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Abstract: Facebook is using by students in great extent. They are using this social networking for
various purposes. This study is based on usage of Facebook by the students for various purposes.
This study is done on students of Central University of Jharkhand. Total 100 students were
selected as sample for this study. Half students were selected from graduation level and other
half students were selected from post-graduation level. 50 girl students and 50 boy students were
selected for this research. University students use Facebook for chatting with friends and
relatives. They use this website to make new friends and search old friends. They use this social
networking website to get information and news. University students use this website to share
their views on current issues. They use this website to get beauty tips also. But they don’t use this
website for group chatting, sharing videos, audios, funny videos. They don’t use this website to

comment on social and political issues

Key Words: Facebook, Students, Usage of Facebook, Social Networking Website

1. Introduction

Students and social networking websites are depend on each other. Most of the users are
students. Students use the social networking websites for the purpose of interaction with friends,
search old friend and stay connected with their family member because most of the students in

collage are live far from their house. One of the also a reason of using social networking
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websites because they have the much more pressure on their mind regarding their jobs or
education so, for the entertainment purpose they use social networking websites. Also one reason
is students are the future of the country. In future the power have on their hands so, it is
necessary to show their views in any story or anything happen in the world regarding economy,
education, politics, science everything. In general, college students are more interested in using
advanced technology in every field compare to any other age group. It is also true in the case of
medium of communication. In the category of users of SNS the majority are youth.

Facebook is an online social networking service it’s headquartered in Menlo Park, California. Its
website was launched on February 4, 2004, by Mark Zuckerberg. User register their name with
the help of email id to use the site, users can create a user profile, add other users as "friends",
exchange messages, post status updates and photos, share videos and receive notifications when
others update their profiles. Users create group on Facebook with friends and faculties and chat
on that. According to Facebook shatters Wall Street estimates, proposes new share structure 1.65
billion monthly active users (April 27, 2016)

Students are very used to of Facebook every second they just think about it. They have more
friends on Facebook rather than real world and they spend their most of the time in Facebook.
Students are more attracted toward Facebook because it gives the accessibility and privacy
features which were very useful in their life. Students have chatting with their friends and also
for entertainment they can play the Facebook games and read the news story in very short
sentences. Students believed Facebook was a valuable resource as an academic tool, improving
the development of academic connections and promoting academic critiques, discussion and
networking to enhance the learning experience4. Now a day every person wants that they have
well known face and become popular and Facebook give the popularity among the students.
Facebook is also become the judgmental platform one person judge another person according to
their timeline status and friends groups.

Every person have their own perception and attitude toward the social networking websites some
people thought it is the just waste of time and some people thoughts it is a good platform to show
their talent or give views. This perception will depend on what the concerned individual define
as positive or negative i.e. according to his personal views in life and the way and manner
students are able to manage their time efficiently and appropriately. Perception is very important
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in every aspect, and social networking websites are most used by students because it is an
interaction or advance platform which attracts the youngster. Every student has different
perception on social networking websites.

The present study is an attempt to understand the use and perception of social networking sites
by the students of Central University of Jharkhand. Central University of Jharkhand is higher
educational institution established on 2009, because it is newly started university that’s why not
various researches are done in this university. This study gives the contribution to know the
using pattern and perception of social networking websites among the students of CUJ.

2. Research Methodology

This research is all about using pattern of Facebook among the students for various purposes.
The survey method employed in this research to collect the data from the students of Central
University of Jharkhand. Questionnaire was used as tool of data collection. Under graduate and
post graduate students have been chosen as sample of this study. Through purposive sampling
100 were selected as sample. Through stratified sampling technique 50 students from Under
graduate in which 25 boys and 25 girl students were selected. 50 students from post graduates in
which 25 boys and 25 girl students were selected for this study. Data interpreted through simple
percentage analysis.

3. Review of Literature

3.1 The Usage of Social Networking sites among the College Students in India

The study is done by Manjunatha S., Research Scholar, Dos in Sociology, University of Mysore
in the year 2013. The aim of the study is to know the usage pattern of social networking sites by
the Indian college students. The survey is conducted by questionnaire among 500 students in
different collages of the India. The result shown that social networking sites uses have seen its
highest level of usage among the young college students in India. This study clearly indicates
that Indian college students are not only techno savvy but also know the consciousness of social
networking sites. This study covers different sub topic such as Usage pattern of Social
Networking Sites by the Indian College Students, Gender Differentiation on the Usage of SNS
among the Indian Students in which the result shown that 71 % are male users and 29 % are
female. This data clearly show that male students are more attracted toward social networking

websites.
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3.2 Factors Influencing Perception toward Social Networking Websites in China

In china social networking sites has most influential websites comparison to other country. The
study is done by Wen Gong, Howard University in the year 2012, discover through online survey
with 503 respondents. The sampling is frame from e mail address through major internet sites.
The data is collected by different segmentation group such as gender, age income, Education and
marital status. The result is shown that every assumption is wrong, the researcher fined that age
group of student or youth are more influence by social networking sites. This study provides
empirical evidence that user demographics have little effects on perceptions towards SNWs. This
study show that sometime the researcher hypothesis are wrong because the researcher put his
perception as a hypothesis and every responded has different perception.

3.3 Students' perception of social networking for academic purposes in Bangladesh

There is lots of research done in social networking websites in different country. This study is
done by Hossain Shahid Shohrowardhy and H.M. kamrul Hassan, University of Chittagong,
Bangladesh in the year 2014. In this study the survey was conducted by 480 students through
questionnaires. This study is done to know the uses of their favorite social networking websites
and their impact on education. The researcher of this study discloses that students use social
networking sites in education is very less. They follow social networking sites for the
entertainment purpose. Bangladesh is a progressive country according to the world population
report 2014, and it is a less income country so in this study it say that Bangladesh is not upgraded
by technology and internet, it also show that the colleges and universities are also not able to
provide internet connection but now some private colleges are provide internet connection and
public university are try to match private colleges.

3.4 Students’ Perceptions on Social Networking Sites Influence on Academic Performance
This research is done by Adam Mahamat Helou and his cliques in the year 2012 by distributed
the questioner randomly to 325 respondents out of which 320 respond the questionnaire. This
study found that majority of the respondents agreed that social networking sites have positive
impact on their academic performance. Malaysians are passionate adopters of social networking
sites. As mentioned, Malaysians are big on MySpace and also Friendster. They are also among
the most creative of Bloggers, reportedly among the first three global on Blogger.com. The top
social network site that Malaysians were found to patronize mostly is Facebook. In every case
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there are pros. and cons. If students use Facebook in the academic purpose then it’s good and if
they live in virtual world more than real world then it distracted the mind in academic. This study
conclude that most of the students are agree that social networking sites pose negative influence
on him and there education. And 25% responded are agree that social networking sites do not
affect negatively.

3.5 Impact of social media on student’s academic performance

This study use primary data that is questionnaire which is conducted from 100 respondents. This
study is done by Rithika M. and Sara Selvara in the year 2013. This study shows that 72% male
of total population are most using social networking sites and 68% people use SNS because of
their friend influence. It also shows that Facebook is changing their lifestyle in the respect of
knowledge. This study also that it create great influence on academic performance those students
get 60 percent marks they most use the social networking sites and those get 80 percent marks
they use social networking websites for entertainment purpose.

3.6 Malaysian User’s Perception towards Facebook as a Social Networking Site

Ahasanul Haque and his colleagues, Department of Business Administration, Faculty of
Economics and Management Sciences, International Islamic University, Malaysia in the year
2013 done this study.. The questionnaire is distributed physically or through online in 250
students. This study is concern with four aspects that is accessibility, privacy, sharing social
information and feature of Facebook. The researcher find-out that users of Facebook are satisfied
with their features and accessibility. They think that Facebook is easier accessible than other
social networking websites. Malaysians users are strong perception toward social networking
websites. In this case study about Facebook in Malaysia, they conclude that, Facebook has a
significant contribution towards the social networking sites in not only Malaysia but also
throughout the world. The users in Malaysia have positive perception towards the overall
performance of Facebook.

3.7 Students’ perceptions of using Facebook as an interactive learning resource at
university

This study is done by Christopher Irwin, Lauren Ball and Ben Desbrow. This study is conducted
at Griffith University campus during 2011. This study discovers that the students are likely to use

Facebook rather than Gmail for interactive learning session. They create there lecture page on
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Facebook and update it every day. It is easy accessible to all the students and teachers to discuss
and share the information because they have their own Facebook page. It also discovers that
Facebook is a tradition e- learning tool.

3.8 Students’ Perception towards the Use of Social Networking as an e-learning Platform
Zaidatun Tasir, Yahya Mohammed Hashem Al-Dheleai, Jamalludin Harun, & Nurbiha A.
Shukor, Department of educational multimedia, universiti Teknologi Malaysia done this study.
This study use survey method through questionnaire where 600 final year undergraduate students
are participated. Students are agreeing to use social networking sites as an e-learning platform;
the concept of e-learning is very useful in academic especially in universities. They upload there
lecture and discuss it in wide area of communication. They solve their problem related to the
topic in their e-learning platform. This study is discovering that social networking sites enable
them to be knowledge producer rather than consumer. This study also revealed that students
agreed that through social networking tools they can freely create and participate in group
discussion. The overall findings in this study showed that students highly accept social
networking tools to be a main platform of e-learning in the university and they are ready to use it
as well.

3.9 Use, Perception and Attitude of University Students towards Facebook and Twitter
This study is done by Kevin Johnston, Mei-Miao Chen and Magnus Hauman, University of Cape
Town, South Africa in the year 2013. The research is done by 486 students through questionnaire
in South Africa. In survey they find out that 95% students use Facebook and 33% students use
twitter. The perception and attitude of the students is very positive, they use Facebook and
twitter to make concept with older and newer friends. In this study find out that the students will
sad if the Facebook is close down. One interesting this is discovering in this research is that
students are sharing their contact number on Facebook in comparison to previous year. The
research established that there has been an increase in popularity of Facebook within the South

African tertiary student community.
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4. Data Interpretation
Total 20 questions were asked from the respondents. Questions were in 5 point scaling with five

options.
Table-1
Do you using Facebook for chatting with friends.
Variable Percentage
Highly Frequently 24
Frequently 23
Normal 38
Rare Frequently 15
Total 100

This table present the using pattern of respondent and messaging are the main function of
Facebook which was used by everyone but the thing is knowing that how much it used by
students. In table-35 thirty eight percent responded are normally use Facebook for chatting and
twenty four percent students are highly frequently use Facebook for chatting it means they spend
high time in chatting, twenty three percent students are frequently use Facebook for chatting and
only 15 percent students are rare frequently use Facebook means they are not very much

interested in chatting in virtual world.

Table-2
Do you involve in group chatting or discussion on Facebook.
Variable Percentage
Highly Frequently 12
Frequently 24
Normal 20
Rare Frequently 44
Total 100

In Facebook students are add in different group, some groups are for friends some are for only
class mate and some are for family because of easily conversation to all in one platform. Table-
36 said that the majority of the students that is forty four they are rare frequently use Facebook
for group discussion or chat that means they are involve in group but not messaging very
frequently. Twenty four percent students are frequently involved in group chatting on Facebook.
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Twenty percent students use Facebook for group chatting and twelve percent students are highly
frequently involved in group chatting.

Table-3
You are more active in video sharing
Variable Percentage
Highly Frequently 8
Frequently 15
Normal 17
Rare Frequently 59
No 1
Total 100

Now a day videos are the way to express feeling and tell the thoughts of students and now
Facebook add the feature of video sharing but to know the behavior of students on sharing videos
researcher do this survey and find the result that highest majority that is fifty nine percent
students are rare frequently share the videos and only one percent student are not active in video
sharing he/she not share any video. Seventeen percent students are normal share the videos
which they are interested. Fifteen percent students are frequently and eight percent students are

highly frequently active in sharing videos.

Table-4
Do you using Facebook for photo uploading.
Variable Percentage
Highly Frequently 18
Frequently 29
Normal 32
Rare Frequently 19
No 2
Total 100

Now a day uploading photo is become craze on youth, sometime they uploading photos for show

there life to other and sometime for find their personal profile. Above table clearly shows the
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interest of students in uploading photos thirty two percent students upload photo normally and
twenty nine percent students upload photos frequently. Also eighteen percent students are highly
frequently upload photos in Facebook means they are regularly upload the photos. Nineteen
percent students are rare frequently upload photos and only two percent students are never

upload photos in Facebook.

Table-5
Do you commenting on only personal information of friends.
Variable Percentage
Highly frequently 7
Frequently 26
Normal 35
Rare Frequently 31
No 1
Total 100

Comment means open opinion given by friends who read your status. Commenting process is
very familiar to everyone. People can easily give their opinion they easily comment there likes or
dislikes. Table-38 present that thirty five percent of students normally comment on only personal
information of friends and thirty one percent of students rare frequently comment on friends
status and only 1 percent of students never comment on friends personal information. Twenty six
percent students frequently comment on only friend status and seven percent students are highly
frequently comment on friend’s personal information.
Table-6

Do you comment on social and political issues?

Variable Percentage
Highly frequently 9
Frequently 21

Normal 30

Rare Frequently 40

No 0
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Total 100

This is very interesting data that was come through table-6 that majority of the students’ means
forty percent of the students rare frequently comment on only social and political issue that
means students are not very active and not have more interest in social and political issues. 30
percent of students normally comment on social and political issues. Twenty one percent of
students frequently and nine percent of students highly frequently comment on only social and
political issues. This table clearly shows the thinking level of students thinking level and

knowledge on social and political issues.

Table- 7
Do you sharing views on current issues which are happening in the world?
Variable Percentage
Highly Frequently 17
Frequently 27
Normal 29
Rare Frequently 27
Total 100

After coming of internet and social media students easily go throw the news and up to date with
currents affairs, this table clearly shows students awareness about current issues and
disseminating the information to other. Twenty nine percent of students normally sharing views
on current issues. Twenty seven percent students frequently and seventeen percent students
highly frequently share views on current issues. And another twenty seven percent students rare
frequently share views on current issues which are happening in the world.

Table-8

Do you sharing views on own personal issues?

Variable Percentage
Highly Frequently 8
Frequently 10
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Normal 37
Rare Frequently 43
No 2
Total 100

Sharing personal feeling of own life is very important for everyone with friends and family. But
after coming the Facebook and other social media students share their personal feeling on that
and some time they find the result also of their problems. Table-40 said that forty three percent
students rare frequently share views on only own personal issues. Thirty seven percent students
normally share the views on personal issues. Ten percent students are frequently and eight
percent students are highly frequently share views on own personal issues and only 2 percent
students are never share the views on own personal issues.
Table-9
Are you using Facebook for connect or add new friends?

Variable Percentage
Highly Frequently 20
Frequently 29

Normal 29

Rare Frequently 21

No 1

Total 100

In social media there is no boundary for connecting other person. Now a day in Facebook
students have more friends than real life. These graphs clearly show that twenty nine percent of
students normally using Facebook for add new friends. Another twenty nine percent students
frequently and twenty percent students highly frequently using Facebook for connect or add new
friends. Only twenty one percent students are rare frequently use Facebook for add new friends
and only one student never add new friend on Facebook.

Table-10

Are you searching your old friends on Facebook?
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Variable Percentage
Highly Frequently 35
Frequently 29

Normal 25

Rare frequently 11

Total 100

Facebook gives the platform for every student to go to in past and reconnect with old friends
because after completing school and colleges most of the friends are not in connection, through
Facebook students search him/ her and make contact again. Table-41 give prove that highest
majority of students that is thirty five percent students are highly frequently search old friend on
Facebook. Go to another highest number that is twenty nine percent students are frequently
search old friends. Twenty five percent students are normally search old friends and only eleven
percent students are rare frequently search old friend on Facebook.
Table-10

Do you listen all audio which are uploaded on Facebook by your friend?

Variable Percentage
Highly Frequently 6
Frequently 22

Normal 34

Rare Frequently 36

No 2

Total 100

Everyday Facebook add new feature on the website, uploading audio is the new feature added on
Facebook. Students upload the audios of related there studied and fun moments. Table -42 is
present that how much students are listening the audios which are uploaded by their friends and
the result is that two percent students never listen the audio which are uploaded by friends and 36
percent students rare frequently listen the audios. 34 percent students normal listen the audios
and 22 percent student are frequently listen the audios which are uploaded by friends and only 6
percent students are highly frequently listen the audios which are uploaded by their friends.
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Table-11
Have you always shared the audio which are informative?
Variable Percentage
Highly Frequently 12
Frequently 32
Normal 17
Rare Frequently 37
No 2
Total 100

Facebook and other social networking websites are the easiest way to get information and
sharing informative audio is like a chain those are not have any idea about the issue they can
easily get the information. Graph -20 show that thirty seven percent students are rare frequently
share the informative audio but thirty two percent students are frequently and twelve percent
students are highly frequently share the informative audios, this was the balance of sharing of
informative audios. Seventeen percent students are normally share the informative audio and
only two percent students are never share the informative audios.
Table-12

Are you sharing only funny audio and videos?

Variable Percentage
Highly Frequently 3
Frequently 13

Normal 33

Rare Frequently 50

No 1

Total 100

For the entertainment comedy is the essential thing, funny audio and videos are the entertainment
factor for students and they listening the audios and videos and also disseminate to their friends.
But the result is quite different that 50 percent of student rare frequently share the funny audio
and videos. Only three percent of student highly frequently and thirteen percent students

25
© Universal Multidisciplinary Research Journal (Online)



‘!.-’ ‘.\‘
\V & ’

7 TMR]J W,

.

Vol. I, Issue XXIX — September - 2017 ISSN No. 2395-6941
v,  Article ID # 50302017 Website: http://www.umrjournal.com/
@ Peer-Review Refereed Research Journal

ISSN: 2395-6941

frequently share only funny audios and videos. Thirty three percent students normally share the
funny audio and videos and only one percent student never share funny audio and videos.
Table-13

Do you using Facebook for get information or up to date with the news.

Variable Percentage
Highly Frequently 38
Frequently 30

Normal 25

Rare Frequently 7

No 0

Total 100

To get information and news there are various shares such as newspaper, television and radios
but these are traditional form of media. Now to get information students use social networking
websites and graph-21 clearly show the students using pattern of Facebook for the purpose of get
information and news. The highest number of the percentage that is thirty eight percent students
are highly frequently use Facebook for get information or up to date with the news. Thirty
percent student’s frequently and twenty five percent students normally use Facebook for get
information and news. Only seven percent students are rare frequently use Facebook for get

information and up to date with news.

Table-14
Are you promoted your work on Facebook?
Variable Percentage
Highly Frequently 6
Frequently 24
Normal 22
Rare Frequently 45
No 3
Total 100
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In table-36 forty one percent students are agree that social networking websites are the platform
for promoting you and your work but in table-44 only six percent students are highly frequently
and twenty four percent student are frequently use Facebook for promoting their work. Twenty
two percent students are normally promote their work on Facebook and the highest majority of
the students that is forty five percent students are rare frequently promote their work on
Facebook. Only three percent students are never promote their work on Facebook.

Table-15

Do you believe that Facebook page is good way to promote the talent?

Variable Percentage
Highly Frequently 19
Frequently 27

Normal 34

Rare Frequently 19

No 1

Total 100

Students are making their own Facebook page or different profile to promote their talent and
they only add those people who are related to their talent. Through make Facebook page of their
talent they can easily connected with the reasonable organization and person. Table-45 shows
that 34 percent students normally promote their talent to make Facebook page. 27 percent
students are frequently promoting their talent to make Facebook page. 19 percent students are
highly frequently and another 19 percent students are rare frequently make Facebook page to
promote the talent. Only one percent student are not believe that make Facebook page is the

good way to promote the talent.

Table-16
Do you involve in promoting different community or group on Facebook page making
Variable Percentage
Highly frequently 6
Frequently 24
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Normal 26
Rare Frequenting 43
No 1
Total 100

Table-46 presents the involvement of students in promoting different community or group on
Facebook. 43 percent students are rare frequently promote different community or group. 26
percent students are normally promoting groups. 24 percent students are frequently and only 6
percent students are highly frequently involve in promoting different community and group on
Facebook page making. Only one present student never involve in promoting community and

group.

Table-17
Are you seeing the advertisement in Facebook?
Variable Percentage
Highly frequently 30
Frequently 26
Normal 23
Rare Frequenting 21
No 0
Total 100

According to graph-22 thirty percent of students highly frequently and twenty six percent
students are frequently see and visit advertisement, it means students are take interest in
advertisement. Twenty three percent students are normally visited and see advertisement.
Twenty one percent student are rare frequently see advertisement in Facebook.

Table-18

Do you visit the online shopping sites advertisement which is shown on Facebook?

Variable Percentage
Highly Frequently 20
Frequently 30
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Normal 24
Rare Frequently 25
No 1
Total 100

Online shopping is very popular after coming of internet and students those are live in colleges
and university they generally use online websites for shopping. This craze is emerging because
of the advertisement they are shown on social networking websites. Facebook gives the
information about various shopping sites, some time students visiting the shopping sites for just
check out the things. Table-47 gives the result that 30 percent students are frequently visits the
online shopping sites which is shown on Facebook. 25 percent students are rare frequently visits
the online shopping sites advertisement. 24 percent students are normally and 20 percent students
are highly frequently visits the online shopping sites advertisement which are shown in Facebook
page. Only one student never visit shopping site because he/she believe in shop for shopping.
Table-19

Do you read the beauty tips stories on Facebook.

Variable Percentage
Highly Frequently 16
Frequently 23

Normal 29

Rare Frequently 31

No 1

Total 100

Facebook is not only give the news and information about world and friends and family it also
gives the knowledge about lifestyle and horoscope. Facebook give the knowledge about smalls
problem of life, sometimes it give the tips on family and relationship issues. Table- 48 is all
about the tips which Facebook provides and how much students go throw this. 31 percent
students rare frequently read the tips which provide by Facebook. 29 percent students are

normally read the tips which they are interested. 23 percent students are frequently and 16
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percent students are highly frequently read the beauty tips or hair fall tips stories on Facebook.
Only one percent student never read this type of tips on Facebook.
Table-20

Are you visiting the fun applications on Facebook?

Variable Percentage
Highly Frequently 13
Frequently 27

Normal 16

Rare Frequently 44

Total 100

Various kind of fun application was created on Facebook, and students are very interested in play
those application. This kind of application predicts future or other thing related to their life which
is just only a random calculation of the application. Table-49 present that 44 percent students are
rare frequently visited the fun application on Facebook. Twenty seven percent students are
frequently visited fun applications, 16 percent students are normally visited this kind of
application and thirteen percent students are highly frequently visited the fun application on

Facebook.
Table-21
Do you play online games on Facebook?
Variable Percentage
Highly Frequently 12
Frequently 27
Normal 17
Rare Frequently 44
Total 100

Game is the only thing which everyone likes it no matter they are students or working people or
old age people. Now online gaming are being craze in every one, students are connect with each
other and play online games, they take it as a race who completed first. Table-50 is all about play

online game on Facebook by students’ forty four percent students are rare frequently play online
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game and twenty seven percent students frequently play online game on Facebook. Seventeen

percent students’ normally and twelve percent students highly frequently play online games on

Facebook.
Table-21
Do you use Facebook for video calling?
Variable Percentage
Highly Frequently 13
Frequently 22
Normal 26
Rare Frequently 38
No 1
Total 100

Video calling is more interesting than phoning calling. In mobile one people can just listen the
voice but in video calling they can listen the voice as well as they can see the face of their love
one. Students are use video calling process or talk to their friends and some to give interview in
video calling. Graph -24 present that thirty eight percent students are rare frequently use
Facebook for video calling. Twenty six percent students are normally using video calling.
Twenty two percent students are frequently and thirteen percent students are using Facebook
high frequently for video calling. Only one percent student never uses Facebook for video
calling.

5. Conclusion

This study reveals that most of the students use Facebook for chatting with their friends and
relatives. But they don’t use this social networking website for group chatting. Students don’t use
this website for video sharing also. They rarely share video on Facebook. But students frequently
use this website for photo sharing. Students frequently upload photographs on Facebook.
Students normally comment on their personal information but they don’t comment on social and
political issues. Students rarely comment on social and political issues. University students
frequently share their views on current affaires but they don’t comment on global current issues.

University students don’t share their personal issues on Facebook. They rarely share their
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personal issues. Students use Facebook for making new friends. They frequently use this website
to make new friends as well as searching old friends.

University students rarely share audio on Facebook. They also don’t share funny videos on this
social networking websites. Students use this website for getting news and information. They
don’t prefer Facebook to promote their work. They don’t promote any community or group
through Facebook page. But they think that Facebook is a good way to promote talent. Students
frequently watching advertisement of Facebook and they also visit that website which available
on Facebook through advertisements. Students normally search beauty tips on Facebook.
Students don’t use fun applications or pages on this social networking website. They also don’t

play online games through this websites.
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Introduction: A human being is a social animal. From early times, it has been seen that man,
wherever he goes, develops social connections. Networks may depend on various factors. In
earlier centuries, the network was being developed in order to form communities wherever he
lives. The network helped him to get socialized, helped each other whenever they had need,
and thus social networking helped him to make life stable.

This social networking was at the time when there was no technology. With the passing of
the time, social networking expanded from a specific region to different regions. This led to
the formation of various caste communities across the region, city, state, country and the
world. Each network had its features or characteristics. The formation of different
communities leads to the creation of different networks. Networks together led to help each
other, develop various rituals, and feel humanity as a whole. Things started to change
drastically with the birth of the Computer and related internet technology. Electronic Mails
commonly known as emails were one of the beginnings of the computer mediated
communication.

Now social networking is also directly the result of the Computer and the related internet
technology. With the passage of the time, development of Instant Messaging Service (IM)
took place in the social networking technological world. This led to people be more addicted
to the Internet related Social Networking. Within short time, SNS like Facebook attained
tremendous popularity. As people felt an easy way to keep in touch with friends,
schoolmates, colleagues, etc. through Facebook rather than meeting them specially and

sacrificing lot of time and money.
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1.1 Social Media at glance

Facebook is a social networking service and website launched in February 2004, operated and
privately owned by Facebook Inc. Facebook was founded by Mark Zuckerberg with his
college roommates and fellow students Eduardo Saverin, Dustin Moskovitz and Chris
Hughes. Facebook has more than 500 million active users, of which 50% login to Facebook
every day. Users spend over 700 billion minutes per month on Facebook, and are the most
visited website in the world.

Among youngsters it is very popular because of it various amazing interactive features like
chatting. Commenting, sharing videos, sharing photos and video chatting. It is also being
used by the business groups as they find Facebook to be a very good platform to advertise
them. Facebook has been very helpful in maintain casual distance relationship. It has
generated the concept of online relationship as it facilitates some kind computer mediated
interpersonal communication.

Facebook is one example of a growing number of websites dedicated to social
networking. There are several different social network categories available in Facebook
offering users opportunities to connect with other users through neighborhood, professional,
or school communities. Facebook encourages users to join the social network representative
of their real life situations, to encourage a higher level of participation among users with
similar interests. The user then develops their individual profile page with their personal
information they wish to share about themselves.

In order to protect the integrity of the community, users' profiles remain private to anyone
outside of their network category. Facebook's privacy policy creates a protective feeling,
which may attribute to the normative self-revealing content posted on user's profile pages.
According to Walther, J. B. (1996), "When participants are led to believe that they are in a
group relationship, each tends to hold salient a 'social self-categorization' rather than an

'individual self-categorization™ (p. 18). This shared identity attributes to the contextual depth
by way of constructing social comparisons, rather than by relating to personal schemata alone
(Tidwell, L.C., and Walther, J. B., 2002). The sense of group identity becomes even stronger
when participants "share similar concerns, expertise, or maladies” (Walther, J.B., 1996, p.
18). Facebook users create group identities when seeking out new connections, whether it be
a college freshman looking for a mentor on campus, or a retiree looking for golfing friends.

The premise assumes that common interests among group members will equate to common
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experiences. Walther J. B. (1996) accepts that "people are more satisfied in particular
relationships and situations to the extent that their desired identity images are supported,
validated, or elicited" (p. 28). Social networking sites, like Facebook, are changing the way
individuals build communities by allowing them to share their activities, interests,
experiences, and values with a larger population. These online interactions optimistically
offer the chance to form networks that are more intentional than those built around location
alone, or even those built on commonalities otherwise found within a restricted local
community.

In summary, Facebook is a medium that offers users the choice of posting a self-determined
level of personal identity cues in order to connect with others within the framework of a
group built on commonalities and interrelationships. Its strengths lie in its ability to link
people together. The success of Facebook also depends on those people sensing a common
ground and relating to each other. As noted by Walther, J.B. (1996) "All encounters begin
with stereotypical first impressions and (the) interaction — mediated or not — may lead to the
development of rapport and affection” (p. 32). It is possible to build successful relationships
within the Facebook medium. 'More people who enjoy a successful experience with
Facebook, the more positively they will relate their experiences within their real world
communities, and lead to an ever-wider base of users in their networks.

1.2 INTERPERSONAL COMMUNICATION

This type of communication is characterized by face to face communication between two
individuals. This form of communication is the most dynamic, flexible and most interactional
in nature. Though this maximum exchange of ideas and feelings takes place. Here the
participants in addition to seeing and hearing each other, can also use other senses like touch
and smell.

1.2.1THE STAGES OF INTERPERSONAL COMMUNICATION (IPC)

The interpersonal communication passes from three stages such as a Phatic Stage, The
Personal Stage and Intimate stage.

The phatic stage is a very 1% stage which began with a formal greeting like “Hi, “Hello” or
Namaste accompanied by the gestures like meeting of eyes, smile, or even sometime with
handshake. It’s a warm-up phase and the question asked during this phase is formal in nature
just to show interest and attention. This is the exploratory stage of communication and

determines whether the conversation will take place further or not.
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After completing this phase the conversation falls into the next stage i.e. the Personal Stage
which adds personal element into the conversation. During this phase the participants takes
the risk of exploring themselves and their feelings. Here we mostly talk about our profession,
the family, health problems and the like. If any of the participants hesitates in sharing this
information the conversation mostly takes place at this stage only.

The last and the highest stage of the interpersonal conversation is the intimate stage. This
stage is mostly for our relatives, friends and loved ones with whom we share a very close
relationship based on love, respect and understanding.

At this level of interpersonal communication the participants are free to open their heart
completely without taking into account any social barriers. According to “Robert Shuter , in
this period, communication caters reveal their level of innermost thoughts and feelings.”
Self-Disclosure is one of the most important determining factors of interpersonal
communication which determines the lifeline of the conversation. Greater is the rate of
willingness of self disclosure, greater the lifeline of the interpersonal conversation. Here both
the participants need to have same level of interest, understanding and self-disclosure. If any
of the participants fails to match these levels then a linkage is created in the process of
conversation which can slow down the conversation rate and sometime it can even divert it
towards the end of the conversation.

1.2.2 INTERPERSONAL COMMUNICATION DEFINED

Verderber & Verderber (1980) define interpersonal communication as “the transaction
process of creating meaning.” A transactional process is a procesS in which those
communicating are mutually responsible for what occurs.”

De Vito (1992) gives a relational definition of interpersonal communication as follows:
“Interpersonal communication is defined as communication that takes place between two
persons who have a clearly established relationship the people are in some way “connected.”
According to Brooks & Heath (1993), “Interpersonal communication refers to persons
engaged directly in overt and covert transmission and reception of message. It is dyadic
communication i.e. involving two persons.”

Hartley (1999) defines interpersonal communication as “face to face communication from
one individual to another. Both from and content of the communication reflect the personal

characteristics of the individuals as well as their social roles and relationships.”
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According to Wood (1999) “Interpersonal communication is a selective, systematic, unique
and ongoing process of interaction between individuals who reflect and build personal
knowledge of one another and create shared meaning.”

Winston (1973) summarizes unique features of interpersonal process. According to him,
interpersonal communication:

Involves at least two people

Involves feedback

Need not be intentional

Produces some effect

Need not involve words

Is affected by context, and

Is affected by noise

1.2.3 PROCESS OF INTERPERSONAL COMMUNICATION

To understand the process of communication, Osgood and Convergence model are best
suited.

Osgood Model

Osgood (1996) describes Communication as a dynamic process in which each participant

encodes, decodes and interprets the message as shown in the following figure:

ENCODING DECODING

INTERPRETATION INTERPRETATION

DECODING ENCODING

In order to initiate the process of communication, the communicator puts his idea or thought
into a format that he thinks will convey the message to the receiver of the message. This is
called encoding. The encoded message sent by one of the participants when received by the
other is broken down into bits of information into the receiver’s own format. This is called

decoding.
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The decoded message is analyzed and processed. Both decoding and interpretation are the
process when not only the receiver gives a meaning to the message but he assesses and
evaluates it also.

After having decoded and interpreted the message, there are a number of responses that arises
in the mind of the receiver. The receiver then may or may not decide to respond. If he decides
to respond then first he decides the nature of response and then encodes that response in a
format that he thinks is suitable. Now he is taking the role of a source. The encoded message
is passed on and the process goes on. The encoding, interpretation and decoding depend on
four factors: communication skills, attitudes, knowledge and social-cultural system.

Thus Osgood’s model suggests that communication is a dynamic process in which there is an
interactive relationship between the source and the receiver where a person may be a source
one moment, a receiver the next and again a source the following moment. This is
particularly true in interpersonal communication.

LITERATURE REVIEW

Within this literature review, the relevant studies and researches based on Interpersonal
Communication, Facebook and theory of self-disclosure which has been conducted so far has
been explored.

Research and Studies on Interpersonal communication

These studies mainly concern the role of interpersonal communication in different relational

contexts as is evident in the following studies:

1. Roessler, P. (1999) ‘The individual agenda-designing process: how interpersonal

communication, egocentric networks, and mass media shape the perception issues by
individuals’ in Communication Result 26(6), pp.666-700.
This study combines the following three sets: a) a representative survey among 900
German citizens; b) a snowball survey among the interaction partners of these
interviewees; and c) a content analysis of newspaper, television and radio coverage.
The measurement of the independent variable was improved by an individual
matching procedure of content analysis data and the media use patterns of each
respondent.
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2. Rubin, Alan M. and Rubin, Rebecca B. (2001) ‘Interface of Personal and Mediated
Communication: Fifteen years later’ in E.M. Peres, (ed.) Electronic Journal of

Communication 11 (1). (http://www.cios.org/www/ejc/V11N1).

In this article Alan and Rebecca argue that the false separation of mass interpersonal
communication has gone on too long. They suggested a research agenda, based on the
assumption that communication is goal-directed and influenced by social and personal
needs and constraints. Using the media uses and gratifications perspective as a guid,
Alan and Becky set forth a research agenda that would link theories and concerns of
both mass and interpersonal communication.

3. Albada, Kelly F. and Godbold, Linda C. (2001), ‘Media-derived Personal Idioms: The
talk of a new generation’, in E.M.Perse, (ed.) Electronic Journal of Communication

11 (1) (http://www.ciod.org/wwwejc/V11N1).

Albada and Godbold’s article presents an especially creative linkage of mass and
interpersonal communication. Their focus is the use of personal idioms in family,
friend and romantic relationships. These private codes represent “mini-cultures” that
signal closeness and shared meanings. Albada and Godbold recognize that media
products are often the basis of these personal idioms.

4. Caplan, Scott E. (2001) ‘Challenging the mass-interpersonal communication
dichotomy: are we witnessing the emergence of an entirely new communication
system?’ in E.M. Perse, (ed.) Electronic Journal of Communication 11 (1)

(http://www.ciod.org/wwwejc/V11N1).

In this article Scott Caplan moves concerns about mass and interpersonal
communication to the new media context, especially to the internet. He argues that the
internet has the potential to shake-up our field because it offers content that cannot be
nearly categorized as either mass or interpersonal.

5. Eyck, T. (2000) ‘Interpersonal and Mass Communication: Matters of trust and
control’ in Crisp 14 (5), pp.206-224.

PURPOSE OF STUDY AND RESEARCH METHODOLOGY

3.1 PURPOSE OF STUDY

Interpersonal communication as being the most important and most widely used form of
communication among the people is a matter of study for the communication scholars. It has

made great contribution in shaping the communicational relationship among the people.
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Before the invent of communication technology the IPC used to take place through face to
face conversation. Even now it takes place in the same form. But with the coming up of
advanced technology a different kind of IPC has started operating. It takes place through a
telephonic conversation and instant messaging facilities of some of the internet propagated
networks. Facebook, which is a popular social networking site, is one of them. It facilitate
some kind of IPC through its special features like comments, chatting, video chatting etc. the
present study is an attempt to explain the form of IPC taking place over facebook in relation
to IPC theory of Self-Disclosure and understanding.
3.1.1AIM
The main aim of the present study is to explore the nature of IPC on Facebook.
3.1.2 RESEARCH OBJECTIVES
Broader objective

To study the process of interpersonal communication through Facebook.
Specific objectives

To find out the demographic profile of Facebook users.

To examine the media habits of the facebook user. For instance, types of activities

they perform on facebook and average time they spend on facebook.

To evaluate the interpersonal communicational behavior of facebook user.

To know the authenticity of information shared through chatting.

To study the kind of relationship being shared through facebook among its user.

To find out the extent to which self-disclosure facilitates IPC on Facebook.

To examine the dependent variables of self-disclosure.
3.2 RESEARCH METHODOLOGY

In the present study, “interpersonal communication on facebook” the main aim is to explore
the nature of IPC on facebook along with the application of the interpersonal communication

theory of self-disclosure and understanding on the facebook interaction.

3.2.1 RESEARCH METHOD

3.2.2 SAMPAL SIZE

A sample size of 100 individual was selected.

3.2.3 SAMPALING PROCEDUR: Samples were selected through random sampling

procedure by using lottery method. For this the name of each and every individuals of the

41
© Universal Multidisciplinary Research Journal (Online)



‘!: b Y
\Y 4
W UMR,
\

ISSN: 2395-6941

¢

\' Vol. I, Issue XXIX — September - 2017 ISSN No. 2395-6941
5:, Article ID # 50402017 Website: http://www.umrjournal.com/

‘- Peer—Review Refereed Research Journal

researcher’s facebook account friend lists were written on the plan slip of the paper of equal
size. Then each slip was folded and kept in a global container. One by one 100 slips were
drawn from the container constituting 100 samples. Before drawing the slip from the
container each time the slips in the container were thoroughly shuffled.

3.24 DATA COLLECTION TOOL

For the collection of data questionnaire was designed constituting 42 questions in Microsoft
word, which was then sent to the Google dos for its html coding. The questionnaire
comprises mainly the close ended questions with 2 or 3 open ended questions. The 1% 6

questions were based on the demographic.
3.2.5 TIME FRAME OF DATA COLLECTION

The data collection was done for 2 week from 1% April to 14™ April 2016. Questionnaires
were sent to the respondents on 1% of April 2016 and were asked to respond before 14™ of
April 2016.

3.2.6 DATA COLLECTION PROCEDURE

For this the questionnaire were sent to all the selected samples through e-mail to their e-mail
Id from the researcher’s Gmail account. The Id of all the samples was collected from their
facebook info profile. The responded were asked to sent back the completely filled
questionnaire to the same e-mail Id of the researcher within the specific period of time i.e. 1%
April to 14™ April 2016.

Conclusion

When the researcher get back the questionnaire analysis procedure starts. Around 60 per cent
users believe that they are highly active on Facebook. Rest of them says that they have just an
account on Facebook and rarely used. Some users come in the category of highly active on
social media or even they called themselves an addicted to social media. Among some of
them says that they make an account on social media just for formality. Some believes that
when they didn’t check their notifications they couldn’t did their any work while some of
them says that they update their status and display picture frequently, they update their status,
even they reply on notifications as soon as possible.

1. References: 1. Redmond Fiona, 2010, Social Networking Sites: Evaluating and investigating their use
in Academic Research, Dublin
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Abstract: In the wake of given topic, our central focus is on the concept of ‘developmental
discourse’. How developmental discourses have impacted society, and how the evolution of
various discourse has resulted in various dominant paradigm for development in societies. What
we are concerned with, is identifying the currents trends that may yield new Developmental
Discourse for the future society. When we talk about future society, more or less what we all
have in mind is the Computer Mediated Communication Society that has paved way for the fast
evolving Networked Society, a concept long given by various scientists almost simultaneously
over a period of time. In our research, we have tried to put forward the idea that whether we are
aware or not the process of construction and destruction is going on continuously, what we need
to do is to observe and understand the flow of that ongoing process and to be the part of that
constructive phenomena. Now coming to the very concept of development, in future,
Development Communication will be a Process, Art, or Activity in which advanced
communication practice will enable people to get satisfactory development. Here development
means fulfilment of all needs and solution of all the challenges with satisfactory collective
existence. To understand the trends, data has been collected from a diverse group of new media
users. After analysis, a profound shift in the popular trend has been observed. This article

discusses this identified trend of news media practice. After tracing and critically analyzing this
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trend among new media users a possible development communication discourse can come to the
fore. It gives us a new perception or dimension of development communication. Here we are also
going to discuss how this perception of development communication works with all other pre-

existing communication theories.

Keyword: Satisfactory Collective Existence, Computer Mediated Communication Society,
Development Communication, Interactive new media
Introduction: Development of a society has always been seen a target to be achieved or goal to
be like something else, with transformation in social structure or achievement of a Status, is it
economic or social, political, and cultural for that matter. In order to achieve those targets and
reach the goal, communication by nature is central to all the activities. Therefore with obvious
considerations, the focus has been to use those communication practices carefully and tactfully,
following one process or another. All such activities over a period of time have yielded various
paths leading different directions with different notions in mind, today is known as various
paradigms dominant over the specific time period.
Since the early fifties, when the Dominant paradigm was identified as “Modernisation”, the idea
of Development Communication was to augment in the process of bringing some practices in
society to make it modern and hence developed. An agenda based communication system was
developed that spread western ideas to the world. Later on around the 1970s with the dominance
of “Dependency” paradigm, “The proponents of the dependency theory vigorously supported
rethinking the communication agenda along the lines of a more balanced flow of communication
at the international level.” (Sylvester, Ebigbagha. 2016)What is to be observed here is that
throughout the period the idea for development communication was to act in certain ways. The
earlier approach was the classic media-a player in the hands of state for specific purposes for
development.
The latter approach was “free flow of information” based on New World Information and
Communication Order. “Despite significant differences between modernization and dependency
theories, their communication model was basically the same: a one-way communication flow,
with the main difference between the two theories being who was controlling and sending the
48
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message and for what purpose”. (Baba.2015). Even further with coming of the “Alternative
Development” Paradigm of the 1990s, development is seen as a product of collaboration and
participation of all stakeholders and communication is seen as an essential tool for participation.
“The concept holds that true development is endogenous, taking into account user felt needs and
getting them involved in the process to proffer solution.
It utilizes the participatory models of communication, which are characterized by a two-way
communication process.” (Sylvester, Ebigbagha. 2016) “National media has its own limitation of
time and space. They have to focus on the entire nation. They are busy with national politics,
crime, conflicts, cinema, sports, overall national policy and international affairs. They have less
scope to cover a Panchayat meeting, local “Tabala” talent or village football tournament. They
don’t have space or time to discuss the problems of a particular community.”(Nayak, 2007, P37)
A good example can be taken as a community media for development. All this could not be
claimed as a huge success over a period of time. The reason may be the limited access to media
as a tool in several hands only.
With new media, this barrier has been broken for good.
Conceptualization:
Digital Chetana: Here interactive new media play vital role to unite all the available
communication technology and human intellectual act a universal consciousness (Chetana).
“Chetana means the potential of life, that which produces mobility, activity, thinking,
intelligence, and the flow...” (Kasture, 1991.P 7) “New media can be defined as media that are
interactive and integrate computers with multimedia; they seem to greet us wherever we turn.”
(Stafford, & Faber, 2015)
In our indigenous context, which has long before described the idea of ““Vasudhaiv
Kutumbakam” what can further be conceptualized out of this computer mediated communication
process in the future networked society is that somewhere it will represent, what can be termed
as: “Structure of Visvwa Sanchar Rupam. The complete symbiotic super structure developed by
uniting all the communication hardware and software available in the world.
Communication satellite, radio and television network, mobile phone, audio video recorder,
printing technology, computer, and the human brain can be considered as hardware of this super
49
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structure. All the organizations, research institute and storing devise are also included in the
hardware of the universal communication system. In the other hand communication software,
human intelligence can be called as the software for the universal communication model.”
(Nayak, 2013, P7)

The discourse of Development Communication: In future, development communication is a
process, art or activity in which advanced communication practices will enable people to get
satisfactory development. Here development means fulfilment of all needs and solution of all
challenges with satisfactory collective existence.

With the advancement of communication technology development communication discourse will
be about the natural participation of individual and collective development. Here people have
enough or surplus information, energy to work for any challenges. People are ready to work
freely and naturally in any personal or others’ collective need. In this context, things like an
advertisement for development will be limited to informative. Terms like a persuasive
advertisement, promotion and campaigning will become illogical in future communication
practices.

Here intergovernmental origination like UNESCO will not spend money for the awareness
campaigns for development. Advertisements will provide only necessary information to the
masses. Here only extra efforts will be necessary for creating awareness or to educate people for
development. Naturally, people will get informed. The necessary information will flow naturally
to the desired direction. Therefore world organizations will work for communication
infrastructure, research on communication medium and practices.

What people and government should do for these types of future communication practices is, that
everybody should develop an understanding of universal collective communication system and
they should apply it for universal benefit. The old ways of individual benefit with the old patient
system is being fast replaced with new no patent systems. Practices such as Copy left
movement/ No copy right, no scope for controlled information are already on board.

For example-Creative common licensing being ubiquitous these days on the internet. Before
discussing the discourse further, it is necessary to understand the present trend of communication

practices in the society. Hence a study was designed with the following objectives.
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Objective of the study
e Understand the trend of new media practice within its user.
e To understand whether they are consciously working for self-interest and collective
interest in new media platform.
e To understand how unconsciously they also serve self-interest and collective interest
in interactive new media.
e To figure out the possible conscious development communication practice with the
interactive new media.
Hypothesis:
e A collective consciousness takes its shape within the news media user with increase
in the digital interconnectivity.
e Unconsciously people start working like an active unit of universal digital Chetana.
Methodology
The aim of this research basically was to identify the interactive new media usage patterns of its
user and to predict its possible applications in the field of development communication.
Keeping in view the objectives of the study a well-structured questionnaire was designed and
with the help of Google Docs Forms, Questionnaire was distributed among the new media user.
The population in this study is all the new media users, which is clearly an immeasurable
population. Therefore with respondent-driven sampling technique questionnaire circulated
among new media users through email and different social and cross media platform (Whatsapp).
Also requested to fill it and forward it to other new media users. Finally, 105 respondents
responded with the filled in the questionnaire. After verification out of 105, only 87 survey
results were evaluated. On the evaluation process, results were tabulated and analyzed
descriptive statistics, frequencies and percentages, and cross tabulation with Google Sheets and
Microsoft Excel 5.0 Spreadsheet software.
Data Analysis and Interpretation
All the respondents surveyed indicated that practice of Internet use was not a very old practice.
Most of the respondents started using new media tool like the internet within 10 years. Among

the respondent, only a few started to use the internet as early as five years ago. Most of them
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started using the internet after 2010, as the graph shows. Though most of the users started using
the internet after 2011. Most of them are not using the internet frequently. In the last 4 year
(2014-17) the number of heavy internet user increased dramatically. For this one can predict if
this trend will continue the within few decade most of the world population could be connected
to the internet. Therefore it is important to understand its trend and possibility. Today also people
are not only using new media they are also using traditional media like television, radio, print
etc. Respective of all these mass media they are also spending time with their family and friends.
In the next graph, let's analyze how the new media user distributes their time for different media,
family and friends.

Trend of new media use

20 = Started using new
media.

= Started using new
15 media frequently

10

Number of respondents

2006 2008 2010 2012 2014 2016
Year
Fig: 1
Time spent in different media: People spend their time as per their needs and interests. The
trend, so spending is also an expression of the trend of the society. Figure no 2. Shows how

people give time to the internet, Interactive new media, television radio, news paper. Along with

this, the graph also shows how the new media user spends time with family and friends.
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Fig 2
In the collected data shown most of the respondents are using internet and interactive new media
more than two hours. Along with new media, new media users are also giving more than two to
four hour to their family and friends. But the fact is that the graph of traditional mass media, like
television and radio and newspaper, declining. Most of the respondents confessed that they are
not using this medium or hardly giving zero to one hour. Here we can say these traditional mass
media also try to get a space within these interactive new media. Now newspaper organization,
television channel and radio channel disseminate their content in new media platforms like face
book, you tube and other social media. Even though big media houses are placing their content in
new media platform they are also facing strong competition from the individual content
developer. The best example is individual YouTube channels and V-loggers. They are now
becoming micro celebrity. Their content is also given information education and entertainment
with the high professional standards. To judge how these new media help to fulfil the needs of
its user lets analyze the next graph.
Interactive new media helps: One of our research objectives is to understand whether new
media user consciously working for self-interest and collective interest. With the help of a
53
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questionnaire, respondents are responding on how new media help them to understand
themselves, their needs and challenges. As the graph shows out of 87 respondent 46(57.5%) are
some time and 24(30%) respondent are most of the time able to identify own needs and the

problem with the help of interactive new media.

Interactive new media help to

W Understand yourself, your needs and
Find the existin
B Understand an opportunit

lienges W Understand others® need and challenges
pportunity and new opportunities
rovide solution and to take a decisive step

Number of respondents

Fig: 3

One of our research objectives is to understand whether new media user consciously working for
self-interest and collective interest. With the help of a questionnaire, respondents are responding
on how new media help them to understand themselves, their needs and challenges. As the graph
shows out of 87 respondent 46(57.5%) are some time and 24(30%) respondent are most of the
time able to identify own needs and the problem with the help of interactive new media.
Similarly, Fig 3 shows that out of 87 respondents 55(68.8%) sometimes and 23 (28.8%)
respondent most of the time experienced that interactive new media help them to understand
others’ need and challenges.

Another objective was how new media helps to understand and find the solution to the individual
and collective challenge. The graph shows for 35(40.2%) new media users some time and for
33(37.9%) most of the time interactive new media help them to find the existing opportunity
(like job and education etc.) and new opportunities. People may know about any opportunity but
to take any decision to grab a proper opportunity they must have a clear understanding of it.
When we asked the respondents, “Do interactive new media help you understand an opportunity,
provide a solution to the problem and to take a decisive step? Out of 87 new media user,
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52(59.8%) of them admitted that they are getting help from new media to understand about
opportunities.

This graph shows that to notice a problem, to know and understand an opportunity and to take a
decision, people already started using new media. One can’t say whether they are conscious or
not but it is clear that they are using interactive new media to serve both self-interest and
collective interest. This graph talks about how new media user takes benefit from new media
now let’s analyze how people contribute to the new media platform as per others needs.

People help other by interactive new media: This graph shows among the respondent 47
(54%) Sometimes and 14.9% most of the time and 10.3% always suggest other people about
their needs and challenges. They suggest other about their needs and unable to inform them the
proper opportunity. 56 % respondent admit that they rarely able to suggest other any
opportunity. But 18.4 % new media user says they always inform other about a possible solution
and new opportunity. Similarly 49.4% new user sometimes and  28.7% most of the time are
trying to explain and educate other about the opportunity. By observing this graph one can say
people are using new media to help other and the society. One of the interesting facts is that they
mostly do it without any return or limited personal expectation, which widens the door of the

possibility of future development communication.

People help other by interactive new media to

B To make them understand themselves and their needs and challenges.
M To find the existing and new opportunity for other

In decision making and educating on opportunities and solution of their problem.
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Spark of digital consciousness: After analysing we found how new media user fulfils their
personal and social need and how they contribute to new media, to help other and educate the
society. But where is the digital Chetana, how collectively people detect, understand and find out
a solution. How conscious or unconsciously we work to together for all personal and collective
problem. If needed how all the new media users of the world work together to resolve global
issues like global warming, war, HIV or terrorism. How without your notice how one helps many
new media users to find a new job opportunity, new idea and solution of unsolved math. To
tresses, the spark of this digital consciousness, respondents are asked to fill to the question on
their observation on sharing of both personal and global problem on new media. In the next

graph, one can observe the fact on sharing of challenges and sharing of the solution.

Relation between challenges and solutions in new media
60 B People share
20 problem and needs

People know about
others problem from

B People know about
the major global,

@ Peoples problem
get solved and

People tray to
minimize others

Number of respondents

4 People work for
major global,

Fig 5
This graph shows most of the new media users sometimes share their need and they find a

solution also. They know about others problem and they help them and also know about global
and national challenges from new media and they also somehow work for global changes. This
shows that consciously or unconsciously people started working like an active unit of universal

digital Chetana. As the data show this did not happen always with everyone. Most of the
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frequent users have experience of digital Chetana. It means they collectively contribute in the
process of identifying both individual and universal problem and needs, design and informing the
solution and opportunity, and executing its solving.

Findings:

We got to understand the trend of new media practice within its user.

e Technology driven environment lend us the opportunity to work in tandem with the
global users whether we are uploading or downloading any content.

e An understanding was generated whether new media users are consciously working for
self-interest and collective interest in new media platform.

e We were able to figure out the possible conscious development communication practice
with the interactive new media.

e Hence it can be said that a collective conscience is taking shape universally. Knowingly
or unknowingly when we agree to the terms of open source platform and use it we are
augmenting that new virtual reality.

Recommendations/ Suggestions

After critically analyzing the collected data and identifying the spark of universal digital Chetana
(consciousness). It is essential for every new media user to understand and be conscious about
the game of the universal Chetana and play as a champion of communication. That will help
individually and globally to fulfil all our need, explore all possible potential with harmony and
complete satisfaction. And development will not become a struggle, suppuration; an effort to
archive it will become natural phenomena.

Further studies of the algorithm of data sharing sites would be helpful in making better
understanding.

Criticism

The study has been done within a limited time period leaving some important online trends. With
the qualitative nature of data collection tool of survey method, the restriction of the questionnaire
could have been overcome by using schedules. Lack of technical aspects has also left the study

incomplete in its holistic sense.
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Conclusion

Now in the current era, the internet based communication practices are the reality. Today the
computer based communication practices have empowered the generation. The media is no
longer a tool in the hands of few. What is more significant for development communication
scenario is that it’s potential has been immensely empowered with media’s reach to a next level,
-the data pack powered smart phone carrying generation. With this much of proliferation of New
Media technologies, the role of communication for development or the practice of development
communication is to spread awareness of conscious utilisation rather than to be regulated with
various kinds of regulatory approaches. People today are more aware and the magic multipliers
itself has been magically multiplied in the hands of people. This propagated the need for the
observation of developing scenario, in our case which is the discourse of development
communication.
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