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^dFkk “kdqaryk dh* ukVd laLd`r lkfgR; ds dfo] fpard] ukVddkj ,oa eeZK lkfgR;dkj 

jk/kkoYyHk f=ikBh }kjk fy[kk x;k gSA laLd`r ukV~; ijaijk ds vuqlkj fy[kk x;k ;g ukVd vius 

dF; ,oa laoknksa ds dkj.k cgqr gh :fpdj gSA izkphu o izfl) dFkk ,oa bu pfj=ksa ds ek/;e ls 

ukVddkj ml izkphu ;k yksd dh fof”k’Vrk ,oa vkt ds ;qx esa mldh vko”;rk dks cgqr gh 

xgjkbZ ls O;Dr djrs gSaA blds vykok bldh [kkl ckr gS ekuo ds cukoVh o vkMacjh vkoj.kh 

LoHkko ij cgqr gh xgjk dVk{k djukA  

ekuok lH;rk ds bfrgkl esa euq’; us vkt cgqr izxfr dj yh gSA ysfdu og fodkl fdlh dk 

uk”k djds fd;k x;k fodkl gS vkSj og lH; lekt dk fodkl dSls gks ldrk gSA [kkl rkSj ls 

vkt ds ifjizs{; esa rks] vk/kqfudrk us euq’; dh vka[kksa ij pdkpkSa/k dh ,slh iV~Vh cka/k nh gS fd 

og mlds vykok dqN ns[krk gh ugha gSA blfy, izkphurk] ijaijk,a] yksd] xkao] iqjkus yksx vkSj 

;gka rd dh bfrgkl dks Hkh og Hkwyrk tk jgk gS vkSj mlesa viuk fo”okl [kksrk tk jgk gSA mls 

tgka ykHk fn[kkbZ nsrk gS] og mlh dk pquko djrk gSA mldh Le`fr ls ;g lc yqIRk gks jgk gSA 

mls ;g lc mlds fodkl esa jksMs+ yxrs gSaA fdUrq D;k okLro esa ,slk djus ls euq’; dh izxfr 

laHko gS ;k og ;dhuu izxfr dh lgh /kkjk gSA  

;k fQj dgus o ns[kus esa ;g izxfr gSA tcfd okLro esa ;g euq’; dk vlH; o ccZj gksuk gSA 

euq’; ds HkkSfrd lq[k LokFkZ ds dkj.k yqIr gksrh yksd laLd`fr] yksd thou mlesa euq’; ds thou 

ls yqIr gksrs yksd rRo ;g mlds [kks[kys gksrs thou dk ifjpk;d gSA ;g ukVd vusd txg ij 

yksd rRo ds gzkl dks ,oa lH; dgs tkus euq’;ksa ds }kjk mlds uk”k dks O;Dr djrk gS ,oa mu 

yksxksa ij O;aX; djrk gSA 

Ikzd`fr euq’; dh u fd lgpjh gS cfYd thounkf;uh Hkh gSA ysfdu og lgpjh mlh vFkZ o iz;ksx 

esa gS fd ftruk og euq’; ds fy, mi;ksxh gS euq’; Hkh mlds fy, mruk gh mi;ksxh gksA ysfdu 

orZeku esa gks myVk jgk gSA izd`fr dh mi;ksfxrk rFkk miHkksxrk rks euq’; vius dke o t:jr ds 
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fy, cjkcj ;k vf/kd gh djrk vk rFkk tk jgk gS ysfdu mlds lao/kZu ds fy, cnys esa euq’; 

izd`fr dks nsus ds ctk; mldk nksgu gh vf/kd dj jgk gSA  

fodkl dk xzkQ ftruk Å¡pk gqvk gS izd`fr dk uk”k Hkh mruk gh gqvk gSA ubZ ubZ rduhdksa ds 

btkr ds dkj.k euq’; us thou thus ds lk/ku rks lqyHk dj fy, gSa ysfdu og thou dh egrk ls 

nwj gksrk x;k gSA bl c<+rs va/ks rduhdhdj.k ds nkSj esa rFkk bl rduhdh ra=ksa ds fy,] euq’; ds 

thou thus esa tks lcls T;knk mi;ksxh] cqu;knh ,oa ewyHkwr vko”;drk gS euq’; us mlh izd`fr dks 

viuh HkkSfrd lq[k lqfo/kkvksa ds fy, rksM+k] ejksM+k] fupksM+k] dqpyk] u’V fd;k o vius vkuan ds 

fy, Hkksxk gSA bl izd`fr esa jgus okys euq’; gh ugha i”kq&if{k;ksa dk Hkh egRo de ugha gSA cfYd 

dguk ;g pkfg, fd os izd`fr ds larqyu ds lkFk mlds fodkl esa Hkh viuk ;ksxnku nsrs gSaA  

yksd esa bu lc dks cgqr gh fof”k’V ekuk tkrk gSA jk/kkoYyHk f=ikBh th ;gka if{k;ksa ds egRo dks 

js[kkafdr djrs gq, dgrs gSa fd os bl l̀f’V dks vPNk j[kus esa viuk ;ksxnku nsrs gSaA likafr uke 

dk xh/k dgrk gS&^^D;ksa ugha] D;ksa ugha----------ge Bgjs xh/k---------gekjh Hkwfedk rc vkrh gS] tc euq’;ksa 

ij ladV vkrk gSA tc dksbZ ekuoh fdlh jk{klh ls gjh tk;s] rks ge cpkus vkrs gSa] tc yksx 

jkLrk Hkwy x;s gksa] rks ge jkLrk crkus vkrs gSaA ge bl l`f’V dks lM+kU/k ls vkSj nqxZU/k ls eqDr 

djus dh Hkwfedk fuHkkrs vk;s gSaA ogh gekjh Hkwfedk gksxhA** ¼dFkk “kdqaryk dh] jk/kkoYyHk f=ikBh] 

i`-&9½ vkt ftUgsa ,sfrgkfld ǹf’V ls feFkd dgk tkrk gS os izkphu dky ls yksd esa cgqr izsj.kk ds 

lzksr jgs gSaA  

os xyr ;k lgh gSa ;k Fks ;g cgl dk ,d vygnk eqn~nk gks ldrk gSA ysfdu os yksd dks 

laxfBr j[kus esa o mls izsfjr djus esa lg;ksxh FksA ysfdu vkt ;g yksd rRo ;k bldk tks egRo 

gS mls yksd fdaonarh dg dj Hkwy jgs gSa ;k vius fodkl esa jksM+k eku dj bls njfdukj dj jgs 

gSaA cukoVhdj.k rFkk d`f=erk ds bl ;qx esa izd`fr ds lkfUu/; esa jguk o izkd`frd rjhdksa ls 

jguk ekuksa fiNM+siu dh fu”kkuh lh cu x;k gSA ekuo ds cnyrs bl LoHkko dks fodkl dk uke 

nsuk csbZekuh gh ugha >wB dk ljyhdj.k vkSj foKkiuhdj.k Hkh gSA  

e”khuhdj.k ds bl ;qx esa izd`fr rFkk izkd̀frdrk dks cpkuk ekuo ds fy, vkt dh lcls cM+h 

pqukSfr gh ugha izkFkfedrk Hkh gSA lgt :Ik ls ekuoh; fj”rksa esa Hkh euq’; LokFkZol ,d nwljs ls 

tqM+k jgrk gS vkSj dqN nsrk gS rks ysus dh vis{kk j[krk Hkh gSA fQj ;g rks izd`fr gS ;g dSls ,d 

rjQk fj”rk yacs le; rd fuHkk;sxhA vr% vkt tks ladV] izkd̀frd vkink,a ;k ifjorZu gks jgs gSa 

;g izd`fr dk euq’; ls vyxko gksus dk ladsr gS] fj”rsa esa njkj gS ,oa euq’; }kjk viuh ftEesnkjh 

u fuHkkus dk ifj.kke gSA jk/kkoYyHk th dFkk “kdqaryk dh ukVd esa yksd ds bu rRoksa dks u ekuus 

okys rFkkdfFkr vk/kqfud dgs tkus okys yksxksa ij bl izdkj dVk{k djrs gSa&^^djVd % gk¡] vkSj tc 
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muds /ku dks dks”k bruk Hkj tkrk gS] rks og Nydus yxrk gS] mlds Nydus ls gksus okyh 

/kuo’kkZ ds dqN NhaVs gekjs tSls yksxksa ij Hkh iM+ tkrs gSa-------mUgksaus rks izLrko fd;k gh gS u fd bl 

}Srou esa ,d ikaFk”kkyk cuok nsaxs----------;gk¡ nl chl izike.Mi gksaxs] ;gk¡ nhu ghu nfjnz yksxksa ds 

fy;s ,d Lukukxkj gksxk----------vkSj Hkh cgqr dqN ftlls ;s yksx lH; cu ldsa----------D;k fofp= yksx 

gSa ;gk¡ ds!------vjs! taxy dh Hkh iwtk djrs gSa! 

neud % taxy dh gh ugha] ;s yksx taxy esa tks igkM+ gSa u]  budks Hkh iwtrs gSa] iRFkjksa dks Hkh 

iwtrs gSa vkSj isMksa dks Hkh----------budks lqlaLd`r cukus esa cgqr le; yxsxk fe=!** ¼ogh] i`-&10½ 

euq’; ds vkilh ladVksa dk lek/kku dksbZ nSoh; “kfDr vkdj ugha djus okyh] mUgsa os Lo;a gh 

vkil esa fgy fey dj djsaxsa vkSj djuk pkfg,A iwoZ esa ,slk gh gksrk FkkA lc yksx feydj vkilh 

ppkZ djds mldk lek/kku vius Lrj ij dj ysrs FksA ;g lgHkko o ln~Hkko vkt xk;c gksrk tk 

jgk gSA  

yksd ds rRoksa o ekuoh; ewY;ksa dks thfor djus esa ;g ukVd viuh Hkwfedk fuHkkrk gSA yksd dh 

vkilh izse o HkkbZpkjs dh Hkkouk vkt ,d rjg ls yqIrizk; gksrh tk jgh gSA euq’; viuh bl 

vikj laink dks Hkwyrk tk jgk gS vkSj og xyfr;ksa ij xyfr;ka djrk tk jgk gSA ftlds ifj.kke 

ls mls Lo;a cgqr [kkfe;ktk Hkqxruk iMs+xk le; vkus ijA ysfdu rkRdkfyd :Ik ls mls ;g lc 

djus esa etk vkrk gS vkSj og vius }kjk fd, x;s videZ dks Hkwy jgk gSA ^^laikfr % ge xh/k gSa] 

gekjh n`f’V ftruh nwj rd tkrh gS gekjh Le`fr Hkh mrus gh yacs le; rd cuh jgrh gSA Lej.k 

gekjk LoHkko gS] Hkwyuk vkSj Hkwy djrs jguk euq’; dk LoHkko gSA vc bl fcpkjh us rks euq’; dh 

;ksuh ls tUe fy;k gS u------------] euq’;ksa dh Le`fr cgqr NksVh gksrh gS-------------os rks izse dj ds Hkwy 

tkrs gSaA** ¼ogh] i`-&16½ 

yksd thou dgk¡ x;k\ og fdl dkj.k yqIr gks x;k ;k gks jgk gS\ mldh mi;ksfxrk vkt ds ;qx 

esa gS ;k ugha gS\ yksd thou dh ckr djuk vkt ds ;qx esa fiNM+k D;ksa ekuk tkrk gS\ bu reke 

iz”uksa ds gy jk/kkoYYkHk f=ikBh th bl izdkj nsrs gSa&^^olqerh % xk¡o D;k gksrk gS\ 

forkfuuh % ogh-----ftls vki yksx dgrs gSa xzke! vki yksx dgrs gSa u fd gekjk ns”k xzkeksa esa clk 

gS& 

olqerh % vjs gk¡ eSa rks Hkwy xbZ fd rqe xzkeokfluh gksA rqEgkjk xzke cgqr lqUnj gksxk u! dHkh 

pysaxs ogk¡--------  

forkfuuh % vc og xzke gS gh ugha!  

olqerh % ugha gS\ D;k dg jgh gS\ xzke dksbZ vU;= FkksM+s gh pyk tkrk gS! forkfuuh % pyk rks 

ugha tkrk ij lek tkr gS] dky ds xrZ esa-------------uxj dh dks[k esa---------** ¼ogh] i`-&25½ yksd dk 
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fouk”k blh rjg ls gks x;k ;k gks jgk gSA yksd dyk,a blh rjg ls HkwykbZ tk jgh gSa ;k mUgsa yqIr 

fd;k tk jgk gSA vkt ds vk/kqfud ra=ksa esa bu yksd dykvksa dks /kksy dj mls u;k :Ik fn;k tk 

jgk gS vkSj mls iksi ;k fjfeDl ds uke ls cspk tk jgk gSA vk/kqfud rdfud ds bl tky us yksd 

dykvksa :ih bu ehuksa dks cha/k fy;k gSA yksd dykvksa esa yksd ds lkjs rRo fo|eku jgrs gSaA thou 

ds “;ke Losr lHkh jaxksa dh fp=dkjh bu dykvksa esa jph clh jgrh gSA blfy, bu yksd dykvksa 

dk ,d gh i{k ugha gS ;k buds vanj flQZ ,d gh n`f’Vdks.k ugha gSA blh  dkj.k o budh bUgha 

fof”k’Vrkvksa dh otg ls dqN rcnhyh djds] mls ltk laokjdj u;s vkoj.k esa ijkslk tk jgk gSA 

bu yksd dykvksa esa os LkHkh rRo ;k jl ekSTkwn gSa ftudh njdkj vkt dh ;qok ihMh djrh gSA 

blfy, blh tYnh ls Lohdkj Hkh dj ysrh gSA  

yksd dyk ;k yksd ds thou dk cgqr egRo gS ;g ckr Åij dgh tk pqdh gSA ysfdu bldk 

egRo D;kas gS] D;ksa bls bruk fo”ks’k ekuk tk;s ;k gSA bldk dkj.k gS yksd esa ekStwn os rRo ftuls 

,d ugha dbZ dke l/krs gSaA ftuls ,d ugha dbZ dyk,a l`ftr gksrh gSaA ,d mngj.k bl izdkj 

ns[ksaA ^^forkfuuh % eSa nks lky ml vkJe esa jgh---------ogk¡ esjs tSlh dbZ yMfd;k¡ gSa ----------dHkh dHkh 

rks gekjs xk¡o esa vdky iM+rk] xk¡o ds yksx vius cky cPpksa dks iky ugha ikrs] os mUgsa vkJe esa 

_f’k th ds ikl NksM+ tkrs] _f’k th cgqr gh vPNs gSa------------os cPpksa dks f”k{kk nsrs-----------isM+ dh 

Nky ls /kkxs fudky dj diM+s dSls cukuk gS ;g fl[kkrsA e/kq dSls lafpr gksrk gS ;g fl[kkrs] os 

mUgsa gfFk;kj pykuk Hkh fl[kkrs vkSj iksFkh i<+uk fl[kkrs] osn “kkL= jVok nsrs-----------** ¼ogh] i`-&26½ 

;g yksd esa laHko Fkk rFkk ,slk gksrk FkkA vkt bldk yksi gSA  

f”k{kk ds lkFk mls vU; tkudkjh ;k dyk ls Hkh voxr djkukA f”k{kk dks ek= jkstxkj ds fy, 

izkIr djus dk lgkjk u ekuukA f”k{kk dks fodkl dk ,d fgLlk Lohdkj djuk ,oa mlls izkIr 

Kku dk lgh o ln~mi;ksx djukA fdUrq vkt ;g f”k{kk ugha gSA f”k{kk vkt ,d Vwy cu xbZ gSA 

vadksa dk [ksy gksds jg xbZ gSA ftlds ftrus vf/kd vad og mruk gh cM+k O;fDRk vkSj lkFk gh 

og ml f”k{kk dk iz;ksx Hkh mfpr ds ctk; vuqfpr dk;Z ,oa le> esa vf/kd djrk gSA ftlls dh 

mldks yxrk gS ;g taxy] ou] izd`fr] vkfnoklh] ouoklh] xkao] xkao ds yksx] budk jgu lgu] 

budk [kku iku] buds fjrh fjokt ;g lc vkt ds vuqdwy ugha gSA  

blfy, budks ;k rks R;kx nks ;k budk :Ik cny nksA buds ikl ,slk dqN ugha ftlls gesa izsj.kk 

feys ;k buls ge dqN lh[k lds] ;s taxy esa jgus okys iqjkus] vlH; yksx] D;k eqdkcyk djsasxs 

gekjk vkSj D;k tkurs gksaxsA og bu lcdks vlH; o ccZj ekurk gSA egkjkuh olqerh dgrh 

gS&^^olqerh % vlH; ccZj yksxksa dh D;k thou “kSyh! egkjkt ij mu yksxksa us dqN VksVdk dj 

fn;k gS------------os yksx tknw Vksuk djrs gSa-------------lqukl % eSa ,slk ugha le>rk---------geus mu yksxksa dks 
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de djds vk¡dk--------------mudk ra= cgqr lqn<̀ gS----------ge mls Hksn u lds------------“kdqaryk tc ls 

mudh vxqokbZ djus yxh gS os isM+ksa dh ,sls j[kokyh djrs gSa fd tSls os mu ds lxs gksaA Ik”kq Hkh 

ge ugha yk ikrs ogk¡ lsA xk,¡ mu yksxksa ds ikl gSa vikj gS xks/kuA oL= os Lo;a cuk ysr gSaA uxj 

mu ij voyfEcr gS&Ik”kqvksa ds fy;s] ek¡l ds fy;s&nw/k ds fy;s------------rks uxj muds lkeus fucZy 

cu dj jg x;k---------bl chp ,d ckr vkSj ,slh gks xbZ fd ge mu ij vkØe.k djus vkSj mUgsa 

u’V djus dh lkjh ;kstukvksa ij iqufoZpkj djus dks ck/; gq,----------A** ¼ogh] i`-&60]61½ 

yksd thou rFkk izd`fr dh okLrfodrk o mlds egRo dks tkuus ds fy, mlds ikl tkuk gksxkA 

mls nwj ls fugkjuk ;k ek= lkSUn;Z dh o ltkokV dh oLrq ekuuk mlds xq.kksa ls ukokfdQ gksuk 

gSA yksd ds vanj lekfgr [ktkus dks [kkstus ds fy,] mlls lh[kus o mls tkuus ds fy, mlds 

lkFk jguk gksxkA ekuk fd bldh viuh iajijk,a gSa] vius fjrh fjokt gSa] vkt ds ;qx esa muesa ls 

cgqr lkjs vlaxr o vuqi;ksxh Hkh yx ldrs gSaA ysfdu blds vk/kkj ij mldk laiw.kZ vfLrRo gh 

Lohdkj u djuk ;k mls fiNM+k] vlH; eku ysuk yksd ds egRo dks gh udkjuk gS cfYd l`f’V ds 

lapkyu eas o euq’; tkfr dh mUufr es xq.kkRed o`f) dk gzkl gksuk gh gSA ^^nq%’kar % cgqr dqN 

dguk gS nsfo----------ogk¡ jg dj eSaus thou dk nwljk :Ik ns[kk vkSj cgqr dqN lh[kk Hkh--- 

olqerh % mu vlH; vf”kf{kr yksxksa ls----------- 

nq%’kar % u os vlH; gSa u vf”kf{kr--------“kdaqryk Hkh i<+ fy[k ysrh gS-------- 

olqerh % og yM+dh ------og rks Vksuk VksVdk tkurh gS---------mlh us rks------------ 

nq%’kar % ,slk ugha gS---------mlus dksbZ Vksuk VksVdk ugha fd;k esjs Åij-----------ij og eq>s j[kuk pkgrh 

Fkh--------vkJe esa-----------mu yksxksa dh tks jhfr gS izFkk vkSj ijaijk gS mlds vuqlkj-------**¼ogh] i-̀&66½ 

yksd ds bl yqIr gksrs [ktkus dks yksx vius ikl j[kuk rks pkgrs gSa ysfdu flQZ izn”kZu ds rkSj 

ijA muls viuk rknE; j[kuk mUgsa viuk vfodflr ekuuk gSA blfy, yksd ds lkFk jgus ;k mls 

vius thou esa viukus ds ctk; yksxksa us bUgsa ,d ltkoV dh lkexzh cukdj j[k fn;k gSA tc 

eu cgykuk gks rc euksjatu ds uke ij budk fogkj dj ysA yksd dh laLd`fr] mudh lqanjrk] 

mlds rRo] mlds dyk,a] mldk thou lc laxzg.kh; gks x, gSa tcfd os gksus pkfg, Fks xzg.kh;A 

mudk thou esa mi;ksx gksuk pkfg,A   

^^olqerh % ge ,d laxzgky; cuk;saxs-----------  

nq%’kar % laxzgky;\-------- olqerh % ftlesa mu yksxksa dh laLd`fr dks lajf{kr fd;k tk lds----------

nk#ioZr dsoy gekjs fogkj vkSj eu ds cgyko ds fy;s Fkk] ,d egku~ Lekjd] dyk dk] laLd`fr 

dk efUnj gksxk------ml laxzgky; esa dksy] fdjkr] fu’kkn] xqg bu lc ds thou dh >k¡fd;k¡ gksaxh] 

;{k] jk{kl] xU/koZ fdUuj&budh jhfr;k¡] uhfr;k¡] i)fr;k¡&fpf=r gksaxh-------;gk¡ mudh fofp+=rk,¡] 
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izFkk,¡] dFkk,¡ vkSj mudh xkFkk,¡&;s lc jgsaxha---------lalkj tku ys fd ge fdruk lEeku nsrs gSa brj 

laLd`fr;ksa dks! fdruk vn~Hkqr gksxk egkjkt---------vkSj iqjk.kksa ds xk;d vkidh dhfrZ xk;saxs! --------

bruk cM+k dk;Z vkius djk fn;k-----------vk[;kufon~ dFkd] ekx/k] lwr&;s lc vius vius vk[;kuksa] 

dFkkxk;uksa esa bl izlax dks tksM+ ysaxs--------  

nq%’kar % vki bu lc dks izn”kZu dh oLrq,¡ le>rh gSa-------os tks thfor lH;rk,¡ gSa-------mu yksxksa ds 

vius LoIu gSa---------**¼ogh] i-̀&67½ 

laiw.kZ ukVd esa yksd rRo dh [kq”kcw fc[kjh gqbZ gSA vkt ds ifjizs{; esa fdl izdkj mls ux.; 

fd;k tk jgk gS bl ij ukVddkj rat djrs gSaA vusd n`”;ksa esa ukVd viuh fyf[kr ds ctk; 

iznf”kZr Hkk’kk ls vf/kd dqN dgrk gSA og n”kZd ij vf/kd izHkko Mkyrh gSA ;g yksd rRo ds 

lkFk lkFk yksd ukVd dyk dk tks egRo gS og Hkh iznf”kZr gksrk gSA laLd`fr ijaijkuqlkj fy[kk 

x;k ;g ukVd vkt dh izklafxdrk ds lkFk viuh ckr dgrk gSA yksd ds gzkl ds dkj.kksa dks 

js[kkafdr djrk gqvk ;g ukVd mudh mi;ksfxrk o muds egRo ls Hkh voxr djkrk gSA  

lanHkZ%& 

^^dFkk “kdqaryk dh**] ys[kd&jk/kkoYyHk f=ikBh] uVjax&laiknd&ih;w’k nbZ;k] 706] lqes# 

vikVZesUV~l] bZ-Mh-,e- ekWy ds ikl] dkS”kkEch] xkft;kckn ¼m-iz-½ 201010 
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lks'ky ehfM;k izlkj vkSj izHkko  

 

MkW- lk/kuk “kekZ] ,lksfl,V izksQslj] 

“;kek izlkn eq[kthZ dkWyst] fnYyh fo”ofo|ky;] ubZ fnYyh 

 

 

vkt dk ;qx lwpuk rduhd dk ;qx gSA rduhd ds fujarj fodkl vkSj foLrkj us lapkj ds rjhdksa 

dks Hkh ifjofrZr fd;k gSA fizaV vkSj bysDVªksfud ehfM;k fujUrj yksxksa dks lwpuk ds fo'kky HkaMkj ls 

tksM+ jgk gSA ijUrq ;s lwpuk,¡ lkewfgd :i esa yksxksa rd igq¡pkrh gSa] blhfy, bUgsa tulapkj ekè;e 

dgk tkrk gSA tulapkj ekè;eksa us lHkh lektksa dks izHkkfor fd;k gSA [kklrkSj ij Vh-oh- us gekjs 

[kku&iku] jgu&lgu] euksjatu vkfn lHkh dks vius nk;js esa ys fy;k gSA izkjaHk esa Vh-oh- us ifjokj 

dks ,d lkFk cSBdj dk;ZØeksa ds ns[kus ds }kjk lkFk cSBus dh izsj.kk nhA ijUrq tSls&tSls pSuyksa 

dh la[;k c<+rh xbZ vk;q fHkUurk] vkSjj :fp;ksa dh fHkUurk ds pyrs vyx&vyx dk;ZØe ns[kus 

dh foo'krk gksus yxhA blh fLFkfr us ifjokj tuksa ds fj'rksa esa vyxko mRiUu fd;kA  

pkSchl ?k.Vs izlkfjr gksus okys dk;ZØeksa tSls /kkjkokfgdksa us lekt ls yksxksa dks dkVus dk dke 

fd;kA fu/kkZfjr le; ij izlkfjr gksus okys /kkjkokfgdksa ds n'kZd fiNyh vkSj orZeku dFkk esa [kks, 

jgrs gSa vkSj thfor lkekftd lEcU/kksa ls dV dj] NksVs insZ ij xfr'khy ik=ksa ds lkFk laca/k 

LFkkfir dj ysrs gSaA lekpkjksa vkSj /kkjkokfgdksa ds chp izlkfjr gksus okys foKkiuksa us rks gekjs 

lekus mRikn vkSj bPNkvksa dk ,d ,slk bUnztky jp fn;k] [kkldj cPpksa vkSj efgykvksa ds fy, 

bl eksgd izHkko ls vizHkkfor jguk ,d gn rd vlaHko gks x;k gSA oLrqr% gekjk vkt dk lekt 

ehfM;k dsfUnzr gSA vkt nqfu;k dh lkjh vkfM,al blds nk;js esa c) gSA tulapkj ekè;eksa us 

lkaLÑfrd miknkuksa dks Hkh vius ?ksjs esa ysdj mu ij vHkwriwoZ izHkko Mkyk gSA  

ehfM;k us okLro esa LFkku vkSj le; dh nwjh dks lekIr djds yksxksa dks ,d ^Xykscy* lekt dk 

ukxfjd cuk fn;k gSA lwpuk rduhd ds {ks= esa fodkl ;k=k dk y{; tulapkj ekè;eksa rd gh 

lhfer ugha jgkA daI;wVj vkSj baVjusV ds vkfo"dkj us bl fn'kk esa vHkwriwoZ Økafr dks tUe fn;k 

gSA tulapkj ekè;eksa dkizokg ,drjQ+k Fkk] ogk¡ lwpuk,¡ nsus dk dk;Z gksrk Fkk vkSj n'kZd @ikBd 

mUgsa xzg.k djrk FkkA baVjusV us bls bVjsfDVo vFkkZr ijLij ckrphr ds xq.k ls Hkh ;qDr dj 

fn;kA baVjusV ds ekè;e ls O;fDr ,d LFkku ij cSBs&cSBs dEI;wVj vFkok eksckby }kjk nwj cSBs 

fdlh Hkh O;fDr ls laidZ lk/k ldrk gSA og Rofjr xfr ls mls fyf[kr lans'k Hkst ldrk gS] ckr 
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dj ldrk gS vFkok vc rks ohfM;ks&dkWy ds ekè;e ls vkeus&lkeus ,d nwljs dks thoUr :i esa 

ns[krs gq, ckrphr dj ldrk gSA bUVjusV }kjk gh ijLij vFkok O;fDrxr rkSj ij lizsf"kr gksus 

okyh lwpukvksa dks lewg rd izsf"kr djus ds fy, osclkbV dk fuekZ.k gksus yxkA www vFkkZr 

oYMZ okbM osc lwpukvksa ds laxzg.k vkSj izs"k.k dh blh izfof/k dk uewuk gSA  

baVjusV us ,d vksj O;fDrxr vkSj lkewfgd lwpukvksa dks Rofjr xfr'khyrk iznku dh nwljh vksj 

euq"; ds lkekftd nk;js dks Hkh O;kid cukus esa enn dhA blds }kjk ifjfpr vkSj vifjfpr yksxksa 

ds chp esy&eqykdkr vkSj tku&igpku dk ,d u;k jkLrk [kqy x;k] ftlesa u, lkekftd laca/k 

cus tks igys tSls ugha FksA oLrqr% lks'ky ehfM;k esa laizs"k.k] fopkjksa ds vknku iznku vkfn ij 

okLrfod lalkj ds laca/kks tSlh dksbZ jksd&Vksd ugha gksus ds dkj.k bldk cgqr vf/kd foLrkj gqvk 

gSA  

lks'ky ehfM;k ikjLifjd laca/k ds fy, baVjusV ;k vU; ekè;eksa }kjk fufeZr vkHkklh lewgksa dks 

lanfHkZr djrk gSA ;g O;fDr;ksa ;k leqnk;ksa dks lgHkkxh cukus ;k tksM+us dk lk/ku gSA lks'ky 

ehfM;k ds dbZ :i gSa ftuesa baVjusV Qksje] oscykWx] lkekftd CykWx] fodht+] ikWMdkLV] qQksVksxzkQ 

vkfn lHkh vkrs gSaA ;fn lks'ky ehfM;k ds bfrgkl ij ,d ut+j Mkysa rks Kkr gksrk gS fd dEI;wVj 

ds t+fj, gksus okys lkekftd ikjLifjd laidks± dh laHkkoukvksa ds ckjs esa dkQ+h igys gh tkudkjh 

nh x;h FkhA dEI;wVj ds ekè;e ls gksus okys lapkj ds }kjk lkekftd usVofd±x dks vk/kkj cukus ds 

iz;kl vkjafHkd vkWuykbu lsokvksa dk vk/kkj cusA  

buesa ;wt+usV ] vkjikusV fyLVloZ rFkk cqfyVu cksMZ lsok,¡ ¼chch,l½ 'kkfey FkhA oYMZ okbM osc ij 

izkjafHkd lkekftd usVofd±x lkekU;hÑr vkWuykbu leqnk;ksa ds :i esa 'kq: gqbZ] tSls& Fksxyksc-dkWe] 

ft;ksflVht+ rFkk VªkbikWM-dkWeA bu vkWuykbu leqnk;ksa esa ls dbZ esa yksxksa dks ,d nwljs ds laidZ esa 

ykus ds fy, pSV:e Hkh miyC/k djk, tkrs FksA lkFk gh yksxksas dks viuh O;fDrxr tkudkfj;k¡ rFkk 

fopkjksa dks vkil esa ck¡Vus ds fy, oscist cukus ds fy, Hkh izksRlkfgr fd;k tkrk FkkA dqN 

leqnk;ksa tSls& DyklesV~l-dkWe us ,d vyx rjhdk viukrs gq, bZ&esy irksa ds ekè;e ls yksxksa dks 

,d nwljs ls tksM+ fn;kA 1990 ds n'kd ds var rd] iz;ksxdÙkkZ dh izksQkby lkekftd usVofd±x 

lkbVksa dh dsanzh; fo'ks"krk gks xbZ Fkh] muds }kjk iz;ksxdÙkkZvksa dks vius ^fe=ksa* dh lwph cukus rFkk 

leku :fp okys vU; yksxksa dks [kkstus dh lqfo/kk izkIr gksrh FkhA  

lkekftd usVofd±x ds u, rjhds 1990 ds var rd fodflr fd, x, vkSj muds }kjk fe=ksa dks 

[kkstus rFkk muds izca/ku ds fy, vf/kd mUur lqfo/kkvksa dks fodflr fd;kA 2002 esa ÝsaMLVj ds 

vkus ds lkFk lkekftd usVofd±x dh ;g ih<+h rsth ls fodflr gqbZ vkSj 'kh?kz gh bUVjusV dh 

eq[;/kkjk dk fgLlk cu xbZA blds ,d lky ckn gh ekbLisl rFkk fyadsfMu vk x, rFkk blds 
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ckn cscks vk;kA ;s lHkh lks'ky usVofd±x lkbV~l cgqr vf/kd yksdfiz; gqb± vkSj buds ;wt+lZ dh 

la[;k esa vHkwriwoZ o`f) gqbZA vkt 2004 esa izkjaHk gksus okyh Qs+lcqd fo'o dk lcls cM+h lkekftd 

usVofd±x lkbV cu pqdh gSA lks'ky ehfM;k ds izlkj dk lcls cM+k mnkgj.k ;g gS fd ,d 

vuqeku ds vuqlkj fofHkUu izdkj ds ekWMyksa dks iz;ksx djrs gq, vkt 200 ls vf/kd lkekftd 

usVofd±d lkbV~l fØ;k'khy gSaA Hkkjr esa Hkh lks'ky ehfM;k dk mi;ksx dkQ+h cM+h ek=k esa gks jgk 

gSA Hkkjr dh dqy 125 djksM+ tula[;k esa ls djhc 25 djksM+ vFkkZr~ 20 % yksx gh baVjusV dk 

bLrseky djrs gSa vkSj buesa ls vf/kdka'k lks'ky ehfM;k lkbV~l ij Hkh ekStwn jgrs gSaA 

lks'ky ehfM;k esa usVofd±x lkbVksa ij dqN lqfo/kk,¡ ewy :i ls iznku dh tkrh gSaA vf/kdka'kr%] 

O;fDrxr ;wt+j dks LoCk`Ùk ds lkFk izksQ+kby cukus dh lqfo/kk nh tkrh gSA ftlesa ;wt+j viuh 

rLohjsa viyksM dj ldrs gSa] nwljksa ds i<+us ds fy, CykWx vkfn izfof"V;k¡ ns ldrs gSa] ,d tSlh 

:fp;ksa vkSj O;olk; okys vU; yksxksa dks <w¡< ldrs gSa tks fd lks'ky ehfM;k ij lfØ; gksa] vius 

laidZ esa vkus okys fe=ksa vkSj ifjfprksa dh lwph dks vius ikl ladfyr dj ldrs gSa rFkk nwljs 

yksxksa ds lkFk mls 'ks;j Hkh dj ldrs gSaA lks'ky usVofd±x lkbV~l ij ;wt+j dh xksiuh;rk cuk, 

j[kus ds fy, ,sls fodYi Hkh gksrs gSa] tgk¡ ;g lqfuf'pr fd;k tk ldrk gS fd dkSu vkidh laidZ 

lwph esa 'kkfey gks ldrk gSA lks'ky ehfM;k ij vki viuh :fp vkSj t+:jr ds vuqlkj lewg cuk 

ldrs gSa vkSj fdlh lewg ds lkFk tqM+ Hkh ldrs gSaA vr% lks'ky ehfM;k dk T;ksa&T;ksa foLrkj gqvk 

gS oSls&oSls mlds izca/ku dks Hkh O;ofLFkr djus ds vusd iz;Ru fn[kkbZ nsrs gSaA  

lkekftd ehfM;k dk izlkj vkt dsoy O;fDrxr laca/k cukus ;k dsoy pSfVax vkfn ds gh fy, 

ugha fd;k tk jgk gS oju~ vkSipkfjd {ks=ksa esa Hkh bldk iz;ksx c<+k gSA bldk iz;ksx vusd {ks=ksa 

tSls ljdkjh laLFkkuksa] O;olk;] f'k{kk] fpfdRlk {ks=ksa esa Hkh gksus yxk gSA ,slk lks'ky ehfM;k dh 

igq¡p vkSj izHkko {ks= ds dkj.k gqvk gSA  

orZeku le; esa dqN ljdkjh vfHkdj.kksa us Hkh vius laidZ lw=ksa dk foLrkj djus ds fy, lks'ky 

ehfM;k ds mi;ksx dh vksj è;ku fn;k gSA lkekftd ehfM;k ds fofHkUu midj.k ljdkj }kjk 

turk ds fopkjksa dks tkuus rFkk ljdkj dh uhfr;ksa] muds tudY;k.k d;ks± rFkk ;kstukvksa dks 

lQyrkiwoZd ykxw djus vkfn dh lwpuk fujUrj rsth ls igq¡pkus dk vPNk lk/ku gSaA  

Hkkjr esa Qslqcqd] fV~oVj] okV~l,i] eSlastj vkfn ij ljdkjh foHkkxksa }kjk ,slh lwpuk,¡ igq¡pkbZ 

tkrh gSaA iksfy;ks vfHk;ku] Msaxw fpduxqfu;k tSlh chekfj;ksa ls yM+us ds mik;] LoPNrk vfHk;ku] 

th,lVh vkfn ljdkj ls tqMs+ fØ;kfdykiksa dh Rofjr tkudkjh lks'ky ehfM;k }kjk igq¡pkus dk 

iz;kl fd;k x;k vkSj mlds dkQ+h ldkjkRed ifj.kke fudys gSaA blh izdkj] ^uklk* us Hkh 

lkekftd laidZ ds dqN midj.kksa dk ykHk mBk;k gS ftlesa fVoVj vkSj f¶ydj 'kkfey gSaA os 
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la;qDr jkT; vesfjdk esa gh ;g tkuus ds fy, jk"Vª varfj{k esa viuh lokZf/kd lkgfld vkdka{kk dks 

izkIr djus ds jkLrs ij fdruh izxfr dj jgk gS] ds fy, lks'ky ehfM;k laidZ lw=ksa dk bLrseky 

dj jgs gSaA  

ljdkjh laLFkkvksa ds lkFk&lkFk O;olk; ds {ks= esa Hkh lks'ky ehfM;k dh iSB gqbZ gSA fdlh m|e ds 

laca/k esa lkekftd laidZ lqfo/kkvksa dk mi;ksx O;kikj vkSj dk;Z ds {ks= esa ,d fo'kky izHkko Mkyus 

dh {kerk j[krk gSA lkekftd laidZ yksxksa dks fuEu ykxr esa laidZ djus ds volj nsrk gS( ;g 

O;kikfj;ksa vkSj mu NksVs /ka/kksa ds fy, Qk;nsean gks ldrk gS tks vius laidZ dk vk/kkj foLr`r djus 

ds voljksa dh ryk'k esa gks ijUrq izpkj ds cgqr egaxs lk/kuksa dk iz;ksx djus esa vleFkZ gksaA bl 

izdkj ds laidZ lw= mRikn ,oa lsok {ks= esa dk;Z djus okyh daifu;ksa ds fy, izk;% xzkgdksa ls 

lEcU/k LFkkfir djkus ds lk/ku ds :i esa dk;Z djrs gSaA  

lks'ky ehfM;k ij vius cSuj] iksLVj] mRikn lkexzh rFkk lsok dk;ks± dk fooj.k Mky dj Hkh 

dEifu;k¡ vius O;olk; ds fy, yksxksa ls laidZ cuk ldrh gSaA pw¡fd lks'ky ehfM;k bUVjusV ds 

ekè;e ls viuh oSf'od igq¡p j[krk gS vr% O;kolkf;d rkSj ij fdlh Hkh ns'k rd vius O;olk; 

dh igq¡p cukbZ tk ldrh gSA Qs+lcqd ij vius mRiknksa ds foKkiu Mkydj u dsoy cM+h daifu;k¡ 

cfYd ?kj esa NksVs&eksVs mRikn cukus okyh ?kjsyw efgyk,¡ Hkh vius O;olk; dk foLrkj djrh gSaA 

oLrqr% lks'ky ehfM;k dk O;olk; ds {ks= esa fodkl cgqr vf/kd gqvk gS vkSj czkaM dh LFkkiuk ds 

fy, cgqr lh dEifu;k¡ viuh Lo;a dh mPp dk;Z{kerk ;qDr lkbV~l cuk jgs gSa] ;g {ks= 

czakMusVofd±x ds uke ls tkuk tkrk gS] tks fd lks'ky ehfM;k dks ,d O;kikj midj.k ds :i esa 

iz;ksx djds equkQ+k dekus dk ,d u;k ekè;e gSA  

lks'ky ehfM;k dk f'k{kk ds {ks= esa Hkh vusd izdkj ls izos'k gqvk gSA lks'ky ehfM;k dks lk>k djus 

okys yxHkx 60% fo|kFkhZ vkWuykbu gksdj 'kS{kf.kd fo"k;ksa ij ppkZ djrs gSa] ftuesa ls yxHkx 

50% fo|kFkhZ eq[;r% Ldwy ls lEcfU/kr dk;ks± dh ppkZ djrs gSaA blh izfØ;k esa ,slh cgqr lh 

lkbV~l gSa tks fo|kFkhZ vkSj f'k{kd ds chp laidZ LFkkiuk ds }kjk f'k{k.k dk;Z vkSj f'k{k.k dh 

lkexzh ds fodkl ds fy, Hkh lgHkkfxrk djrh gSaA  

fpfdRlk ds {ks=k esa Hkh lks'ky ehfM;k dk bLrseky gks jgk gSA lks'ky ehfM;k dk iz;ksx MkWDVjksa 

}kjk viuh O;fDrxr fpfdRlk fof'k"Vrkvksa dh tkudkjh nsus ds fy,] fpfdRlk laLFkkvksa ls laidZ 

LFkkfir djus ds fy, rFkk vius led{k fpfdRldksa ls vusd izdkj ds tkudkjh yssus ds fy, fd;k 

tk jgk gSA nokbZ daifu;k¡ Hkh vius mRiknksa dh fo'ks"krk,¡ crkdj yksxksa dks nokbZ [kjhnus ds fy, 

iszfjr djrs gSaA fpfdRlk ds {ks= esa lks'ky ehfM;k bu lnL;ksa dks Hkh lykg nsrk gS tks fdlh u 

fdlh izdkj ds 'kkjhfjd vkSj ekufld jksx ls xzLr gksrs gSaA 'kjkc ihus okys vFkok MªXl ds tky esa 
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Q¡ls yksxksa dh lgk;rk ds fy, Hkh lks'ky ehfM;k }kjk vusd izdkj dh lykg nsus okyh lkbV~l 

gSA 

oLrqr% bu dqN n'kdksa esa lks'ky ehfM;k dk gj {ks= esa laidZ LFkkfir gqvk gSA vkt lks'ky ehfM;k 

viuh izflf) vkSj yksdfiz;rk ds lcls Å¡ps Lrj ij fLFkr gSA ijUrq izR;sd pht+ ds nks i{k gksrs 

gSa& ldkjkRed vkSj udkjkRedA lks'ky ehfM;k ds lanHkZ esa Hkh ;g rF;lR; lkfcr gksrk gSA blesa 

dksbZ lansg ugha fd lks'ky ehfM;k vius izlkj dh n`f"V ls dkQ+h mi;ksxh lkfcr gqvk gS ijUrq 

lekt rFkk mlds fofHkUu oxks± ij iM+us okys izHkkoksa ij n`f"V Mkyuk Hkh vko';d gSA 

lks'ky ehfM;k dk ljdkjh {ks=] O;kikj&O;olk;] f'k{kk] fpfdRlk] fopkjksa dh Lora= vfHkO;fDr ds 

{ks= esa ftl izdkj dk foLrkj fn[kkbZ nsrk gS] og mlds izHkko dk |ksrd gSA lks'ky ehfM;k us 

fo'o leqnk; rd O;fDr dh igq¡p dh laHko cuk;k gSA lwpuk vkSj Kku dk izlkj ftl izdkj gqvk 

gS mlls yksdrkaf=d ewY;ksa dh LFkkiuk esa lQyrk feyh gSA lks'ky ehfM;k ds }kjk ns'k&fons'k esa 

?kVus okyh lkekftd] jktuhfrd] vkfFkZd] oSKkfud lHkh ?kVukvksa dh tkudkjh rqjUr izkIr gks tkrh 

gSA ;gh ugha mu ?kVukvksa ds ckjs esa yksxksa ds izfrfØ;k,¡ Hkh lkFk gh lkFk fey tkrh gSa] D;ksafd 

lks'ky ehfM;k ij lfØ; yksx fdlh Hkh ?kVuk ds dkj.k] ifj.kke] izHkkoksa vkfn ij rqjUr viuh jk; 

;k fVIi.kh nsuk vkjaHk dj nsrs gSaA  

yksdrkaf=d O;oLFkk ds ewy rRo tuer ds lanHkZ esa ;fn lks'ky ehfM;k ds izHkko dk vkdyu fd;k 

tk, rks tuer fuekZ.k esa bldh Hkwfedk Lo;afl) gSA Hkkjr tSls ns'k esa tgk¡ ,d nwljs ds dgus dk 

vusd eqn~nksa ij xgjk izHkko iM+rk gS lks'ky ehfM;k vusd jktuhfrd] lkekftd] vkfFkZd vkSj dqN 

gn rd dkuwuh eqn~nksa dh Hkh n'kk vkSj fn'kk dks cnyus esa lQy jgk gsA pqukoksa ds le; lHkh 

ikfVZ;ka oksVksa ds izokg dks vius rjQ EkksM+us ds fy, vkt lks'ky ehfM;k ij gh vius vPNs dk;ks± 

vkSj foi{kh ikfVZ;ksa dh xyr rFkk lekt fojks/kh dk;ks± dk tksj&'kksj ls izpkj djrh ut+j vkrh gSaA  

lks'ky ehfM;k ij vkt bruh lkjh lkbV~l gSa vkSj muls tqM+s] mudk mi;ksx djus okys djksM+ksa 

;wt+j gSaA baVjusV ds }kjk lks'ky ehfM;k ,d vkHkklh lalkj dk fuekZ.k djrk gS] bl lalkj ls 

tqM+us ds fy, O;fDr lks'ky ehfM;kk ds fdlh Hkh eap tSls&Qslcqd] fV~oVj] bULVkxzke vkfn dk 

lnL; cu ldrk gSA ;gk¡ ij mlds cgqr ls fe= gksrs gSa ftuds lkFk lwpukvksa dk rstxfr ls 

vknku&iznku gksrk gSA ijUrq ;g vkHkklh nqfu;k okLrfod thou esa fdl gn rd vkidk lkFk 

fuHkk ldrh gS ;g lkspus dk fo"k; gSA  

ehfM;k fo'ks"kK ofrZdk uank dk ekuuk gS fd ^lkjs usVofd±x lkbV~l vktdy vketu ds thou dk 

vfHkUu vax cu x, gSa vkSj budk n[kd yksxksa dh fnup;kZ esa bl dnz c<+ x;k gS fd vo'oEHkkoh 

rkSj ij mudk udkjkRed izHkko Hkh ekuoh; lEcU/kksa ij Li"V :i ls n`f"Vxkspj gks jgk gSA vkjEHk 
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esa bl U;w ehfM;k dk mn~ns'; ,d nwljs dks tksM+uk vkSj lapkj ekè;eksa dks et+cwr cukuk Fkk ysfdu 

blus lkekftd laca/kksa dh Hkh dkQh gn rd izHkkfor fd;k gSA gj flDds dh rjg bl ;FkkFkZ dk 

Hkh ,d udkjkRed igyw gSA* oLrqr bl vkHkklh nqfu;k esa izokfgr cgqr lh lwpuk,¡ Hkzked gksrh gSa] 

dbZ ckj mUgsa rksM+ ejksM+ dj Hkh izLrqr fd;k tkrk gSA bu lcds }kjk Hkze vkSj cspSuh QSy tkrh 

gSA 

lks'ky ehfM;k ds }kjk dHkh&dhkh naxk&Q+lkn] fgalk] rFkk vkijkf/kd fØ;kdykiksa ls ;qDr ?kVukvksa 

esa Hkh lg;ksx fd;k tkrk gSA dHkh&dHkh O;fDr ds ,dkmUV dks gSd djds mldh lkjh tkudkjh 

pqjk yh tkrh gS vFkok mlds uke ls xyr lkexzh ,oa lwpuk,¡ Mky dj cnukedjus dk iz;Ru 

fd;k tkrk gSA NksVs&NksVs cPps vdsysiu vkSj ns[k js[k ds vHkko esa lks'ky ehfM;k ls tqM+ tkrs gSaA 

dbZ cPps brus ,fMDV gks tkrs gSa fd okLrfod nqfu;k ds lkFk os tqM+ ugha ikrs gSa] ;gk¡ rd fd 

mudks bl leL;k ls eqfDr fnykus ds fy, fpfdRld dh lykg rd ysuh iM+rh gSA eklwe cky 

eu ij ;s lc cgqr cqjk izHkko Mkyrs gSaA  

cM+s yksx Hkh lks'ky ehfM;k ds izfr bruk vkdf"kZr gks tkrs gSa fd dbZ&dbZ ?kaVs mlh ij yxs jgrs 

gSaA blls ,d vksj mudh lkekftd rFkk 'kkjhfjd xfrfof/k;ksa esa deh vkrh gS rks nwljh vksj 

egRoiw.kZ dk;ks± ls Hkh mudk fnekx gV tkrk gSA ;g O;fDrRo ds fodkl dh n`f"V ls cgqr 

udkjkRed gSA 

lks'ky ehfM;k vius izHkkohlaizs"k.k vkSj nwjxkeh foLrkj ds dkj.k vkt gekjh ft+anxh dk egRoiw.kZ 

vax gSA ijUrq bldh vkUrfjd izòfÙk dks ns[krs gq, bldk fu;fU=r vkSj larqfyr iz;ksx gh mfpr 

gSA 

lanHkZ          

1- n Qslcqd bjk% Dykjk f'kg  

2- ,MokUVsts+l vkWQ lks'ky usVofd±x% ds- tsDlu  

3- lks'ky usVofd±x QkWj fct~usl lDlsl% efj;e lkyisVj( gkukg eksjxu  

4- ehfM;k vkSj fganh cnyrh izòfÙk;k¡% laiknd- johUnz tk/ko 

5- lks'ky usVoDlZ lkbV% MsfQ+fu'ku] fgLVªh ,.M LdkWyjf'kIl% ,fylu Mkuk cks;M( fudksy 

6- lks'ky ehfM;k% Mk- xksiky yky eh.kk 

7- rduhdh lqy>usa% ckysUnq 'kekZ nk/khp 

8- https://hi.m.wikipedia.org.   
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Abstract: Facebook is using by students in great extent. They are using this social networking for 

various purposes. This study is based on usage of Facebook by the students for various purposes. 

This study is done on students of Central University of Jharkhand. Total 100 students were 

selected as sample for this study. Half students were selected from graduation level and other 

half students were selected from post-graduation level. 50 girl students and 50 boy students were 

selected for this research. University students use Facebook for chatting with friends and 

relatives. They use this website to make new friends and search old friends. They use this social 

networking website to get information and news. University students use this website to share 

their views on current issues. They use this website to get beauty tips also. But they don’t use this 

website for group chatting, sharing videos, audios, funny videos. They don’t use this website to 

comment on social and political issues 

Key Words: Facebook, Students, Usage of Facebook, Social Networking Website 

1. Introduction 

Students and social networking websites are depend on each other. Most of the users are 

students. Students use the social networking websites for the purpose of interaction with friends, 

search old friend and stay connected with their family member because most of the students in 

collage are live far from their house. One of the also a reason of using social networking 
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websites because they have the much more pressure on their mind regarding their jobs or 

education so, for the entertainment purpose they use social networking websites. Also one reason 

is students are the future of the country. In future the power have on their hands so, it is 

necessary to show their views in any story or anything happen in the world regarding economy, 

education, politics, science everything. In general, college students are more interested in using 

advanced technology in every field compare to any other age group. It is also true in the case of 

medium of communication. In the category of users of SNS the majority are youth.  

Facebook is an online social networking service it‟s headquartered in Menlo Park, California. Its 

website was launched on February 4, 2004, by Mark Zuckerberg. User register their name with 

the help of email id to use the site, users can create a user profile, add other users as "friends", 

exchange messages, post status updates and photos, share videos and receive notifications when 

others update their profiles. Users create group on Facebook with friends and faculties and chat 

on that. According to Facebook shatters Wall Street estimates, proposes new share structure 1.65 

billion monthly active users (April 27, 2016) 

Students are very used to of Facebook every second they just think about it. They have more 

friends on Facebook rather than real world and they spend their most of the time in Facebook. 

Students are more attracted toward Facebook because it gives the accessibility and privacy 

features which were very useful in their life. Students have chatting with their friends and also 

for entertainment they can play the Facebook games and read the news story in very short 

sentences. Students believed Facebook was a valuable resource as an academic tool, improving 

the development of academic connections and promoting academic critiques, discussion and 

networking to enhance the learning experience4. Now a day every person wants that they have 

well known face and become popular and Facebook give the popularity among the students. 

Facebook is also become the judgmental platform one person judge another person according to 

their timeline status and friends groups.  

Every person have their own perception and attitude toward the social networking websites some 

people thought it is the just waste of time and some people thoughts it is a good platform to show 

their talent or give views. This perception will depend on what the concerned individual define 

as positive or negative i.e. according to his personal views in life and the way and manner 

students are able to manage their time efficiently and appropriately. Perception is very important 
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in every aspect, and social networking websites are most used by students because it is an 

interaction or advance platform which attracts the youngster. Every student has different 

perception on social networking websites. 

The present study is an attempt to understand the use and perception of social networking sites 

by the students of Central University of Jharkhand. Central University of Jharkhand is higher 

educational institution established on 2009, because it is newly started university that‟s why not 

various researches are done in this university. This study gives the contribution to know the 

using pattern and perception of social networking websites among the students of CUJ. 

2. Research Methodology 

This research is all about using pattern of Facebook among the students for various purposes. 

The survey method employed in this research to collect the data from the students of Central 

University of Jharkhand. Questionnaire was used as tool of data collection. Under graduate and 

post graduate students have been chosen as sample of this study. Through purposive sampling 

100 were selected as sample. Through stratified sampling technique 50 students from Under 

graduate in which 25 boys and 25 girl students were selected. 50 students from post graduates in 

which 25 boys and 25 girl students were selected for this study. Data interpreted through simple 

percentage analysis. 

3. Review of Literature 

3.1 The Usage of Social Networking sites among the College Students in India  

The study is done by Manjunatha S., Research Scholar, Dos in Sociology, University of Mysore 

in the year 2013. The aim of the study is to know the usage pattern of social networking sites by 

the Indian college students. The survey is conducted by questionnaire among 500 students in 

different collages of the India. The result shown that social networking sites uses have seen its 

highest level of usage among the young college students in India. This study clearly indicates 

that Indian college students are not only techno savvy but also know the consciousness of social 

networking sites. This study covers different sub topic such as Usage pattern of Social 

Networking Sites by the Indian College Students, Gender Differentiation on the Usage of SNS 

among the Indian Students in which the result shown that 71 % are male users and 29 % are 

female. This data clearly show that male students are more attracted toward social networking 

websites.  
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3.2 Factors Influencing Perception toward Social Networking Websites in China  

In china social networking sites has most influential websites comparison to other country. The 

study is done by Wen Gong, Howard University in the year 2012, discover through online survey 

with 503 respondents. The sampling is frame from e mail address through major internet sites. 

The data is collected by different segmentation group such as gender, age income, Education and 

marital status. The result is shown that every assumption is wrong, the researcher fined that age 

group of student or youth are more influence by social networking sites. This study provides 

empirical evidence that user demographics have little effects on perceptions towards SNWs. This 

study show that sometime the researcher hypothesis are wrong because the researcher put his 

perception as a hypothesis and every responded has different perception.  

3.3 Students' perception of social networking for academic purposes in Bangladesh  

There is lots of research done in social networking websites in different country. This study is 

done by Hossain Shahid Shohrowardhy and H.M. kamrul Hassan, University of Chittagong, 

Bangladesh in the year 2014. In this study the survey was conducted by 480 students through 

questionnaires. This study is done to know the uses of their favorite social networking websites 

and their impact on education. The researcher of this study discloses that students use social 

networking sites in education is very less. They follow social networking sites for the 

entertainment purpose. Bangladesh is a progressive country according to the world population 

report 2014, and it is a less income country so in this study it say that Bangladesh is not upgraded 

by technology and internet, it also show that the colleges and universities are also not able to 

provide internet connection but now some private colleges are provide internet connection and 

public university are try to match private colleges.  

3.4 Students’ Perceptions on Social Networking Sites Influence on Academic Performance  

This research is done by Adam Mahamat Helou and his cliques in the year 2012 by distributed 

the questioner randomly to 325 respondents out of which 320 respond the questionnaire. This 

study found that majority of the respondents agreed that social networking sites have positive 

impact on their academic performance. Malaysians are passionate adopters of social networking 

sites. As mentioned, Malaysians are big on MySpace and also Friendster. They are also among 

the most creative of Bloggers, reportedly among the first three global on Blogger.com. The top 

social network site that Malaysians were found to patronize mostly is Facebook. In every case 
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there are pros. and cons. If students use Facebook in the academic purpose then it‟s good and if 

they live in virtual world more than real world then it distracted the mind in academic. This study 

conclude that most of the students are agree that social networking sites pose negative influence 

on him and there education. And 25% responded are agree that social networking sites do not 

affect negatively.  

3.5 Impact of social media on student’s academic performance  

This study use primary data that is questionnaire which is conducted from 100 respondents. This 

study is done by Rithika M. and Sara Selvara in the year 2013. This study shows that 72% male 

of total population are most using social networking sites and 68% people use SNS because of 

their friend influence. It also shows that Facebook is changing their lifestyle in the respect of 

knowledge. This study also that it create great influence on academic performance those students 

get 60 percent marks they most use the social networking sites and those get 80 percent marks 

they use social networking websites for entertainment purpose.  

3.6 Malaysian User’s Perception towards Facebook as a Social Networking Site  

Ahasanul Haque and his colleagues, Department of Business Administration, Faculty of 

Economics and Management Sciences, International Islamic University, Malaysia in the year 

2013 done this study.. The questionnaire is distributed physically or through online in 250 

students. This study is concern with four aspects that is accessibility, privacy, sharing social 

information and feature of Facebook. The researcher find-out that users of Facebook are satisfied 

with their features and accessibility. They think that Facebook is easier accessible than other 

social networking websites. Malaysians users are strong perception toward social networking 

websites. In this case study about Facebook in Malaysia, they conclude that, Facebook has a 

significant contribution towards the social networking sites in not only Malaysia but also 

throughout the world. The users in Malaysia have positive perception towards the overall 

performance of Facebook.  

3.7 Students’ perceptions of using Facebook as an interactive learning resource at 

university  

This study is done by Christopher Irwin, Lauren Ball and Ben Desbrow. This study is conducted 

at Griffith University campus during 2011. This study discovers that the students are likely to use 

Facebook rather than Gmail for interactive learning session. They create there lecture page on 
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Facebook and update it every day. It is easy accessible to all the students and teachers to discuss 

and share the information because they have their own Facebook page. It also discovers that 

Facebook is a tradition e- learning tool. 

3.8 Students’ Perception towards the Use of Social Networking as an e-learning Platform  

Zaidatun Tasir, Yahya Mohammed Hashem Al-Dheleai, Jamalludin Harun, & Nurbiha A. 

Shukor, Department of educational multimedia, universiti Teknologi Malaysia done this study. 

This study use survey method through questionnaire where 600 final year undergraduate students 

are participated. Students are agreeing to use social networking sites as an e-learning platform; 

the concept of e-learning is very useful in academic especially in universities. They upload there 

lecture and discuss it in wide area of communication. They solve their problem related to the 

topic in their e-learning platform. This study is discovering that social networking sites enable 

them to be knowledge producer rather than consumer. This study also revealed that students 

agreed that through social networking tools they can freely create and participate in group 

discussion. The overall findings in this study showed that students highly accept social 

networking tools to be a main platform of e-learning in the university and they are ready to use it 

as well.  

3.9 Use, Perception and Attitude of University Students towards Facebook and Twitter  

This study is done by Kevin Johnston, Mei-Miao Chen and Magnus Hauman, University of Cape 

Town, South Africa in the year 2013. The research is done by 486 students through questionnaire 

in South Africa. In survey they find out that 95% students use Facebook and 33% students use 

twitter. The perception and attitude of the students is very positive, they use Facebook and 

twitter to make concept with older and newer friends. In this study find out that the students will 

sad if the Facebook is close down. One interesting this is discovering in this research is that 

students are sharing their contact number on Facebook in comparison to previous year. The 

research established that there has been an increase in popularity of Facebook within the South 

African tertiary student community. 
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4. Data Interpretation 

Total 20 questions were asked from the respondents. Questions were in 5 point scaling with five 

options.  

Table-1 

Do you using Facebook for chatting with friends. 

Variable  Percentage  

Highly Frequently  24  

Frequently  23  

Normal  38  

Rare Frequently  15  

Total  100  

This table present the using pattern of respondent and messaging are the main function of 

Facebook which was used by everyone but the thing is knowing that how much it used by 

students. In table-35 thirty eight percent responded are normally use Facebook for chatting and 

twenty four percent students are highly frequently use Facebook for chatting it means they spend 

high time in chatting, twenty three percent students are frequently use Facebook for chatting and 

only 15 percent students are rare frequently use Facebook means they are not very much 

interested in chatting in virtual world. 

Table-2 

Do you involve in group chatting or discussion on Facebook. 

Variable  Percentage  

Highly Frequently  12  

Frequently  24  

Normal  20  

Rare Frequently  44  

Total  100  

In Facebook students are add in different group, some groups are for friends some are for only 

class mate and some are for family because of easily conversation to all in one platform. Table-

36 said that the majority of the students that is forty four they are rare frequently use Facebook 

for group discussion or chat that means they are involve in group but not messaging very 

frequently. Twenty four percent students are frequently involved in group chatting on Facebook. 
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Twenty percent students use Facebook for group chatting and twelve percent students are highly 

frequently involved in group chatting. 

Table-3 

You are more active in video sharing 

Variable  Percentage  

Highly Frequently  8  

Frequently  15  

Normal  17  

Rare Frequently  59  

No  1  

Total  100  

Now a day videos are the way to express feeling and tell the thoughts of students and now 

Facebook add the feature of video sharing but to know the behavior of students on sharing videos 

researcher do this survey and find the result that highest majority that is fifty nine percent 

students are rare frequently share the videos and only one percent student are not active in video 

sharing he/she not share any video. Seventeen percent students are normal share the videos 

which they are interested. Fifteen percent students are frequently and eight percent students are 

highly frequently active in sharing videos. 

Table-4 

Do you using Facebook for photo uploading. 

Variable  Percentage  

Highly Frequently  18 

Frequently  29 

Normal  32 

Rare Frequently  19 

No 2 

Total  100  

Now a day uploading photo is become craze on youth, sometime they uploading photos for show 

there life to other and sometime for find their personal profile. Above table clearly shows the 
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interest of students in uploading photos thirty two percent students upload photo normally and 

twenty nine percent students upload photos frequently. Also eighteen percent students are highly 

frequently upload photos in Facebook means they are regularly upload the photos. Nineteen 

percent students are rare frequently upload photos and only two percent students are never 

upload photos in Facebook. 

Table-5 

Do you commenting on only personal information of friends. 

Variable  Percentage  

Highly frequently  7  

Frequently  26  

Normal  35  

Rare Frequently  31  

No  1  

Total  100  

Comment means open opinion given by friends who read your status. Commenting process is 

very familiar to everyone. People can easily give their opinion they easily comment there likes or 

dislikes. Table-38 present that thirty five percent of students normally comment on only personal 

information of friends and thirty one percent of students rare frequently comment on friends 

status and only 1 percent of students never comment on friends personal information. Twenty six 

percent students frequently comment on only friend status and seven percent students are highly 

frequently comment on friend‟s personal information. 

Table-6 

Do you comment on social and political issues? 

Variable  Percentage  

Highly frequently  9 

Frequently  21 

Normal  30 

Rare Frequently  40 

No  0 
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Total  100  

This is very interesting data that was come through table-6 that majority of the students‟ means 

forty percent of the students rare frequently comment on only social and political issue that 

means students are not very active and not have more interest in social and political issues. 30 

percent of students normally comment on social and political issues. Twenty one percent of 

students frequently and nine percent of students highly frequently comment on only social and 

political issues. This table clearly shows the thinking level of students thinking level and 

knowledge on social and political issues.  

Table- 7 

Do you sharing views on current issues which are happening in the world? 

Variable  Percentage  

Highly Frequently  17  

Frequently  27  

Normal  29  

Rare Frequently  27  

Total  100  

After coming of internet and social media students easily go throw the news and up to date with 

currents affairs, this table clearly shows students awareness about current issues and 

disseminating the information to other. Twenty nine percent of students normally sharing views 

on current issues. Twenty seven percent students frequently and seventeen percent students 

highly frequently share views on current issues. And another twenty seven percent students rare 

frequently share views on current issues which are happening in the world. 

Table-8 

Do you sharing views on own personal issues? 

 

Variable  Percentage  

Highly Frequently  8  

Frequently  10  
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Normal  37  

Rare Frequently  43  

No  2  

Total  100  

Sharing personal feeling of own life is very important for everyone with friends and family. But 

after coming the Facebook and other social media students share their personal feeling on that 

and some time they find the result also of their problems. Table-40 said that forty three percent 

students rare frequently share views on only own personal issues. Thirty seven percent students 

normally share the views on personal issues. Ten percent students are frequently and eight 

percent students are highly frequently share views on own personal issues and only 2 percent 

students are never share the views on own personal issues. 

Table-9 

Are you using Facebook for connect or add new friends? 

Variable  Percentage  

Highly Frequently  20 

Frequently  29 

Normal  29 

Rare Frequently  21 

No  1 

Total  100  

In social media there is no boundary for connecting other person. Now a day in Facebook 

students have more friends than real life. These graphs clearly show that twenty nine percent of 

students normally using Facebook for add new friends. Another twenty nine percent students 

frequently and twenty percent students highly frequently using Facebook for connect or add new 

friends. Only twenty one percent students are rare frequently use Facebook for add new friends 

and only one student never add new friend on Facebook. 

Table-10 

Are you searching your old friends on Facebook? 



Vol. II, Issue XXIX – September - 2017  ISSN No. 2395-6941 

Article ID # 50302017   Website: http://www.umrjournal.com/ 

Peer–Review Refereed Research Journal 

 

 

24 
© Universal Multidisciplinary Research Journal (Online) 

Variable  Percentage  

Highly Frequently  35  

Frequently  29  

Normal  25  

Rare frequently  11  

Total  100  

Facebook gives the platform for every student to go to in past and reconnect with old friends 

because after completing school and colleges most of the friends are not in connection, through 

Facebook students search him/ her and make contact again. Table-41 give prove that highest 

majority of students that is thirty five percent students are highly frequently search old friend on 

Facebook. Go to another highest number that is twenty nine percent students are frequently 

search old friends. Twenty five percent students are normally search old friends and only eleven 

percent students are rare frequently search old friend on Facebook. 

Table-10 

Do you listen all audio which are uploaded on Facebook by your friend? 

Variable  Percentage  

Highly Frequently  6  

Frequently  22  

Normal  34  

Rare Frequently  36  

No  2  

Total  100  

Everyday Facebook add new feature on the website, uploading audio is the new feature added on 

Facebook. Students upload the audios of related there studied and fun moments. Table -42 is 

present that how much students are listening the audios which are uploaded by their friends and 

the result is that two percent students never listen the audio which are uploaded by friends and 36 

percent students rare frequently listen the audios. 34 percent students normal listen the audios 

and 22 percent student are frequently listen the audios which are uploaded by friends and only 6 

percent students are highly frequently listen the audios which are uploaded by their friends. 



Vol. II, Issue XXIX – September - 2017  ISSN No. 2395-6941 

Article ID # 50302017   Website: http://www.umrjournal.com/ 

Peer–Review Refereed Research Journal 

 

 

25 
© Universal Multidisciplinary Research Journal (Online) 

Table-11 

Have you always shared the audio which are informative? 

Variable  Percentage  

Highly Frequently  12 

Frequently  32 

Normal  17 

Rare Frequently  37 

No  2 

Total  100  

Facebook and other social networking websites are the easiest way to get information and 

sharing informative audio is like a chain those are not have any idea about the issue they can 

easily get the information. Graph -20 show that thirty seven percent students are rare frequently 

share the informative audio but thirty two percent students are frequently and twelve percent 

students are highly frequently share the informative audios, this was the balance of sharing of 

informative audios. Seventeen percent students are normally share the informative audio and 

only two percent students are never share the informative audios. 

Table-12 

Are you sharing only funny audio and videos? 

Variable  Percentage  

Highly Frequently  3  

Frequently  13  

Normal  33  

Rare Frequently  50  

No  1  

Total  100  

For the entertainment comedy is the essential thing, funny audio and videos are the entertainment 

factor for students and they listening the audios and videos and also disseminate to their friends. 

But the result is quite different that 50 percent of student rare frequently share the funny audio 

and videos. Only three percent of student highly frequently and thirteen percent students 
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frequently share only funny audios and videos. Thirty three percent students normally share the 

funny audio and videos and only one percent student never share funny audio and videos. 

Table-13 

Do you using Facebook for get information or up to date with the news. 

Variable  Percentage  

Highly Frequently  38 

Frequently  30 

Normal  25 

Rare Frequently  7 

No  0 

Total  100  

To get information and news there are various shares such as newspaper, television and radios 

but these are traditional form of media. Now to get information students use social networking 

websites and graph-21 clearly show the students using pattern of Facebook for the purpose of get 

information and news. The highest number of the percentage that is thirty eight percent students 

are highly frequently use Facebook for get information or up to date with the news. Thirty 

percent student‟s frequently and twenty five percent students normally use Facebook for get 

information and news. Only seven percent students are rare frequently use Facebook for get 

information and up to date with news. 

Table-14 

Are you promoted your work on Facebook? 

Variable  Percentage  

Highly Frequently  6  

Frequently  24  

Normal  22  

Rare Frequently  45  

No  3  

Total  100  
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In table-36 forty one percent students are agree that social networking websites are the platform 

for promoting you and your work but in table-44 only six percent students are highly frequently 

and twenty four percent student are frequently use Facebook for promoting their work. Twenty 

two percent students are normally promote their work on Facebook and the highest majority of 

the students that is forty five percent students are rare frequently promote their work on 

Facebook. Only three percent students are never promote their work on Facebook. 

Table-15 

Do you believe that Facebook page is good way to promote the talent? 

Variable  Percentage  

Highly Frequently  19  

Frequently  27  

Normal  34  

Rare Frequently  19  

No  1  

Total  100  

Students are making their own Facebook page or different profile to promote their talent and 

they only add those people who are related to their talent. Through make Facebook page of their 

talent they can easily connected with the reasonable organization and person. Table-45 shows 

that 34 percent students normally promote their talent to make Facebook page. 27 percent 

students are frequently promoting their talent to make Facebook page. 19 percent students are 

highly frequently and another 19 percent students are rare frequently make Facebook page to 

promote the talent. Only one percent student are not believe that make Facebook page is the 

good way to promote the talent. 

Table-16 

Do you involve in promoting different community or group on Facebook page making 

Variable  Percentage  

Highly frequently  6  

Frequently  24  
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Normal  26  

Rare Frequenting  43  

No  1  

Total  100  

Table-46 presents the involvement of students in promoting different community or group on 

Facebook. 43 percent students are rare frequently promote different community or group. 26 

percent students are normally promoting groups. 24 percent students are frequently and only 6 

percent students are highly frequently involve in promoting different community and group on 

Facebook page making. Only one present student never involve in promoting community and 

group. 

Table-17 

Are you seeing the advertisement in Facebook? 

Variable  Percentage  

Highly frequently  30 

Frequently  26 

Normal  23 

Rare Frequenting  21 

No  0 

Total  100 

According to graph-22 thirty percent of students highly frequently and twenty six percent 

students are frequently see and visit advertisement, it means students are take interest in 

advertisement. Twenty three percent students are normally visited and see advertisement. 

Twenty one percent student are rare frequently see advertisement in Facebook. 

Table-18 

Do you visit the online shopping sites advertisement which is shown on Facebook? 

Variable  Percentage  

Highly Frequently  20  

Frequently  30  
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Normal  24  

Rare Frequently  25  

No  1  

Total  100  

Online shopping is very popular after coming of internet and students those are live in colleges 

and university they generally use online websites for shopping. This craze is emerging because 

of the advertisement they are shown on social networking websites. Facebook gives the 

information about various shopping sites, some time students visiting the shopping sites for just 

check out the things. Table-47 gives the result that 30 percent students are frequently visits the 

online shopping sites which is shown on Facebook. 25 percent students are rare frequently visits 

the online shopping sites advertisement. 24 percent students are normally and 20 percent students 

are highly frequently visits the online shopping sites advertisement which are shown in Facebook 

page. Only one student never visit shopping site because he/she believe in shop for shopping. 

Table-19 

Do you read the beauty tips stories on Facebook. 

Variable  Percentage  

Highly Frequently  16  

Frequently  23  

Normal  29  

Rare Frequently  31  

No  1  

Total  100  

Facebook is not only give the news and information about world and friends and family it also 

gives the knowledge about lifestyle and horoscope. Facebook give the knowledge about smalls 

problem of life, sometimes it give the tips on family and relationship issues. Table- 48 is all 

about the tips which Facebook provides and how much students go throw this. 31 percent 

students rare frequently read the tips which provide by Facebook. 29 percent students are 

normally read the tips which they are interested. 23 percent students are frequently and 16 
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percent students are highly frequently read the beauty tips or hair fall tips stories on Facebook. 

Only one percent student never read this type of tips on Facebook. 

Table-20 

Are you visiting the fun applications on Facebook? 

Variable  Percentage  

Highly Frequently  13  

Frequently  27  

Normal  16  

Rare Frequently  44  

Total  100  

Various kind of fun application was created on Facebook, and students are very interested in play 

those application. This kind of application predicts future or other thing related to their life which 

is just only a random calculation of the application. Table-49 present that 44 percent students are 

rare frequently visited the fun application on Facebook. Twenty seven percent students are 

frequently visited fun applications, 16 percent students are normally visited this kind of 

application and thirteen percent students are highly frequently visited the fun application on 

Facebook. 

Table-21 

Do you play online games on Facebook? 

Variable  Percentage  

Highly Frequently  12  

Frequently  27  

Normal  17  

Rare Frequently  44  

Total  100  

Game is the only thing which everyone likes it no matter they are students or working people or 

old age people. Now online gaming are being craze in every one, students are connect with each 

other and play online games, they take it as a race who completed first. Table-50 is all about play 

online game on Facebook by students‟ forty four percent students are rare frequently play online 
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game and twenty seven percent students frequently play online game on Facebook. Seventeen 

percent students‟ normally and twelve percent students highly frequently play online games on 

Facebook. 

Table-21 

Do you use Facebook for video calling? 

Variable  Percentage  

Highly Frequently  13 

Frequently  22 

Normal  26 

Rare Frequently  38 

No 1 

Total  100 

Video calling is more interesting than phoning calling. In mobile one people can just listen the 

voice but in video calling they can listen the voice as well as they can see the face of their love 

one. Students are use video calling process or talk to their friends and some to give interview in 

video calling. Graph -24 present that thirty eight percent students are rare frequently use 

Facebook for video calling. Twenty six percent students are normally using video calling. 

Twenty two percent students are frequently and thirteen percent students are using Facebook 

high frequently for video calling. Only one percent student never uses Facebook for video 

calling. 

5. Conclusion 

This study reveals that most of the students use Facebook for chatting with their friends and 

relatives. But they don‟t use this social networking website for group chatting. Students don‟t use 

this website for video sharing also. They rarely share video on Facebook. But students frequently 

use this website for photo sharing. Students frequently upload photographs on Facebook. 

Students normally comment on their personal information but they don‟t comment on social and 

political issues. Students rarely comment on social and political issues. University students 

frequently share their views on current affaires but they don‟t comment on global current issues. 

University students don‟t share their personal issues on Facebook. They rarely share their 
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personal issues. Students use Facebook for making new friends. They frequently use this website 

to make new friends as well as searching old friends.  

University students rarely share audio on Facebook. They also don‟t share funny videos on this 

social networking websites. Students use this website for getting news and information. They 

don‟t prefer Facebook to promote their work. They don‟t promote any community or group 

through Facebook page. But they think that Facebook is a good way to promote talent. Students 

frequently watching advertisement of Facebook and they also visit that website which available 

on Facebook through advertisements. Students normally search beauty tips on Facebook. 

Students don‟t use fun applications or pages on this social networking website. They also don‟t 

play online games through this websites. 
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Introduction: A human being is a social animal. From early times, it has been seen that man, 

wherever he goes, develops social connections. Networks may depend on various factors. In 

earlier centuries, the network was being developed in order to form communities wherever he 

lives. The network helped him to get socialized, helped each other whenever they had need, 

and thus social networking helped him to make life stable.  

This social networking was at the time when there was no technology. With the passing of 

the time, social networking expanded from a specific region to different regions. This led to 

the formation of various caste communities across the region, city, state, country and the 

world. Each network had its features or characteristics. The formation of different 

communities leads to the creation of different networks. Networks together led to help each 

other, develop various rituals, and feel humanity as a whole. Things started to change 

drastically with the birth of the Computer and related internet technology. Electronic Mails 

commonly known as emails were one of the beginnings of the computer mediated 

communication.  

Now social networking is also directly the result of the Computer and the related internet 

technology. With the passage of the time, development of Instant Messaging Service (IM) 

took place in the social networking technological world. This led to people be more addicted 

to the Internet related Social Networking. Within short time, SNS like Facebook attained 

tremendous popularity. As people felt an easy way to keep in touch with friends, 

schoolmates, colleagues, etc. through Facebook rather than meeting them specially and 

sacrificing lot of time and money. 
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1.1 Social Media at glance 

Facebook is a social networking service and website launched in February 2004, operated and 

privately owned by Facebook Inc. Facebook was founded by Mark Zuckerberg with his 

college roommates and fellow students Eduardo Saverin, Dustin Moskovitz and Chris 

Hughes. Facebook has more than 500 million active users, of which 50% login to Facebook 

every day. Users spend over 700 billion minutes per month on Facebook, and are the most 

visited website in the world.  

Among youngsters it is very popular because of it various amazing interactive features like 

chatting. Commenting, sharing videos, sharing photos and video chatting. It is also being 

used by the business groups as they find Facebook to be a very good platform to advertise 

them.  Facebook has been very helpful in maintain casual distance relationship. It has 

generated the concept of online relationship as it facilitates some kind computer mediated 

interpersonal communication. 

Facebook is one example of a growing number of websites dedicated to social 

networking. There are several different social network categories available in Facebook 

offering users opportunities to connect with other users through neighborhood, professional, 

or school communities. Facebook encourages users to join the social network representative 

of their real life situations, to encourage a higher level of participation among users with 

similar interests. The user then develops their individual profile page with their personal 

information they wish to share about themselves. 

In order to protect the integrity of the community, users' profiles remain private to anyone 

outside of their network category. Facebook's privacy policy creates a protective feeling, 

which may attribute to the normative self-revealing content posted on user's profile pages. 

According to Walther, J. B. (1996), "When participants are led to believe that they are in a 

group relationship, each tends to hold salient a 'social self-categorization' rather than an 

'individual self-categorization'" (p. 18). This shared identity attributes to the contextual depth 

by way of constructing social comparisons, rather than by relating to personal schemata alone 

(Tidwell, L.C., and Walther, J. B., 2002). The sense of group identity becomes even stronger 

when participants "share similar concerns, expertise, or maladies" (Walther, J.B., 1996, p. 

18). Facebook users create group identities when seeking out new connections, whether it be 

a college freshman looking for a mentor on campus, or a retiree looking for golfing friends. 

The premise assumes that common interests among group members will equate to common 

http://en.wikipedia.org/wiki/Social_networking_service
http://en.wikipedia.org/wiki/Facebook_Inc.
http://en.wikipedia.org/wiki/Mark_Zuckerberg
http://en.wikipedia.org/wiki/Eduardo_Saverin
http://en.wikipedia.org/wiki/Dustin_Moskovitz
http://en.wikipedia.org/wiki/Chris_Hughes
http://en.wikipedia.org/wiki/Chris_Hughes
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experiences. Walther J. B. (1996) accepts that "people are more satisfied in particular 

relationships and situations to the extent that their desired identity images are supported, 

validated, or elicited" (p. 28). Social networking sites, like Facebook, are changing the way 

individuals build communities by allowing them to share their activities, interests, 

experiences, and values with a larger population. These online interactions optimistically 

offer the chance to form networks that are more intentional than those built around location 

alone, or even those built on commonalities otherwise found within a restricted local 

community. 

In summary, Facebook is a medium that offers users the choice of posting a self-determined 

level of personal identity cues in order to connect with others within the framework of a 

group built on commonalities and interrelationships. Its strengths lie in its ability to link 

people together. The success of Facebook also depends on those people sensing a common 

ground and relating to each other. As noted by Walther, J.B. (1996) "All encounters begin 

with stereotypical first impressions and (the) interaction – mediated or not – may lead to the 

development of rapport and affection" (p. 32). It is possible to build successful relationships 

within the Facebook medium. 'More people who enjoy a successful experience with 

Facebook, the more positively they will relate their experiences within their real world 

communities, and lead to an ever-wider base of users in their networks. 

1.2 INTERPERSONAL COMMUNICATION 

This type of communication is characterized by face to face communication between two 

individuals. This form of communication is the most dynamic, flexible and most interactional 

in nature. Though this maximum exchange of ideas and feelings takes place. Here the 

participants in addition to seeing and hearing each other, can also use other senses like touch 

and smell. 

1.2.1THE STAGES OF INTERPERSONAL COMMUNICATION (IPC) 

The interpersonal communication passes from three stages such as a Phatic Stage, The 

Personal Stage and Intimate stage. 

The phatic stage is a very 1
st
 stage which began with a formal greeting like “Hi, “Hello” or 

Namaste accompanied by the gestures like meeting of eyes, smile, or even sometime with 

handshake. It‟s a warm-up phase and the question asked during this phase is formal in nature 

just to show interest and attention. This is the exploratory stage of communication and 

determines whether the conversation will take place further or not. 
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After completing this phase the conversation falls into the next stage i.e. the Personal Stage 

which adds personal element into the conversation. During this phase the participants takes 

the risk of exploring themselves and their feelings. Here we mostly talk about our profession, 

the family, health problems and the like. If any of the participants hesitates in sharing this 

information the conversation mostly takes place at this stage only. 

The last and the highest stage of the interpersonal conversation is the intimate stage. This 

stage is mostly for our relatives, friends and loved ones with whom we share a very close 

relationship based on love, respect and understanding. 

At this level of interpersonal communication the participants are free to open their heart 

completely without taking into account any social barriers. According to “Robert Shuter , in 

this period, communication caters reveal their level of innermost thoughts and feelings.” 

Self-Disclosure is one of the most important determining factors of interpersonal 

communication which determines the lifeline of the conversation. Greater is the rate of 

willingness of self disclosure, greater the lifeline of the interpersonal conversation. Here both 

the participants need to have same level of interest, understanding and self-disclosure. If any 

of the participants fails to match these levels then a linkage is created in the process of 

conversation which can slow down the conversation rate and sometime it can even divert it 

towards the end of the conversation.  

1.2.2 INTERPERSONAL COMMUNICATION DEFINED 

Verderber & Verderber (1980) define interpersonal communication as “the transaction 

process of creating meaning.” A transactional process is a process in which those 

communicating are mutually responsible for what occurs.” 

De Vito (1992) gives a relational definition of interpersonal communication as follows: 

 “Interpersonal communication is defined as communication that takes place between two 

persons who have a clearly established relationship the people are in some way “connected.” 

According to Brooks & Heath (1993), “Interpersonal communication refers to persons 

engaged directly in overt and covert transmission and reception of message. It is dyadic 

communication i.e. involving two persons.” 

Hartley (1999) defines interpersonal communication as “face to face communication from 

one individual to another. Both from and content of the communication reflect the personal 

characteristics of the individuals as well as their social roles and relationships.” 
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According to Wood (1999) “Interpersonal communication is a selective, systematic, unique 

and ongoing process of interaction between individuals who reflect and build personal 

knowledge of one another and create shared meaning.” 

Winston (1973) summarizes unique features of interpersonal process. According to him, 

interpersonal communication: 

Involves at least two people 

Involves feedback 

Need not be intentional 

Produces some effect 

Need not involve words 

Is affected by context, and 

Is affected by noise  

1.2.3 PROCESS OF INTERPERSONAL COMMUNICATION 

To understand the process of communication, Osgood and Convergence model are best 

suited. 

Osgood Model 

Osgood (1996) describes Communication as a dynamic process in which each participant 

encodes, decodes and interprets the message as shown in the following figure: 

 

 

 

 

 

 

 

 

In order to initiate the process of communication, the communicator puts his idea or thought 

into a format that he thinks will convey the message to the receiver of the message. This is 

called encoding. The encoded message sent by one of the participants when received by the 

other is broken down into bits of information into the receiver‟s own format. This is called 

decoding. 

ENCODING 

INTERPRETATION 

DECODING 

DECODING 

INTERPRETATION 

ENCODING 



Vol. II, Issue XXIX – September - 2017  ISSN No. 2395-6941 

Article ID # 50402017   Website: http://www.umrjournal.com/ 

Peer–Review Refereed Research Journal 

 

 

39 
© Universal Multidisciplinary Research Journal (Online) 

The decoded message is analyzed and processed. Both decoding and interpretation are the 

process when not only the receiver gives a meaning to the message but he assesses and 

evaluates it also. 

After having decoded and interpreted the message, there are a number of responses that arises 

in the mind of the receiver. The receiver then may or may not decide to respond. If he decides 

to respond then first he decides the nature of response and then encodes that response in a 

format that he thinks is suitable. Now he is taking the role of a source. The encoded message 

is passed on and the process goes on. The encoding, interpretation and decoding depend on 

four factors: communication skills, attitudes, knowledge and social-cultural system.  

Thus Osgood‟s model suggests that communication is a dynamic process in which there is  an 

interactive relationship between the source and the receiver where a person may be a source 

one moment, a receiver the next and again a source the following moment. This is 

particularly true in interpersonal communication. 

LITERATURE REVIEW 

Within this literature review, the relevant studies and researches based on Interpersonal 

Communication, Facebook and theory of self-disclosure which has been conducted so far has 

been explored. 

Research and Studies on Interpersonal communication 

These studies mainly concern the role of interpersonal communication in different relational 

contexts as is evident in the following studies: 

1. Roessler, P. (1999) „The individual agenda-designing process: how interpersonal 

communication, egocentric networks, and mass media shape the perception issues by 

individuals‟ in Communication Result 26(6), pp.666-700. 

This study combines the following three sets: a) a representative survey among 900 

German citizens; b) a snowball survey among the interaction partners of these 

interviewees; and c) a content analysis of newspaper, television and radio coverage. 

The measurement of the independent variable was improved by an individual 

matching procedure of content analysis data and the media use patterns of each 

respondent. 
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2. Rubin, Alan M. and Rubin, Rebecca B. (2001) „Interface of Personal and Mediated 

Communication: Fifteen years later‟ in E.M. Peres, (ed.) Electronic Journal of 

Communication 11 (1). (http://www.cios.org/www/ejc/V11N1). 

In this article Alan and Rebecca argue that the false separation of mass interpersonal 

communication has gone on too long. They suggested a research agenda, based on the 

assumption that communication is goal-directed and influenced by social and personal 

needs and constraints. Using the media uses and gratifications perspective as a guid, 

Alan and Becky set forth a research agenda that would link theories and concerns of 

both mass and interpersonal communication. 

3. Albada, Kelly F. and Godbold, Linda C. (2001), „Media-derived Personal Idioms: The 

talk of  a new generation‟, in E.M.Perse, (ed.) Electronic Journal of Communication 

11 (1) (http://www.ciod.org/wwwejc/V11N1). 

Albada and Godbold‟s article presents an especially creative linkage of mass and 

interpersonal communication. Their focus is the use of personal idioms in family, 

friend and romantic relationships. These private codes represent “mini-cultures” that 

signal closeness and shared meanings. Albada and Godbold recognize that media 

products are often the basis of these personal idioms. 

4. Caplan, Scott E. (2001) „Challenging the mass-interpersonal communication 

dichotomy: are we witnessing the emergence of an entirely new communication 

system?‟ in E.M. Perse, (ed.) Electronic Journal of Communication 11 (1) 

(http://www.ciod.org/wwwejc/V11N1). 

In this article Scott Caplan moves concerns about mass and interpersonal 

communication to the new media context, especially to the internet. He argues that the 

internet has the potential to shake-up our field because it offers content that cannot be 

nearly categorized as either mass or interpersonal. 

5. Eyck, T. (2000) „Interpersonal and Mass Communication: Matters of trust and 

control‟ in Crisp 14 (5), pp.206-224. 

PURPOSE OF STUDY AND RESEARCH METHODOLOGY 

3.1 PURPOSE OF STUDY 

Interpersonal communication as being the most important and most widely used form of 

communication among the people is a matter of study for the communication scholars. It has 

made great contribution in shaping the communicational relationship among the people. 

http://www.cios.org/www/ejc/V11N1
http://www.ciod.org/wwwejc/V11N1
http://www.ciod.org/wwwejc/V11N1
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Before the invent of communication technology the IPC used to take place through face to 

face conversation. Even now it takes place in the same form. But with the coming up of 

advanced technology a different kind of IPC has started operating. It takes place through a 

telephonic conversation and instant messaging facilities of some of the internet propagated 

networks. Facebook, which is a popular social networking site, is one of them. It facilitate 

some kind of IPC through its special features like comments, chatting, video chatting etc. the 

present study is an attempt to explain the form of IPC taking place over facebook in relation 

to IPC theory of Self-Disclosure and understanding.  

3.1.1 AIM 

The main aim of the present study is to explore the nature of IPC on Facebook. 

3.1.2 RESEARCH OBJECTIVES 

Broader objective 

 To study the process of interpersonal communication through Facebook. 

Specific objectives 

To find out the demographic profile of Facebook users. 

To examine the media habits of the facebook user. For instance, types of activities 

they perform on facebook and average time they spend on facebook. 

To evaluate the interpersonal communicational behavior of facebook user. 

To know the authenticity of information shared through chatting. 

To study the kind of relationship being shared through facebook among its user. 

To find out the extent to which self-disclosure facilitates IPC on Facebook. 

To examine the dependent variables of self-disclosure. 

3.2 RESEARCH METHODOLOGY 

In the present study, “interpersonal communication on  facebook” the main aim is to explore 

the nature of IPC on facebook along with the application of the interpersonal communication 

theory of self-disclosure and understanding on the facebook interaction. 

3.2.1 RESEARCH METHOD 

3.2.2 SAMPAL SIZE 

 A sample size of 100 individual was selected.  

3.2.3 SAMPALING PROCEDUR: Samples were selected through random sampling 

procedure by using lottery method. For this the name of each and every individuals of the 
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researcher‟s facebook account friend lists were written on the plan slip of the paper of equal 

size. Then each slip was folded and kept in a global container. One by one 100 slips were 

drawn from the container constituting 100 samples. Before drawing the slip from the 

container each time the slips in the container were thoroughly shuffled. 

3.2.4 DATA COLLECTION TOOL 

For the collection of data questionnaire was designed constituting 42 questions in Microsoft 

word, which was then sent to the Google dos for its html coding. The questionnaire 

comprises mainly the close ended questions with 2 or 3 open ended questions. The 1
st
 6 

questions were based on the demographic. 

3.2.5 TIME FRAME OF DATA COLLECTION 

The data collection was done for 2 week from 1
st
 April to 14

th
 April 2016. Questionnaires 

were sent to the respondents on 1
st
 of April 2016 and were asked to respond before 14

th
 of 

April 2016. 

3.2.6 DATA COLLECTION PROCEDURE 

For this the questionnaire were sent to all the selected samples through e-mail to their e-mail 

Id from the researcher‟s Gmail account. The Id of all the samples was collected from their 

facebook info profile. The responded were asked to sent back the completely filled 

questionnaire to the same e-mail Id of the researcher within the specific period of time i.e. 1
st
 

April to 14
th

 April 2016. 

Conclusion  

When the researcher get back the questionnaire analysis procedure starts. Around 60 per cent 

users believe that they are highly active on Facebook. Rest of them says that they have just an 

account on Facebook and rarely used. Some users come in the category of highly active on 

social media or even they called themselves an addicted to social media. Among some of 

them says that they make an account on social media just for formality. Some believes that 

when they didn‟t check their notifications they couldn‟t did their any work while some of 

them says that they update their status and display picture frequently, they update their status, 

even they reply on notifications as soon as possible.  
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ओजस्वी ववचारों के राष्ट्रीय कवव ‘ददनकर’ 

भुल्रा आदभ अरी 
शोध छात्र, हहॊदी विबाग 

श्री िेन्कटेशिय विश्िविद्मारम 
तिरुऩति – 517502 

भेर: mullaadamali@gmail.com 

भहाकवि याभधायी ससॊह ‘हदनकय’ आधतुनक हहॊदी कवििा के सिवशे्रष्ठ कविमों भें से एक है। 
हदनकय हहॊदी की याष्रीम धाया के सशक्ि कवि है, उनकी कवििा भें िरुण रृदम के सप्ि 
िायों को झॊकृि कय देने की विरऺण शक्क्ि है। हदनकय जी छामािादोत्तय कविमों भें अग्र 
गण्म थे औय उनका काव्म-सयोकाय भूरि् याष्रीम बाि धाया स ेअनुप्राणणि है।  
जीवन ऩररचय: जन्म और बाल्यकाऱ: याष्र कवि याभधायी ससॊह ‘हदनकय’ का जन्भ बफहाय 
प्रान्ि भें ससभरयमा नाभक गाॉि भें 1908 ई. भें हुआ था। इनके वऩिा यविससॊह औय भािा 
भनरूऩदेिी। यविससॊह एक साधायण कृषक थे। हदनकय एक िषव के थे िबी वऩिा का स्िगविास 
हो गमा। आर्थवक विषभिाओॊ के फीच उनका फाल्मकार फीि गमा। 
शिऺा: हदनकय की प्राथसभक सशऺा गाॉि भें हुई। 1928 भें भेहरक के फाद हदनकय ने ऩाट्ना 
विश्िविद्मारम से 1932 भें फी.ए.आनसव ककमा। 
ऩद: फी.ए.आनसव कयने के फाद िे एक स्कूर भें प्रधानाध्माऩक के ऩद ऩय तनमुक्ि हुए। 1934 
स े1947 िक बफहाय सयकाय की सेिा भें सफ यक्जस्टय औय प्रचाय विबाग के ऩदों ऩय कामव 
उऩ तनदेशक ककमा। 1947 भें देश स्िाधीनिा हुआ। िह बफहाय विश्िविद्मारम भें हहॊदी के 
प्राध्माऩक ि विबागाध्मऺ के ऩद ऩय तनमुक्ि होकय भुजपयऩुय ऩहुॉच।े 1952 भें जफ बायि 
की प्रथभ सॊसद का तनभावण हुआ, िो उन्हें याज्म सबा का सदस्म के रूऩ भें बफहाय से चनुा 
गमा औय िह हदल्री आगमे। हदनकय 12 िषव िक सॊसद का सदस्म यहे, फाद भें सन ्1964 
स े1965 ई. िक बगरऩुय विश्िविद्मारम के कुरऩति ऩद को सॊबारा, ऩयॊि ु उसे बी छोड़ 
हदमा औय 1965 से 1971 िक बायि सयकाय के हहॊदी सराहकाय फने औय इसी फीच भें िे 
हहॊदी के कामव को आगे धीये-धीये फढ़ािे यहे। 
ददनकर के काव्य में तीन काव्य-सॊग्रह प्रमुख है- रेणुका (1935 ई.), हुॊकार (1938 ई.), औय 
रसवॊती (1939 ई.) उनकी आयॊसबक आत्भ भॊथन के मुग की यचनाएॉ है। 
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 रेणुका- भें अिीि के गौयि के प्रति कवि का सहज आदय औय आकषवण ऩरयरक्षऺि होिा है। 
ऩय साथ ही ििवभान ऩरयिेश की नीयसिा स ेत्रस्ि भन की िेदना का ऩरयचम बी सभरिा है। 
 हुॊकार- भें कवि अिीि के गौयि-गान की अऩेऺा ििवभान दैत्म के प्रति आक्रोश प्रदशवन की 
ओय अर्धक उन्भुख जान ऩड़िा है। 
 रसवॊती- भें कवि की सौदमावन्िेषी िवृत्त काव्मभमी हो जािी है ऩय मह अॊधेये भें ध्मेम सौंदमव 
का अन्िेषण नहीॊ, उजारे भें ऻेम सौंदमव का आयाधना है। 
सामधेनी- (1947 ई.) भें हदनकय की साभाक्जक चेिना स्िदेश औय ऩरयर्चि ऩरयिेश की ऩरयर्ध 
स ेफढ़कय विश्ि िेदना का अनुबि कयिी जान ऩड़िी है। कवि के स्िय का ओज नमे िेग से 
सशखय िक ऩहुॉच जािा है। 
काव्य-रचना: इन भुक्िक काव्म सॊग्रहों के अतिरयक्ि हदनकय ने अनेक प्रफॊध काव्मों की यचना 
बी की है, क्जन्भ े ‘कुरुऺेत्र’ (1946 ई.), ‘रश्ममरथी (1952 ई.), िथा ‘उवविी’ (1961 ई.) प्रभुख 
है। हहॊदी जगि भें उन्हें इन काव्म से विशषे सम्भान सभरा है। 
 यात्रा सादहत्य- उन्होंने रूस, ऩोरैंड, जभवन, सभस्र, चीन औय भॉयीशस की मात्रा की, क्जसका 
विियण ‘मेरी यात्रा’ के रूऩ भें सरखा। उत्तय औय दक्षऺण की एकिा के फाये भें उन्होंने ‘भारतीय 
एकता’ नाभक ऩुस्िक सरखी। 
सॊस्मरण- नेहरू सॊस्भयण भें ‘रोकदेि नेहरू’ नाभ से औय ‘याष्र बाषा आॊदोरन औय गाॉधीजी’ 
के नाभ से उन्होंने औय एक ऩुस्िक सरखी। 
ननबॊध- उनके कुछ तनफॊध ‘शुद्ध कवििा की खोज’, साहहत्म भुखी’, ‘सॊस्भयण औय 
श्रद्धाॊजसरमाॊ’, ‘येिी के पूर’ नाभ से प्रकासशि हुए। 
सम्मान, ऩुरस्कार एवॊ उऩाधधयाॉ- हदनकय को उनकी यचना ‘कुरुऺेत्र’ के सरए काशी नगयी 
प्रचारयणी सबा, उत्तय प्रदेश सयकाय औय बायि सयकाय सम्भान सभरा। ‘सॊस्कृनत के चार 
अध्याय’ के सरए 1959 भें सादहत्य अकादमी का साहहत्म ऩुयस्काय से सम्भातनि ककमा गमा। 
1959 भें ‘ऩद्मभूषण’ का अरॊकाय हदमा गमा। सन ्1972 भें ‘उवविी’ काव्म के सरए उन्हें 
‘ऻानऩीठ’ ऩुयस्काय से सम्भातनि ककमा गमा। 1952 भें ि ेयाज्मसबा के सरए चनुे गमे औय 
रगािाय िीन फाय याज्मसबा के सदस्म यहे। 
ननधन- 24 अप्रैर 1974 हदनकय की भतृ्म ुहुई। इससे हहॊदी काव्म का ही नही, हहॊदी जगि का 
एक अत्मॊि ज्िरॊि सशखय र्गय गमा। 
हदनकय ओजस्िी विचायों के याष्रीम कवि थे। याष्र-प्रेभ उनकी यचनाओॊ भें सफ जगह 
झरकिा है। उन ऩय साम्मिादी विचायधाया का बी प्रबाि है। उन्होंने दसरि-शोवषि, ककसान-

भजदयूों की फेफसी ऩय आिाज उठाई है। हदनकय जी कभव भें विश्िास यखिे थे, बाग्म उनके 
सरए कुछ नहीॊ था। 
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                             “नर समाज का भाग्य एक है, वह श्रम, वह भुजबऱ है, 

                 श्जसके आगे झुकी हुई ऩथृ्वी, ववनीत नभतऱ है”। 
आधतुनक हहॊदी काव्म साहहत्म भें एक सशक्ि कवि के रूऩ भें हदनकय जी स्थान अऺुण्ण है। 
ऩय आधतुनक हहॊदी साहहत्म भें एक भहान विचायक के रूऩ भें बी हदनकय स्थान अत्मॊि 
भहत्िऩूणव है। 
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Abstract: In the wake of given topic, our central focus is on the concept of ‘developmental 

discourse’. How developmental discourses have impacted society, and how the evolution of 

various discourse has resulted in various dominant paradigm for development in societies. What 

we are concerned with, is identifying the currents trends that may yield new Developmental 

Discourse for the future society. When we talk about future society, more or less what we all 

have in mind is the Computer Mediated Communication Society that has paved way for the fast 

evolving Networked Society, a concept long given by various scientists almost simultaneously 

over a period of time. In our research, we have tried to put forward the idea that whether we are 

aware or not the process of construction and destruction is going on continuously, what we need 

to do is to observe and understand the flow of that ongoing process and to be the part of that 

constructive phenomena. Now coming to the very concept of development, in future, 

Development Communication will be a Process, Art, or Activity in which advanced 

communication practice will enable people to get satisfactory development. Here development 

means fulfilment of all needs and solution of all the challenges with satisfactory collective 

existence. To understand the trends, data has been collected from a diverse group of new media 

users. After analysis, a profound shift in the popular trend has been observed. This article 

discusses this identified trend of news media practice. After tracing and critically analyzing this 
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trend among new media users a possible development communication discourse can come to the 

fore. It gives us a new perception or dimension of development communication. Here we are also 

going to discuss how this perception of development communication works with all other pre-

existing communication theories. 

 

Keyword: Satisfactory Collective Existence, Computer Mediated Communication Society, 

Development Communication, Interactive new media  

Introduction: Development of a society has always been seen a target to be achieved or goal to 

be like something else, with transformation in social structure or achievement of a Status, is it 

economic or social, political, and cultural for that matter. In order to achieve those targets and 

reach the goal, communication by nature is central to all the activities. Therefore with obvious 

considerations, the focus has been to use those communication practices carefully and tactfully, 

following one process or another. All such activities over a period of time have yielded various 

paths leading different directions with different notions in mind, today is known as various 

paradigms dominant over the specific time period.  

Since the early fifties, when the Dominant paradigm was identified as “Modernisation”, the idea 

of Development Communication was to augment in the process of bringing some practices in 

society to make it modern and hence developed. An agenda based communication system was 

developed that spread western ideas to the world. Later on around the 1970s with the dominance 

of “Dependency” paradigm, “The proponents of the dependency theory vigorously supported 

rethinking the communication agenda along the lines of a more balanced flow of communication 

at the international level.” (Sylvester, Ebigbagha. 2016)What is to be observed here is that 

throughout the period the idea for development communication was to act in certain ways. The 

earlier approach was the classic media-a player in the hands of state for specific purposes for 

development.  

The latter approach was “free flow of information” based on New World Information and 

Communication Order. “Despite significant differences between modernization and dependency 

theories, their communication model was basically the same: a one-way communication flow, 

with the main difference between the two theories being who was controlling and sending the 
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message and for what purpose”. (Baba.2015).   Even further with coming of the “Alternative 

Development” Paradigm of the 1990s, development is seen as a product of collaboration and 

participation of all stakeholders and communication is seen as an essential tool for participation. 

“The concept holds that true development is endogenous, taking into account user felt needs and 

getting them involved in the process to proffer solution.  

It utilizes the participatory models of communication, which are characterized by a two-way 

communication process.” (Sylvester, Ebigbagha. 2016) “National media has its own limitation of 

time and space. They have to focus on the entire nation. They are busy with national politics, 

crime, conflicts, cinema, sports, overall national policy and international affairs. They have less 

scope to cover a Panchayat meeting, local “Tabala” talent or village football tournament. They 

don’t have space or time to discuss the problems of a particular community.”(Nayak, 2007, P37)  

A good example can be taken as a community media for development. All this could not be 

claimed as a huge success over a period of time. The reason may be the limited access to media 

as a tool in several hands only. 

With new media, this barrier has been broken for good. 

Conceptualization: 

Digital Chetana: Here interactive new media play vital role to unite all the available 

communication technology and human intellectual act a universal consciousness (Chetana). 

“Chetana means the potential of life, that which produces mobility, activity, thinking, 

intelligence, and the flow...” (Kasture, 1991.P 7) “New media can be defined as media that are 

interactive and integrate computers with multimedia; they seem to greet us wherever we turn.” 

(Stafford, & Faber, 2015) 

In our indigenous context, which has long before described the idea of “Vasudhaiv 

Kutumbakam” what can further be conceptualized out of this computer mediated communication 

process in the future networked society is that somewhere it will represent, what can be termed 

as: “Structure of Visvwa Sanchar Rupam. The complete symbiotic super structure developed by 

uniting all the communication hardware and software available in the world.  

Communication satellite, radio and television network, mobile phone, audio video recorder, 

printing technology, computer, and the human brain can be considered as hardware of this super 
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structure. All the organizations, research institute and storing devise are also included in the 

hardware of the universal communication system. In the other hand communication software, 

human intelligence can be called as the software for the universal communication model.” 

(Nayak, 2013, P7) 

The discourse of Development Communication: In future, development communication is a 

process, art or activity in which advanced communication practices will enable people to get 

satisfactory development. Here development means fulfilment of all needs and solution of all 

challenges with satisfactory collective existence. 

With the advancement of communication technology development communication discourse will 

be about the natural participation of individual and collective development. Here people have 

enough or surplus information, energy to work for any challenges. People are ready to work 

freely and naturally in any personal or others’ collective need. In this context, things like an 

advertisement for development will be limited to informative. Terms like a persuasive 

advertisement, promotion and campaigning will become illogical in future communication 

practices.  

Here intergovernmental origination like UNESCO will not spend money for the awareness 

campaigns for development. Advertisements will provide only necessary information to the 

masses. Here only extra efforts will be necessary for creating awareness or to educate people for 

development. Naturally, people will get informed. The necessary information will flow naturally 

to the desired direction. Therefore world organizations will work for communication 

infrastructure, research on communication medium and practices.     

What people and government should do for these types of future communication practices is, that 

everybody should develop an understanding of universal collective communication system and 

they should apply it for universal benefit. The old ways of individual benefit with the old patient 

system is being fast replaced with new no patent systems.  Practices such as Copy left 

movement/ No copy right, no scope for controlled information are already on board.  

For example-Creative common licensing being ubiquitous these days on the internet. Before 

discussing the discourse further, it is necessary to understand the present trend of communication 

practices in the society. Hence a study was designed with the following objectives. 
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Objective of the study  

• Understand the trend of new media practice within its user. 

• To understand whether they are consciously working for self-interest and collective 

interest in new media platform. 

• To understand how unconsciously they also serve self-interest and collective interest 

in interactive new media. 

• To figure out the possible conscious development communication practice with the 

interactive new media.               

Hypothesis: 

• A collective consciousness takes its shape within the news media user with increase 

in the digital interconnectivity.  

• Unconsciously people start working like an active unit of universal digital Chetana. 

Methodology 

The aim of this research basically was to identify the interactive new media usage patterns of its 

user and to predict its possible applications in the field of development communication.  

Keeping in view the objectives of the study a well-structured questionnaire was designed and 

with the help of Google Docs Forms, Questionnaire was distributed among the new media user.  

The population in this study is all the new media users, which is clearly an immeasurable 

population. Therefore with respondent-driven sampling technique questionnaire circulated 

among new media users through email and different social and cross media platform (Whatsapp). 

Also requested to fill it and forward it to other new media users. Finally, 105 respondents 

responded with the filled in the questionnaire. After verification out of 105, only 87 survey 

results were evaluated. On the evaluation process, results were tabulated and analyzed 

descriptive statistics, frequencies and percentages, and cross tabulation with Google Sheets and 

Microsoft Excel 5.0 Spreadsheet software.  

Data Analysis and Interpretation 

All the respondents surveyed indicated that practice of Internet use was not a very old practice. 

Most of the respondents started using new media tool like the internet within 10 years. Among 

the respondent, only a few started to use the internet as early as five years ago. Most of them 
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started using the internet after 2010, as the graph shows. Though most of the users started using 

the internet after 2011. Most of them are not using the internet frequently. In the last 4 year 

(2014-17) the number of heavy internet user increased dramatically. For this one can predict if 

this trend will continue the within few decade most of the world population could be connected 

to the internet. Therefore it is important to understand its trend and possibility. Today also people 

are not only using new media they are also using traditional media like television, radio, print 

etc. Respective of all these mass media they are also spending time with their family and friends.  

In the next graph, let's analyze how the new media user distributes their time for different media, 

family and friends. 

 
Fig: 1 

Time spent in different media: People spend their time as per their needs and interests. The 

trend, so spending is also an expression of the trend of the society. Figure no 2. Shows how 

people give time to the internet, Interactive new media, television radio, news paper. Along with 

this, the graph also shows how the new media user spends time with family and friends.  
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Fig 2 

In the collected data shown most of the respondents are using internet and interactive new media 

more than two hours.  Along with new media, new media users are also giving more than two to 

four hour to their family and friends. But the fact is that the graph of traditional mass media, like 

television and radio and newspaper, declining. Most of the respondents confessed that they are 

not using this medium or hardly giving zero to one hour. Here we can say these traditional mass 

media also try to get a space within these interactive new media. Now newspaper organization, 

television channel and radio channel disseminate their content in new media platforms like face 

book, you tube and other social media. Even though big media houses are placing their content in 

new media platform they are also facing strong competition from the individual content 

developer.  The best example is individual YouTube channels and V-loggers. They are now 

becoming micro celebrity. Their content is also given information education and entertainment 

with the high professional standards.  To judge how these new media help to fulfil the needs of 

its user lets analyze the next graph.      

Interactive new media helps: One of our research objectives is to understand whether new 

media user consciously working for self-interest and collective interest. With the help of a 
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questionnaire, respondents are responding on how new media help them to understand 

themselves, their needs and challenges. As the graph shows out of 87 respondent 46(57.5%) are 

some time and 24(30%) respondent are most of the time able to identify own needs and the 

problem with the help of interactive new media.     

 

 
Fig: 3 

One of our research objectives is to understand whether new media user consciously working for 

self-interest and collective interest. With the help of a questionnaire, respondents are responding 

on how new media help them to understand themselves, their needs and challenges. As the graph 

shows out of 87 respondent 46(57.5%) are some time and 24(30%) respondent are most of the 

time able to identify own needs and the problem with the help of interactive new media.     

Similarly,   Fig 3 shows that out of 87 respondents 55(68.8%) sometimes and 23 (28.8%) 

respondent most of the time experienced that interactive new media help them to understand 

others’ need and challenges. 

Another objective was how new media helps to understand and find the solution to the individual 

and collective challenge. The graph shows for 35(40.2%) new media users some time and for 

33(37.9%) most of the time interactive new media help them to find the existing opportunity 

(like job and education etc.) and new opportunities. People may know about any opportunity but 

to take any decision to grab a proper opportunity they must have a clear understanding of it. 

When we asked the respondents, “Do interactive new media help you understand an opportunity, 

provide a solution to the problem and to take a decisive step? Out of 87 new media user, 
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52(59.8%) of them admitted that they are getting help from new media to understand about 

opportunities.      

This graph shows that to notice a problem, to know and understand an opportunity and to take a 

decision, people already started using new media. One can’t say whether they are conscious or 

not but it is clear that they are using interactive new media to serve both self-interest and 

collective interest. This graph talks about how new media user takes benefit from new media 

now let’s analyze how people contribute to the new media platform as per others needs.   

People help other by interactive new media: This graph shows among the respondent 47 

(54%) Sometimes and 14.9% most of the time and 10.3% always suggest other people about 

their needs and challenges. They suggest other about their needs and unable to inform them the 

proper opportunity.  56 % respondent admit that they rarely able to suggest other any 

opportunity. But 18.4 % new media user says they always inform other about a possible solution 

and new opportunity. Similarly 49.4% new user sometimes and    28.7% most of the time are 

trying to explain and educate other about the opportunity. By observing this graph one can say 

people are using new media to help other and the society. One of the interesting facts is that they 

mostly do it without any return or limited personal expectation, which widens the door of the 

possibility of future development communication.     

 
Fig 4 
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Spark of digital consciousness: After analysing we found how new media user fulfils their 

personal and social need and how they contribute to new media, to help other and educate the 

society. But where is the digital Chetana, how collectively people detect, understand and find out 

a solution. How conscious or unconsciously we work to together for all personal and collective 

problem. If needed how all the new media users of the world work together to resolve global 

issues like global warming, war, HIV or terrorism. How without your notice how one helps many 

new media users to find a new job opportunity, new idea and solution of unsolved math. To 

tresses, the spark of this digital consciousness, respondents are asked to fill to the question on 

their observation on sharing of both personal and global problem on new media. In the next 

graph, one can observe the fact on sharing of challenges and sharing of the solution. 

    

 
Fig 5 

This graph shows most of the new media users sometimes share their need and they find a 

solution also. They know about others problem and they help them and also know about global 

and national challenges from new media and they also somehow work for global changes. This 

shows that consciously or unconsciously people started working like an active unit of universal 

digital Chetana. As the data show this did not happen always with everyone. Most of the 
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frequent users have experience of digital Chetana. It means they collectively contribute in the 

process of identifying both individual and universal problem and needs, design and informing the 

solution and opportunity, and executing its solving.  

 Findings:  

We got to understand the trend of new media practice within its user.  

• Technology driven environment lend us the opportunity to work in tandem with the 

global users whether we are uploading or downloading any content. 

• An understanding was generated whether new media users are consciously working for 

self-interest and collective interest in new media platform. 

• We were able to figure out the possible conscious development communication practice 

with the interactive new media.   

• Hence it can be said that a collective conscience is taking shape universally. Knowingly 

or unknowingly when we agree to the terms of open source platform and use it we are 

augmenting that new virtual reality.           

Recommendations/ Suggestions 

After critically analyzing the collected data and identifying the spark of universal digital Chetana 

(consciousness). It is essential for every new media user to understand and be conscious about 

the game of the universal Chetana and play as a champion of communication. That will help 

individually and globally to fulfil all our need, explore all possible potential with harmony and 

complete satisfaction. And development will not become a struggle, suppuration; an effort to 

archive it will become natural phenomena.     

Further studies of the algorithm of data sharing sites would be helpful in making better 

understanding. 

Criticism 

The study has been done within a limited time period leaving some important online trends. With 

the qualitative nature of data collection tool of survey method, the restriction of the questionnaire 

could have been overcome by using schedules. Lack of technical aspects has also left the study 

incomplete in its holistic sense.   
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Conclusion 

Now in the current era, the internet based communication practices are the reality. Today the 

computer based communication practices have empowered the generation. The media is no 

longer a tool in the hands of few. What is more significant for development communication 

scenario is that it’s potential has been immensely empowered with media’s reach to a next level, 

-the data pack powered smart phone carrying generation.  With this much of proliferation of New 

Media technologies, the role of communication for development or the practice of development 

communication is to spread awareness of conscious utilisation rather than to be regulated with 

various kinds of regulatory approaches. People today are more aware and the magic multipliers 

itself has been magically multiplied in the hands of people. This propagated the need for the 

observation of developing scenario, in our case which is the discourse of development 

communication. 
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