwoZd xq:th ds pj.k deyksa dks nck 

jgs gSaA
5
 bl izdkj dh yhyk Hkxoku~ us f’k{kk ds fy, dh vFkkZr~ deZ;ksx o drZO; ijk;.krk dk vkn’kZ 

LFkkfir djus ds fy, dhA 

ouokl ds izdj.k esa tc mUgsa Kku gqvk rks mUgsa rfud Hkh nq%[k fo"kkn ugha gqvkA blds foijhr mUgsa 

;s nq%[k vo’; lrk jgk Fkk fd tc lHkh  HkkbZ leku gS rks jkT;kfHk"ksd dsoy esjk gh D;ksaA
6
 rqylhnkl 

th dgrs gSa fd Jhjketh dk ;g lqUnj izseiw.kZ iNrkok HkDrksa ds eu dh dqfVyrk dks gj.k djsA 

Hkxoku~ JhjkepUnz th us vusdksa yhyk,¡ dh ijUrq yksde;kZnk dks ugha NksM+kA os vius deksZa }kjk lHkh 

dks lq[k nsus dk iz;Ru djrs gSaA fp=dwV ds okl ds le; Hkxoku~ Jhjke dh fnup;kZ esa _f"k&eqfu;ksa 

ds lkFk /keZ&ppkZ ,oa lRlax dk dk;Zdze jgrk FkkA iRuh vkSj Hkzkrk dks Hkh lq[k dh ps"Vk djrs FksA
7
 

JhjkepUnzth us deZ;ksx vFkkZr~ fu"dke Hkko ls ijfgr esa dk;Z fd;k mUgksusa ijfgr dks mRre /keZ dgk 

rFkk ijfuUnk dks egku~ ikiA
8
ijUrq fQj Hkh deZ dh xfr cgqr dfBu gSA dkSu lk deZ drZO;deZ gS\ 

vkSj dkSu lk vdrZO;\ ;g fuf’pr djuk dfBu dk;Z gSA deZ] vdeZ vkSj fodeZ dk ;FkkFkZ Kku ikuk 
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dfBu gSA dksbZ fl) eqfu gh deZ dh xfr dks ik ldrk gS vr% deZ;ksx dks Hkh bl dfydky esa dfBu 

crk;k x;k gSA fu"dke Hkko dh izkfIr gksuk vU;Ur dfBu gSA  

leh{kk %& djb tks dje iko Qy lksbZA fu;e uhfr vfl dg lcq dksbZAA 

jk-p-e- 2@77@4 

vFkkZr~ tks deZ djrk gS ogh Qy ikrk gSA ,slk osn dh uhfr dgrh gS ,slk lc dksbZ dgrs gSaA vkxs 

HkfDr ;ksx dh ppkZ djrs gq, xksLokeh rqylhnkl th ds ek/;e ls Jhjke dgrs gSa 

 lanHkZ xzUFk  

 

  1-   rLekPNkL=a izek.ka rs dk;kZdk;ZO;ofLFkrkSA 

           KkRok 'kkL= fo/kkuksDra deZ drqZfegkgZflAA 

Jhen~ Hkxon~xhrk 16@14 

   2-  izkr dgk eqfu lr j?kqjkbZA fuHkZ; tX; djgq rqEg tkbZAA 

       gkse dju ykxs eqfu >kjhA vkiq jgs e[k dh j[kokjhAA 

jk-p-ek- 1@210@1 

3-  ikod lj lqckgq iqfu ekjkA vuqt fulkpj dVqd lW?kkjkAA  

       ekfj vlqj f}t fuHkZ;dkjhA vLrqfr djfga nso eqfu >kjhAA 

jk-p-ek- 1@210@3 

4-  eqfucj l;u dhfUg rc tkbZA yxs pju pkiu nksm HkkbZAA 

        ftUg ds pl ljks:g ykxhA djr fcfc/k ti tksx fcjkxhAA 

jk-p-ek- 1@226@2 

5- rsb nksm ca/kq izse tuq thrsA xqj in dey iyksVr izhrsAA 

      ckj&ckj eqfu vX;k nhUghaA j?kqcj tkb l;u rc dhUghAa 

jk-p-ek- 1@226@3 

6- fcxy cal ;gq vuqfpr ,dA ca/kq fcgkb cM+sfg vfHk"ksdwAA 

      izHkq lizse ifNrkfu lqgkbZA gjm Hkxr eu dS dqfVykbZAA 

jk-p-ek- 2@10@4 

7-   lh; y[ku tksfg fcf/k lq[kqygghaA lksbZ j?kqukFk djfga lksb dgfgaAA  

        dgfga iqjkru dFkk dgkuhA lqufga y[kuq fl; vfr lq[kq ekuhAA  

jk-p-ek- 2@141@1 

8-  ije /keZ Jqfr fcfnr vfgalkA ij funk le v?k u xjhlkAA 

jk-p-ek- 7@121@11  

9-  ugha dfy dje u Hkxfr fccsdwA jke uke voyEcu ,dwAA 
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       dkyusfe dfy diV fu/kkuwA jke lqefr lejFk guwekuwAA 

jk-p-ek- 7@27@4 

 

  

1- izlkn Tokyk Jh th] Jh jkepfjr ekul jkek;.k] Jh Bkdqj izlkj iqLrd HkaMkj dpkSM+h xyh 

okjk.klh] 1990 

2- czEgopZl] jkek;.k dh izxr’khy izsj.kk,¡]  

v[k.M T;ksfr laLFkku eFkqjk] 1998 

3- 'kekZ tkudhukFk] Jh en~okYehdh jkek;.k ¼f}rh; [k.M½] xhrk izsl xksj[kiqj] 

2001 

4- nkl oSñ Jh t;jke] ekul jgL;] 

xhrk izsl xksj[kiqj] 2002 

5- 'akdjkuUn Lokeh] Jh jkepfjr ekul] 

lsaVªy fpUe; fe’ku VªLV eqacbZ] 2008 

6- 'kekZ tkudhukFk] Jh en~okYehdh jkek;.k ¼izFke [k.M½] xhrk izsl xksj[kiqj] 

2010 

7- Ikksn~nkj guqeku izlkn xksLokeh fpEeu yky 'kkL=h ,eñ,ñ  vxzoky ds’kksjke] 

okYehdh; jkek;.k] xhrk izsl xksj[kiqj] 2010 

8- f=ikBh Jh —".kef.k Mkñ] egkdfo dkyhnkl fojfpar j?kqo’kae~ egkdkO;] 

pkS[kEHkk lqjHkkjrh izdk’ku okjk.klh] 2012 
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gB;ksx dk vFkZ Lo:i ,oa ijaijk 

 

izks- th-Mh-‚kekZ] v/;{k ,oa lksgu yky] ‚kks/kkFkhZ 

;ksx foHkkx iratfy fo‛ofo|ky;] gfj}kj ¼mÙkjk[k.M½ 

 

 

lk/kuk dh n`f’V ls ;ksx ,d vuwBh thou dyk gSA bl vn~Hkqr dyk dk lk{kkRdkj ekuo ‚kjhj ds 

ek/;e ls gh laHko gSA euq’; ‚kjhj lcls egÙoiw.kZ gS ,oa cgqr iz;klksa ds ckn feyrk gS tks lk/kuk ds 

ek/;e ls eks{k izkfIr dj ldrk gSA ftlds ekxZ fHkUu&fHkUu gks ldrs gSaA blesa ls ,d gS & gB;ksxA 

;ksx ‚kkL= esa gB;ksx dk cgqr egÙo ekuk tkrk gSA gB;ksx ,d ‚kfDr‛kkyh ij dfBu d’Vizn lk/kuk 

iz.kkyh gSA bldh fØ;k dk lkjk fl)kar bl rF; ij vk/kkfjr gS fd ‚kjhj vkSj vkRek esa ?kfu’B laca/k 

gSA gB;ksx eq[;r% LFkwy ‚kjhj ,oa izk.k lk/kuk ij vk/kkfjr gSA ‚kjhj esa O;ofLFkr ukfM+;k¡ izk.k rÙo 

laokgu gksrh gSaA gB;ksx dk lk{kkr~ dsUnz izk.kdks’k gSA ;g izk.k Lianu ds fujks/k ds }kjk vU; dsUnzksa dks 

izHkkfor djrk gSA izk.kk;ke dk laca/k ‚kjhj ds ukM+h&eaMy ls gSA bu ukfM+;ksa dh la[;k fHkUu&fHkUu 

xzaFkksa esa fHkUu gS ijarq dqN egÙoiw.kZ ukfM+;ka ekuh gSa bu ukfM+;ksa ds lkeatL; ds vk/kkj ij gB;ksx ‚kCn 

dk vFkZ Li’V gksrk gSA gB;ksx dk ‚kkjhfjd i{k esa vFkZ cyiwoZd ‚kjhj esa fufgr mPpÙke ‚kfDr dk 

tkxj.k gSA vk/;kfRed i{k esa vFkZ gS & ‚kjhj esa vofLFkr dke ÅtkZ dk v/;kRe ÅtkZ esa :ikarj.k 

djukA  

gB;ksx xzaFkksa esa ^gB* ‚kCn dk vFkZ Li’V gksrk gS fd & 

g vkSj B nks fHkUu oxZ ds feyu ls gB ‚kCn dh O;qRifÙk gqbZA g ls lw;Z ukM+h dk B lss pUnz ukM+h dk 

izfrfuf/kRo djrh gSA bl izdkj lw;Z vkSj pUnzukM+h ds la;ksx ls gh gB ‚kCn fu’iUu gksrk gSA lw;Z 

vFkkZr~ fiaxyk ukM+h nf{k.k] ;equk] izk.k] fiÙk] jt] iou rFkk f‛ko dk izrhd gS tks cy] ijkØe] ‚kkS;Z] 

oh;Z dks /kkj.k djrh gSA pUnz vFkkZr~ bM+k ukM+h oke] xaxk] viku] dQ] fcUnq] eu rFkk ‚kfDr dk izrhd 

gS tks J)k] ‚kfDr] /kS;Z] izse] lgkuqHkwfr dks /kkj.k djrh gSA bu nksuksa ‚kfDr;ksa ls ‚kjhj dh fØ;k,a 

fu’iUu gksrh gSa vkSj gB;ksx dk ije y{; buds la;ksx ls gh izkIr gksrk gSA
1
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blh rjg KkuLojksn; esa mYys[k gS& nk;sa Loj dks fiaxyk ukM+h dk izfrfuf/kRo ekuk gS vFkkZr~ lw;Z 

ukM+h] ck;sa Loj dks bM+k ukM+h dk izfrfuf/kRo ekuk gS vFkkZr~ pUnz ukM+h bu nksuksa dk la;ksx gh ije 

rRo ds lkFk okl gSA
2
 

;ksx f‛k[kksifu’kn~ ds vuqlkj viku ok;q vkSj izk.k ok;q dh ,drk dj ysuk] Lojt :ih egk‛kfDr 

dq.Mfyuh dk Lojsr :ih vkRe rÙo ds lkFk la;qDr dj ysuk] lw;Z Loj vFkkZr~ fiaxyk ukM+h vkSj pUnz 

Loj vFkkZr~ bM+k ukM+h dk la;ksx djuk rFkk ijekRek ls thokRek dk feyu ;ksx gSA
3
 

_f’k;ksa us g vkSj B o.kksZ dk vFkZ izR;{k :i ls dgha ugha fn;k gS fdarq izrhdkRed :i ls laqnjnkl 

th gB;ksx dks ifjHkkf’kr djrs gSa & lw;Z vkSj panz vFkkZr~ bM+k vkSj fiaxyk ukfM+;ksa dk la;qDr :i ls 

izokfgr gksuk gh gB;ksx dk ije y{; gSA
4
 

bl gB;ksx ds vkfn mins’Vk dkSu Fks\ bldk fu.kZ; djuk vR;Ur dfBu gSA fuxe dky ls gh gB;ksx 

fo|k vçR;{k :i ls çdV FkhA dkykUrj esa blesa vkxe dk lekos‛k gksrk x;kA bl rjg dbZ er 

lEçnk;ksa ls fudydj ;g gB;ksx ds :i esa çkI; gSA eq[; :i ls gB;ksx dh nks fo|k ekuh tkrh gSaA 

,d gBfo|k vR;ar çkphu ekdZ.Ms; çksDr Fkh vkSj nwljh gBfo|k tks eRL;sUnz vkfn ukFkksa }kjk mifn’V 

gSA bu gB fo|kvksa esa lk/kuk vaxksa dks ysdj erHksn gS buesa dgha v’Vkac vaxksa dks Lohdkj fd;k gS] 

dgha ‘kMac dks Lohdkj fd;k gSA fdUrq fQj Hkh gB;ksx esa ‘kMac dks gh iz/kkurk nh xbZ gS vkSj bldks 

O;kidrk xksj[kukFk vkfn gB;ksfx;ksa us gh çnku dhA
5
 

gB;ksx dh lk/kuk LFkwy ‚kjhj dh lk/kuk ls çRtlk/kuk gSSA gB;ksx dk okLrfod /;s; çk.k ti] çk.k 

dk lq’kqE.kk esa ços‛k] dq.Mfyuh dh tkx̀fr] fcUnq&laj{k.k] Å/oZjsrl~ bfUnz; fot;] eu% fLFkjrk] 

euksfot;] euksuk‛k] lw{e fnO; n`f’V vU; vykSfdd ‚kfDr;k¡] v[k.M okM+eu lkxkspj vkuUnksiyfC/k 

O;f’V vkRek dk lef’V vkRek ls la;ksx] vkRen‛kZu gSA vklu o ‘kV~deZ dk y{; ‚kjhj dks mPpLrfj; 

lk/kuk ds fy, ‚kq) o ǹ<+ djuk gSSA çk.kk;ke vkfn gB;ksx fØ;kvksa dk y{; rks ukM+h ‚kqf) dj 

dqaMfyuh dks tkxzr djuk rFkk vU; pØksa esa çk.k dh vuqHkwfr;k¡ djokuk gSA 

gB;ksx ijEijk esa çk.k&viku] jt ,oa oh;Z] lw;Z ,oa pUnz rFkk thokRek ,oa ijekRek ds la;ksx dks ;ksx 

dgk x;k gSA
6
 gB;ksx esa ‚kks/ku deZ ;k ‘kV~deZ dks igyk LFkku fn;k tkuk pkfg,

7
 fdUrq v’Vkac ;ksx 

esa ;e fu;e dks LohÑr fd;k gSA
8
 gB;ksx dh eq[; lk/kuk vkluksa ls gh çkjEHk gksrh gSA gB xzUFkksa esa 

pkSjklh yk[k tho;ksfu;ksa ds vuqlkj gh pkSjklh yk[k vklu ekus x, gSaA blesa ls f‛ko lafgrk esa pkj 

vklu egRoiw.kZ ekus x, gSA
9
 buds vfrfjDr cU/k eqnzkvksa dk o.kZu Hkh gB;ksx esa feyrk gSA blds 

mijkUr jkt;ksx ds vuqlkj çk.kk;ke
10
 vkSj gB;ksx lk/kuk ds vuqlkj dqaHkdks dk o.kZu feyrk gSA

11
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gekjs ‚kjhj esa nl ok;q gS blesa izk.k] viku] leku] mnku] O;ku] ukx] dweZ] dwdj] nsonÙk o /kuGt; 

12 

blds vykok ;ksx dh pkj voLFkkvksa dk o.kZu gB;ksx esa feyrk gSA blds vfrfjDr v’Vkac ;ksx ds 

izR;kgkj] /kkj.kk] /;ku o lekf/k dk lqUnj o.kZu feyrk gSA gB;ksx esa /kkj.kk ls gh ‘kV~pØ Hksn ;k 

dq.Mfyuh ;ksx dk laca/k gSA ?ksj.M lafgrk esa iap /kkj.kk eqnzk,¡ dgh xbZ gSaA
13
 

/kkj.kk ds mijkar gB;ksx esa /;ku dk LFkku gSA ?ksj.M lafgrk esa rhu izdkj ds /;ku dk foospu feyrk 

gSA
14
 gB;ksx lekf/k dk lqanj foospu feyrk gSA gB] eks{k vkSj y;;ksx dh lekf/k lfodYi lekf/k gSA 

gB;ksx dh lk/kuk dk eq[; y{; ‚kfDr :ih dq.Mfyuh dks tkx`r dj ‘kV~pØ Hksnu }kjk lg8kj pØ 

esa f‛ko ds lkFk la;ksx dj dSoY; izkfIr gS tks ;ksx dk ije y{; ekuk gSA gB;ksx ijaijk ds vkfn 

izoZrd Hkxoku f‛ko dks gh ekuk tkrk gSA ukFk laiznk; ds vkfn izorZd Jh xksj{kukFk us Hkh vkfn ukFk 

dks gh viuk vkfn nso ekuk gSA
15
 

  Jh vkfnukFkk; ueks·Lrq rLeS ;ksuksifn’Vk gB;ksxfo/kkA 

  foHkzktrs izksUurjkt;ksxekjksBqfePNksjf/kjksfg.khoAA 

loZ‛kfDreku vkfnukFk dks ueLdkj ds lkFk gB;ksx fo/kk dh ‚kq:vkr gksrh gSA jkt;ksx ds mPpre 

f‛k[kj rd tkus okyk izR;sd vH;klh bldk lh<+h leku iz;ksx djsaA
16
 vkfnukFk Hkxoku f‛ko ds f‛k’; 

eRL;sUnzukFk] xksj{kukFk] tkyU/kjukFk] HkrZ̀gfj vkfn gB;ksx fo/kk ds ;FkkFkZ Kkuh FksA gBiznhfidk ds xzaFk 

ys[kd LokRekjke th Hkh bUgha ;ksfx;ksa ls ;g Kku tku tk,A buds vfrfjDr bl fo/kk ds Kku ls e`R;q 

ij fot; izkIr dj bl czãk.M esa fopj.k djrs gSA bl rjg ;g fo/kk ijaijkxr vej jgh gSA
17
 

JhvkfnukFk] eRL;sUnz] ‚kkcj] vkuanHkSjo pkSjM~+xh] ehu] xksj{k fo:ik{k] fcys‛k;] eUFkkuHkSjo] flf)] cq)] 

dUFkkfM] dksj.Vd] lqjkuUn] flf)ikn] piZVh] dkusjh] iwT;ikn] fuR;ukFk] fujGtu] dikyh] fcUnqukFk] 

dkdp.MhÜoj] vYyke] izHkqnso] ?kksM+k pksyh] fVf.Vf.k] Hkkuqdh] ukjn] [k.Mdkikfyd vkfn lHkh egku 

fl)ksa dh ijaijk jgh gSA ;s lHkh gB;ksx dh ‚kfDr ls e`R;q ij fot; izkIr dj czãk.M esa fopj.k djrs 

gSaA bl izdkj ;g gB;ksx fo/kk tks ijaijk ls pyh vk jgh gSA lHkh izdkj ds nq%[kksa ls nq[kh iq#’k ds 

fy, vkJ; LFky ¼eB½ ds leku gSA blh dkj.k lHkh ds fy, gB;ksx fo/kk vk/kkjHkwr dPNi ¼dNqvk½ 

gSA 
18
 

 leqnz eaFku ds nkSjku es:ioZr dks eFkuh cuk;k Fkk] mldk vk/kkj dPNi FkkA  

 izks0 jkeg’kZ flag dks ,sfrgkfld ǹf’V ls gB;ksx ijaijk fuEUkor~ izrhr gksrh gSA  

    vkxe  ¼oSfnd/kkjk½ osn dh lekukUrj /kkjk 
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    rU=  ¼osnksÙkj/kkjk½ mÙkj egkHkkjrdkyhu 

    egk;ku otz;ku & lgt;ku ¼ckS)$rkfU=d izHkko½ 

    fl)&iUFk    

    ukFk&iUFk   fl)&iUFk dk gh ifjekftZr :i  

    gB;ksx  ukFk&iUFk dk vfrfjDr ifjektZu 

    lUrijaijk   gB;ksxksÙkj /kkjkA
19
 

bl izdkj Hkkjr o’kZ ,d v/;kRe iz/kku ns‛k jgk gSA vkjaHk ls gh ;gka vk/;kfRed laiznk; iqf’ir 

iYyfor gksrs jgs gSaA fo‛ks’kr% ;ksx esa iqu% iqu% uohu ijEijk,¡ lfEefyr gksrh xbZA bueas dnkfpr~ 

ifjorZu Hkh gksrs x, rFkk ewy ijEijk,¡ orZeku rd vxzlj gksrh jgh gSA 

lanHkZ  

1- gadkj dhfrZr% lw;Z’BdkjpUnz mP;rsA lw;kZpUnz elks;ksZxkn gB;ksxksa fui|rsAA fl) fl)kUr i)fr 1%69 

2- tc Loj pkyS fixyk rsfg ef/k lwjt oklA bM+ lks ck;s vax] pUnz djr ijdk‛kA KkuLojksn;9 

3- ;ks·izk.kjksjSD;a Loj tksjs rlksLr;kA lw;Z pUnzelksZ ;ksxks thokRek ijekReusA ,oarq }U}tkyL; la;ksxks ;ksx 

mP;rsA ;ksxf‛k[kksifu’kn~  

4- jfo ‚k‛kh nksÅ ,d feykoSA ;kfga rs gB;ksx dgkoSAA lokZx;ksx iznhfidk ] r`rh;ksins‛k pkSikbZ] n’̀Vo;  flag 

jkes‛oj çlkn] lar dkO; esa ;ksx dk Lo:i ¼iVuk % vuqie izdk‛ku½ i`0  366 

5- f}/kk gB% L;knsdLrq xksj{kkfnlqlk/kdS%A vU;ks e`d.M iq=k/kS% lkf/krks gBlaKd%AA xksih ukFk dfojkt Hkkjrh; 

laLÑfr vkSj lk/iuk çFke [k.M] ¼iVuk % fcgkj jk’VªHkk’kk ifj’kn~ 2066½ i`0  394&395 

6- ;ks·ikuçk.k;ks;ksZx% Lojtks jsr lLrFkkA lw;ksZ pUnzelks;ksZxks thokReijekReuks%AA ,oa rq }Un tkyL; la;ksxks ;ksx 

mP;rsAA ;ksxcht 89&90 

7- ?ksj.M laafgrk 1@12 

8- fl)fl)kUr i)fr 2@33 i`’V 4 

9- f‛ko lafgrk 3@100 

10- ;ksx lw= 2@49 

11- lw;ZHksnueqTtk;h lhRdkjh ‚khryh rFkkA HkfLrdk Hkzkejh ewPNkZ IykfouhR;’V dqEHkdk%AA  gB;ksx çnhfidk 2@44 

12- izk.kks·iku% leku‛pksnkuO;kukS p ok;o%A ukx% dweksZ·Fk dwdjks nsonÙkks /kuGt;%AA Xkksj{k i)fr & 33 

13- ?ksjaM lafgrk 3@63 

14- ?ksjaM lafgrk 6@1 

15- gBiznhfidk i`0 25 

16- Jh vkfn ukFkk; ueks·Lrq rLeS ;suksifn’Vk gB;ksxfo|kA gBiznhfidk 1@1 

17- gBfo/kk fg eRL;sUnzxksj{kk|k fotkursA LokRekjkeks·Fkok ;ksxh tkuhrs rr~izlknr%AA gBiznhfidk 1&4 
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18- JhvkfnukFkeRL;sUnz ‚kkcjkuan HkSjok%A 

pkSjM~+xhehuxksj{k fo:ik{kfcys‛k;k%A 

eUFkkuks HkSjoks ;ksxh flf)cqZ)‛p dUFkfM%A 

dksj.Vd% lqjkuUn% flf)ikn‛p piZfV%AA 

dkusjh iwT;ikn‛p fuR;ukFkks fuj´~tu%A 

dikyh fcUnqukFk‛p dkdp.MhÜojkâo;%AA 

vYyke% izHkqnso‛p ?kksM+kpksyh p fVf.Vf.k%A 

Hkkuqdh ukjnso‛p [k.M% dkikfydLrFkkAA 

bR;kn;ks egkfl)k gB;ksxizHkkor%A 

[k.Mf;Rok dkyn.Ma czãk.Ms fopjfUr rsAA 

v‛ks’krkirIrkua leJ;eBks gB%A 

v‛ks’k;ksxeqDrkukek/kkjdeBks gB%AA gBiznhfidk 5&10 

19- flag jkeg’kZ ] ;ksx ,oa ;kSfxd fpfdRlk ] ¼fnYyh % pkS[kEck laLd`fr izf’Bku 2011½ i`0 46 
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Abstract: Over the past two decades, the retail landscape has experienced remarkable owing to 

macro and micro-environmental forces.  One of the important marketing strategies utilized by 

major retailers to sustain in this economy is brand extension. Right now, brand extension is very 

important for companies that need to be innovative and ahead of the game in regards to business 

trends. This is presently an emerging trend that has great potential simply because the focus is 

on both the business and the consumer. The business side is concerned about establishing itself 

as a trustworthy brand, while the other side is giving the consumer what they want; providing for 

a market segment that is being unnoticed. Extending within a brand is an established practice, 

but what is currently trending is companies expanding into nontraditional areas that the 

business may not already be known for. Brand extension can be a very challenging strategy as it 

puts the status and image of the core brand at stake. Hence, it is extremely important that any 

freshly extended brands must have all the necessary marketing elements and its target market 

correctly evaluated. The strategies of brand extension have become more relevant on the 

executive- administrative plane because of the direct impact they have had on the opportunities 

for creating value. 

 

Keywords: Brand, Brand Extension 

 

Introduction: Brand extension involves utilizing and applying the established corebrand to new 

product/s, either similar or completely different product category, to get theequity of the original 

core brand and also to capture new and undiscovered marketsegments. Consumers‟ generally 

accept the newlyextended product as they are likely to associate the newly extended product 

withthe original core brand and/or the name of the company. However, different researchers 
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contend that there is a possibility that brand extension strategy mayharm the equity of the core 

brand or the company name. That is, any core brand with negativeassociations in terms of its 

product performance won‟t be accepted when they areextended and need to be assessed clearly 

beforehand.  

In short, Brand Extension is the use of an established brand name in new product categories. This 

new category to which the brand is extended can be related or unrelated to the existing product 

categories. A renowned/successful brand helps an organization to launch products in new 

categories more easily. 

Brand management has become a big challenge for managers as well as the Organizations now 

days. The decreasing product life of a brand due to intense competition adds further dimensions 

to the brand management problem. The super market shelf and variants of the same brand 

occupying the shelf space are common change in every visit. This is true in all cases be it with a 

soft drink brand leader like Coke to a cream, shampoo or toiletry. 

Brand managers are always stressed to grow the market share and increase revenue. Under 

constant pressure and intense competition, they find it easier to bring out brand extensions in 

order to provide continual change and an increased value perception to the consumers. 

Additionally, it helps to capture the niche segments in the market that have not been covered by 

the parent brand. On the part of the management, brand extensions prove to help in maximizing 

capacity utilization and stretching resources to the utmost. 

BRAND EXTENSION STRATEGIES: Horizontal versus Vertical Extension 

A perfect brand extension strategy is that where the brand supports the expansion, while a brand 

extensionstrengthens the brand (Aaker, 1991). On the other hand, this kind of strategy has 

negative impact and root cause ofdilution of parent brand image too. Developing new brand 

requires hudge investment than creating brandextension so, due to this reason firms use brand 

extension strategy to explore new markets. Brand extension research focuses on 

consumerperceptions of brand extensions. There are two type of extension. First, brand extension 

within product line (called horizontal extension strategy) andsecond is brand extension out of 

product line (called vertical extension strategy). 

Horizontal Extension Strategy: Horizontal brand extensions involve using the existing brand 

name to a newproduct to be introduced in the market. This newly extended product can either be 
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in asimilar product class or as a product category which is entirely new to the firm. For example, 

DettoI antiseptic introduced dettol sanitizer as its newly extended brand.  

There are two additional types of horizontal brand extensions: lineextension and franchise 

extension. Line extension strategy employs a current parentbrand name to enter a new market 

segment in the same product class such as Diet Cokeand Diet Pepsi. Diet Coke and Diet Pepsi 

are specifically targeted towards healthconscious consumers. Franchise extension strategy uses 

a current parent brand name toenter a new market with a different product category that is 

relatively new to thecompany. For example, Caterpillar, one of the worlds‟ leading 

manufacturers‟ of construction and mining equipment launching its clothing lines is an ideal for 

thefranchise extension. 

Vertical Extension Strategy 

A vertical brand extension involves using the existing brand name to the sameproduct category 

to be introduced in the market, at a different price/quality continuum. For example, Riders by 

Lee is an extension of the popular Leebrand, which concentrates on apparel or clothing for both 

men and women. Researchersstate that vertical extensions give the management a chance to 

leverage the corebrand‟s equity more quickly. Vertical brand extension strategy has had been a 

common practice among numerous industries, such as automobiles, apparel, and soft drinks and 

so on. A number of luxury automobiles like Acura, Lexus and Infiniti are also good examples of 

such extensions. However, previousresearches have concluded that a vertical brand extension 

strategy might create a negativeimpact on the core brand and its evaluation if the extended 

product was not perceived appropriately by consumers (Dacin & Smith, 1994; John, 1993; Ries 

& Trout, 1986).Since vertical brand extension generally involves an extension of a product 

within thesame product category, consumers‟ brand associations of the original and the 

extendedbrands are almost similar. Thus, any negative associations related to the extended 

brandcan immediately result in a negative evaluation of the core brand. 

WHY DOES BRAND HAVE EXTENSION? 

As the business environment is ever changing, the profile of the organizations also acts 

accordingly. Introduction and use of technology and globalization has changed everything about 

business. The concept of marketing is also changed. Online marketing has changed the pace of 

conventional marketing and both are incomparable by any standards. 
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The work profile and pattern of managers, over the past few years, has shown several changes. 

Today‟s brand managers are not confining to planning, product promotion and marketing 

services, but work as responsible business managers for the brand. They are in fact responsible 

for the sales, growth as well as the profits of the brand. A strong brand may have a team of brand 

managers working on the brand across several geographic locations and countries. With the 

global brands being present in various markets, there arises the need for local factors and 

sensibilities to be built into the brand and into the brand management as well. Therefore, it 

makes it imperative to build a brand management team or structure that can work through micro 

and macro levels. 

Take a glance at the shelf in the super market once you visit next time and you will be surprised 

to see that each of the leading brands be it in the medical section, soft drink or grocery item, 

there are likely to be multiple variations of the same brand with little difference. Of course we 

are talking about the brand extensions that have become the latest strategy adopted by brand 

managers to exploit the brand value. The very recent extension in limelight is by Bisleri. It enters 

into cold drink market (SPYCI, PINA COLADA, LIMONATA, FONZO). Brand extensions 

have become the norm of the day. The question that one needs to ask is whether such brand 

extensions are really required and worthwhile? 

Brand extension is also considered to be the most common progression for brands. When 

organizations spent too muchmoney into manufacturing and technology for launching the parent 

brand, they would not like to leave out any opportunity to capitalize on the capacity that they 

have created and maximize returns on investment. 

The next logical question that one asks is whether such brand extensions are fruitful and 

beneficial for the company. What is the possible effect of brand extensions on the parent brand?It 

is difficult to estimate what the exact result would be for, the results in the case of such brand 

extension has been mixed in the market. 

There is surely a case for brand extensions in the market for various reasons. There is nothing 

wrong in a firm exploiting the brand image or brand equity when they have strived to build the 

parent brand over a period of time. Financially too it makes sense for the company to resort to 

brand extension which is cost effective introducing and promoting a new brand. If successful, 
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brand extension can help in strengthen the parent brand as well as capture the niche market 

segments no doubt. 

However, the thinking behind the brand extension and the strategy is what makes the brand 

extension a failure or a success. A planned brand extension auger short term revenue, it may not 

withstand the test of times. The danger of brand extension is something that should be accounted 

for before jumping into brand extensions. On the other hand, the failure of a brand extension can 

affect the perception of the consumers with regard to the parent brand and damage the brand 

value. In Some cases, the brand extension products may not generate new revenue but eat into 

the parent brand‟s market share itself. 

What works for brand extension is difficult to say. Depending upon the product, one can perhaps 

map the market and arrive at a good judgment. Categories like biscuits, soft drinks, chewing 

gum, sauces and jams etc. generally do well with brand extensions. The same does not hold good 

in terms of all products. 

According to branding experts, though there are no guaranteed formulae for success in brand 

extensions, when the same is carried out as a part of a well identified and planned strategy, it can 

be successful.  

ADVANTAGES OR BENEFITS OF BRAND EXTENSIONS 

Brand extension strategy delivers the following benefits. 

1. Capitalize existing brand assets: A company through brand extension can achieve growth by 

capitalizing its existing brand assets, when market entry barriers are high. 

2. Cost advantage to retail operation: Brand extension give financial benefit to the company as 

company can use its existing capacity and other resources. For example, traditional men‟s wear 

brands have incorporated women‟s wear into their ranges. 

3. Promotional and advertising economies: In the era of communication revolution, consumers 

are well aware of various brands available in the market. There is no need to build public 

awareness afresh. Brand extension involves introducing product variations of the existing brands 

offered in the market. So, organizations adopting brand extension strategies enjoy economies in 

promotion and advertising. 

http://accountlearning.com/advertising-and-promotion-strategies/
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4. Provides an instant position and reputation: Existing brand name gives own products or 

new businesses an instant position and reputation. Consumers‟confidence in existing brands 

instantly transferred to the new offer. 

5. Extends perceived quality to the new offer: A product is a bundle of utilities. Consumers are 

ready to buy a product only when they get maximum utility in terms of price and benefits. The 

quality of the existing retail offer must match thequality perceived by the consumer. 

6. Reassures a prospective purchaser that the retail offer is well supported: The initial 

purchases is being encouraged only when consumer is able to recognize brand. AndConsumers 

recognize a brand name only when it is favorably perceived by them. 

7. Increases the probability of success: The level and intensity of competition is growing at 

high pace. Drastic changes in marketing environment calls for desire to grow new product. But 

huge investments are required to develop and launch a new brand. By extending a brand the 

marketer can bring the costs down substantially while increasing the probability of success at the 

same time. 

8. Customer can easily understand the performance delivery of a new brand: Brand 

extensions offer a less risky route to a new product category. When a customer is familiar with a 

brand, the customer knows what to expect from the brand. This is based on what the customer 

already knows about the brand.When Kelvinator launched a new product, a microwave oven, 

customer would have been more comfortable in the context of expectations. Familiarity with a 

brand name reduces the risk perceivedby the prospect in a buying situation. 

9. Help parent brand to grow: 

Brand extensions are justified as they help parent brand in many ways 

 The main benefit is that brand extensions bring clarity in brand meaning. It can in fact 

enlarge the product meaning. For example, J & J is not about baby soap, it is all about 

baby care. Likewise, IBM is not merely in the computer business but in the customer 

solution business. 

 Furthermore, extensions strengthen the brand‟s bond with customers. It reinforces the 

brand image by adding this association. 

10. Superior returns: Many brands were initially a mono-product. Over time, the mono-activity 

evolved into a diversified structure. Reliance, for example was about textile business. But now it 
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has grown as a highly heterogeneous business. These include petroleum, supermarkets, mobiles, 

DTH, etc. It has been proved that focused brands earn less while diversified brands generate 

huge returns. 

DISADVANTAGES OF BRAND EXTENSION 

1. Discourage innovation: Brand extension strategy may discourage innovation. It may lead to 

companies producing too many “LOOKALIKE” products. 

2. Harmful for the core brand: It may dilute the value of the core brand. Extension into too 

many brands may prove harmful for the core brand. 

3. Cannibalization: The problem of cannibalization may arise. Look Alike extension may be 

result into wastage of company‟s resources. They may gain their sales at the expense of the 

original. 

4. Lack of financial support: The main focus is always on the core brand as the company‟s‟ 

generallyrely on the power of the core brand name. As a result, it may not give sufficient 

attention and financial support to the extension. 

5. Spillover effects: The negative image and publicity for the original product adversely affects 

extension with the same brand name. 

6. Negative impacts of inappropriate extension: An appropriate extension always prove to be 

fruitful but any inappropriate extension is likely to affect adversely to the company‟s business. 

For example, Levi‟s extended into suits. Another example is a cigarette company‟s extension 

into health products. 

7. Battle between core brand and extended brand: Studies show that extensions are not as 

successful as the original brand. There is always an internal competition between core brand and 

extended brand. Making balance between the both becomes one more task for the company. 

BRAND EXTENSION – SUCCESS OR FAILURE 

RISKS OF BRAND EXTENSIONS 

Risks associated with brand extensions are two-fold: 

1. The ability of the product to travel across products 

2. Marketing a new product not neglecting the core business and overestimating the new brand. 

For example, 

 ITC extended from cigarette manufacturing to biscuits. 
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 Levi Strauss in the 1980s extended its brands from jeans dress materials into other 

clothing and shoes. As customers did not accept this, it returned to its core business. 

Conclusion: As markets become more competitive, companies are forced to create diverse 

products portfolios.As a reflection of this common corporate strategy, the studies on the 

relevance of brand extensions as a marketing strategy and their evaluation by the customer have 

multiplied in the international academic field. Successful brand extensions depend on 

consumers‟ perceptions of fit or similarity between the new extension and the parent brand 

(Aaker and Keller, 1990; Czellar, 2003; Klink and Smith, 2001; Volckner and Sattler, 2006). 

Furthermore, studies reveal an interaction between the parent brand and the extension category: 

factors affecting the parent brand will affect the extension as well. Similarly, factors that 

influence the extension category will affect the parent brand (ByungChul, Jongwon and Robert, 

2007; Hem, 2001; Kumar, 2005; Martinez and Pina, 2003; Martinez, Polo and de Chernatony, 

2008; Maureen, 1999; Nan, 2006; Yeung and WyerJr, 2005). Customers evaluating brand 

extensions may change their core beliefs about parent brands, which may lead to a stronger or 

weaker brand positioning (Sheinin, 2000).  

However, the question that bothers every brand manager is whether such brand extension is good 

for the parent brand or whether it is a mistake that one is committing in the long run. There is no 

straight answer to this question. In some cases, brands like GE, Proctor & Gamble, Spencer‟s etc 

have been hugely successful in making foray into new businesses using the parent brand and 

stretching the brand. Brand extensions too have worked well for brands like Nivea, Dove and 

Loreal etc. In many cases, the brand extensions and stretching exercises have failed too. 

Highlighting the success in brand extension few names are pioneering - Nestle that has products 

like Nestle milk powder , condensed sweetened milk ( milkmaid) , yogurt , Nestea ( iced tea ) , 

coffee , ketchups , noodles , pasta and chocolates like munch , kitkat , POLO , milkybar and 

alpino under its umbrella, Godrej is effectively and cautiously stretching its family brand name, 

from refrigerators to a highlycrowed market of washing machine and office automation 

machines,Videocon started with TV‟s, extended to Air-Cooler, Washing machines, and stretched 

to Air–conditioners and Audio-system,Johnson & Johnson systematic extension of its baby care 

products from baby power to soap, oil,TATA spread its arms in automobiles, agribusiness, salt, 

beverages, fashion & jewelry, telecom, consultancy, hospitality, airlines, along with its core 
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product i.e. steel. Apsara drawing pencils to wax crayons and to Erasers, Dettol bath soap to 

antiseptic cream, pain relief spray, adhesive bandage, liquid hand wash, shaving cream, sanitizer. 

And there are many more extensions that speakes about the success of this strategy. But in this 

competitive world many compaies also set the example of failure of brand extension strategy 

such as Pond’s India Ltd. face cream, face wash and failed in toothpaste, Coke's launch of 

Black Cherry Vanilla Coke and Diet Black Cherry Vanilla Coke failure miserable, Pepsi's 

Cafechino looks like a disaster in India as very people have actually gone for it, Ready-to-eat 

pizza from Amul, India, Dulux paints with a unique selling proposition of 7-day fragrance and 

many more. So, a businessman has to think analytically before going for this strategy. 
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Abstract: Social media has enabled every individual to be content producer and 

disseminator. It facilitates users the ability to express themselves, mould opinion and 

collaborate with others. 16th Indian Lok Sabha Elections realized and harvested 

dividend of the use of social media in electoral process. The candidates and electors 

actively involved in political discussions through social media sites as cited by 

different research studies. The present study aimed to find out dynamics of user-

generated voting related content on social media giant Facebook. The data was 

collected through questionnaire. 100 students of Kurukshetra University were 

surveyed. The results show that majority of the respondents were first time voters. 

Most of the respondents reported that they vote to perform duty of a citizen. Their 

voting decision is based on candidate/party’s present status in the state and on the 

basis of information provided by mass media. One third of the respondents reported 

that they generated voting related content on Facebook and almost 70% reported that 

they received such contents on Facebook.  An important finding is that more than half 

of the respondents agreed that they were influenced by such user-generated voting 

related content on FB. Majority of the respondents agreed that Voting related content 

on FB motivated and reminded them to vote. 

 

Keywords : User-generated content, Social Media, Facebook, Voting. 

 

Introduction: Social media is playing a crucial role in all forms of communication. It 

has remarkably marked its contribution in the electoral system of India as well as in 
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the whole world. A study throwing light on the importance of social media in 

elections concluded that the fortunes of contestants’ seeking elections to the next Lok 

Sabha will be determined by Facebook users making them the newest vote bank with 

the power to shape Indian politics.1 Facebook now a days has become most powerful 

tool of social media by connecting more than one billion users all over the world. In 

context of India presently more than 66 million people are actively using social media 

and this number is continuously growing faster due to availability of cheaper 

broadband connection and Internet enabled handsets at very low prices.2 

In today’s time, web 2.0 applications are key mediums of communication among 

youth. The social media giant Facebook is growing while Whatsapp and Facebook 

messenger are replacing conventional chat and SMS. According to a survey by TCS, 

Facebook is the most preferred social networking platform at a national average of 

75.73% and smartphones are becoming the most preferred option to access social 

media networking sites.3 The present communication model is collaborative. It’s a 

time when the consumer their selves are the creator, consumer as well as the 

distributors of the content. The power of user-generated content is now being hyper-

realized with social media sites that represent convergence of user commentary with 

videos, photos and music sharing, all presented in a simple, user-friendly format, 

allowing participation on a mass scale. 4 

Social media and Political participation: In conventional election campaigns mass 

media acted as intermediate between parties, candidates and citizens. New media 

communication technologies have changed electoral process through new media 

usage in election campaigns. Earlier in world context these campaigns have proved 

their efficacy in creating awareness and garnering support. The 2014 Indian General 

elections acquired the maximum dividend from new media usage in Election 

campaigning.  

The political pundits believe social media has also influenced the way people vote. 

Social media connects people and make their opinions and discussions collaborative 

and additionally it lets the political candidates to know the voters’ details and 

reactions.5 

Facebook has attracted researchers’ interest in different contexts related to it. 

Facebook was not the first of its kind but the way Mark Zukerburg designed it, made 
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Facebook one only of its kinds. Facebook facilitated users to post user-generated 

content on their profile in the form of text, picture, video, audio and able to get 

feedback from their Facebook network and also possible to be further shared. The 

everyday enhancing features of Facebook are making it most popular among social 

media users. Besides Facebook features, the user-generated content on Facebook 

relating to voting creates great influence on users. As user-generated content is trusted 

more than the organization or experts generated content because it creates a feeling as 

being expression of one among them i.e. the social network of likeminded ones.    

Facebook had played important role in various elections. Facebook introduced a 

feature “I Voted” button in 2008 for Americans. It has experimented with the voting 

button in several elections since its addition to Facebook features. The company’s 

researchers have presented evidence that the button actually influences voter 

behavior.6 Various researchers have researched the role and impact of Facebook 

content in election time, whether being the case of Barak Obama winning in 

presidential election, African countries’ elections and The Arab spring etc. The 

present study aims to explore the dynamics of user-generated voting related content 

on Facebook in context to Indian assembly elections in Haryana.  

Literature Review 

According to the PEW survey report in 2011, FB users are much more politically 

engaged than most people. Compared with other internet users, and users of other 

SNS platforms, a Facebook user who uses the site multiple times per day was an 

additional two and half times more likely to attend a political rally or meeting, 57% 

more likely to persuade someone on their vote, and an additional 43% more likely to 

have said they would vote. 

Deepankar Basu & Kartik Mishra in their research article “BJP’s Demographic 

Dividend in 2014 General Elections: An Empirical Analysis” focused on role of first 

time voters in BJP’s mass victory in 2014 general election. The results show that there 

is a strong positive correlation between the proportion of first time electors and 

change in BJP’s vote share from 2009 to 2014. BJP secured dividend from the group 

of first time voters through its targeted campaigning, and engaging youth on social 

media. Dr. Narasimhamurthy in his research paper titled Use, Adoption and Rise of 

Web Media as tools of communication for Election campaign in India (June 2014) 
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emphasized to find out the use of web media for sharing information and active 

participation of citizens in electoral process. The findings show that in 16th parliament 

elections, political parties and candidates heavily relied on web media such as social 

media to engage voters.  

Andrila Biswas et. al. in 2014 in their research article “Influence of Social Media on 

Voting behavior” studied the impact of the social media on political campaign in 

India with a special emphasis on Indian youths’ voting behavior. The findings reveal 

that youth follow political candidate on twitter and Facebook and also actively engage 

in political discussion by expressing their views and opinions in social networks. The 

results affirm that people favour that party more which is more interactive on social 

media. The social media push people for voting along with spreading awareness but 

news media and print media help are crucial for effective outputs. 

Research Problem 

Literature review about social media in politics reveals many important findings and 

different research aspects of social media usage in political campaigning and political 

participation by social media users. Though only a few researches examined in detail 

the user generated content and its impact on users. Seeing the increasing importance 

and trustworthiness of user-generated content in today’s social media environment the 

researchers aimed to find out the dynamics of user generated voting related content on 

the leading social media community on the web, Facebook. 

Objectives 

1. To know the voting perceptions among youth. 

2. To explore the dynamics of user-generated voting related content on Facebook. 

3. To find out the youths perspective about user-generated voting related content 

on Facebook in voting decision. 

4. To know the motivational factors behind sharing voting related content on 

Facebook. 

Methodology: In the present research, sample survey method has been employed. 

Through purposive random sampling technique the data has been collected from 100 

respondents using printed questionnaire. Kurukshetra university students are selected 

for the present research. Data has been analyzed through frequency distribution and 

simple percentage. Results are presented through tables and graphs. 
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Reference time period 

The assembly elections were conducted in Haryana on 15th October, 2014. The data 

has been collected from 16 October to 31st October 2014. 

Data analysis and results: 

Table 1: Demographic Details 

Variable Description Frequency Percentage 

Pursuing Graduation 17 17% 

 Masters 68 68% 

 Ph.D. 8 8% 

 Others 7 7% 

  Total=100 Total=100% 

Stream Arts 34 34% 

 Commerce 3 3% 

 Science 54 54% 

 Others 9 9% 

  Total=100 Total=100% 

Gender Male 55 55% 

 Female 45 45% 

  Total=100 Total=100% 

Age (In Years) 16-20 Yrs. 14 14% 

 20-25 Yrs. 63 63% 

 25-30 Yrs. 21 21% 

 Above 30 2 2% 

  Total=100 Total=100% 

Belongs to Urban Area 60 60% 

 Rural Area 37 37% 

 Sub-Urban Area 3 3% 

  Total=100 Total=100% 

The survey comprised participation of 68% masters students, 17% graduation 

students, 8% Ph. D scholars and a 7% from others like diploma courses etc. Majority 

of the respondents were from science i.e. 54%. As the respondents were selected 

randomly their gender classification resulted 55% Male & 45% Female students. 63% 

of the respondents were in the age group of 20-25 Years. 60% of the respondents 

belong to Urban Area. 

Voting status and views  

Table 2: “Have Voted” 

 Frequency Percentage 

First Time 45 45% 

Second Time 37 37% 

Third Time 17 17% 

More than Three Times 1 1% 

Total 100 100% 
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The survey results show that majority of the respondents i.e., 45% of the surveyed 

youth are First time voters. 37% of the respondents have voted twice. 17% 

respondents reported they have voted for the third time. Only 1% respondent i.e., 1% 

has voted more than three times. 

 

Fig 1. Reasons to vote (Multiple choice question) 

Fig. 1. Shows youths reasons to vote as per their perceptions. The data shows that 

majority i.e. 72% of the respondents opine that they vote “to perform duty of a 

citizen” and 52% said they vote “to contribute in the formation of government”. 

 

Fig 2. How do you make your voting decision? 

In response to the question, how do you make your voting decision? Highest (41%) 

responses were “on the basis of prevalent image of that candidate in the state”. The 

second most selected option was “on the basis of information provided by mass media 

platforms” as being chosen by 33%. 30% responses were “on the basis of personal 

evaluation of the candidates past work/ past profile”. 

Facebook usage 

Table 3: Facebook Usage among surveyed youth 

Variable Categories Frequency Percentage 

Using Facebook From Less than 1 year 19 19% 

1-2 Years 12 12% 

2-3 Years 23 23% 

3-4 Years 23 23% 

More than 4 Years 23 23% 
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 Total=100 100% 

Frequency of Using FB Occasionally 18 18% 

Once in a week 16 16% 

Once in a day 12 12% 

Twice in a day 18 18% 

Several times a day 36 36% 

 Total=100 300% 

Approx. time spent in a day 0-15 minutes 39 39% 

15-30 minutes 23 23% 

30-45 minutes 12 12% 

45-60 minutes 14 14% 

More than one hour 12 12% 

 Total=100 700% 

Aware About FB “I Voted” Option Yes 50 50% 

No 50 50% 

 Total=100 1500% 

-If Yes to above, have used Yes 32 64% 

No 18 36% 

 Total=50 3100% 

The table 3 shows that 23% of students are using FB from last 2-3, 3-4, and more than 

4 years. More than 35% of the respondents use FB for several times in a day. Around 

40% of the respondents use FB for 0-15 Minutes. Almost half of the respondents 

know about “I voted” option on FB Profile. And out of these 50 respondents, 64% 

have used it on their FB profiles. 

 
 

Fig. 3. Accessing Medium to access Facebook (Multiple choice question) 

Fig. 3 shows that Laptop and Internet on mobile (47%) were mostly preferred devices 

to access Facebook followed by FB Access through Smartphones.  
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Fig. 4. General Purposes of using Facebook (Multi response) 

The Fig. 4 shows survey data as per major purposes of FB usage ascertained by 

earlier studies. From the present survey it was found that majority of the respondents 

use FB for Social interaction remarked by 57% responses.  

Dynamics of user-generated voting related content on FB 

The second objective of present study was to explore the dynamics of user-generated 

voting related content on Facebook. The results are as under: 

Generated Voting related content on FB 

36% of the respondents answered yes to the question: Did you generate any voting 

related matter on Facebook during/before assembly elections. The table 4 shows the 

content type and frequency of generating voting related content. 

 

Table: 4: Content Type of User-generated Voting related content on Facebook 

Content type Frequency 

Very Much Much Normal Little Not at all 

Opinion [Text post] 28% 19% 36% 14% 3% 

Pictures related to voting 17% 36% 31% 6% 10% 

Party/Candidate Promotional picture 28% 17% 22% 17% 16% 

Any governmental content for vote promotion 19% 11% 28% 33% 9% 

News share 33% 17% 33% 11% 6% 

Shared links of voting related content on (any 

other social media site) 

14% 17% 25% 31% 13% 

Multimedia content (Audio/ Video) 19% 22% 12% 19% 28% 

Any other ( Please specify )…………… 11% 22% 3% 8% 56% 

 

The content generation has been considered in terms of content appearance on ones 

profile through creating, liking, sharing friends post, third party posts or by 

commenting upon. The percentage of generated content has been counted from the 

respondent percentage that said yes (36 responedent i.e. 36% of total respondents) to 

the previous question did you generate any voting related matter on Facebook.  

The table 4 shows that highest responses for Opinion post was 36% at normal 

frequency, Pictures related to voting 36% at frequency much, Party/candidate 

promotional picture highest frequency was very much 28% responses, governmental 

content for vote promotion was reported 33% little and 28% normal, News shares 

were generated highest at frequency 33% very much as well as normal. Surveyed 

youth who said yes to content generation, reported 31% shared links of voting related 

content at a little frequency and 25% normal, multimedia content was generated not at 
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all by 28% and 22% said much, in any other category 56% reported not at all 

generated.  

Received Voting related Content on Facebook 

In response to the question did you receive any voting related content in your 

Facebook feed from your friends, 68% respondents said yes. Below are the results 

for the content type and frequency of received content on FB as being reported 

by 68% respondents. 

Table 5: Frequency of User-generated Voting related content received on FB timeline 

CONTENT TYPE Frequency 

Very Much Much Normal Little Not at all 

Opinion [Text post] 26% 31% 35% 6% 1% 

Pictures related to voting 24% 38% 28% 6% 4% 

Party/Candidate Promotional picture 19% 37% 31% 7% 6% 

Any governmental content for vote promotion 18% 24% 37% 13% 9% 

News share 22% 21% 38% 15% 4% 

Shared links of voting related content on (any 

other social media site) 

18% 15% 35% 25% 7% 

Multimedia content (Audio/ Video) 16% 15% 22% 28% 19% 

Any other ( Please specify ) ……. 3% 3% 7% 21% 57% 

 

The percentage of received content has been counted from the respondents’ 

percentage that said yes (68 respondents i.e. 68% of total respondents) to the previous 

question did you receive any voting related content on Facebook. 

The table 5 data shows that highest responses for Opinion post was 35% at normal 

frequency, Pictures related to voting 38% at frequency much, Party/candidate 

promotional picture highest frequency was much 37% responses, governmental 

content for vote promotion was reported 37% normal, News shares were received 

highest at frequency 38% normal. Surveyed youth reported 35% received links of 

voting related content at a normal frequency and 25% normal, multimedia content 

was received by 28% little and 22% normal, in any other category 57% reported not 

at all received.  

Table 6: Reaction by self & by others (Multiple choice question) 

Reaction By Self By Others 

Ignored 26% 16% 

Liked 47% 57% 

Further shared 21% 20% 

Commented 13% 18% 

Any Other 2% 2% 
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In response to the question: How did you and others react to such contents related to 

voting appearing on Facebook newsfeed. The participants preferred the like option, 

the most (47%) out of other multiple-choice options. The responses to the other aspect 

i.e. reaction on such content by others visible in your timeline were: 57% said was 

liked. 

 

 

Fig. 5. VRC Content Context according to respondents’ perspective 

Out of total 100 respondents 18 respondents were marked as not applicable because 

their previous response to the question did you receive any voting related content on 

Facebook was no. So those who answered were considered although the no response 

percentage is 32. But to present question, not applicable respondents are 18%. The 

logic behind is those who generated content but did not receive cover this gap of 32-

18=14 respondents. 

On an average 30% of the respondents opine that the contents were mostly related, 

28% consider somewhat related, 20% opine can’t say, 4% didn’t answer and 18% 

were not applicable to answer as neither generated content nor received VRC on FB. 

According to the responses opinion post, pictures related to voting, party/candidate 

promotional picture and news share were mostly related to particular party/candidate. 

Fig. 6 Are you following/Joined any FB pages. (Multiple choice question) 

The figure 6 shows that majority of the respondents follow/have joined Facebook 

page of Election commission of India (31% responses) followed by next option 

Political candidate (27% responses).  
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Fig. 7 Voting Related Contents’ Purpose 

The fig 7 shows responses to the question: What do you think, was the main purpose 

behind the generation of such user-generated contents on Facebook. More than half of 

the responses (55%) were for Vote promotion and 41% responses were candidate 

publicity followed by Election awareness (38%) and 35% reported creation of 

awareness on specific political issues.  

 

Fig. 8 After voting, did you come across any contents relating to the sharing of voting experience 

on Facebook?  

Fig 8 shows that on an average total 31% got very much and much such experience 

shares, 34% got normal and little, 29% didn’t get any and 6% didn’t answer. Textual 

post appeared very much reported by 28%, Pictures appeared much as being reported 

by 22%, any other platform share were normal at 26% and through any other medium 

max. responses were 64% not at all. 

Table 7: Did you have any discussion on Facebook regarding to vote and whom to vote? 

Discussion To Vote Whom to vote 

Post/Like/Comment/Share 49% 43% 

Chat 22% 19% 

Not at all 32% 37% 

Not Answered 1% 1% 
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The table 7 reflects that approx. half of the responses was yes in context to 

Post/like/Comment/Share related to “To Vote” discussion. As the results show that 

22% discussed via chat. Although 32% didn’t had any discussion to vote on FB in any 

form. 43% respondents reported they discussed about whom to vote through 

Post/like/Comment/Share on FB timeline. 19% discussed via inbox chat, although 

37% reported not at all to any such discussion.  

 

Fig. 9. Users view about user-generated voting related content on FB 

The central tendency of the responses represent that 28.25% respondents strongly 

agree to the statements, More than 42% agree, 17% are neutral, 7% disagree, although 

just 3% strongly disagree to the above statements. And 2% didn’t answer. 

Table 8. Were you influenced by voting related contents on Facebook? 

Response Frequency Percentage 

Yes 54 54% 

No 46 46% 

Total 100 100% 

Table 8 shows that 54% respondents reported yes they were influenced by voting 

related content on Facebook. Further they were asked why were you influenced by 

such content. 

 

Fig 10. Why, Because it was generated by: 
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The responses percentage has been calculated out of 54 respondents who reported yes 

they were influenced by user-generated content relating to voting appearing on 

Facebook. As per fig. 10 majority (48%) of the respondents said they were influenced 

by user-generated voting related content because it was generated by for 

“School/University friends”. And they believed on those friends because they think 

they have access to authentic information as reported by almost 50% respondents (Fig 

11).  

 

Fig 11. They believed that content and those content generator friends because the users believed 

that they have? 

Conclusion: Facebook has created that platform for everyone where they freely 

express whatever they feel. They share it with their social network on FB and this 

content is totally user-generated. Facebook has become a place where the flame’s 

minor agents are left and rest is flamed through joint effort of blowing the flame, 

which can be both for positive as well as negative purposes. The recent decade has 

noticed & researched Facebook conversations, its impacts and effects in all fields of 

life. The present study focused at dynamics of user-generated content on Facebook 

related to voting. Majority of the surveyed youth comprised first time voters. The 

present youth are aware citizens. They keep themselves aware and let awareness 

spread through their communication mediums. The results show that majority of the 

youth vote as to perform duty of a citizen. Their basics of voting decision are the 

prevalent image of that candidate/party in the state and information provided through 

mass media. The findings highlight that out of selected 100’s sample one third are 

VRC generators. Almost 70% are passive receivers of such content. The majority of 

the respondents generate such contents to spread awareness, to motivate people for 

voting, & political interest. Mostly such content on Facebook is liked by the users. 

People are following Election commission, political debate and such community 

pages on FB to be aware of political activities. More than half of the respondents 
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reported positively influenced of user-generated voting related content because that 

were generated by their school /university friends. And they trusted such content 

because they opine the creators have access to authentic information and have 

relevant past experience. Majority of the respondents strongly agree that such user-

generated voting related content influenced them to vote for a particular candidate as 

well as reminded and motivated them to vote. Future researches can be to know the 

extent to which user-generated content on social media affects youths’ decisions in all 

spheres of Life. 
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