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BRAND EXTENSION- A STRATEGY FOR BUSINESS EXTENSION
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Abstract: Over the past two decades, the retail landscape has experienced remarkable owing to
macro and micro-environmental forces. One of the important marketing strategies utilized by
major retailers to sustain in this economy is brand extension. Right now, brand extension is very
important for companies that need to be innovative and ahead of the game in regards to business
trends. This is presently an emerging trend that has great potential simply because the focus is
on both the business and the consumer. The business side is concerned about establishing itself
as a trustworthy brand, while the other side is giving the consumer what they want; providing for
a market segment that is being unnoticed. Extending within a brand is an established practice,
but what is currently trending is companies expanding into nontraditional areas that the
business may not already be known for. Brand extension can be a very challenging strategy as it
puts the status and image of the core brand at stake. Hence, it is extremely important that any
freshly extended brands must have all the necessary marketing elements and its target market
correctly evaluated. The strategies of brand extension have become more relevant on the
executive- administrative plane because of the direct impact they have had on the opportunities

for creating value.

Keywords: Brand, Brand Extension

Introduction: Brand extension involves utilizing and applying the established corebrand to new
product/s, either similar or completely different product category, to get theequity of the original
core brand and also to capture new and undiscovered marketsegments. Consumers’ generally
accept the newlyextended product as they are likely to associate the newly extended product

withthe original core brand and/or the name of the company. However, different researchers
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contend that there is a possibility that brand extension strategy mayharm the equity of the core
brand or the company name. That is, any core brand with negativeassociations in terms of its
product performance won’t be accepted when they areextended and need to be assessed clearly
beforehand.

In short, Brand Extension is the use of an established brand name in new product categories. This
new category to which the brand is extended can be related or unrelated to the existing product
categories. A renowned/successful brand helps an organization to launch products in new
categories more easily.

Brand management has become a big challenge for managers as well as the Organizations now
days. The decreasing product life of a brand due to intense competition adds further dimensions
to the brand management problem. The super market shelf and variants of the same brand
occupying the shelf space are common change in every visit. This is true in all cases be it with a
soft drink brand leader like Coke to a cream, shampoo or toiletry.

Brand managers are always stressed to grow the market share and increase revenue. Under
constant pressure and intense competition, they find it easier to bring out brand extensions in
order to provide continual change and an increased value perception to the consumers.
Additionally, it helps to capture the niche segments in the market that have not been covered by
the parent brand. On the part of the management, brand extensions prove to help in maximizing
capacity utilization and stretching resources to the utmost.

BRAND EXTENSION STRATEGIES: Horizontal versus Vertical Extension

A perfect brand extension strategy is that where the brand supports the expansion, while a brand
extensionstrengthens the brand (Aaker, 1991). On the other hand, this kind of strategy has
negative impact and root cause ofdilution of parent brand image too. Developing new brand
requires hudge investment than creating brandextension so, due to this reason firms use brand
extension strategy to explore new markets. Brand extension research focuses on
consumerperceptions of brand extensions. There are two type of extension. First, brand extension
within product line (called horizontal extension strategy) andsecond is brand extension out of
product line (called vertical extension strategy).

Horizontal Extension Strategy: Horizontal brand extensions involve using the existing brand
name to a newproduct to be introduced in the market. This newly extended product can either be
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in asimilar product class or as a product category which is entirely new to the firm. For example,
Dettol antiseptic introduced dettol sanitizer as its newly extended brand.

There are two additional types of horizontal brand extensions: lineextension and franchise
extension. Line extension strategy employs a current parentbrand name to enter a new market
segment in the same product class such as Diet Cokeand Diet Pepsi. Diet Coke and Diet Pepsi
are specifically targeted towards healthconscious consumers. Franchise extension strategy uses
a current parent brand name toenter a new market with a different product category that is
relatively new to thecompany. For example, Caterpillar, one of the worlds’ leading
manufacturers’ of construction and mining equipment launching its clothing lines is an ideal for
thefranchise extension.

Vertical Extension Strategy

A vertical brand extension involves using the existing brand name to the sameproduct category
to be introduced in the market, at a different price/quality continuum. For example, Riders by
Lee is an extension of the popular Leebrand, which concentrates on apparel or clothing for both
men and women. Researchersstate that vertical extensions give the management a chance to
leverage the corebrand’s equity more quickly. Vertical brand extension strategy has had been a
common practice among numerous industries, such as automobiles, apparel, and soft drinks and
so on. A number of luxury automobiles like Acura, Lexus and Infiniti are also good examples of
such extensions. However, previousresearches have concluded that a vertical brand extension
strategy might create a negativeimpact on the core brand and its evaluation if the extended
product was not perceived appropriately by consumers (Dacin & Smith, 1994; John, 1993; Ries
& Trout, 1986).Since vertical brand extension generally involves an extension of a product
within thesame product category, consumers’ brand associations of the original and the
extendedbrands are almost similar. Thus, any negative associations related to the extended
brandcan immediately result in a negative evaluation of the core brand.

WHY DOES BRAND HAVE EXTENSION?

As the business environment is ever changing, the profile of the organizations also acts
accordingly. Introduction and use of technology and globalization has changed everything about
business. The concept of marketing is also changed. Online marketing has changed the pace of
conventional marketing and both are incomparable by any standards.
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The work profile and pattern of managers, over the past few years, has shown several changes.
Today’s brand managers are not confining to planning, product promotion and marketing
services, but work as responsible business managers for the brand. They are in fact responsible
for the sales, growth as well as the profits of the brand. A strong brand may have a team of brand
managers working on the brand across several geographic locations and countries. With the
global brands being present in various markets, there arises the need for local factors and
sensibilities to be built into the brand and into the brand management as well. Therefore, it
makes it imperative to build a brand management team or structure that can work through micro
and macro levels.

Take a glance at the shelf in the super market once you visit next time and you will be surprised
to see that each of the leading brands be it in the medical section, soft drink or grocery item,
there are likely to be multiple variations of the same brand with little difference. Of course we
are talking about the brand extensions that have become the latest strategy adopted by brand
managers to exploit the brand value. The very recent extension in limelight is by Bisleri. It enters
into cold drink market (SPYCI, PINA COLADA, LIMONATA, FONZO). Brand extensions
have become the norm of the day. The question that one needs to ask is whether such brand
extensions are really required and worthwhile?

Brand extension is also considered to be the most common progression for brands. When
organizations spent too muchmoney into manufacturing and technology for launching the parent
brand, they would not like to leave out any opportunity to capitalize on the capacity that they
have created and maximize returns on investment.

The next logical question that one asks is whether such brand extensions are fruitful and
beneficial for the company. What is the possible effect of brand extensions on the parent brand?It
is difficult to estimate what the exact result would be for, the results in the case of such brand
extension has been mixed in the market.

There is surely a case for brand extensions in the market for various reasons. There is nothing
wrong in a firm exploiting the brand image or brand equity when they have strived to build the
parent brand over a period of time. Financially too it makes sense for the company to resort to

brand extension which is cost effective introducing and promoting a new brand. If successful,
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brand extension can help in strengthen the parent brand as well as capture the niche market
segments no doubt.

However, the thinking behind the brand extension and the strategy is what makes the brand
extension a failure or a success. A planned brand extension auger short term revenue, it may not
withstand the test of times. The danger of brand extension is something that should be accounted
for before jumping into brand extensions. On the other hand, the failure of a brand extension can
affect the perception of the consumers with regard to the parent brand and damage the brand
value. In Some cases, the brand extension products may not generate new revenue but eat into
the parent brand’s market share itself.

What works for brand extension is difficult to say. Depending upon the product, one can perhaps
map the market and arrive at a good judgment. Categories like biscuits, soft drinks, chewing
gum, sauces and jams etc. generally do well with brand extensions. The same does not hold good
in terms of all products.

According to branding experts, though there are no guaranteed formulae for success in brand
extensions, when the same is carried out as a part of a well identified and planned strategy, it can
be successful.

ADVANTAGES OR BENEFITS OF BRAND EXTENSIONS

Brand extension strategy delivers the following benefits.

1. Capitalize existing brand assets: A company through brand extension can achieve growth by
capitalizing its existing brand assets, when market entry barriers are high.

2. Cost advantage to retail operation: Brand extension give financial benefit to the company as
company can use its existing capacity and other resources. For example, traditional men’s wear
brands have incorporated women’s wear into their ranges.

3. Promotional and advertising economies: In the era of communication revolution, consumers
are well aware of various brands available in the market. There is no need to build public
awareness afresh. Brand extension involves introducing product variations of the existing brands
offered in the market. So, organizations adopting brand extension strategies enjoy economies in

promotion and advertising.
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4. Provides an instant position and reputation: Existing brand name gives own products or
new businesses an instant position and reputation. Consumers’confidence in existing brands
instantly transferred to the new offer.
5. Extends perceived quality to the new offer: A product is a bundle of utilities. Consumers are
ready to buy a product only when they get maximum utility in terms of price and benefits. The
quality of the existing retail offer must match thequality perceived by the consumer.
6. Reassures a prospective purchaser that the retail offer is well supported: The initial
purchases is being encouraged only when consumer is able to recognize brand. AndConsumers
recognize a brand name only when it is favorably perceived by them.
7. Increases the probability of success: The level and intensity of competition is growing at
high pace. Drastic changes in marketing environment calls for desire to grow new product. But
huge investments are required to develop and launch a new brand. By extending a brand the
marketer can bring the costs down substantially while increasing the probability of success at the
same time.
8. Customer can easily understand the performance delivery of a new brand: Brand
extensions offer a less risky route to a new product category. When a customer is familiar with a
brand, the customer knows what to expect from the brand. This is based on what the customer
already knows about the brand.When Kelvinator launched a new product, a microwave oven,
customer would have been more comfortable in the context of expectations. Familiarity with a
brand name reduces the risk perceivedby the prospect in a buying situation.
9. Help parent brand to grow:
Brand extensions are justified as they help parent brand in many ways
e The main benefit is that brand extensions bring clarity in brand meaning. It can in fact
enlarge the product meaning. For example, J & J is not about baby soap, it is all about
baby care. Likewise, IBM is not merely in the computer business but in the customer
solution business.
e Furthermore, extensions strengthen the brand’s bond with customers. It reinforces the
brand image by adding this association.
10. Superior returns: Many brands were initially a mono-product. Over time, the mono-activity
evolved into a diversified structure. Reliance, for example was about textile business. But now it
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has grown as a highly heterogeneous business. These include petroleum, supermarkets, mobiles,
DTH, etc. It has been proved that focused brands earn less while diversified brands generate
huge returns.
DISADVANTAGES OF BRAND EXTENSION
1. Discourage innovation: Brand extension strategy may discourage innovation. It may lead to
companies producing too many “LOOKALIKE” products.
2. Harmful for the core brand: It may dilute the value of the core brand. Extension into too
many brands may prove harmful for the core brand.
3. Cannibalization: The problem of cannibalization may arise. Look Alike extension may be
result into wastage of company’s resources. They may gain their sales at the expense of the
original.
4. Lack of financial support: The main focus is always on the core brand as the company’s’
generallyrely on the power of the core brand name. As a result, it may not give sufficient
attention and financial support to the extension.
5. Spillover effects: The negative image and publicity for the original product adversely affects
extension with the same brand name.
6. Negative impacts of inappropriate extension: An appropriate extension always prove to be
fruitful but any inappropriate extension is likely to affect adversely to the company’s business.
For example, Levi’s extended into suits. Another example is a cigarette company’s extension
into health products.
7. Battle between core brand and extended brand: Studies show that extensions are not as
successful as the original brand. There is always an internal competition between core brand and
extended brand. Making balance between the both becomes one more task for the company.
BRAND EXTENSION - SUCCESS OR FAILURE
RISKS OF BRAND EXTENSIONS
Risks associated with brand extensions are two-fold:
1. The ability of the product to travel across products
2. Marketing a new product not neglecting the core business and overestimating the new brand.
For example,

e |ITC extended from cigarette manufacturing to biscuits.
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e Levi Strauss in the 1980s extended its brands from jeans dress materials into other
clothing and shoes. As customers did not accept this, it returned to its core business.

Conclusion: As markets become more competitive, companies are forced to create diverse
products portfolios.As a reflection of this common corporate strategy, the studies on the
relevance of brand extensions as a marketing strategy and their evaluation by the customer have
multiplied in the international academic field. Successful brand extensions depend on
consumers’ perceptions of fit or similarity between the new extension and the parent brand
(Aaker and Keller, 1990; Czellar, 2003; Klink and Smith, 2001; Volckner and Sattler, 2006).
Furthermore, studies reveal an interaction between the parent brand and the extension category:
factors affecting the parent brand will affect the extension as well. Similarly, factors that
influence the extension category will affect the parent brand (ByungChul, Jongwon and Robert,
2007; Hem, 2001; Kumar, 2005; Martinez and Pina, 2003; Martinez, Polo and de Chernatony,
2008; Maureen, 1999; Nan, 2006; Yeung and WyerJr, 2005). Customers evaluating brand
extensions may change their core beliefs about parent brands, which may lead to a stronger or
weaker brand positioning (Sheinin, 2000).
However, the question that bothers every brand manager is whether such brand extension is good
for the parent brand or whether it is a mistake that one is committing in the long run. There is no
straight answer to this question. In some cases, brands like GE, Proctor & Gamble, Spencer’s etc
have been hugely successful in making foray into new businesses using the parent brand and
stretching the brand. Brand extensions too have worked well for brands like Nivea, Dove and
Loreal etc. In many cases, the brand extensions and stretching exercises have failed too.
Highlighting the success in brand extension few names are pioneering - Nestle that has products
like Nestle milk powder , condensed sweetened milk ( milkmaid) , yogurt , Nestea ( iced tea ) ,
coffee , ketchups , noodles , pasta and chocolates like munch , kitkat , POLO , milkybar and
alpino under its umbrella, Godrej is effectively and cautiously stretching its family brand name,
from refrigerators to a highlycrowed market of washing machine and office automation
machines,Videocon started with TV’s, extended to Air-Cooler, Washing machines, and stretched
to Air—conditioners and Audio-system,Johnson & Johnson systematic extension of its baby care
products from baby power to soap, oil, TATA spread its arms in automobiles, agribusiness, salt,
beverages, fashion & jewelry, telecom, consultancy, hospitality, airlines, along with its core
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product i.e. steel. Apsara drawing pencils to wax crayons and to Erasers, Dettol bath soap to

antiseptic cream, pain relief spray, adhesive bandage, liquid hand wash, shaving cream, sanitizer.

And there are many more extensions that speakes about the success of this strategy. But in this

competitive world many compaies also set the example of failure of brand extension strategy

such

as Pond’s India Ltd. face cream, face wash and failed in toothpaste, Coke's launch of

Black Cherry Vanilla Coke and Diet Black Cherry Vanilla Coke failure miserable, Pepsi's

Cafechino looks like a disaster in India as very people have actually gone for it, Ready-to-eat

pizza from Amul, India, Dulux paints with a unique selling proposition of 7-day fragrance and

many more. So, a businessman has to think analytically before going for this strategy.
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Abstract: Social media has enabled every individual to be content producer and
disseminator. It facilitates users the ability to express themselves, mould opinion and
collaborate with others. 16™ Indian Lok Sabha Elections realized and harvested
dividend of the use of social media in electoral process. The candidates and electors
actively involved in political discussions through social media sites as cited by
different research studies. The present study aimed to find out dynamics of user-
generated voting related content on social media giant Facebook. The data was
collected through questionnaire. 100 students of Kurukshetra University were
surveyed. The results show that majority of the respondents were first time voters.
Most of the respondents reported that they vote to perform duty of a citizen. Their
voting decision is based on candidate/party’s present status in the state and on the
basis of information provided by mass media. One third of the respondents reported
that they generated voting related content on Facebook and almost 70% reported that
they received such contents on Facebook. An important finding is that more than half
of the respondents agreed that they were influenced by such user-generated voting
related content on FB. Majority of the respondents agreed that Voting related content
on FB motivated and reminded them to vote.

Keywords : User-generated content, Social Media, Facebook, Voting.
Introduction: Social media is playing a crucial role in all forms of communication. It
has remarkably marked its contribution in the electoral system of India as well as in
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the whole world. A study throwing light on the importance of social media in
elections concluded that the fortunes of contestants’ seeking elections to the next Lok
Sabha will be determined by Facebook users making them the newest vote bank with
the power to shape Indian politics.! Facebook now a days has become most powerful
tool of social media by connecting more than one billion users all over the world. In
context of India presently more than 66 million people are actively using social media
and this number is continuously growing faster due to availability of cheaper
broadband connection and Internet enabled handsets at very low prices.?

In today’s time, web 2.0 applications are key mediums of communication among
youth. The social media giant Facebook is growing while Whatsapp and Facebook
messenger are replacing conventional chat and SMS. According to a survey by TCS,
Facebook is the most preferred social networking platform at a national average of
75.73% and smartphones are becoming the most preferred option to access social
media networking sites.® The present communication model is collaborative. It’s a
time when the consumer their selves are the creator, consumer as well as the
distributors of the content. The power of user-generated content is now being hyper-
realized with social media sites that represent convergence of user commentary with
videos, photos and music sharing, all presented in a simple, user-friendly format,
allowing participation on a mass scale. *

Social media and Political participation: In conventional election campaigns mass
media acted as intermediate between parties, candidates and citizens. New media
communication technologies have changed electoral process through new media
usage in election campaigns. Earlier in world context these campaigns have proved
their efficacy in creating awareness and garnering support. The 2014 Indian General
elections acquired the maximum dividend from new media usage in Election
campaigning.

The political pundits believe social media has also influenced the way people vote.
Social media connects people and make their opinions and discussions collaborative
and additionally it lets the political candidates to know the voters’ details and
reactions.’

Facebook has attracted researchers’ interest in different contexts related to it.

Facebook was not the first of its kind but the way Mark Zukerburg designed it, made
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Facebook one only of its kinds. Facebook facilitated users to post user-generated
content on their profile in the form of text, picture, video, audio and able to get
feedback from their Facebook network and also possible to be further shared. The
everyday enhancing features of Facebook are making it most popular among social
media users. Besides Facebook features, the user-generated content on Facebook
relating to voting creates great influence on users. As user-generated content is trusted
more than the organization or experts generated content because it creates a feeling as
being expression of one among them i.e. the social network of likeminded ones.
Facebook had played important role in various elections. Facebook introduced a
feature “I Voted” button in 2008 for Americans. It has experimented with the voting
button in several elections since its addition to Facebook features. The company’s
researchers have presented evidence that the button actually influences voter
behavior.® Various researchers have researched the role and impact of Facebook
content in election time, whether being the case of Barak Obama winning in
presidential election, African countries’ elections and The Arab spring etc. The
present study aims to explore the dynamics of user-generated voting related content
on Facebook in context to Indian assembly elections in Haryana.

Literature Review

According to the PEW survey report in 2011, FB users are much more politically
engaged than most people. Compared with other internet users, and users of other
SNS platforms, a Facebook user who uses the site multiple times per day was an
additional two and half times more likely to attend a political rally or meeting, 57%
more likely to persuade someone on their vote, and an additional 43% more likely to
have said they would vote.

Deepankar Basu & Kartik Mishra in their research article “BJP’s Demographic
Dividend in 2014 General Elections: An Empirical Analysis” focused on role of first
time voters in BJP’s mass victory in 2014 general election. The results show that there
is a strong positive correlation between the proportion of first time electors and
change in BJP’s vote share from 2009 to 2014. BJP secured dividend from the group
of first time voters through its targeted campaigning, and engaging youth on social
media. Dr. Narasimhamurthy in his research paper titled Use, Adoption and Rise of

Web Media as tools of communication for Election campaign in India (June 2014)
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emphasized to find out the use of web media for sharing information and active
participation of citizens in electoral process. The findings show that in 16" parliament
elections, political parties and candidates heavily relied on web media such as social
media to engage voters.
Andrila Biswas et. al. in 2014 in their research article “Influence of Social Media on
Voting behavior” studied the impact of the social media on political campaign in
India with a special emphasis on Indian youths’ voting behavior. The findings reveal
that youth follow political candidate on twitter and Facebook and also actively engage
in political discussion by expressing their views and opinions in social networks. The
results affirm that people favour that party more which is more interactive on social
media. The social media push people for voting along with spreading awareness but
news media and print media help are crucial for effective outputs.
Research Problem
Literature review about social media in politics reveals many important findings and
different research aspects of social media usage in political campaigning and political
participation by social media users. Though only a few researches examined in detail
the user generated content and its impact on users. Seeing the increasing importance
and trustworthiness of user-generated content in today’s social media environment the
researchers aimed to find out the dynamics of user generated voting related content on
the leading social media community on the web, Facebook.
Objectives

1. To know the voting perceptions among youth.

2. To explore the dynamics of user-generated voting related content on Facebook.

3. To find out the youths perspective about user-generated voting related content

on Facebook in voting decision.
4. To know the motivational factors behind sharing voting related content on
Facebook.

Methodology: In the present research, sample survey method has been employed.
Through purposive random sampling technique the data has been collected from 100
respondents using printed questionnaire. Kurukshetra university students are selected
for the present research. Data has been analyzed through frequency distribution and

simple percentage. Results are presented through tables and graphs.
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The assembly elections were conducted in Haryana on 15" October, 2014. The data
has been collected from 16 October to 31st October 2014.

Data analysis and results:

Table 1: Demographic Details

Variable Description Frequency Percentage
Pursuing Graduation 17 17%
Masters 68 68%
Ph.D. 8 8%
Others 7 7%
Total=100 Total=100%
Stream Arts 34 34%
Commerce 3 3%
Science 54 54%
Others 9 9%
Total=100 Total=100%
Gender Male 55 55%
Female 45 45%
Total=100 Total=100%
Age (In Years) 16-20 Yrs. 14 14%
20-25 Yrs. 63 63%
25-30 Yrs. 21 21%
Above 30 2 2%
Total=100 Total=100%
Belongs to Urban Area 60 60%
Rural Area 37 37%
Sub-Urban Area 3 3%
Total=100 Total=100%

The survey comprised participation of 68% masters students, 17% graduation

students, 8% Ph. D scholars and a 7% from others like diploma courses etc. Majority

of the respondents were from science i.e. 54%. As the respondents were selected

randomly their gender classification resulted 55% Male & 45% Female students. 63%

of the respondents were in the age group of 20-25 Years. 60% of the respondents

belong to Urban Area.

Voting status and views

Table 2: “Have Voted”

Frequency Percentage
First Time 45 45%
Second Time 37 37%
Third Time 17 17%
More than Three Times 1 1%
Total 100 100%
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The survey results show that majority of the respondents i.e., 45% of the surveyed
youth are First time voters. 37% of the respondents have voted twice. 17%
respondents reported they have voted for the third time. Only 1% respondent i.e., 1%

has voted more than three times.
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Fig 1. Reasons to vote (Multiple choice question)
Fig. 1. Shows youths reasons to vote as per their perceptions. The data shows that

majority i.e. 72% of the respondents opine that they vote “to perform duty of a
citizen” and 52% said they vote “to contribute in the formation of government”.
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Fig 2. How do you make your voting decision?
In response to the question, how do you make your voting decision? Highest (41%)

responses were “on the basis of prevalent image of that candidate in the state”. The
second most selected option was “on the basis of information provided by mass media
platforms™ as being chosen by 33%. 30% responses were “on the basis of personal
evaluation of the candidates past work/ past profile”.

Facebook usage

Table 3: Facebook Usage among surveyed youth

Variable Categories Frequency Percentage
Using Facebook From Less than 1 year 19 19%
1-2 Years 12 12%
2-3 Years 23 23%
3-4 Years 23 23%
More than 4 Years 23 23%
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Total=100 100%
Frequency of Using FB Occasionally 18 18%
Once in a week 16 16%
Once in a day 12 12%
Twice in a day 18 18%
Several times a day 36 36%
Total=100 300%
Approx. time spent in a day 0-15 minutes 39 39%
15-30 minutes 23 23%
30-45 minutes 12 12%
45-60 minutes 14 14%
More than one hour 12 12%
Total=100 700%
Aware About FB “I Voted” Option Yes 50 50%
No 50 50%
Total=100 1500%
-If Yes to above, have used Yes 32 64%
No 18 36%
Total=50 3100%

The table 3 shows that 23% of students are using FB from last 2-3, 3-4, and more than
4 years. More than 35% of the respondents use FB for several times in a day. Around
40% of the respondents use FB for 0-15 Minutes. Almost half of the respondents
know about “I voted” option on FB Profile. And out of these 50 respondents, 64%

have used it on their FB profiles.
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Fig. 3. Accessing Medium to access Facebook (Multiple choice question)

Fig. 3 shows that Laptop and Internet on mobile (47%) were mostly preferred devices

to access Facebook followed by FB Access through Smartphones.
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Fig. 4. General Purposes of using Facebook (Multi response)
The Fig. 4 shows survey data as per major purposes of FB usage ascertained by

earlier studies. From the present survey it was found that majority of the respondents
use FB for Social interaction remarked by 57% responses.

Dynamics of user-generated voting related content on FB

The second objective of present study was to explore the dynamics of user-generated
voting related content on Facebook. The results are as under:

Generated Voting related content on FB

36% of the respondents answered yes to the question: Did you generate any voting
related matter on Facebook during/before assembly elections. The table 4 shows the

content type and frequency of generating voting related content.

Table: 4: Content Type of User-generated Voting related content on Facebook

Content type Frequency

Very Much | Much | Normal | Little | Not atall
Opinion [Text post] 28% 19% | 36% 14% | 3%
Pictures related to voting 17% 36% | 31% 6% 10%
Party/Candidate Promotional picture 28% 17% | 22% 17% | 16%
Any governmental content for vote promotion | 19% 11% | 28% 33% | 9%
News share 33% 17% | 33% 11% | 6%
Shared links of voting related content on (any | 14% 17% | 25% 31% | 13%
other social media site)
Multimedia content (Audio/ Video) 19% 22% | 12% 19% | 28%
Any other ( Please specify )............... 11% 22% | 3% 8% 56%

The content generation has been considered in terms of content appearance on ones
profile through creating, liking, sharing friends post, third party posts or by
commenting upon. The percentage of generated content has been counted from the
respondent percentage that said yes (36 responedent i.e. 36% of total respondents) to
the previous question did you generate any voting related matter on Facebook.

The table 4 shows that highest responses for Opinion post was 36% at normal
frequency, Pictures related to voting 36% at frequency much, Party/candidate
promotional picture highest frequency was very much 28% responses, governmental
content for vote promotion was reported 33% little and 28% normal, News shares
were generated highest at frequency 33% very much as well as normal. Surveyed
youth who said yes to content generation, reported 31% shared links of voting related

content at a little frequency and 25% normal, multimedia content was generated not at
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all by 28% and 22% said much, in any other category 56% reported not at all
generated.

Received Voting related Content on Facebook

In response to the question did you receive any voting related content in your
Facebook feed from your friends, 68% respondents said yes. Below are the results

for the content type and frequency of received content on FB as being reported

by 68% respondents.

Table 5: Frequency of User-generated Voting related content received on FB timeline
CONTENT TYPE Frequency

Very Much | Much | Normal | Little | Notatall

Opinion [Text post] 26% 31% | 35% 6% 1%
Pictures related to voting 24% 38% | 28% 6% 4%
Party/Candidate Promotional picture 19% 37% | 31% 7% 6%
Any governmental content for vote promotion | 18% 24% | 37% 13% | 9%
News share 22% 21% | 38% 15% | 4%
Shared links of voting related content on (any | 18% 15% | 35% 25% | 7%
other social media site)
Multimedia content (Audio/ Video) 16% 15% | 22% 28% | 19%
Any other ( Please specify) ....... 3% 3% 7% 21% | 57%

The percentage of received content has been counted from the respondents’
percentage that said yes (68 respondents i.e. 68% of total respondents) to the previous
question did you receive any voting related content on Facebook.

The table 5 data shows that highest responses for Opinion post was 35% at normal
frequency, Pictures related to voting 38% at frequency much, Party/candidate
promotional picture highest frequency was much 37% responses, governmental
content for vote promotion was reported 37% normal, News shares were received
highest at frequency 38% normal. Surveyed youth reported 35% received links of
voting related content at a normal frequency and 25% normal, multimedia content
was received by 28% little and 22% normal, in any other category 57% reported not

at all received.

Table 6: Reaction by self & by others (Multiple choice question)

Reaction By Self By Others
Ignored 26% 16%
Liked 47% 57%
Further shared 21% 20%
Commented 13% 18%
Any Other 2% 2%
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In response to the question: How did you and others react to such contents related to
voting appearing on Facebook newsfeed. The participants preferred the like option,
the most (47%) out of other multiple-choice options. The responses to the other aspect

i.e. reaction on such content by others visible in your timeline were: 57% said was

liked.
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Fig. 5. VRC Content Context according to respondents’ perspective
Out of total 100 respondents 18 respondents were marked as not applicable because

their previous response to the question did you receive any voting related content on
Facebook was no. So those who answered were considered although the no response
percentage is 32. But to present question, not applicable respondents are 18%. The
logic behind is those who generated content but did not receive cover this gap of 32-
18=14 respondents.

On an average 30% of the respondents opine that the contents were mostly related,
28% consider somewhat related, 20% opine can’t say, 4% didn’t answer and 18%
were not applicable to answer as neither generated content nor received VRC on FB.
According to the responses opinion post, pictures related to voting, party/candidate

promotional picture and news share were mostly related to particular party/candidate.
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Fig. 6 Are you following/Joined any FB pages. (Multiple choice question)
The figure 6 shows that majority of the respondents follow/have joined Facebook

page of Election commission of India (31% responses) followed by next option

Political candidate (27% responses).
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Fig. 7 Voting Related Contents’ Purpose
The fig 7 shows responses to the question: What do you think, was the main purpose
behind the generation of such user-generated contents on Facebook. More than half of
the responses (55%) were for Vote promotion and 41% responses were candidate
publicity followed by Election awareness (38%) and 35% reported creation of

awareness on specific political issues.
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Fig. 8 After voting, did you come across any contents relating to the sharing of voting experience
on Facebook?

Fig 8 shows that on an average total 31% got very much and much such experience
shares, 34% got normal and little, 29% didn’t get any and 6% didn’t answer. Textual
post appeared very much reported by 28%, Pictures appeared much as being reported
by 22%, any other platform share were normal at 26% and through any other medium

max. responses were 64% not at all.

Table 7: Did you have any discussion on Facebook regarding to vote and whom to vote?

Discussion To Vote Whom to vote
Post/Like/Comment/Share 49% 43%
Chat 22% 19%
Not at all 32% 37%
Not Answered 1% 1%
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The table 7 reflects that approx. half of the responses was yes in context to
Post/like/Comment/Share related to “To Vote” discussion. As the results show that
22% discussed via chat. Although 32% didn’t had any discussion to vote on FB in any
form. 43% respondents reported they discussed about whom to vote through
Post/like/Comment/Share on FB timeline. 19% discussed via inbox chat, although

37% reported not at all to any such discussion.

gggﬁ i Strongly Agree
45}822 i Agree
3882 - Neutral
o | - i s,
0% - ! ! ! i Disagree

Influenced to
creating social vote for a
identity as an particular
aware citizen party/candidate

Reminded you to Motivated You to Voting as

vote vote i Strongly Disagree

= Not Answered

Fig. 9. Users view about user-generated voting related content on FB
The central tendency of the responses represent that 28.25% respondents strongly
agree to the statements, More than 42% agree, 17% are neutral, 7% disagree, although

just 3% strongly disagree to the above statements. And 2% didn’t answer.

Table 8. Were you influenced by voting related contents on Facebook?

Response Frequency Percentage
Yes 54 54%

No 46 46%

Total 100 100%

Table 8 shows that 54% respondents reported yes they were influenced by voting
related content on Facebook. Further they were asked why were you influenced by

such content.
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Fig 10. Why, Because it was generated by:
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The responses percentage has been calculated out of 54 respondents who reported yes
they were influenced by user-generated content relating to voting appearing on
Facebook. As per fig. 10 majority (48%) of the respondents said they were influenced
by user-generated voting related content because it was generated by for
“School/University friends”. And they believed on those friends because they think
they have access to authentic information as reported by almost 50% respondents (Fig
11).

100%
50%
& Not Ticked
o - NN  EEE s B B "
Access to Propure Sound Relevant past Any Other “ Ticked
authentic exposure analytical experience
information skills

Fig 11. They believed that content and those content generator friends because the users believed
that they have?
Conclusion: Facebook has created that platform for everyone where they freely

express whatever they feel. They share it with their social network on FB and this
content is totally user-generated. Facebook has become a place where the flame’s
minor agents are left and rest is flamed through joint effort of blowing the flame,
which can be both for positive as well as negative purposes. The recent decade has
noticed & researched Facebook conversations, its impacts and effects in all fields of
life. The present study focused at dynamics of user-generated content on Facebook
related to voting. Majority of the surveyed youth comprised first time voters. The
present youth are aware citizens. They keep themselves aware and let awareness
spread through their communication mediums. The results show that majority of the
youth vote as to perform duty of a citizen. Their basics of voting decision are the
prevalent image of that candidate/party in the state and information provided through
mass media. The findings highlight that out of selected 100’s sample one third are
VRC generators. Almost 70% are passive receivers of such content. The majority of
the respondents generate such contents to spread awareness, to motivate people for
voting, & political interest. Mostly such content on Facebook is liked by the users.
People are following Election commission, political debate and such community

pages on FB to be aware of political activities. More than half of the respondents
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reported positively influenced of user-generated voting related content because that
were generated by their school /university friends. And they trusted such content
because they opine the creators have access to authentic information and have
relevant past experience. Majority of the respondents strongly agree that such user-
generated voting related content influenced them to vote for a particular candidate as
well as reminded and motivated them to vote. Future researches can be to know the
extent to which user-generated content on social media affects youths’ decisions in all
spheres of Life.
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