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Strategy of TOMS: A Shoe for a Shoe, and Smile-Social media marketing.

Dr. Ritu, New Delhi Institute of Management,
50 (B & C) & 60, Tughlakabad Institutional Area,
New Delhi — 62, www.ndimdelhi.org

Abstract: Selling comes from within. It’s difficult to sell something if you don 't believe in it, don’t
understand it or feel it. Prospects may not be able to put a finger on it but, our sales numbers
will tell the story. US-based TOMS Shoes gives away one shoe to a poor child for free, for every
shoe it sells. This case study looks at how TOMS Shoes made a cause the centre of its
activities.US-based TOMS Shoes created an out-of-the-box solution to its objective of helping
people even while running a for-profit business. The company founded on the principle that it
would give away one shoe to a poor child for free, for every shoe it sold. This case study looks at
how TOMS Shoes made a cause the centre of its activities, even as the cause itself contributed to

its revenues and profitability and how it used social media for marketing.

Case study

Blake Mycoskie created what can arguably be called a unique business model that combines both
for-profit and not-for-profit philosophies. A native of Texas in the US and a serial entrepreneur,
Mycoskie was travelling in Argentina in 2006, when he noticed poor children having to grow up
without shoes, and facing a lot of hardship in the process. Deeply moved, Mycoskie returned
home and founded TOMS Shoes, a company that made and sold, um, shoes of course. But with a
twist.

For every pair of TOMS shoes sold, the company would donate one pair to a child in need. This
revolutionary concept was called "One for one", and Mycoskie ensured poor children in different
parts of the world got the benefit of its business. What made it work even better is the fact that a
buyer, typically a young adult looking for an affordable yet cool pair of shoes, would feel good
in the knowledge that his purchase has actually helped a poor child get a much-needed shoe for
free. The business model worked perfectly, because the cost of the free shoe was built into the

price of the one that is sold, making a seemingly charitable effort also contribute to its

9
© Universal Multidisciplinary Research Journal (Online)



http://www.umrjournal.com/
http://www.ndimdelhi.org/

Py
) \
"’ AR \’ Vol. 11, Issue XIII — May 2016 ISSN No. 2395-6941
: ; Article ID # 901 Website: http://www.umrjournal.com/
&  Peer—Review Refereed Research Journal

ISSN: 2395-6941

profitability.So far, the company's website states that it has provided more than 35 million pairs
of shoes to children in 70 countries across the world, and this includes India as well. As long as
people continue to purchase TOMS shoes, children in need will receive a pair in return. The
shoes that the company designs and sells are based on the Argentine alpargata design.

In later years, Mycoskie expanded the One for One model to other products as well. In 2011, the
company introduced eyewear. It followed a similar principle for eyewear as its shoes, but again
with a twist. Instead of donating a pair of glasses for every pair sold, TOMS would use part of
the profit from that sale to save or restore the eyesight of a person in developing countries. So
far, the company website states, TOMS Eyewear have helped restore sight to more than 275,000
people. Further on, the concept was extended to other product categories as well.

Mycoskie followed the same principle for his book as well - Start Something That Matters. The
cover of the book states: "With every book you purchase, a new book will be provided to a child
in need." While cause-related marketing is followed by many companies, at TOMS the
philanthropic component is critical to the success of the for-profit business. The TOMS business
model and its heavy focus on marketing and use of social media is innovative and unique.

Using Social Media to Tell the Story of TOMS

TOMS offers more than a comfortable and trendy pair of shoes. It is about status and a story to
tell. Mycoskie wrote in his book, acknowledging Kendall Haven, who authored Super Simple
Storytelling: "Human minds rely on stories and story architecture as the primary road map for
understanding, making sense of, remembering, and planning our lives - as well as the countless
experiences and narratives we encounter along the way." He added that smart, future-oriented
companies use this ancient impulse in new ways, by telling stories that people can watch on
YouTube and share on Facebook.

He quickly realised the strength of social and digital media to convey his story by saying:
"People are no longer all listening to or watching the same few radio or TV stations each week -
they're following their own carefully curated Twitter feeds, commenting on and creating blogs,
channel surfing among more than 500 TV stations, watching Hulu on laptops, clicking on
YouTube, reading Kindles and Nooks, and surfing on iPads."

In 2009, Mycoskie partnered with AT&T by filming a commercial, which ran throughout 2009

and was an enormous success. The commercial profiled TOMS as a for-profit company that
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donates one pair of shoes to a child in need for every pair purchased, and founder Blake who
uses his AT&T BlackBerry to conduct business from around the world. Lots of people tweeted
about the commercial creating awareness about TOMS and AT&T, and support for the TOMS
business model.

All smiles: TOMS Shoes has provided more than 35 million pairs of shoes to children in 70
countries, including India.

TOMS's Storytellers: Celebrities

TOMS didn't pay celebrities to advertise its products. However, due to the prevalence of
photographs in social media of celebrities wearing the company's shoes, it received a great deal
of "free" publicity and perceived celebrity endorsements. Many celebrities such as Keira
Knightley, Scarlett Johansson, Liv Tyler, Anne Hathaway, Tom Felton, and Julia Roberts
became TOMS storytellers by adopting the brand and spreading the story.

Celebrities having a penchant for charitable causes, TOMS Shoes allowed them to help others
and look trendy. The photos of these celebrities wearing TOMS Shoes spread on social media
sites, which created huge awareness for TOMS.

Tom Felton tweeted "the @toms shoes come with a bag that says TOMS. That is me all over.
And a sticker that says TOMS. | stuck it to my head."

TOMS has certainly benefited from these celebrity endorsements, perhaps more so because of
their unofficial nature (which fits well with their brand image), and social media has made the
wide reach of this possible.

TOMS's Social Media Marketing Excellence

In an interview in July 2013, Mycoskie had said: "Our community could be 20 million people on
Facebook, if we employed the tactics that a lot of companies do - add mass followers, bribe them
with raffles, contests and gifts. But instead, we purposefully kept our community kind of small,
around two million, because that allows us to have a more intimate connection."

It's very clear when you go to the TOMS website, that there is a strong presence of social media
links, such as Facebook, Twitter, YouTube, Pinterest, Instagram and Google Plus. Also, it has
created a blog to share stories and educate others about TOMS's activities. Mycoskie realised the
power of social media, which is less costly in comparison to the traditional advertising and fits

better with his business model.
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On top of that, many TOMS fans and consumers create their own digital content about their
experiences with TOMS products and TOMS initiatives, allowing them to do much of the
marketing for the company and spread the story.

Content Creation and Audience Engagement

TOMS's "One day without shoes” campaign creates awareness on global children's health and
education issues. Participants can share experiences and upload images on Flickr and Facebook.
Also, TOMS partnered with major companies such as Google and AOL, and created a separate
website for it.

One participant uploaded images on Flickr and commented, "I'm going most of the day without
shoes since about 740 million people fight hookworm, can't go to school, etc., since they don't
have shoes."

A student at Columbia University uploaded her image on Flickr and commented: "It gets people
thinking about children in the world, and may be leads someone into a career of helping children.
That's the event; it's a simple gesture of wearing no shoes and communicating to people the
situations and leading to changing a child's life."

The Future of TOMS

TOMS is no longer just a shoe company, it has expanded into other areas using its "One for One"
business model. A for-profit business with a philanthropic component. The company is also
actively looking for people to help them do this by offering grants to people with like-minded
ideas.

It is expanding into many categories, including apparels, accessories and tech as well as
expanding geographically. To keep the business model sustainable, it is of paramount importance
to keep innovating and designing new products that appeal to worldwide consumers. On top of
that, TOMS should closely monitor compliance of its activities and keep the promise of One for
One.

TOMS's success in using social media in spreading its story and reaching a vast audience could
be equally risky to its reputation and the whole business model in case of compliance and ethical
issues as well as improper management of social media.

Key Learning’s and Conclusion

What Made TOMS a Success?
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Fit between the valued customers and marketing mix (social media). The group that

TOMS targets is very active on social media.

e Fit between social cause marketing and using social media; active and socially aware
consumers.

e Having an active community that acted as brand storytellers - utilizing peoples’ people
networks on social media.

e Creating awareness, reaching to large audience and geographical coverage through social
media with minimal marketing cost. Using social media more effectively by having an
interactive and evangelistic community rather than having a large indiscriminate user
base.

e The power of the social cause and CSR activities being directly linked to the purchase of
company products in the for-profit business. Customers feel they are directly driving
higher investment in the CSR activities and this is key to the success of this model, and
that aspect of it (the direct link from purchase to CSR) could be mirrored in many other
business areas.

e Making use of social testimonials, not as a sideline to traditional media but as a more

effective way of growing and expanding brand presence through people's social network

relationships.
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DISPOSITION OF BANKS IN WOMEN EMPOWERMENT- A STUDY OF SELECTED
CUSTOMERS OF DELHI

Ms. Geeta Arora, Assistant Professor,
Department of Journalism and Mass Communication
FAIRFIELD Institute of Management and Technology,
(Affiliated to GGSIPU, Delhi),

Abstract: The present study is conducted to know the disposition of banks to the women
empowerment and to suggest measures for uplifting women empowerment. Primary data based
on 5 points likert scale structured questionnaire is used collected from bank customers are
considered for the purpose of the study. ANOVA, t-test and Chi-square test are used to test the
hypotheses and validate the results. The analysis is in conformity with the objectives of the study
and the hypotheses formulated. The collected data are analyzed through SPSS. Findings include
banks should charge less processing fees, should introduce subsidy and grants to women
entrepreneurs. It is also suggested that providing educational loans to girls students at lower
rates may be a solution to women empowerment. Banks can play a dominant role in women
empowerment by providing special schemes for the housewife for domestic upliftment of the
women. Loans and facilities like Bancassurance will be more helpful for the purpose. Special
schemes should be introduced for women education about knowledge of bank accounts and

different facilities provided by banks.

Key Words: Women, Empowerment, Banking.

Introduction: Women empowerment is a contemporary term that is elementary to many aspects
like education, exertion, facilities specially provided to women etc. As banking is an institution,
which provides facilities not only borrowing and lending but has become essential part of to
operate human life without which our life cannot be imagined. What is role being provided by

banks for women empowerment is the crux of the issue. However, it will take time to go far as
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most of the people in India reside in villages and millions of them specially women are not
having even an account in bank. Even mobile banking users in urban areas are not in large
numbers. Some banks offer home loans to women on preferable basis. Some are offering other
schemes but what is the perception of the customers of bank about women empowerment.
Authors have tried to make an attempt in this study

Review of Literature:

In a study IN Kenya by Mwobobia (2013) it was revealed that many small scale women
entrepreneurs in Umoja market, SMEs in Umoja are mainly sole proprietorships operating
businesses such as: salons, food outlets, transport, clothing shops among others, the challenges
faced by the bank are mainly: nonpayment, diversion of funds, poor financial management
among others. Among the recommendations put forward are: extension of loan repayment
period, giving of loans in terms of assets, educating customers on the importance of loan
repayment, training women entrepreneurs in areas of finance, budgeting and the needs of the
poor, shown that access to formal savings accounts can lead to female empowerment general
management aspects and further research in this field.

Women World bank (2013) focused that access to formal savings and investments may lead to
female empowerment as it can enhance decision making power in many situations of normal life
as well as critical life decisions.

Bhartiya Mahila Bank (2013) found that if a bank can address the half population with
financial soundness, it might have a positive effect on overall empowerment of the nation. As the
awareness towards banking is very low in rural areas, therefore the promotion and awareness of
service must be planned and promotional strategies must be aimed at all segment of the society.
The Hindu (2015) stated that Stree Shakti Package introduced specially for the women
entrepreneurs is going to strengthen the power of women in Industry and commerce. There have
been numerous efforts done but no research has been done on the topic Disposition of banks in

women empowerment so present study is an effort to fill the Gap
Rationale of the Study:

Tremendous changes have been observed in the society recently about view point of women

empowerment. No doubt, banks being financial institution playing a dominant role in the society
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in exchange of finance. It is very crucial to be aware of nature of factors responsible involvement

of women so that efforts can be made in the right direction to women empowerment by banking.
Research Methodology:
Scope of the Study

The present study is confined to suggest factors to banks for women empowerment based on

perception of customers. .
Objectives of the Study

The main objective of the study is to know viewpoints about women empowerment in banks

Indian banks. In this broader framework, the following are the specific objectives of the study:
(i)  To examine the demographic perception about women empowerment.

(i) To suggest measures for improving role of banks in women empowerment.

Research Hypotheses
To validate the results of the study, the following hypotheses have been formulated:

Hoa: There is not a significant difference in the opinion of different demographic variables as to

bank should play a crucial role women empowerment,

Ha1: There is a significant difference in the opinion of different demographic variables as to bank

should play a crucial role for women empowerment
Sample Profile

For the purpose of the study, all the banks are considered for the purpose of the study.

Demographic variables are age, gender, education and occupation.
Data Collection

The present study is based on both primary and secondary data. Primary data have been collected
from the customers selected by judgement sampling with the help of pre-structured questionnaire
on five point Likert scale i.e. Strongly Disagree (SD), Disagree (D), Indifferent (1), Agree (A)
and Strongly Agree (SA). After examination, 48 questionnaires from were found complete and
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used for further analysis. The other sources include the research studies and articles published in

various journals, magazines, newspapers and websites.
Data Analysis

The collected data were analyzed through descriptive statistical techniques like frequency
distribution, percentage, mean, mode, standard deviation, regression analysis, etc. For coding and
analyzing the data, weights were assigned in order of importance i.e. 1 to Strongly Disagree
(SD), 2 to Disagree (A), 3 to Neutral, 4 to Agree (A), and 5 to Strongly Agree (SA). ANOVA, t-
test and Chi-square test were used to test the hypotheses and validate the results. The analysis is
in conformity with the objectives of the study and the hypotheses formulated. The collected data

were analyzed through SPSS.
Limitations of the Study

The study is limited to the study of perception of customers only who are using banking facility,
not of the bankers. As the perception may change in different time periods, therefore the
perceptions of the customers are limited to the time period of the study, i.e. March,2015. As the
study is only limited to customers of the banks in the area of Delhi and NCR only, therefore the
results may not be applied to the banks in other parts of the country.

Significance of the Study

The present study would be beneficial to the policy makers, bankers, customers and researchers

to know designing suitable strategies for women empowerment.

Results and Discussions

Perception of Gender about Role of Banks in Women Empowerment: As is perceptible from
Table 1 that male respondents suggest (Mean= 4.00 and S.D.=0.655) than female
respondents(Mean=3.94 and S.D.=1.00) that banks should charge less interest rates from women
on loan for women empowerment. ANOVA results show that there is no significant difference
among the customers’ viewpoint towards this regards at 5 percent level of significance (p = 0.08,
df = 2, 45). Therefore, the null hypothesis (Hoz) is accepted. Rather Female respondents suggest
Bank should provide more repayment period to women (Mean 4.09 and S.D.= 0.80) then Male
respondents (Mean=3.67 and S.D. 1.23). ANOVA results show that there is a significant
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difference among the customers’ viewpoint towards this regards at 5 percent level of significance
(p = 0.04, df = 2, 45). Therefore, the null hypothesis is rejected and alternate hypothesis is
accepted. Male respondents (Mean= 3.27 and Standard Deviation=1.28) suggest more than
Female respondent (Mean= 3.21 and Standard Deviation = 1.31) that banks should introduce
subsidy to women entrepreneurs for women empowerment. ANOVA results show that there is
no significant difference among the customers’ viewpoint towards this regards at 5 percent level
of significance (p = 0.76, df = 2, 45). Therefore Null hypothesis is accepted. Loans to women
should be more easily available, Male respondents suggest (Mean= 3.73 and S.D. =1.10) than
Female respondents (Mean= 3.63 and S.D.=1.10). ANOVA results show that there is no
significant difference among the customers’ viewpoint towards this regards at 5 percent level of
significance (p = 0.79, df = 2, 45). Therefore Null hypothesis is accepted

Table 1: Perception of Gender about Role of Banks in Women Empowerment

Std.
Statement Gender N Mean o Anova
Deviation
Bank should charge less| Female 33 3.94 1.00
interest rates from women 0.08
Male 15 4.00 .655
on loans
Bank should provide more| Female 33 4.09 0.80
repayment  period  to 0.04*
Male 15 3.67 1.23
women
Banks should introduce| Female 33 3.21 1.31
subsidy /grant to women 0.76
Male 15 3.27 1.28
entrepreneurs
Loans to women should be| Female 33 3.64 1.14 075
more easily available Male 15 3.73 1.10 '

Source: Primary Survey. * Significant at 5 % level.
Education Wise perception about Women empowerment: As is obvious from Table 2 that

graduate respondents (M=4.17, SD=0.75) are at number one place treating that banks should
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charge less interest rates on loan but M. Phil respondents (Mean 4.43 and S.D= 0.53) argue about
long repayment period to women. Again graduate respondents (Mean=4.17 and S.D. =are

At 5 percent level of significance (p = 0.34, df = 2, 45). Therefore, the null hypothesis (Ho1) is

accepted.
Table 2: Education wise perception about role of banks in women empowerment
Statements Education N Mean S.D. p Value
Bank should charge less Under
_ 6 3.33 81
interest  rates  from | Graduate
women on loans Graduate 6 4.17 75
Post
) 24 4.04 1.04 0.52
Graduation
M.Phil 7 4.00 57
PHD 5 4.00 1.00
Total 48 3.96 .92
Bank should provide Under
) 6 3.83 75
more repayment period | Graduate
to women for women Graduate 6 4.33 51
empowerment Post
) 24 3.71 1.10 0.34
Graduation
M.Phil 7 4.43 53
PHD 5 4.20 .83
Total 48 3.96 967
Banks should introduce Under
_ 6 3.67 .816
subsidy /grant to women | Graduate
for women Graduate 6 4.17 .753
empowerment Post 0.05*
) 24 3.29 1.301
Graduation
M.Phil 7 2.57 1.718
PHD 5 2.20 A47
19
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Total 48 3.23 1.292
Loans to women should Under
] ] 6 3.83 .753
be more easily available | Graduate
for women Graduate 6 3.17 1.169
empowerment Post
) 24 3.88 1.076 0.25
Graduation
M.Phil 7 3.86 .690
PHD 5 2.80 1.789
Total 48 3.67 1.117

Source: Primary Survey * significant at 5% level

Age wise: It is lucid from Table 3 that age group 45 and above (Mean= 4.50 and S.D. =0.70)

agree most than others that banks should charge less interest rates from women. ANOVA results

show that there is no significant difference among the customers’ viewpoint towards this at 5

percent level of significance (p = 0.19, df = 2, 45). Therefore, the null hypothesis (Ho1) is
accepted. Age group 30-35 (Mean=4.14 and S.D. =1.06) as well as 35-40 (Mean=4.14 and S.D.
=1.06) most agree than others about providing more repayment period for women empowerment.
Age group 18-25 (Mean=3.71 and S.D.=0.76)agree most that subsidy should be provided by

banks for women empowerment.

Table 3: Age wise perception towards Women Empowerment

© Universal Multidisciplinary Research Journal (Online)

Statements Age Group N Mean S.D. p Value
Bank should charge less 18-25 7 3.43 0.78
interest rates from women 25-30 16 4.19 0.75
for women empowerment 30-35 14 3.71 1.139
35-40 7 4.43 0.78
0.19
40-45 2 3.50 0.70
45 and
2 4.50 0.70
above
Total 48 3.96 0.92
Bank should provide 18-25 7 3.86 0.69 0.88
20


http://www.umrjournal.com/

' f& BN

\V &

.

ISSN: 2395-6941

‘
Acrticle ID # 902

Pl Peer—Review Refereed Research Journal

= Vol. 11, Issue XIIl — May 2016
W UMR]J Ny

ISSN No. 2395-6941

Website: http://www.umrjournal.com/

more repayment period to 25-30 16 3.88 1.20
women for women 30-35 14 414 0.66
empowerment 35-40 7 4.14 1.06
40-45 2 3.50 0.707
45 and
2 3.50 2.12
above
Total 48 3.96 0.96
Banks should introduce 18-25 7 3.71 0.76
subsidy /grant to women 25-30 16 3.56 1.26
for women empowerment 30-35 14 2.79 1.42
35-40 7 3.29 1.46
0.36
40-45 2 3.00 1.41
45 and
2 2.00 .000
above
Total 48 3.23 1.22
Loans to women should 18-25 7 3.57 .97
be more easily available 25-30 16 3.63 1.20
for women empowerment 30-35 14 3.93 0.61
35-40 7 3.00 1.73
0.28
40-45 2 3.50 0.70
45 and
2 5.00 0.00
above
Total 48 3.67 1.117

Source: Primary Survey

Occupation wise perception about role of banks in women empowerment: It is

understandable from Table 4 that professional (Mean=4.29, S.D. =0.48) mostly favour about

providing low interest rate in loan to the women. ANOVA results show that there is no

significant difference among the customers’ viewpoint towards women empowerment at 5

percent level of significance (p = 0.39, df = 2, 45). Therefore, the null hypothesis (Hoy) is
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accepted. Employee (Mean=4.29 and S.D. = 0.61) are in opinion of long repayment period to be
provided to the women than occupation. ANOVA results show that there is no significant
difference among the customers’ viewpoint towards this at 5 percent level of significance (p =
0.13, df = 2, 45).

Table 4: Occupation wise perception about role of banks in women empowerment.

Statements Occupation N Mean S.D. p Value
Bank should charge Student 8 3.75 0.70
less interest rates from Employee 14 4.14 0.94
women Business 12 4.00 0.73
Profession 7 4.29 0.48 0.39
Homemaker(Hou
sewife) 7 3.43 1.512
Total 48 3.96 0.92
Bank should provide Student 8 4.13 0.83
more repayment period Employee 14 4.29 0.61
to women Business 12 4.00 0.79
Profession 7 3.86 1.34 0.13
Homemaker(Hou
cewife) 7 3.14 1.34
Total 48 3.96 0.96
Banks should Student 8 3.00 1.44
introduce subsidy Employee 14 3.50 1.44
/grant to women Business 12 3.33 1.30
Profession 7 2.29 1.11 0.23
Homemaker(Hou
cewife) 7 3.71 0.48
Total 48 3.23 1.22
Loans to women Student 8 3.88 0.61 0.90
22
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should be more easily Employee 14 3.71 1.38
available Business 12 3.50 1.34
Profession 7 3.43 0.96
Homemaker(Hou
) 7 3.86 0.90
sewife)
Total 48 3.67 1.11

Source: Primary Survey

Conclusion and Policy Implications:

To sum up, male respondents suggest than female respondents that banks should charge less
interest rate from women on loan for women empowerment. Graduate respondents are at number
one place treating that banks should charge less interest rate on loan but M. Phil respondents
argue about long repayment period to women. Age group 30-35 as well as 35-40 most favor than
others about providing more repayment period for women empowerment. Age group 18-25
agrees most that subsidy should be provided by banks for women empowerment. Professional
mostly favour about providing low interest rate in loan to the women. ANOVA results show that
there is no significant difference among the customers’ viewpoint towards women empowerment
at 5 percent level of significance Therefore, the null hypothesis (Hoz) is accepted. Employees are
in opinion of long repayment period to be provided to the women than respondents of other

occupation. Banks can play an active role in women empowerment in India.
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Online Newspaper Reading Habits Among Youth: A Study of Students of Govt. College

Julana (A Semi-Urban Town of Jind, Haryana)

Jaipal, Research Scholar
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Rashtrasant Tukadoji Maharaj, Nagpur University, Nagpur (MH)
Email: jai.cyber@rediffmail.com
Contact: 09991610954

Abstract: The Present time is technology-oriented, day to day advance technologies are
developing and adapted in media field. More than this convergence has covered every filed of
human lives. In this series online newspapers are convergence of print newspapers available on
new media platforms. Online newspapers are convenient, cheap, and interactive then the printed
editions. It also helps to improve reading habits, knowledge, and awareness among new media
addicted youth. According to Stadler (1980), reading online newspapers are responsible for
creating and generating reading habits among students. This paper aims to study online
newspaper reading habits of semi urban area. The study has been conducted on 100 students of
Govt. College of Julana i.e. a Semi-Urban town in Jind district, Haryana. The data was collected
through survey method. The results show that Internet has become an important part of students’
life. All the surveyed respondents reported they read online newspapers. The results reveal that
Hindi dailies are read more than the English dailies. The students reported that Internet speed

affects online newspaper reading.

Key Words: Online, E-paper, College Students, Semi-Urban Area

“The online version is better if you need to quickly access a story, or if you want t0 find more
stories that the paper may not have. It makes it easier to find things. ” Sophomore*

Introduction: The advent of Web technologies has broadened the scope of news and
information. The most advanced features of today’s web technologies are that they provide two-

way communication platform. The readers are not only readers now they can participate in news

! http://www.jeadigitalmedia.org/2013/01/20/what-do-students-prefer-reading-online-or-print-news-an-anecdotal -
response/
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communication through giving their feedback or through citizen journalism. All this has created
a huge pressure and competition for Print Media mainly the national dailies.

The Internet has become a regular habit of today’s life. Everything is gone online. Earlier the
Internet started as Military Communication through Arpanet. But today the Internet is used in
every sphere of life. Whether it is about self-expression, interpersonal communication, e-
commerce, banking, news, entertainment, information or whatever. The Internet has become one
for all. Moreover the continuous advancement & update in Web technology is advancing the
features available online. All this has affected news media a lot. The convergence culture has
made it mandatory for traditional news media to have place in online media. The Interactive
feature of Web 2.0 has made it a little convenient too for traditional media to go online. The
present paper aims to study online newspaper reading habits of semi-urban students. The
newspaper today is available online to cater the needs of Internet Community. The online papers
are available in two forms. One is the printed copy of Printed newspaper is available online as it
is. The other is the media organizations are having Internet editions of their newspapers in which
top stories are reported at instant. The present study limits to study reading habits of online
versions of printed newspapers only.

Literature Review:

Pradeep Tewari in his research article The habits of online newspaper readers in India conducted
an online survey on 3183 online news consumers to know the reading habits of online readers.
The study found differences in reading habits of male and female news consumers. The Times of
India was found to be most preferred newspaper. An important finding of the study was that the
news consumer’s online newspaper subscription decreases when the online paper has a paid
subscription. The results of the study revealed that news consumers further share news on other
platforms and respondents like the 24*7 update in online newspapers.

Herman in the Master’s Thesis titled Newspaper Reading: The Explaining factors of newspaper
reading behavior of young adults studied the affecting variables for newspaper reading among
youth. The study aimed to find out whether there is difference between paid newspaper readers
and free newspaper students. The study was accompanied through a survey on 245 Dutch fresh
grownups. The results discovered that newspaper reading doesn’t depend on young adult’s
investigation desires. The assistances provided are very significant in newspaper evaluation time.
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The young adults tend to read online newspapers regardless of real interest n news subjects when
reading is made easy to them.
Edegoh et. al. in research paper titled Evaluation of Newspaper reading habits of youths in
Anambra State, Nigeria studied the youths preferred newspapers, reading frequency, type of
stories, and accessing ways of newspapers. The findings revealed that the youth read newspapers
a lot. The youth majorly prefers to read sports, political, and economic news stories. The results
concluded that The youth of Anambra State do not but newspapers they read rather they access
newspapers through newspapers stands, borrowing from friends or neighbors or browsing
through mobile on internet.
Objective of the Study:

1. To know the online newspaper reading habits of the students of semi-urban area.

2. To find out how much time students read online newspapers.

3. To explore which sections of newspapers are mostly read by the students.

4. To find out the students’ motives for reading online newspapers.
Methodology: In the present research paper survey method has been adopted. 100 students of
Government College, Julana (A semi-urban town), Jind, Haryana were surveyed to know the
online newspaper reading habits among semi-urban youth. The data has been collected through
personally administered printed questionnaire & data has been analyzed through SPSS.
Descriptive statists have been used for analyzing the results. The results are presented through
tables showing simple frequency and percent.

Results and Discussion

Table 1: Gender of Respondent

Variable | Frequency | Percent

Male 54 54%
Female 46 46%
Total 100 100%

Table 1 shows the gender of the surveyed respondents. The data shows that out of 100 surveyed
students 54% were male and 46% were female. It shows that the surveyed youth constitutes a

slightly more percentage of female students.
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Table 2: Media habit of the respondents

Variable Response | Response Percent
Print Media 42 23.59%

Electronic Media 49 27.53%

Web/New Media 62 34.83%

Any others, please specify | 25 14%

Total 178 100%

Table no. 2 shows the most often used media by the surveyed students. The question was asked
in multiple choice question, as in general various media is used. The data reflects that majority of
respondents almost two fifth uses web/new media as being reported by 34.83%. The second
majorly used media as being reported by the respondents is electronic media (27.53%) followed
by print media (23.59%), and any others (14%). It shows that most of the respondents use mix of
all media types but youth most often used media is web media reflecting the adoption of new

technology among youth.

Table 3: How often do you use Internet?

Variable | Frequency | Percent
Always 24 24%
Often 49 49%
Sometimes | 17 17%
Rarely 10 10%
Never 00 00%
Total 100 100%

In response to the question how often do you use Internet, majority of the respondents reported
they use Internet Often as being reported by 49% respondents. Although 24% reported Always,
17% said sometimes, and 10% said they use internet rarely. None of the respondents reported
never use of Internet. It shows that now everyone is using Internet. The usage varies from always

to rarely. The 100% of the surveyed students reported Internet usage.
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Table 4: Through which devices you access Internet

Variable Response | Response Percent
Personal Computer 37 18.05%

Laptop 46 22.44%
Tablet/palmtop 11 5.37%
Smartphone 88 42.93%

Any other, please specify | 23 11.22%

Total 205 100%

Table no. 4 shows the data reporting major devices used by surveyed youth for accessing
Internet. The survey shows that majorly Smartphone is reported for accessing Internet is laptop
as mentioned by being reported by 42.93%. The next majorly mentioned device for accessing
Internet is laptop as being mentioned by 22.44% respondents followed by Computer (18.05%),
Tablet/palmtop (5.37%), and other (11.22%). The overall data shows that mobile devices have
become more popular among youth for accessing Internet and computers and traditional devices

for accessing Internet are now less prominent among youth.

Table 5: How much you are familiar with Internet surfing

Variable Frequency | Percent
Extremely familiar | 25 25%
Moderately 34 34%
Average 24 24%
Slightly 15 15%
Not at all 2 2%
Total 100 100%

In response to the question, how much you are familiar with Internet surfing, highest responses
are for moderately familiar (34%) followed by extremely familiar (25%), average (24%), and
lowest for slightly familiar (15%). Out of 100 surveyed youth only 2% reported not at all

familiar with Internet surfing. The data reflects that the Internet has become common everywhere
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and even in semi urban area almost everyone is familiar with Internet surfing although the

familiarity level ranges from extremely to slightly familiar.

Table 6: Read online newspaper

Variable | Frequency | Percent
Always 37 37%
Often 32 32%
Sometimes | 15 15%
Rarely 16 16%
Never 00 0%
Total 100 100%

Table 6 show youth habit of reading online newspaper. Majority of the respondents i.e. 37%
percent students always read online newspapers. The second higher percent of 32% read online
newspaper often followed by 15% who read sometimes and 16% reading rarely. 100% of the
surveyed youth reported they read online newspaper. It shows that majority of students read

online newspapers. Its good sign for technology acceptance among semi-urban youth.

Table 7: At what place respondents prefer to read online newspaper

Variable Response | Response Percent
At Home 34 12.37%

At Cyber Café 19 6.9%

While Travelling 67 24.37%
Department/College Computer Lab | 66 24%
Department/College Library 51 18.55%

Any others please specify.... 38 13.82%

Total 275 100%

When asked to students at what place do you prefer to read online newspaper almost an equal
percent of 24% said While travelling and Department/Computer Lab. 18.55% reported at

Department/College Library, 13.82% said at other places than the given option read at that major
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places preferred by students for reading online newspapers are educational places, while

travelling, and at home.

Table 8: From how long you are reading online newspaper

Variable Frequency | Percent
From last two months 19 19%
From last four months 23 23%
From last six months 17 17%
From last one year 29 29%
More than one year 12 12%
Total 100 100%

Table 8 shows that 29 percent respondents are reading online newspaper from last one year, 23%
respondents are reading online newspaper from last four months, 12% said more than one year,
19% read newspaper from last two months and 17% read from last six months and. This data
shows that on an average the respondents have been reading online newspaper from last six

months.

Table 9: Approximately, how much time you spend on reading online newspaper in a day

Variable Frequency | Percent
30-60 minutes 42 42%
One to two hours 29 29%
Two to three hours 11 11%
More than three hours | 18 18%
Total 100 100%

When asked to respondent that approximately how much time they spend on reading online
newspaper in a day. Majority i.e. 42% respondents said, they spend daily 30-60 minutes for
reading online newspaper. 29% reported one to two hours daily, 18% mentioned more than three
hours and a total of 11% reported that they read online newspapers for at least two to three hours

in a day.
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Table 10: Which online newspaper do you like to read online? (Can tick multiple)

Variable Response | Response Percent

Dainik Bhaskar (epaper.bhaskar.com) 72 17.69%
Dainik Jagran (epaper.jagran.com) 57 14%
Haribhoomi (epaper.haribhoomi.com) 38 9.34%
Punjab Kesari (epaper.punjabkesari.in) 58 14.25%
Dainik Tribune (epaper.dainiktrinuneonline.com) | 22 5.40%
Amar Ujala (epaper.amarujala.com) 35 8.59%
The Tribune (epaper.tribuneindia.com) 63 15.48%
Indian Express (epaper.indianexpress.com) 22 5.40%
The Hindu (epaper.thehindu.com) 13 3.19%
Any other, please specify... 27 6.63%
Total 407 100%

Table 10 shows that, when asked to students which online newspaper do you like to read online?
Majority of the respondents mentioned Dainik Bhaskar (17.69%). The second majorly online
read newspaper was The Tribune (15.48%), followed by Punjab Kesari (14.25%), Dainik Jagran
(14%), Haribhoomi (9.34%), Amar Ujala (8.59%), other newspapers (6.63%), The Hindu
(3.19%), and an equal percent of 5.40% reported Dainik tribune & Indian Express. The data
shows that the semi urban youth is prefeering both Hindi as well as English dailies. Although

Hindi online newspapers have been chosen more by the respondents.

Table 11: Preferred language of Online Newspaper

Variable Response | Response Percent
Hindi 74 61.67%
English 38 31.67%
Any others, please specify | 08 6.67%
Total 120 100%

The survey results show that majority of the respondent i.e., 61.67 percent of the surveyed youth
prefer Hindi language e-newspaper. Although one third i.e. 31.67% respondents prefer English
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language online newspaper. Approximately 7% prefer others language for reading online

newspaper.
Table 12: Motives to choose online newspaper?
Variable Response | Response Percent
No costs S7 15.7%
Wide news choices 33 9.1%
In-depth and background information 38 10.47%
24/7 Updates 56 15.43%
News can be saved digitally for future reference | 37 10.19%
Ability to discuss & share news with peers 28 7.71%
The existence of different viewpoints 32 8.82%
The opportunity to talk back to the media 59 16.25%
Any others, please specify 23 6.34%
Total 363 100%

Table 12 shows motives of choosing online newspaper. The data shows that majority of students
e.g. 16.25% read online newspaper because of online newspaper gives respondents the
opportunity to give feedback to media by comment or opinion port on online newspaper site. The
second majority of responses is for no costs i.e. 15.7% followed by 24/7 updates (15.43%), in-
depth and background information (10.47%), News can be saved digitally for future reference
(10.19%), wide news choices (9.1%), the existence of different viewpoints (8.82%), ability to
discuss & share news with peers (7.71%), and a 6.34% mentioned others reasons to choose

online newspapers.

Table 13: Type of content mostly liked in online newspaper?

Variable Response | Response Percent
Graphics 52 4.31%
Videos 78 6.46%
Book Reviews 60 4.97%
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Product Reviews 68 5.63%
Interviews 60 4.97%
Research and Original data 28 2.32%
Advice column 76 6.30%
By line 80 6.63%
Editorial 85 7.04%
Letter-to-Editor 65 5.38%
Business and Finance 62 5.14%
Entertainment and celebrity 77 6.38%
Health and education 67 5.55%
Arts and cultural 86 7.13%
Politics 86 7.13%
Science 68 5.63%
Sports 73 6.05%
Any others, please specify 35 2.90%
Total 1206 100%

Table 13 shows type of content mostly liked by the surveyed youth in online newspaper. The

data shows that majority of students i.e. 7.13% read online newspaper because of online

newspaper provide art, cultural and political content. The second majority of responses is for
editorial i.e. 7.04% followed by byline (6.63%), videos (6.46%), entertainment and celebrity
(6.38%), advice column (6.30%), sports (6.05%), product reviews (5.63%), health and education
5.55%, letter-to-editor 5.38, business and finance 5.14, interviews 4.97, graphics 4.31, book

review 4.97, any others 2.90 and research and original data 2.32.

© Universal Multidisciplinary Research Journal (Online)

Table no. 14: Criteria for choosing online newspaper

Variable Response | Response Percent
On the basis of Content 38 21.46%

On the basis of Language 48 27.11%

On the basis of Writer 12 6.77%
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On the basis of Interest area | 42 23.72%
Any others, please specify | 37 20.90%
Total 177 100%

Table 14 shows criteria for choosing online newspaper. The data shows that majority of students’

criteria for choosing online newspaper is language basis i.e. 27.11%. Although a little less but an

important percent of respondents choose online newspapers on the basis of interest area i.e.

23.72%. 21.46% means one fifth of the respondents choose online newspapers on the basis of

Interest area. Although equally 20.90% students reported on the basis of other reasons than the

given options. 6.77% mentioned they choose online newspapers on the basis of Writer.

Table 15: Why do you prefer to read online newspaper?

Variable Response | Response Percent
Save time 83 9.21%
Easily available 75 8.32%
Interesting 67 7.43%
Extra content 74 8.21%
Knowledgeable 80 8.87%
Entertainment 70 7.76%
Interest 57 6.32%
Content in detail 55 6.10%
Instant news update 82 9.10%
Maximum news coverage | 78 8.65%
Free of cost 85 9.43%
Take print out 65 7.21%
Any others, please specify | 30 3.32%
Total 901 100%

Table 15 shows motives for preferring to read online newspaper. The data shows that majority of

students e.g. 9.43% prefer to read online newspaper because of online newspapers are available

free of cost. The second majority of responses are for save time i.e. 9.21%, next majority of

© Universal Multidisciplinary Research Journal (Online)
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responses is for instant news update i.e. 9.10%, followed by knowledgeable (8.87%). 8.65%
prefer to read online newspapers for wide news coverage, 7.43% prefer because interesting
content is available, 7.21% reported they can take print outs, and 3.325 said for any other reasons

they prefer to read online newspapers.

Table 16: Difficulties in reading online newspaper

Variable Response | Response Percent
Unknown character display for regional language 58 24.57%
Slow downloading rate 44 18.64%
Too many links 59 25%
Reading on screening is tiring 35 14.83%
Any others, please specify 40 16.94%
Total 236 100%

Table 16 shows the difficulties face by the respondents while reading online newspapers. One
fourth of the respondents reported that they face too many links issue in reading online
newspapers, Almost equally i.e. 24.57% face difficulties of unknown character display for
regional language, 18.64% said they are affected by slow downloading rate in online reading,
and 14.83% reported reading on screening is tiring and 16.94 percent face other than the

mentioned difficulties during reading online newspaper.

Table 17: Which section of online newspaper do you read first?

Variable Response Response

Percent
Headlines 64 7.17%
Lifestyle section 44 4.93%
Fashion 38 4.26%
Arts 44 4.93%
Music 52 5.82%
Advertisement 58 6.50%
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Hot Jobs 68 7.62%
International News 42 4.70%
National News 70 7.84%
Sports Column 52 5.82%
Editorials 62 6.95%
Current Topic 64 7.17%
Spirituality 28 3.13%
Astrological 20 2.24%
Forecasts 37 4.14%
Local News 68 7.62%
Finance section 33 3.69%
Any others please specify. 48 5.38%
Total 892 100%

Table 17 shows data related to preferred section of online newspapers. 7.84% of respondents

reported that they read at first national news, 6.95% read editorials, 7.62% read first hot jobs and

local news, 7.17% read first current topic and headlines. 6.50% first read advertisement, 5.82%

first read music and sports column, 4.93% read lifestyle section and arts. Only 3.69 percent

respondent read finance section at first, 4.26 percent respondent read fashion related content and

3.13 percent respondent read content related to spirituality, 2.24 percent respondent read

astrological section at first. The survey results that students read national news, editorials, and

about jobs at first while starting to read online newspapers.

Findings:

© Universal Multidisciplinary Research Journal (Online)

Internet usage.

The survey constituted a slightly more percentage of female students.

The data shows that two fifth of the respondents use web/new media. Although
Electronic media and print media are also in usage as being reported by more than one
fourth respondents. It shows that most of the respondents use mix of all media types but
web media is used more than other media. The 100% of the surveyed students reported
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e The results show that majorly Smartphone is used by students for accessing Internet. The
overall data shows that mobile devices have become more popular among youth for
accessing Internet and computers and traditional devices for accessing Internet are now
less prominent among youth.

e 100% of the surveyed youth reported they read online newspaper. Most of the surveyed
students reported that they read online newspaper while travelling and in
Department/Computer Lab. The data shows that on an average the respondents have been
reading online newspaper from last six months.

e An important finding is on average students read online newspaper for 30-60 minutes in a
day. Most preferred newspapers are Hindi dailies.

e In response to motives for reading online newspapers the surveyed youth reported they
read online newspaper because of online newspaper gives respondents the opportunity to
give feedback to media by comment or opinion post on online newspaper site and online
newspapers are available for no costs.

e The data shows that reader face difficulties too while reading online newspapers. The
surveyed youth reported that while reading online newspapers they face too many links
issue, unknown character display for regional language, slow downloading rate, and they
mentioned that on screening reading is tiring.

e In response to the question what they read at first in online newspaper, the respondents
reported that they read national news, editorials, and about jobs at first.

Conclusion: New media has taken over all other media platforms. The traditional media forms
are also taking place through new media. It shows the convergence era and its effect. In such
times the traditional printed newspapers have to be on new media platforms to sustain
themselves as in today’s time everyone is heavily dependent on Internet. In this lieu the online
edition of printed newspapers are tackling perfectly with the convergence culture. The present
research study aimed to know online newspaper reading habits of semi urban area. The earlier
studies have studied about online newspaper reading habits among urban or rural area people. In
such context this study adds new knowledge to the existing literature on online newspaper
reading habits. The results of the study confirm the earlier studies. The online newspapers are

equally popular semi urban area. The technology has reached every nook and corner of every
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region. The youth is actively using online newspapers and benefitting from them. Although
Hindi dailies are read more than English newspapers. An another important finding of the study
is youth reads online newspapers because it is available free of cost, are interactive, instant and
give options to save for future or share among online network in the era of virtual social
networks.
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FDI IN INDIAN RETAIL SECTOR
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Abstract: Organized retailing involves trading conducted by licensed retailers. Government took
bold action to revive India’s economic reform by allowing 51% FDI in multi brand retail. FDI in
multi-brand has become economic issue. The evidence so far is mixed varying from positive to
negative effect of FDI. The liberalization of Foreign Direct Investment policy of the Indian
Economy in 1991 has made most business sectors eligible to receive foreign investment which
opens up doors for various multinational corporations. But the policy framework for retail & the
trading sector was highly restricted. In 2008, the Government contemplated opening up retail
sector by allowing 100 percent FDI in single-brand retail & 51 percent FDI in multi-brand
retailing. However, it did not succeed due to opposition from opposite parties as well as the local
trade associations. Until 2011, Indian government denied foreign direct investment in multi-
brand retail but finally on November 24, 2011 Indian government approved proposal and
announced retail reforms for single-brand and multi-brand retail. This paper throws light on the
existing retail and limitations of current set-up. The paper also discusses the government policy

on FDI in retailing and tries to examine it pros & cons.

Introduction: India has emerged as an attractive destination for retailing over the last few years.
The most important phase of the growth of this sector was from 2000-2006, when the revenues
increased about 93.5 percent. This encouraged international retailers to evaluate an entry into the
Indian market-place. Level of Urbanization in India has put drastic changes in the consumption
pattern of people. Emergence of new social classes and expansion of middle and upper
middle classes, substantial rise in the income of the people and growth of the nuclear

family system have brought in a great deal of change in the attitude of consumers.
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All this makes India a very attractive destination for foreign investment in retail sector. Retailing
industry of India accounts for US $470 billion with an annual compound growth rate of 11
percent. India is one of the fastest growing retail markets in the world. India’s retailing is
essentially owner manned small shops account for more than 90%. In 2010, larger format
convenience stores and supermarkets was just 4% of the total industry and these were present
only in large cities but now scenario is totally changing.
Objectives of the Study:
In this paper attempt has been made to cover:

e Existing retail scenario in India & its limitations.

e Government Policy on FDI with its pros and cons.
FOREIGN DIRECT INVESTMENT (FDI)
FDI can be defined as a cross border investment, where foreign assets are invested into
organizations of the domestic market excluding the investment in stock. An investment made by
a company or entity based in one country, into a company or entity based in another country.
Foreign direct investments differ substantially from indirect investments such as portfolio flows,
wherein overseas institutions invest in equities listed on a nation's stock exchange. Entities
making direct investments typically have a significant degree of influence and control over the
company into which the investment is made. Open economies with skilled workforces and good
growth prospects tend to attract larger amounts of foreign direct investment than closed, highly
regulated economies.
REQUIREMENT OF FDI
No doubt every country requires funds for technological development, industrialization,
infrastructure development, etc. Modern technology is utmost important for the development of
economy basically, for developing economy like India in which FDI plays prominent role. FDI
also generate healthy competition in the recipient countries. With the increase in level of
competition consumer choice also increases which tend to bring down prices and boost economic

welfare of consumers.
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INFLOW TREND OF FOREIGN DIRECT INVESTMENT

(US $ Million)
2008-09 37,838
2009-10 37,763
2010-11 32,901
2012-13(Apr. to | 24,625
Feb.)

Source: Handbook of Statistics on Indian Economy, 2011-12; RBI Bulletin, April 2013
RETAIL SECTOR
Transformation is one world which can be best describing the state of retail industry at a global
and Indian level. Retailing by its nature, is a dynamic industry. The emergence of the 24/7
culture has had a very strong impact on the changes occurring in industry. Each passing year has
had new and far reaching effects on the retail industry and next ten year will undoubtedly hold
even more changes than the last decade.
The retail industry can be divided into (i) organized, (ii) unorganized and (iii) informal sector.
The first category retailers comprise traders who possess legal permissions or licenses to
undertake the activity, are registered with sales tax/VVAT etc. Such enterprises are supermarkets,
hypermarkets, retail chains, and also the privately-owned large retail businesses. This sector is
gradually gaining importance, and slowly vanish the business of second category of retailers. By
unorganized retail trade enterprises, means all those local kirana & general shops, family
managed —Own Account trade enterprises (Mom-Pop shops), registered under the Shops and
Establishment Act, administered by the local authorities. Their number is very large and this
category of enterprises dominate Indian scenario. The third category of retailers include small
shops such as tiny grocery and vegetable shops run from a room of a house, paan/beedi kiosks
(often selling a variety of items, like small toothpaste tubes, tooth brushes, soaps, pouches of
shampoo, etc), operating without any licenses.
LIMITATIONS OF PRESENT SET UP (UNORGANIZED SECTOR):

e Limited scope: Most of the unorganized retail shops in India employ family members,

do not have the scale to procure or transport products at high volume, have no quality

control and have no training on safe and hygienic storage, packaging or logistics. The
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unorganized retail shops source their products from a chain of middlemen who offers at
hike markup which increases price of product and even unorganized retail shops rarely
offer after-sales support or service.

e Limited choice to the consumer: People in India used to shop in open markets or
millions of small, independent grocery and retail shops. Shoppers usually stand outside
the retail shop & ask for what they want. Access to the shelf or product storage area is
limited. Once the shopper requests the item they are looking for, the shopkeeper goes to
storage area, brings it out and offers it for sale to the consumer. Often the shopkeeper
give substitute the product, claiming that it is similar or equivalent to the product the
consumer is asking for.

e No fixed Price: The product offered by shopkeeper generally has no price label in these
small retail shops although some products have a maximum retail price pre-printed on the
package. The shopkeeper prices the item and two consumers may pay different prices for
the same product on the same day. Price is sometimes negotiated between the consumer
and shopkeeper. Today’s in busy schedule, the consumers do not have time to examine
the product label, and do not have a choice to make an informed decision between
competitive products.

e Infrastructure: There has been a lack of investment in the logistics of the retail chain,
leading to an inefficient market mechanism. Though India is the second largest producer
of fruits and vegetables (about 180 million MT), it has a very limited integrated cold-
chain infrastructure, with only 5386 stand-alone cold storages, having a total capacity of
23.6 million MT., 80% of this is used only for potatoes. Storage infrastructure is
necessary for carrying over the agricultural produce from production periods to the rest of
the year and to prevent distress sales. Lack of adequate storage facilities cause heavy
losses to farmers in terms of wastage in quality and quantity of produce in general.

FDI IN RETAIL & GOVERNMENT POLICY- A GALANCE
SINGLE BRAND: Single brand implies that foreign companies shall be allowed to sell goods
internationally under a ‘single brand’, viz., Reebok, Nokia and Adidas. FDI in ‘Single brand’

retail implies that a retail store with foreign investment can only sell one brand.

54
© Universal Multidisciplinary Research Journal (Online)



' f& BN ‘

\Va T Vol. 11, Issue XIII — May 2016 ISSN No. 2395-6941
:? MR, ;‘; Article ID # 906 Website: http://www.umrjournal.com/

&  Peer—Review Refereed Research Journal

ISSN: 2395-6941

MULTI BRAND: FDI in Multi Brand retail implies that a retail store with a foreign investment
can sell multiple brands under one roof. Opening up FDI in multi-brand retail will mean that
global retailers including Wal-Mart, Carrefour and Tesco can open stores offering wider range of
household items and grocery directly to consumers in the same way as ‘kirana’ store.

SHAPE OF FDI- GOVERNMENT POLICY

As part of the economic liberalization process set in place by the Industrial Policy of 1999, the
Indian government has opened the retail sector to FDI slowly through a series of steps:

e 1995- World Trade Organization’s general agreement on trade in services, which include
both wholesale and retailing services, came into effect.

e 1997- FDI in cash and carry (wholesale) with 100% rights allowed under government
approval route.

e 2006- FDI in cash and carry (wholesale) brought under the automatic route.

--Up-to 51% investment in Single- brand retail outlet permitted.

e 2011- 100% FDI in Single-brand retail permitted.

e 2012- 51% FDI in Multi- brand retail permitted.

a) FDI in “single-brand” retail- Up to 100% FDI is permissible in single-brand retail,
subject to approval of Foreign Investment Promotion Board(FIPB) and as per conditions
mentioned:

e Only single-brand products are sold & under same brand internationally.
e Any additional products categories to be sold must receive government approval.

b) FDI in “multi-brand” retail- Department of Industrial Policy and Promotion (DIPP)
and Ministry of Commerce in July 2010, released discussion paper on FDI in multi-brand
retailing. The committee of Secretaries, led by cabinet Secretary, recommended opening
the multi-brand retail sector for 51% FDI, minimum investment of US $100 million and a
mandatory 50% capital reinvestment into backend operations. On November 24, 2011,
the Union Cabinet of the Indian Government approved a proposal of 51% FDI in multi-
brand retailing.

The retail industry of India is the second largest employer with approximate to 35 million people
employed in this sector. There has been opening of Indian economy to foreign organization for

foreign direct investment through organized retail. The union government in 2012 has sanctioned
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51% foreign direct investment in multi-brand like Wal-Mart, Carrefour, and Tesco up to 100% in
single brand retail like Adidas, Nokia and Reebok. By this foreign goods and items of daily
consumption available locally, at a lower price, to Indian consumers. The new policy will allow
multi-brand foreign retailers to set up shop only in cities with a population of more than 10 lakhs
as per the 2011 census & there are 53 such cities.

ARGUMENT IN SUPPORT OF GOVERNMENT DECISION

e Increase in Knowledge: FDI in retail will create a path for inflow of knowledge from
international experts. There will be strong retail growth through the development of the
retail capability.

e Availability of new technology: FDI results in transfer of skills and technology from
other country which develop the infrastructure of the domestic country. Greater
managerial talent inflow from other countries will be possible through Foreign
Investment.

e Farmers- a Gainer: FDI in retail provides biggest benefit to framers because it results in
improving their productivity. The farmers will not just able to increase their output but
also get benefit by supplying directly to organized retailers, by having long term contracts
with them. The foreign retailers will purchase raw materials and various other goods from
the original producer directly. The original producers will get higher price and also profit
will flow to them directly.

e Indian consumers: India is now country with largest number of moneyed consumers.
Indian consumers are becoming quality-conscious and with FDI in retail sector they will
able to access quality goods at a low cost in their home country. The stage is now set
when Indian consumers will have the luxury of world class opportunity of shopping to
meet the requirements of daily life. Big retailers will often allow discounts on selected
items which will facilitate the consumers and they can end up with marginal bargains.

e Increase employment opportunities: There will be huge job opportunities in the
country as organized retailers need workers. The entry of modern retailers will expand
the market creating large amount of additional jobs. The job opportunities will vary from
ordinary workers to specialized officers. The employment opportunities will be in retail

sales, retail floor manager, cold chains, warehousing and logistics.
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There are many who believe that FDI will act as guardian for the economic development of the
Country. It will not happen that big fish will eat small fishes. This is because in India 95% retail
is in the hand of un-organized sector that means only 5% is of organized sector.

ARGUMENT AGAINST FDI IN RETAIL

The arguments against are that FDI will displace the traditional shops and petty retail stops in
markets and mohallas. India has two types of un-organized retailers: one is the big un-organized
retailers i.e. the shop of wealthy consumers and the other small un-organized retailers i.e. the
shop of poor consumers. The latter will remain untouched while the former may be marginally
affected. Followings are ill effects of government decision

e Negative effect on Middle & Small retailers: In India there are lots of hardworking
bread earners, comprising of 80 crore people, will surely get affected. In terms of
employment around 38% in rural areas and around 47% in urban areas depend on retail
sector for their livelihood. Around 14 crore people are directly or indirectly earning from
the retail sector and if we consider their family members then this number would be 40
crore and they will definitely be effected.

e Purchase of raw material from mother land or from other country: The retailers will
import huge quantities of consumer goods from their mother country or from other
country, where these goods are available relatively cheaper, which negatively affect the
interest of the domestic producers. The proposal contains provision that big retailers have
to purchase 30% from the small scale industries has its drawback because that small scale
industries could be anywhere in the world not necessarily of India. So the Indian industry
will not be benefited.

e Ruining economy: Big retailers will not able to create additional markets for themselves
so they try to tap the existing ones. It would lead to unfair competition and ultimately
results in large-scale exit of domestic retailers, especially the small family managed
outlets. So, the entry of large global retailers such as Wal-Mart would kill local shops and
millions of jobs, since the unorganized retail sector employs an enormous percentage of
Indian population after the agriculture sector.

So, the above point states both positive and negative effect of government decision. We can

overcome negative effects by making strong policies with regard to this effect.
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Conclusion: In light of the above, it can be concluded that people are not considering FDI in
retail sector as path of economic development but they are taken it as fear. This may be due to
lack of knowledge about the pros and cons of the proposed policy change. FDI in retail sector
with proper norms would not just lead to economic growth but would also create coordination
and integration of Indian retail market with that of foreign market. This opens up path for new
employment opportunities, raise GDP & tax income, Supply chain improvement, Up-gradation
in Agriculture, Manpower and skill development. It can be considered as appreciable move of
government for development of country. Retailers who are cost effective, with sustainable
business models and who are willing to understand and adapt to the Indian sensibilities are more

likely to succeed in Indian market.
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